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Sometimes  it’s  the  little  things  you’d 
never  miss  that  make  a  newspaper 
more  interesting.  Like  column  rules. 
We  ruled  them  out.  Result:  a  crisper, 
fresher  looking  Daily  News.  Modern. 
More  inviting  to  read.  Funny  how 
interested  people  get  in  the  Daily 
News?  Not  when  you  figure  the 
things  we’re  doing  to  make  the 
newspaper  more  interesting. 


Chicago  Daily  News 
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Funny  the  things 
that  make  a  newspaper 
more  interesting 


NEWSPirER  REIOEIIS 


BEST  COSIDMEIIS! 

Major  audience  studies  recently  made  in  five  Hearst  cities  —  New  York, 
Los  Angeles,  Boston,  Baltimore  and  San  Antonio  —  reveal  a  striking  sim¬ 
ilarity  among  Hearst  daily  newspaper  readers  wherever  they  may  be! 

•  Most  are  younger  men  -  under  45 

•  Most  are  younger  women  -  under  45 

•  They  live  in  larger  families 

•  They  have  more  children 

•  More  of  them  own  their  homes 

•  More  of  them  own  automobiles 

Close  to  3  million  strong,  the  families  who  read  Hearst  daily  newspapers 
are  a  part  of  the  important  group  which  accounts  for  more  per 
capita  consumer  spending  than  any  other  segment  in  our  population. 


Albany  Times-Union  •  Albany  Knickerbacker  News  •  Baltimire  News  American  •  Bestan  Record  American  and  Sunday  Advertiser 
Los  Anceles  Herald-Examiner  •  New  York  Journal-American  •  San  Antonio  Light  •  San  Francisco  Examiner 
San  Francisca  News  Call  Bulletin  •  Seattle  Pest-lntellifencer  •  Picterial  Sunday  Magazine  Group  •  Puck— The  Comic  Weekly 


SROS  Data,  Inc.,  1963  New  York  Consumer/Audience  Profiles 

Profile  of  the  Los  Angeles  Market  made  in  consultation  with  the  Advertising  Research  Foundation 
Profile  of  the  New  Boston  made  in  consultation  with  the  Advertising  Research  Foundation 
Starch  Studies  of  the  Baltimore  and  San  Antonio  Markets  ^ 


In  Baltimore 


the  Sunpapers 
publish  over  70%  of  all 
metropolitan 
newspaper 
advertising 
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National  Representatives; 

Cresmer,  Woodward,  O’Mara  &  Ormsbee-New  York,  San  Francisco,  Los  Angeles,  Chicago,  Detroit,  Atlanta,  Philadelphia,  Minneapolis. 
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CLASSIFIED  ADVERTISING 

IS  A  MEASURE  or  THE  PUBLICS 

ACCEPTANCE 
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OP  A  NEWSPAPER 

'  V  'li 


EDITOR  &  PUBLISHER  CALENDAR 


JULY 


AUGUST 


9-11 — SNPA  (Eastern  Division)  Mechanical  Conference.  George  Wash¬ 
ington  Hotel,  Jacksonville,  Fla. 

11-15 — United  States  Student  Press  Association,  University  of  Minnesota, 
Minneapolis. 

16-17— Newspaper  Advertising  Executives  Association  of  the  Carolines, 
Blockade  Runner  Motel,  Wrightsville  Beach,  N.C. 

16-15— Texas  Daily  Newspaper  Association,  Community  Inn,  Kilgore,  Texas. 

16-19 — Western  Classified  Advertising  Association,  Hotel  Sahara,  Las 
Vegas,  Nev. 

23-27 — Association  for  Education  in  Journalism.  University  of  Texas,  Austin. 

30-Sept.  2 — New  England  Circulation  Managers  Association,  Basin  Harbor 
Club,  Vergennes,  Vermont. 


THE,  VIRGINIAN-PILOT 
and  LEDGER-STAR 


—  Norfolk,  Portsmouth,  Chesapeake  and  Virgimo  Beach,  Virginia 


Classified  advertising  is  the  kind  of  advertising  bought 
by  people  in  all  walks  of  life.  When  people  buy  a  lot 
of  classified  ads  it’s  a  good  indication  of  the  news¬ 
paper’s  ‘pulling  power’.  Ads  can’t  produce  results  un¬ 
less  they  are  read  by  many  people.  Thus  classified 
is  a  good  way  to  measure  the  confidence  people  have 
in  their  newspapers.  Look  what’s  happened  to  our 
national  rankings  in  classified  since  1956. 


LEDGER-STAR  Ranking 
Among  Top  50  Evening  Papers 


VIRGINIAN-PILOT  Ranking 
Among  Top  SO  Morning  Papers 


1956  57  58  59  60  '61  62  63  1956  57  58  59  60  61  62  63 

Position  Ranking  based  on  Media  Records  Reports 


9-12 — PNPA  Summer  Conference,  Pocono  Manor  Inn,  Pocono  Manor,  Pa. 

12- 15 — Newspaper  Advertising  Executives  Association,  Marriott  Motor 
Hotel,  Philadelphia. 

13- 17— American  Newspaper  Guild,  Lafayette  Hotel,  Long  Beach,  Calif. 
13-24 — American  Press  Institute  seminar  for  sports  editors  (newspapers 

under  75,000),  Columbia  University.  New  York. 

16-19 — Virginia  Press  Association.  Hotel  Roanoke,  Roanoke. 

29-30 — Ohio  Retail  Advertising  Workshop,  Columbus  Plaza,  Columbus. 
31-Aug.  2 — National  Cartoonist  Society  western  section.  Santa  Cruz,  Calif. 


SEPTEMBER 


5-11 — International  Typographical  Union  convention.  Princess  Kalulani 
Hotel,  Honolulu. 

12- 13 — Ohio  Newspaper  Classified  Clinic,  Pick-Fort  Hayes  Hotel,  Columbus. 

13- 16 — New  York  State  Publishers  Association,  Stadium  View  Inn,  Flushing 
Meadow,  N.  Y. 

15 — Newspaper  Advertising  Managers  of  Canada,  Mount  Royal  Hotel, 
Montreal. 

18-20 — Mid-America  Newspaper  Mechanical  Conference,  Continental 
Hotel,  Kansas  City,  Missouri. 

18-20 — Now  England  Weekly  Press  Association,  Samoset  Hotel,  Rockland, 
Me. 

18-20—1  owa  Daily  Press  Association  clinic.  Hotel  Fort  Des  Moines,  Des 
Moines. 

20-22 — Southern  Circulation  Managers  Association.  Hotel  Andrew  John¬ 
son,  Knoxville. 

26- 27 — Illinois  Newspaper  Mechanical  Conference,  Orlando  Hotel,  Decatur. 

27- 29 — Inter-State  Circulation  Managers'  Association,  Claridge  Hotel, 
Atlantic  City,  N.  J. 

28 -  International  Printing  Pressmen  and  Assistants'  Union  of  North  Amer¬ 
ica,  Sheraton-Park  Hotel,  Washington,  D.  C. 


OCTOBER 


4-6— PNPA  Classified  Clinic,  Penn  Harris  Motor  Inn,  Harrisburg. 

4- 7 — NNPA  Central  Region  Convention,  Kalamazoo,  Mich. 

5- 7 — United  Press  International  Editors  and  Publishers  conference,  Statler 

Hilton,  Washington,  D.  C. 

11-17 — National  Newspaper  Week. 

18-20 — Northern  States  Circulation  Managers  Association,  Mason  City, 
Iowa. 

20-22 — Inter  American  Press  Association,  20th  general  assembly.  Hotel 
Maria  Isabel,  Mexico  City. 

22-24— PNPA  annual  convention,  Bellevue-Stratford  Hotel,  Philadelphia,  Pa. 
25-28 — Institute  of  Newspaper  Controllers  and  Finance  Officers.  Sheraton. 
Cleveland  Hotel,  Cleveland,  Ohio. 


NOVEMBER 


15-18 — Southern  Newspaper  Publishers  Association,  Boca  Raton  Hotel  and 
Club,  Boca  Raton,  Fla. 

17- 21 — Associated  Press  Managing  Editors  Association,  Camelback  and 

Mountain  Shadows,  Phoenix,  Arizona. 

18- 21 — National  Editorial  Association  Fall  Meeting  &  Trade  Show,  Pick- 
Congress  Hotel,  Chicago,  III. 


is  it  because  we  send  fiowers  to  their  wives  ? 


No  indeed.  It’s  because  advertisers  know  that  Los 
Anpeles  is  a  rich  market  — 2nd  largest  in  the  nation.  A 
big  market  geographically.  A  market  in  which  careful 
audience  selection  is  a  must.  (Cost  i)er  thousand  means 
little  unless  you  know  irhich  thousand  you’re  reaching. ) 

’I'he  Los  Angeles  Times  reaches  the  biggest  audience 
in  this  big  market.  812,(MK)  families  every  weekday. 
1,149,{KM)  families  every  Sunday.  The  largest  home- 
delivered  circulation  in  the  nation.  Families  far  above 


av(*rage  in  occu[)ation,  inconu'  and  influence.  Families 
who  account  for  more  than  half  of  all  the  buying  power 
in  the  Los  Angeles  market.  Families  who  respond  to 
advtatised  offerings  in  The  Times. 

That’s  why  advertisers  have  made  The  Times 
America’s  advertising  leader  for  the  past  nine  years.  It’s 
not  because  we  send  flowers  to  their  wives.  It’s  because 
we  do  a  much  better  job  of  sending  customers  into 
their  stores. 


The  Los  Angeles  Times 


Represented  nationally  by  Cresmer,  Woodward,  O’Mara  &  Ormsbee,  Inc. 


★  ★  ★ 


The  best  place  to  sell 
“national  advertisers” 
on  your  newspaper... 


...is  the  national  newspaper 
they  look  to  every  business 
day  for  business  information. 


★  ★ 
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XKCHTIVK  KDiTORs  Kiiiinett  Dedmoii.  Cldcof'o  Sun-Times,  is 
nuidifying  an  old  journalistic  shibboleth  by  having  re¬ 
porters  leave  olJ  ages  and  home  addresses  of  persons  in  the 
news  where  they  are  not  pertinent  to  the  story.  “The  Sun-Times 
does  not  wish,  as  a  matter  of  policy,  to  cause  undue  hardship 
or  to  invade  the  jiersonal  privacy  of  persons  who  are  in  the 
news  through  no  fault  of  their  own,”  Mr.  Dedmon  wrote  in 
a  stall  memo.  “While  it  is  usually  necessary  to  identify  persons 
with  their  home  address  in  a  city  as  large  as  Chicago,  we  will 
refrain  from  doing  so  when  good  judgment  would  indicate 
suih  identification  unnecessary  or  undesirable.” 

A  Handy  Cliet'k-List  of  Striiifiar  Complaints — 

Your  cheek  for  !'ist  month  shorted  me  un  inch  und  a  quarter. 

The  ^luek  of  eoiiy  paper  and  the  deadhead  subscription  you 
promised  haven't  i. reived. 

You  ehop|>ed  oil  a  paragraph,  leaving  out  the  name  of  one 
of  my  must  important  sources. 

The  first  week  my  by-line  was  dropped  entirely  and  the  second 
week  the  middle  initial  was  left  out. 

The  riting  t'.lub  I  belong  to  has  cautioned  us  against  hanging 
participles  and  you  edited  my  last  story  in  such  a  way  that  two 
participles  were  h-ft  hanging. 

When  I  called  in  during  the  lobster  trick,  not  only  did  I  get 
cavalier  treatment,  hut  the  desk  man  refused  to  accept  the  charges. 

The  check  for  the  current  month  is  latt*. 

— Bill  Copeland,  Sarasota  Journal 


Editions  Published:  Eastern,  Midwest.  Southwest,  Pacific  Coast  ^ 
Distributed  everywhere  every  business  day. 


A  Genuine  Linotype  Mold 

IS  MANUFACTURED  TO  TOLERANCES  AS  FINE  AS  .0002" 

IS  THE  PRODUCT  OF  79  MANUFACTURING  OPERATIONS 

MUST  PASS  94  SEPARATE  INSPECTIONS 

IS  PRODUCED  IN  60  BASIC  TYPES, 

WITH  HUNDREDS  OF  VARIATIONS 

HAS  BEEN  MADE  BY  MERGENTHALER  LINOTYPE  COMPANY  I 
FOR  OVER  77  YEARS 

Mei^enthaler  ; 


— Heady  heads:  “Bother  Bugs  Bare  Bather” — Tucumcari 
(N.  M.)  Daily  News;  "Only  Surface  Is  Scratched  By  Doctor 
Studying  Itches” — Baltimore  Sun;  “Hypermammiferous  Holly¬ 
wood  Stars  Put  Up  Bold  Front  Against  Topless  Suits” — 
.Milton  (Pa.)  Standard;  “Lliberty  Llove  Llures  Llama”  and 
“Witch  Itches  To  Switch  Niches” — Hackensack  (N.  J.)  Record; 
“Mr.  Witch  Didn’t  Need  the  Sw'itch” — Seattle  Times;  “Filled 
Foil  Fools  Four  Felled  Fowls” — Zelienople  (Pa.)  Butler  County 
News-Record;  “Topless  Swimming  Suits  Get  No  Support  From 
Shops  Here” — Detroit  News;  “‘I’m  a  Rat’  Admits  This  Wolf 
in  Shop’s  Clothing” — Chicaf'o's  American.  This  headline  from 
the  Rensselaer  (Ind.)  Republican  disproves  that  long  words 
can’t  be  used  in  heads:  “City  Hits  Hemidemiquincentenary.” 
.  .  .  Dave  Elder,  Washington  (Iowa)  Evening  Journal,  writes: 
“The  newspaper  name  which  has  amused  me  for  years  is  the 
Morrill  (Neb.)  Mail.  You  must  know  that  Morrill  is  pronounced 
by  the  natives  with  the  accent  on  the  first  syllable.”  .  .  .  The 
Syracuse  (N.  Y.)  Herald-Journal  got  into  the  swim  of  the 
controversy  over  topless  bathing  suits  with  an  editorial  on 
“Abreast  the  Situation — and  Udderly  Ridiculous.” 


% 


llnfU  to  Print  H 

News  photogs  had  little  trouble 
Getting  the  pictures  posed 
But  shots  of  girls  in  topless  suits 
Turned  out  over-exposed. 

— A1  Goodman,  Harrisburg,  Pa. 

— Indianapolis  Times  columnist  Irving  Leibowitz  reports  a 
man  in  a  bar  ordered  “an  Early  Times  and  water”  and  a 
new  waitress  brought  him  a  glass  of  water  and  a  copy  of  the 
first  edition  of  the  Indianapolis  Times.  ...  If  news  services 
and  networks  had  added  one  little  word  to  the  name  of  their 
new  election  project,  it  w’ould  have  been  National  Election 
Wire  Service — NEWS.  .  .  .  Ivan  L.  Gaddis  (P.O.  Box  271, 
Long  Beach  1,  Calif.)  retired  newsman,  would  like  to  know  the 
address  of  his  old  friend,  Harold  Hadley,  who  worked  on 
Omaha,  New  York  and  Philadelphia  papers  and  who’s  the 
author  of  some  books. 
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WQNderful  things  happen 
in  Portland!  If  you  sell  there  you  just 

naturally  sell  Oregon  and  a  nice  chunk 

of  Washington.  How  do  you  sell  best?  Why, 
with  the  two  GROWING  newspapers  of  the 
Northwest.  The  Oregoniar^^^and  Thel^^^Oregon 


Journal.  This  way  you  sell  the  Portland  metro-markePs 


PLUS  the 


830,000  hungry  customers... 

2-million  in  the  total  market.  Duplication 


between  The  Oregonian  and  The  Journal?  DonH 
worry  about  it.  Even  where  duplication  is 
the  heaviest  ^ Portland  where  maybe 

you  WANT  some)  only  5.9%  of  the  families 
take  both  papers  3)A  ? 


Sif^ 


DAILY  AND  SUNDAY 


Represented  by 
Moloney, Reganq^ 
&  Schmitt,/^  Inc. 


MONDAY  THROUGH  SATURDAY 


editorial 


Publicity  on  Juveniles 

A  FTER  much  prodding  and  coaxing  by  social  workers  and  social 
■^agencies  it  has  become  the  policy  ol  many  newspapers  to  wiihhold 
the  names  of  juvenile  olfenders  involved  in  serious  crimes.  At  the 
present  time  there  is  a  movement  in  some  states  to  raise  the  age 
limit  from  18  to  21  of  those  “Juveniles”  to  be  sliielded  from  publicity. 

Most  newspapermen  oppose  this  extension  of  age  and  we  agree 
with  them.  Our  feeling  is  that  if  a  j>erson  is  old  enough  to  buy  licjuor, 
as  can  be  done  in  many  states  at  18  years,  and  to  be  drafted  or  join 
the  militaiA'  service,  he  or  she  should  be  old  enough  to  answer  to 
the  public  as  an  adult  for  criminal  acts. 

It  may  not  represent  a  swing  in  the  opposite  direction  but  the 
City  Council  of  San  Bernardino,  C^alif.,  ordered  the  chief  of  police 
to  write  a  letter  to  the  newspapers  ret|uesting  the  names  of  juvenile 
offenders  involved  in  serious  dimes  be  published.  For  the  first  time 
a  2X)lice  reporter  attended  juvenile  court.  It  had  been  the  policy 
of  the  newspapers  to  withhold  juvenile  names  except  in  cases  of 
extreme  violence. 

We  believe  there  will  be  widespread  agreement  with  the  decision 
of  the  Sun-Telegram’s  editorial  council  to  accede  to  the  request 
for  publication  of  names  and  its  statement  that  there  is  a  grow'ing 
belief  there  can  be  too  much  ccxldling  of  juvenile  offenders  and  the 
people  of  a  community  have  a  right  to  know  what  the  law 
enforcement  problem  is. 


End  of  Silly  Wrangle 

jYjEMBrRs  of  the  National  Press  Club  have  finally  decided  to  emerge 
■"■from  the  Victorian  Age  and  admit  women  reporters  to  full 
coverage  facilities  at  their  luncheons.  Heretolore,  women  reporters 
could  attend  the  luncheons  but  they  couldn’t  eat  and  thev  were  con¬ 
fined  to  the  galleries  to  cover  the  s|>eeches  cjf  important  guests. 

The  ban  against  womcMi  reporters  might  have  had  some  sense 
to  it  years  ago  when  thev  were  usuallv  relegated  to  the  women’s 
and  fashion  pages.  But  in  this  day  when  they  enjoy  equality  in  news 
coverage  elsewhere,  when  many  women  reporters  have  proven  they 
can  handle  any  assignment  as  well  as  men  and  sometimes  better, 
the  press  club  rule  has  resulted  in  a  silly  wrangle. 

The  E&P  story  calls  it  a  "surprising  vote  of  128-5(1”  changing  the 
rule.  Most  of  the  press  did)  members  have  probably  agreed  with  this 
majority  vote  for  many  years  but  have  been  afraid  to  stand  iq)  and 
be  counted. 


Dedication  for  the  Press 

have  sworn  ujion  the  altar  of  God  eternal  hostility  against 
■"■every  form  of  tyranny  over  the  mind  of  man.” 

Thomas  Jefferson 


!Sau-  I  rejoice,  not  that  ye  tcere  made 
sorry,  Itut  that  ye  sorrowed  to  repentance, 
—li,  Corinthians,  Vll;  9, 
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PACHYDERM  POLKA 

Harsh,  Scranton  (Pa.)  Times 


letters 

NEHRU,  JOURNAUST 

If  there  was  one  man  who  always  in¬ 
terested  himself  in  the  affairs  of  working 
journalists  in  this  country  and  who  was 
easily  accessible  to  them  at  any  time,  it 
was  Jawaharlal  Nehru. 

Nehru  had  always  a  soft  comer  in  his 
heart  for  working  journalists,  whose  many 
difficulties  and  tribulations  he  was  fully 
aware  of.  It  would  indeed,  take  a  long 
time  to  find  another  person  of  fame  to 
champion  our  cause. 

Very  few  persons  in  the  world  know 
that  it  was  Nehru  who  encouraged  journal¬ 
ists  to  place  their  case-hours  of  work, 
allowances,  reasonable  salaries  etc. — be¬ 
fore  an  authoritative  tribunal.  And  when 
the  journalists  requested  him  to  appoint 
a  press  commission,  he  readily  agre^  to 
do  so  in  September  1952.  In  its  memorable 
resolution,  the  Indian  Federation  of  Work¬ 
ing  Journalists,  earlier  in  that  year,  urged 
the  Government  of  India  to  appoint  a  com¬ 
mission  to  inquire  into  the  conditions  of 
the  press  in  India  with  a  view  to  improv¬ 
ing  its  place,  status  and  functioning  in  the 
new  democratic  set-up.  Nehru  saw  to  it 
that  journalists  were  equally  represented 
with  other  interests  on  the  Press  Commis¬ 
sion.  As  the  result  of  the  recommendations 
of  the  Commission,  there  is  now  a  law  of 
the  land  known  as  the  Working  Journal¬ 
ists  (Conditions  of  Service  and  Miscellan¬ 
eous  Provisions)  Act  of  1955.  This  Act  is 
a  lasting  memorial  to  Jawaharlal  Nehru, 
so  far  as  journalists  in  this  country  are 
concerned. 

Again,  very  few  people  know  that  it  was 
Pundit  Motilal  Nehru,  the  father  of  Prime 
Minister  Nehru,  who  in  collaboration  with 
his  son,  fresh  from  England,  launched  a 
newspaper  for  the  benefit  of  the  masses 
in  India.  It  was  known  as  Independent^ 
published  in  English  at  Allahabad  in  the 
United  Provinces  (now  known  as  “Utter 
Pradesh”)  in  1919.  Syed  Husain,  a  Mus¬ 
lim  writer  of  repute,  was  appointed  to  edit 
the  paper,  and  Jawaharlal  assisted  him  in 
conducting  it.  The  paper,  cheapest  in  the 


Ficklen,  Dallas  Morning  News 

country,  was  easily  made  available  to  the 
poor,  who  could  not  hitherto  afford  to  buy 
newspapers  priced  at  two  annas  (about 
eight  cents). 

This  daily  newspaper  championed  the 
cause  for  freedom  of  the  country  for  a 
fairly  long  time. 

Before  he  became  Prime  Minister  of 
India  in  1947,  Jawaharlal  Nehru  felt  the 
need  for  starting  another  English  news¬ 
paper.  He  actually  did  so  in  1938  when 
he  launched  National  Herald  at  Lucknow 
in  Utter  Pradesh  and  appointed  Challap- 
thai  Rau  as  its  editor.  Nehru  managed  its 
affairs  till  a  stable  Indian  Government  was 
formed.  Though  this  paper  fully  supports 
the  policy  of  the  Indian  National  Con¬ 
gress,  it  is  not  the  official  organ  of  that 
great  political  party.  It  now  remains  to 
be  seen  whether  the  newspaper  will  con¬ 
tinue  to  adhere  to  that  policy. 

It  was  only  the  other  day  (to  be  exact, 
during  the  Christmas  week  in  1963)  in 
Bombay,  Nehru  inaugurated  the  annual 
session  of  the  Indian  Federation  of  Work¬ 
ing  Journalists.  His  address,  though  some¬ 
what  rambling,  contained  very  useful  ad¬ 
vice  to  journalists.  He  regretted  that  not 
much  attention  was  being  paid  to  educate 
illiterate  masses  in  the  villages  by  the 
newspapers,  which  devoted  several  col¬ 
umns  to  foreign  news  and  allotted  only 
“some  space”  for  local  news  of  impor¬ 
tance. 

Nehru  expressed  grave  concern  at  the 
monopoly  being  enjoyed  by  newspaper 
proprietors,  who  are  industrialists  and 
business  men  in  fact,  and  who  take  little 
Interest  in  the  welfare  of  working  journal¬ 
ists. 

K.  D.  Umricar 

Bombay. 

*  »  * 

CONSERVATIVE 

In  reply  to  the  walking  dictionary-  (jour- 
nalist)  from  Charlottesville,  Va.  who 
thinks  that  James  C.  Davis’s  “notion  of 
conservatism  is  so  much  warmed  over  in¬ 
tellectual  claptrap,  sprinkled  with  appro¬ 
priate  cliches”,  permit  me  to  state  that 
there  still  remains  a  few  of  us  old  “reac¬ 
tionaries”  who  believe  that  deeds  speak 
louder  than  words  and  we  are  rather 
proud  of  Judge  Davis’s  record  in  this  re¬ 
spect;  wondering  at  the  same  time  just 
what  qualifies  an  over-educated  smart 
aleck  to  speak  with  such  critical  authority 
about  a  gentleman  who  has  proven  by 
works  his  right  to  be  called  a  conservative. 

George  Brow.nlee  Jr. 

Atlanta,  Ga. 
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A  GOOD  QUESTION 

Shoemaker,  Chicago's  American 


Short  Takes 

Breeding  stock,  and  in  later  years, 
seamen,  has  gone  to  Japan,  Italy,  Portu¬ 
gal,  Germany,  Australia,  all  the  Latin 
American  countries  and  many  others.  — 
Milwaukee  (Wis.)  Journal. 

• 

The  committee  said  it  visited  the  res¬ 
taurant  “incognition”  on  Saturday.  — 
Baltimore  (Md.)  Evening  Sun. 

• 

The  couple’s  first  two  children  were 
lx)m  in  India  while  they  were  living  in 
Arabia.  —  Jamestown  (N.  Y.)  Post- 
Journal. 

• 

He  challenged  complaints  that  G.O.P. 
congressional  candidates  would  suffer 
with  Goldwater  at  the  heat  of  the  ticket. 
—  Chicago  (Ill.)  Daily  Tribune. 

• 

Cassius  Clay  came  in  now,  quietly, 
with  a  few  friends  and  a  police  escort 
and  stood  in  a  far  comer,  dressed  in  a 
tuxedo  and  a  pleaded  shirt.  —  Detroit 
(Mich.)  News. 
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What 

New  York  newspaper 
has  the  biggest 
circulation  growth  rate 

of  the  decade? 

The  New  YorkTimes. 


Weekdays 

Sundays 

1954 

539,435 

1,201,133 

1959 

673,974 

1,347,036 

1,413,093 

(Average  net  paid  sales  for  6  months  ended  March  31) 

No  Other  New  York  newspaper  shows  such  vigorous  continu¬ 
ing  growth  as  The  Times . . .  with  an  increase  in  May  of  42, 149 
on  weekdays  and  71,849  on  Sundays  (over  May  of  last  year). 

These  are  important  trends  of  The  Times.  They  tell  you  that 
more  people  are  getting  what  they  like  and  want  out  of  The 
Times.  And  when  readers  do,  so  do  advertisers. 


Which  is  a  good  reason  to  call  Max  Falk,  our  Advertising  Man- 


Every  Saturday  Since  1 884 
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$2  Million  Defense  Fund 
Asked  at  Guild  Convention 


New  Assessment  Formula  Drawn; 
Union  Out  of  Red  During  Year 


Hiffh  on  the  apenda  for  the 
31st  annual  convention  of  the 
American  Newspaper  Guild, 
openinp  July  13  at  Lonp  Beach, 
Calif.,  is  a  proposal  for  an  as¬ 
sessment  formula  that  will  build 
the  defense  fund  to  $2,000,000 
by  the  fall  of  1069, 

The  immediate  poal  of  the 
propram  offered  by  a  special 
strike  policy  committee  is  a  basic 
defense  fund  of  $1,000,000  by 
Oct.  1  this  year.  The  committee’s 
report  recommends  that  the  In¬ 
ternational  Executive  Board  be 
empowered  to  levy  assessments 
ranpinp  from  $1  to  $6  per  month 
in  salary  brackets  up  to  $200  a 
week,  in  the  anticipation  that 
the  $200  level  will  l)e  reached 
within  the  next  five  years. 

Under  the  scale  of  assess¬ 
ments  in  effect  since  1951,  a 
maximum  levy  of  $3  a  month 
has  applied  on  all  members  eam- 
inp  $125  a  week  and  more,  al- 
thouph  the  hiphest  reporter 
minimum  has  pone  to  $180  in 
two  contracts. 

Went  Broke  in  .Strikes 

Both  the  committee  and  the 
guild  officers,  who  have  piven 
their  full  endorsement  to  the  re¬ 
port,  point  up  the  need  for  a 
new  assessment  plan  in  review¬ 
ing  the  guild’s  financial  condi¬ 
tion. 

“The  plain,  unvarnished 
truth,’’  the  report  says,  “is  that, 
despite  a  record  high  defense 
fund  of  more  than  $550,000  at 
the  eutset  of  the  New  York  and 
Cleveland  strikes  in  December, 
1962,  ANG  was  broke  at  the 
end  of  four  weeks. 

“ANG  then  borrowed  $525,000 
from  friendly  unions  and  was  a 
total  of  $700,000  in  debt  before 
the  two  situations  were  resolved, 
and  $1,378,401  had  been  paid  in 
benefits. 

“ANG  members  in  New  York 
still  were  shortchanged,  since 
funds  to  pay  them  what  ANG 
strike-lockout  benefit  policy  en¬ 
titled  them  to  receive  simply  did 
not  exist.’’ 

The  committee  also  recom¬ 
mends  a  higher  scale  of  benefit 
payments,  ranging  from  $35  a 


week  for  a  member  with  no  de¬ 
pendents  to  $65  for  one  with 
five  or  more  dependents,  and  in¬ 
creases  of  $5  a  week  after  the 
fifth  week,  and  $5  more  after 
the  13th  week. 

Although  the  guild  began  this 
year  $348,185  in  debt,  the  offi¬ 
cers  report  to  the  convention 
shows  a  general  fund  surplus 
of  $17,000  as  of  the  end  of  the 
fiscal  year,  April  30.  Sixteen 
monthly  special  assessments  en¬ 
abled  the  guild  to  pay  off  all 
of  its  debts  and  build  up  the 
defense  fund  to  $607,000. 

All  of  this  financial  achieve¬ 
ment  adds  up  to  “a  triple-A 
credit  rating,’’  the  report  .states. 

Membership  stands  at  31,000 
—  just  85  below  the  peak  of  a 
few  years  ago  —  despite  the  loss 
of  600  jobs  in  guild  jurisdictions 
as  the  result  of  newspaper  sales 
and  suspensions.  Progress  was 
noted  in  organizational  efforts. 

The  guild  is  pressing  for 
equality  of  employment  oppor¬ 
tunity  in  the  newspaper  indus¬ 
try  “as  quickly  and  as  effec¬ 
tively  as  possible”  in  its  support 
of  civil  rights  legislation. 

“Automation  remains  a  chal¬ 
lenge,  and  a  threat  to  many  of 
our  members’  jobs,”  the  officers 
declare.  “The  Guild  has  risen 
to  the  challenge  of  automation, 
not  by  opposing  the  introduc¬ 
tion  of  technological  improve¬ 
ments,  but  by  adopting  a  con¬ 
structive  program  designed  to 
protect  existing  employment  re¬ 
lationships  and  share  in  the 
fruits  automation  produces.  Al¬ 
ready  the  results  of  this  pro¬ 
gram  may  be  seen  in  an  increas¬ 
ing  number  of  guild  contracts.” 

Pictures  ‘.4fHuent’  Industry 

In  an  analysis  of  the  news¬ 
paper  industry  as  a  whole,  the 
guild  officers’  report  appraises 
it  as  “affluent”  in  all  aspects. 
“Very  few  newspapers,”  it  is 
stated,  “publish  their  earnings, 
but  all  available  data  show  that 
the  newspaper  industry  is  a 
profitable  one.” 

According  to  Internal  Reve¬ 
nue  Service  figures,  the  report 
says,  the  average  net  income  of 


newspapers  for  1960-61  —  the 
latest  year  available  —  was 
9.3%  of  gross  receipts  before 
taxes.  This  compares  with  only 
5.9%  for  manufacturing  corpo¬ 
rations  as  a  whole. 

Attainment  of  pensions  and 
early  retirement  for  guild  mem¬ 
bers  leads  off  the  section  of  the 
report  on  bargaining  gains.  To¬ 
day,  it  is  reported,  84%  of  guild 
members  are  covered  by  some 
form  of  pension  plan. 

Longer  vacations,  based  on 
shorter  service  requirements, 
have  l>een  obtained  in  a  score 
of  contracts  the  past  year. 

$180  .Scale  Reached 

The  key  classification  figure 
stands  at  $180  a  week  in  the 
Washington  (D.  C.)  Post  con¬ 
tract  and  the  St.  Louis  scale 
goes  to  $180.50  next  Jan.  1. 
In  New  York,  the  top  minimum 
is  $178.50  and  may  go  higher 
Nov.  1  through  utilization  of  a 
$4.13  increase  set  for  that  date. 

A  “relatively  peaceful  year” 
marked  labor-management  rela¬ 
tions,  it  is  .stated.  There  were 
four  walkouts  by  guild  members 
— in  Honolulu,  'Toledo,  Florence, 
Ala.,  and  San  Jose,  Calif. 

“At  Florence,”  the  report 
says,  “the  first  Southern  .strike 
in  13  years  brought  an  initial 
contract  which  provided  wage 
increases  ranging  up  to  $36  a 
week  in  basic  pay.” 

A  trend  toward  longer-term 
contracts  continued,  with  10  new 
ones  extending  beyond  two 
years. 

Dividends  for  Defense 

The  financial  report  discloses 
that  dividends  from  1,884  shares 
of  stock  in  Scripps-Howard  In¬ 
vestment  Company  will  be 
tumed  over  to  the  union’s  de¬ 
fense  fund.  The  stock,  be¬ 
queathed  to  the  guild  by  the  late 
Lowell  Mellett,  was  sold  to  the 
defense  fund  at  $20.50  a  share 
and  an  accumulation  of  $8,353 
in  dividends  since  1960  went 
with  it.  A  report  on  Scripps- 
Howard  Investment  Company 
thus  is  included  in  the  review 
of  the  condition  of  the  indus¬ 
try.  It  shows  1963  earnings  of 
$975,872  —  up  from  $938,301  in 
the  previous  year  —  and  hold¬ 
ings  in  Scripps-Howard  and 
other  papers  valued  at  $15,685,- 
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048,  with  an  original  cost  of 
$4,537,263. 

Officers  are  asking  approval 
of  a  budget  of  $548,318  for 
1964-65.  This  amounts  to  about 
$16,000  more  than  the  1963-64 
expenditures. 

The  chart  of  compensation  for 
officers  lists  $3,719  paid  to  the 
president,  Arthur  Rosenstock, 
of  the  New  York  Post,  in  salary 
and  expenses;  $16,358  in  salary 
and  $12,624  in  expenses  to  Wil¬ 
liam  .1.  Farson,  executive  vice- 
president;  and  $14,300  in  salary 
and  $8,534  in  expenses  to 
Charles  A.  Perlik  Jr.,  secretary- 
treasurer. 

Total  compensation  to  officers 
and  international  representa¬ 
tives  was  given  as  $362,465. 

Salinger  on  Program 

Herman  H.  Ridder  and  Daniel 
Ridder,  co-publishers  of  the 
Long  Beach  Independent  and 
Press-Telegram,  will  be  hosts  to 
a  delegates’  reception  Sunday. 

On  the  speaking  program  for 
the  convention  are:  Pierre  Sal¬ 
inger,  former  White  House 
Press  Secretary  who  is  running 
for  the  U.  S.  Senate  in  Cali¬ 
fornia;  Dick  Gregory,  Negro  en¬ 
tertainer  and  civil  rights  move¬ 
ment  leader;  and  Simeon  Booker, 
chief  of  the  Washington  bureau 
of  Johnson  Publications  and  a 
former  guild  unit  chairman  in 
Cleveland. 

The  lEB  has  scheduled  a  spe¬ 
cial  election  for  regional  vice- 
president  in  the  New  York 
metropolitan  area  to  fill  a  va¬ 
cancy  caused  by  the  resignation 
of  Edward  Easton  Jr.,  of  the 
New  York  World-Telegram  & 
Sun  copy  desk,  because  of  ill¬ 
ness. 

• 

Secrecy  Cases  Asked 
By  S.1666  Sponsor 

APME  News,  publication  of 
the  Associated  Press  Managing 
Editors  Association,  has  issued 
a  call  for  “case  histories”  of  in¬ 
stances  in  which  a  reporter  was 
denied  information  by  a  federal 
agency. 

The  June  issue,  edited  by  Vint 
Jennings  of  the  Charleston 
(W.  Va.)  Mail,  asked  also  for 
any  editorials  which  may  be 
written  about  Senate  Bill  1666. 

Bernard  Fensterwald  Jr.,  a 
member  of  the  staff  of  Sen.  Ed¬ 
ward  V.  Ijong  of  Missouri,  is 
seeking  ammunition  to  use  in 
the  battle  to  push  Senate  Bill 
1666  through  Congress. 

The  bill  would  make  bueau- 
cratic  withholding  of  non-secu¬ 
rity  information  subject  to  re¬ 
view  in  the  courts. 
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In  CONGRESS,  July  4,  1776. 

A  Declaration  by  the  Reprefentatives 
of  the  United  States  of  America, 
in  General  Congrefs  afJcmbled. 

WHEN,  in  the  ccurfe  of  human  events,  it  be¬ 
comes  Dcccflary  for  one  people  to  dilTolve  iltt 
political  band*  which  have  conneflcd  them  with 
another,  and  to  alTuinr,  among  the  powers  of 
the  earth,  the  feparate  and  equal  ilation  to  which  the  laws  of 
nature  ard  cf  nature’s  God  ictitle  them,  a  decent  refpefl  to 
the  opinions  of  mankind  requires  that  the)'  Ihould  declare 
:he  ranf.-s  which  impel  them  to  the  reparation. 

We  hold  tbeie  truths  to  be  feif-evider.t.  That  all  men  are 
created  equal ;  that  they  are  endowed,  by  their  Creator,  «yi:h 
certain  unalienable  rights  ;  that  among  thefc  arc  life,  liberty, 
and  the  purfuit  of  happinefs.  That  to  fecure  thefe  rights, 
governments  are  inftituted  among  men,  deriving  their  ja^ 
powe:a.from  the  confent  of  the  governed  {  that  whenever  any 
lorm  of  government  becomes  deflrudive  of  thefe  ends,  it  is 
the  right  of  the  people  to  alter  or  to  abolilh  it,  and  to  infti- 
tute  new  govemntrnt,  laying  its  foondation  on  fuch  princi¬ 
ples,  and  organizing  iu  powers  in  fuch  form,  as  to  them 
lhall  feem  moll  likely  to  efied  thrir  fafety  and  happinefs. 
Prudence,  iedeed,  will  didate  that  governments  long  efia- 
blifhed  ihould  not  be  changed  for  hght  and  tranlient  canfes ; 
and  accordingly  all  ex{  eriecce  hath  (hewn,  that  mankind  arc 
more  difpofed  to  fuilcr,  while  evils  are  fnfierable,  than  to 
right  thtinfclves  by  abolilhing  the  forms  to  which  they  are 
accuftomed.  But  when  a  long  train  of  abufes  and  ufurpa- 
tiors,  purfuing  invariably  the  fame  objed,  evinces  a  dehgn 
to  reduce  them  under  abfulute  dcfpotifm,  it  is  their  right,  it 
is  their  doty,  to  throw  off  fuch  government,  and  to  provide 
new’  guards  for  their  future  iecunty.  Such  has  been  the  pa¬ 
tient  foffrrance  of  thefe  c-lonies,  and  fuch  is  now  the  necef- 
fity  which  conllrains  them  to  alter  their  former  fyftems  of  g-w 
Yernment.  ThebiAoryof  the  prefeni  King  of  Great- Britain 
is  a  hillo'.y  of  repeated  injuiics  and  uiurpations,  all  having 
in  direfl  objcfl  the  cdar.liibmeDt  of  an  abloiutc  tyranny  over 
tkele  dates.  To  prove  tnis,  let  facls  be  fubrnkted  to  n  candid 
world. 

He  has  refufed  his  afTent  to  laws,  the  moft  wholefome  and 
neceffary  for  the  public  good. 

He  has  forbidden  his  Governors  to  pafs  laws  of  immediate 
and  preiSog  importance,  unlefs  Aifpcnded  in  their  operation 
till  bis  aficDi  IhoulJ  be  obtained  ;  and,  when  fo  fufpended, 
he  has  utterly  ceglcfled  to  attend  to  them. 

He  has  refufed  to  pafs  other  laws  for  th;  accommodation  of 
large  ditlrifls  cf  people,  unlefs  thufe  people  would  rclinqeifh 
the  right  cf  repieleniation  in  the  legillaiure,  a  right  ineAi- 
mable  to  them,  and  formidable  to  tyrants  only. 

He  has  called  together  leciHative  bodies  at  places  unofnal, 
uncomfortable,  and  didant  from  the  depofitorj^of  their  pub¬ 
lic  records,  for  the  (ole  purpole  of  fatiguing  them  lUo  Gom- 
pHance  with  his  mcafure.-. 


He  has  difibived  ReprefentatiYe  Hwofes  repeatedly,  for  op- 
-pofng  with  manly  firmnefs  his  invafion  on  the  rights  of  the 
people. 

lie  has  refufed  for  a  long  time,  after  furh  diiToIotions,  f 
caufe  others  to  be  defied  ;  whereby  the  legifative  powers, 
incaptble  cf  annihilation,  have  retorned  to  the  people  at 
large  for  their  exercife  ;  theftste  remaining  in  the  mean  time 
ezpofed  to  ail  the  dangers  of  invafion  from  without,  and  con- 
vulfions  v.-ithin. 

He  has  endeayoorei  to  prevent  the  popnlation  of  thefe 
-ftates;  for  that  purpofe  obilrnAing  the  laws  for  natoraliza- 
tion  of  foreigners ;  refnfiog  to  pafs  others  to  encourage  their 
migrations  hither,  and  raifiog  the  conditions  of  new  appro¬ 
priations  of  lands. 

He  has  obflrufled  the  adminiftmdon  of  juAice,  by  refufing 
his  aBent  to  laws  for  eflablilhiag  judiciary-powers. 

He  has  made  Judges  dependant  om  his  wiil  alone,  for  the 
tenure  of  their  ofices,  and  the  amount  and  payment  of  their 
falaries. 

He  has  crefled  a  mnltUude  of  new  oflkes,  and  lent  hither 
fwarms  of  ofiicers  to  barrafs  oar  people,  and  eat  out  their 
fubAance. 

He  has  kept  among  ns,  in  times  of  peace,  iUndiog  armlet, 
vriihout  the  confent  of  our  iegiflatmes* 

He  has  afieded  to  render  the  militaiy  iadependant  of  and 
fuperior  to  the  civil  power. 

He  has  combined  with  others  to  fnl^ed  os  to  a  jorildiAion 
foreign  to  our  conAitution,  and  unacknowledged  by  our  laws; 
giving  h<s  afiect  to  their  ac'ls  of  pretended  legiAation: 

For  quartering  large  bodies  cf  armed  troops  among  as : 

For  protcAing  them,  by  a  mock  trial,  from  pnnilkment  for 
any  murders  which  they  (houid  commit  on  the  inhabitants  of 
thefc  Aates : 

For  cutting  off  our  trade  with  all  pans  of  the  world  : 

For  impoling  taxes  on  ns  without  our  confent : 

For  depriving  us,  in 'many  cafes,  of  the  benefits  of  trial 
by  jury: 

For  tranfporung  ns  beyond  Teas  to  be  tried  for  pretended 
oBcnces :  ' 

For  abolilhing  the  free  fyAemof  EngliGi  laws  in  a  neigh- 
.bouring  province,  cAabliQiing  therein  an  arbitrary  govern¬ 
ment,  and  enlarging  its  boundaries,  fo  as  to  render  it  at  once 
an  example  and  fit  loArumrat  for  introducing  the  fame  abfo- 
Lte  rule  into  thefe  colonies' : 

For  taking  away  onr  chatic.-s,  tbolifliing  onr  moA  valoable 
laws,  and  altering  Aindamcatally  the  forms  of  our  govero- 
ments-: 

For  fufpending  our  oww  legiflatnres,  and  declaring  them- 
felves  invcAcd  with  power  to  legiCate  for  us  in  all  cafes 
whatfoever. 

He  has  abdicated  gevernthent  here,  by  deciding  us  out  of 
his  protefUon  and  waging  war  again  A  us. 

He  has  plundered -our  ferns,  ravaged  onr  coaAs,  burnt  onr 
towns,  and  dcKroyed  the  lives  of  onr*  people. 

He  is,  at  inis  time,  tranfporting  large  armies  of  foreign 
nercenaiies  to  complete  the  works  of  death,  dciblaiion,  and 
tyranny,  already  begun  with  circumAances  cf  cruelty  and 


Historic  Document 


The  text  of  Ihe  Declaration  of  Independence  was  published  on  the 
front  page  and  runover  pages  of  the  Pennsylvania  Evening  Post  for 
Saturday,  July  6,  1776. 
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perfidy  fcarcely  paralleled  in  the  moft  barbarots  ages,  and  \  FEW  Hoffllicads  and  Barrels  of  JAMAICA 
toully  unwjrthy  lae  nead  of  a  civiliatd  nation.  qt  ir  A  U  of  rbf*  lv(V  ninlitv  to  be  fjld  bv 

^  .He^*“»coDftraincd  our  fcllow  ciiizca*  laken  capliaton  the  SUGAR,  Oi  the  DC  1  S'^ROAT^ 


high  Teas  to  bear  arms  againil  their  countrvt  to  become  the 
executioners  of  their  friends  and  brethren,  or  to  fall  them- 

fslw  by  their  hands.  TTYNS  TAYLOR,  UPHOLireRea,  io  Second-ftreet 

He  has  excited  doineftic  infurreflions  amongft  us,  and  has  between  Matket  and  Area  ftreeis  (Ute  from  baint 

epdeavoured  to  bring  on  the  inhabitants  of  our  frontiers  the  James’s,  London)  begs  leave,  by  this  methed,  to  inform  his 
mercilefs  Indian  Savages,  whole  known  rule  of  warfare  is  an  iriends  and  the  public  in  general,  that  he  makes  up  -11 
Uhdiftinguiihed  drllrudion  of  all  ages,  fe«es  and  conditions.  kind  of  furniture  ia'ihe  newed  falhion,  vix.  d^rac,  tealler  ; 
In  every  llage  of  theie  opprefiions  we  have  petitioned  for  re.  drapery,  Venetian,  Gothic,  canopy,  four- poll  and  couch  beds, 
raod  humble  terms  :  Our  repeated  Mtitions  have  aiio*  field  and  camp  beds,  all  forts  of  manrefies,  Venetian 
beep  anli^red  only  by  repeated  injury.  A-Pnoce,  whole  and  feftoon  window  curtains,  and  every  other  article  of 
charaaer  it  thus  marked  by  every  ait  which  may  define  a  ly-  houfchold  furnitwe,  on  the  moft  reafonable  terms, 
rant,  it  unfit  to  be  the  ruler  of  a  free  people.  AMELIA  T.AYLOR,  MiLAtcaa  and  Mantca  M.s&er, 

Nor  have  we  been  wanting  in  attentiont  to  our  Britifb  bre-  maxes  up  all  foru  of  niUner)'  goods,  via.  chilcbed  linen, 
thKP.  ^  We  have  warned  them  from  tune  to  time  of  attempta  chilarent  robes,  jama,  firocki,  teftt  and  inuics,  gentlemens 
by  their  legiilaturc  to  extend  an  unwarraniabU  jurildiaioA  (hiru,  ftpekt,  gloves,  and  all  kind  of  ncedlewufk.  in  the 
ovOT  «.  We  hnve  reminded  them  of  the  ctrcnmftanccs  of  our  very  neaieft  maoner.—For  file,  ibme  fine  Holktod  ihirts  full 
kigration  and  fcttlemcnt  here.  We  have  appealed  to  their  aa«  trimmed. 

i«  joftke  and  magnanimity,  and  we  have  conjored  them  by  B.  Piitof  a  hoaieto  be  let,  with  good  cellars,  4tc. 


in  Second-ftreet 


tive  joftke  and  magnanimity,  and  we  have  conjored  tbem  by 
the  tks  of  our  common  kindred  to  difavow  ihcle  ulurpationa, 
whkh  would  inevitably  interrupt  our  connexions  and  cor- 
Ttfpondence.  They  too  have  bMn  deaf  to  the  vokc  of  joftice 
and  of  confdngninity.  Wc  mail,  therefore,  aerjokfoe  in  the 
Bccefity,  skhich  denonnees  our  leparatioR,  ana  hold  them, 
as  we  hold  the  reft  ot  mankind,  eoemks  ta  war,  ia  pnace, 
friends. 


TO  be  LET,  a  Lot  of  good  Grafs  Ground,  in  Sprisg- 
carden,  containing  near  four  acres,  with  a  conamo- 
dtoui  £nck.  Hotii'e,  two  itoties  high,  four  rooms  on  a  floor. 


dtoui  oncK.  notue,  two  itones  n^Bt  'Onr  rooms  on  a  nuor. 
Barna,  Subies,  Sanoak  H  iufe,  Garden,  and  two  Pumpa  of 
sood  Water,  lately  occupied  by  William  ohir.ey.  For  far^ 

•  •  .  •  '  •  _  "x-  ‘A  t% _ A  L* _ .ft. 


W.;  .-.mfor..  R.p™fe,wi™  of  .b.  UNITED  ‘1£"“ 

STATES  OF  AMERICA.  »  Coin  >»««*"»  VwUlMf. _ _ 

aftfcmblcd,  appealing  to  the  Supreme  Jud.-«  of  the  world  lor 

the  refUtnde  of  our  intentions,  do,  in  the  name,  and  by  nu-  TSAAC  HAZLEHURST  has  for  fale,.^  at  his  ftore  ir. 
thority  of  the  good  people  of  thefe  colonies,  Ibl^iaoly  pablifb  JL  Waier-ftrcet,  the  fifth  door  above  Markei-ftreet,  COf- 
and  declare,  that  thefe  United  Colonies  sue,  and  of  right  <>f  quality,  Mufeovadp  SUGARS  in  h.  gfheads. 

ought  to  be.  Fan  ano  Ikdepekdakt  St.vtcs  ;  that  riercea  and  barrels,  MOLASSES,  CINNAMON,  FOW- 
they  are  abftlved  from  .all  allegiance  to  the  Briulh  Cioan,  BLUE,  and  a  few  hoglhcads  ol  exceeding  good  Ja- 

and  that  all  politkal  connexion  between  them  and  the  Ante  SPIRITS  five  years  old.  Jnne  15,  177b. 

of  Great- Britain  is  and  ought  to  be  totally  diftelved  ;  and  T  T  T  " 

that,  fiaFtEX  AKD  iNDipgMDAnT  bTATes,  they  have  full  A  5IEVER  FACED  WATCH,  larger  than  the  commoli 
poster  to  levy  war,  conclude  peace, contraA alliances, eftablifh  fix^ maker  s^me  JsinesGerrard,  London,  hlo.  19'^ 

cemmerce,  and  to  do  all  other  ads  and  things  which  1h»|.  w*»  LOST  out  of  the  fubicriber  .  lioule  on  the  r.  nth  iclt.  h 
fikdaktSvate*  may  of  right  do.  And  lor  the  fnnport  » w  be  Bolen  by  a  perfon  in  compaby  with  tut» 
of  this  declaration,  with  n  firm  reliance  on  the  proietti^cf  who  were  known  to  pafs  by  early  that  mowing.  Any 

Divine  Providence,  wc  mutually  pledge  to  each  other  our  " 

lives,  our  fortunes,  and  onr  facred  honor.  Bop  it,  and  on  deiiveriag.  it  to  joleph  Steward  in  Hanover 

Signed  by  order  and  in  xehaif  of  Cokcreis, 

JOHN  HANCOCK,  Prclident.  fl>*Uh»ve  DOLLARS  reward. _ 

Attcft.  CHARLES  THOMSON,  Sec.  /—■—so  k.  cnirs  ku  a, ->..1  kr.iiin.*  at  tk/ir 


A  SILVER  Faced  watch,  larger  than  the  commofi 
fixe,  maker’s  name  Janies  Gerrard,  London,  hlo.  1919, 


Divine  Providence,  wc  mutually  pledge  to  each  other  our  t-.  him  for  lale,  is  defired  10 

lives,  our  fortunes,  and  onr  facred  honor.  Bop  it,  and  on  deiiveriag.  it  to  Joleph  Steward  in  Hanover 

Signed  by  order  and  in  rehaif  of  Cokcreis, 

JOHN  HANCOCK,  Prclident.  fl>*Uh»ve  >C)LR  DOLLARS  reward. _ 

_ CHARLES  THOMSON,  Sec.  q  sOJ-D,  by  Attmore  and  Hellings,  at  their  ftore 

TO  be  SOU),  the  brigantine  TWO  FRIENDS.  She  ^  »»be  wharf,  n  few  doors  hdow  Chcfnat-ftiw^  ^ 
is  a  prime  failor,  £t  three  years  old.  and  carries  *Ti  ' 

nine  hundred  and  fifty  or  x  ihoufand  barrels  of  floor.  *'’°®’  ’  ?“  i  * 

The  fchooner  MARY  ANN.  She  is  a  prime  failor,  but  K«ttles,  and  skel lets.  Tea.  at  he  prKe 

.M.  ..4  w.,  grf'jiv  jrL*“^:r 

TJic  (chooner  is  leaded  and  ready  to  go,  and  will  be  fold  ***** 

WitB  her  cargo,  or  alone.  She  has  an  inventory  foiubhr  and  _  ^.Tirv  vAnr.  cur' ad  r'rvvirro  k««(k«il. 
complete,  the  brig  may  be  fitted  for  fen  with  n  very  foall  A/I k  a  "  ^ 

expence^  and  the  fSiooii,  require,  none.  Both  vSl,  are  .IXVmSSi 
vrr7|m!B, but  any  gentleman  kklining  to  purchafe-m^  'lO.  ^^OCOIAIE  ana  1  EFPLR. 

lhera*^wed  by  F«»fon..  Inqniri  for  Mr.  JOHN  ‘.Vv  m  ^ 

PAFfRY,  onboLd  tirbrij^  at  Vine  ftreet  wharf.  ■*  *  k^  ^  i  ^ 

^ _ -  and  Co.  sn  Market- ftreet,  near  the  London  Lbffee-hoofe. 

TO  be  SOLD,  a  Quantity  of  very  fine  TIMOTHY  A  QJJ.qNXn  V  of  INDIGO  to  be  fold  by  James  Gnl- 
H.\Y  of.  Uia-yeat’s  growth,  loquiic  of  the  printer.  lagher,  in  Frent-iUcci,  ihccorucrot  Sp<uce-rireei. 


Premium  Position 

EDITOR  ac  PUBLISHER  for  July  4,  1964 


The  10  advertisers  that  day  enjoyed  adjacencies  that  would  surely 
enrapture  the  media  directors  of  our  modern  ad  agencies.  (These 
pages  reproduced  from  the  original  files  in  the  New  York  Public 
Library.) 


Negro  Press 
Faces  Issues 


30-Month 
Pact  Ratified 
In  Columbus 


San  Francisco 

Problems  faced  by  the  Negro 
press  in  meeting  a  changing  so¬ 
cial  order  themed  the  24th  an¬ 
nual  meeting  here  of  the  Na¬ 
tional  Newspaper  Publishers 
Association. 

E.  Washington  Rhodes,  Phila¬ 
delphia  (Pa.)  Tribune,  presided 
at  the  three-day  gathering.  The 
nearly  100  registrants  repre¬ 
sented  52  of  the  72  NNPA  news- 
l)apers. 

C.  Sumner  Stone  Jr.,  editor, 
Chicago  Defender,  charged  the 
Negro  i)ress  suffers  from  poor 
typography  and  reporting.  He 
also  believes  it  fails  to  involve 
itself  in  the  nation’s  midstream. 

Co-hosts  were  Dr.  Carlton  B. 
Goodletz,  San  Francisco  Sun-Re¬ 
porter,  and  Leon  Washington, 
Los  Anpeles  Sentinel.  Both  pub¬ 
lish  ABC  weeklies.  Newspaper 
membership  in  NNPA  includes 
two  dailies,  the  Chicago  De¬ 
fender  and  Atlanta  World. 

Frank  L.  Stanley  Sr.,  is 
newly-elected  president  of  the 
association.  John  Murphy,  lialli- 
niore  Afro-American,  is  vice- 
president;  C.  C.  Dejoie,  Louisi¬ 
ana  Weekly,  treasurer,  and 
Julius  Carter,  Houston  Forward 
Times,  secretary. 


Cou’MBT  S,  Ohio 

The  Columbus  Eceniny  Dis¬ 
patch  resumed  publishing  Mon¬ 
day,  June  29,  after  a  2(l-day 
“interlude”  cause<l  by  a  strike 
of  printers  and  mailers. 

There  was  only  casual  refer¬ 
ence,  in  an  editorial  and  in  col¬ 
umns,  to  the  shutdown  which 
began  June  8,  but  there  were 
numerous  news  roundups. 

The  Scripps-Howard  morning 
Citizen-J ournal  reappeared 
Tuesday.  Both  papers  are 
printed  by  Dispatch  Printing  Co. 

$5.30  for  Pensions 

Agreement  on  a  new  contract 
was  reached  June  25  and  mem¬ 
bers  of  the  mailers’  union  (ITU) 
voted  75  to  9  on  Saturday  to 
ratify  it.  The  printers’  local  ap¬ 
proved  the  agreement  Sunday  by 
a  vote  of  250  to  67. 

A  pension  plan  was  the  criti¬ 
cal  issue. 

The  new  pact,  retroactive  to 
Jan.  2,  includes  a  wage  package 
of  $8.50  a  week  over  30  months 
and  a  $5.30  pension  benefit.  The 
old  scale  was  $139.35  for 
printers  and  $126.60  for  mailers. 

Robert  W.  Irwin,  vicepresi¬ 
dent  of  Dispatch  Printing  Com¬ 
pany,  gave  the  following  break¬ 
down  for  the  wage  increase  and 
pension : 

As  of  Jan.  3,  1964,  the  con¬ 
tract  calls  for  a  $2.80  raise  on 
scale  and  $2.50  weekly  for  a 
funded  pension  plan.  On  July  1, 
1964,  $1.20  was  added  to  .scale 
and  $2.80  to  the  pension  fund. 
Jan.  1,  1965,  $4  will  be  added  to 
scale  and  on  Jan.  1,  1966  50 
cents  will  be  added  to  scale. 


TIRED  LEGMEN — Soaking  their  feet  after  another  long  night  march  in 
St.  Augustine,  Ha.,  the  nation's  oldest  and  currently  the  most  marched-in 
U.S.  city,  are  Don  McKee  (left)  of  the  Associated  Press  and  Hank  Drane 
of  the  Jacksonville  Florida  Times-Union.  They  have  walked  many  miles 
covering  race  demonstrations  in  St.  Augustine. 


Turner  Catledge  Saddened 
By  Events  in  Home  Town 

fully  fought  the  Ku  Klux  Klan. 


Turner  Catledge,  managing  ... 
editor  of  the  New  York  Times,  Mr.  Catledge  also  campaigned  Mississippi  is  not  a  sovereign 
was  “.saddened,”  he  .said  this  against  the  Klan  when  he  was  .state.  People  have  a  perfect 
week,  by  tbe  news  coming  out  resident  editor  of  the  Tunica  right  to  go  in  there  and  do  what 
of  Philadelphia,  Miss.  (Miss.)  Times.  they  can  peaceably  about  the 

The  Times  had  Claude  Sitton  “The  Klan  has  never  had  a  unfortunate  situation  that  exists 
there  reporting  what  was  hap-  chapter  in  Philadelphia,”  Mr.  there.  State  leaders  are  delud- 
pening,  and  Mr.  Catledge  said:  Catledge  .said.  “The  town  has  ing  themselves  by  believing  they 
“He’s  the  greatest  race  relations  quite  a  large  Catholic  colony,  can  keep  people  out  unless  vio- 
reporter  in  the  world  —  speak-  The  Church  .sent  priests  there  lence  is  involved.” 
ing  objectively,  of  course.”  to  convert  the  Chocktaw  In-  Mr.  Catledge  also  worked  on 

“A  southerner,  too,”  he  added,  ^ians.  ^  ^  .  the  Tupelo  (Miss.)  Journal.  ()n 

“He’s  sitting  on  the  powder  keg,  .  “But  what  is  lacking  today  is  Aug.  12  he  will  have  b^n  35 
and  knows  all  about  it  Then  intelligent  leadership.  It  hasn  t  years  on  the  New  York  Times, 
John  Herliers,  from  our  Atlanta  emerged  yet,  but  it  may.’’  with  the  exception  of  17  months 

office  and  formerly  with  UPI  ^  eopy  of  the  Neshoba  Demo-  on  the  Chicago  Sun  from  No¬ 
in  Jackson,  Miss.,  is  reporting  I'eaches  Mr.  Catledge  each  vember  1941  to  April  1943 

from  Mississippi.  David  Halber-  at  the  Times.  He  started  He  is  a  past  president  of  the 

from  Wi«binfrt«n  b-i<5  to  woik  for  it  when  he  was  14.  American  Society  of  Newspaper 
£n’an?T;u  be  down  there."  He  eel  type  by  hand  and  later  Editors. 

„  ,  a  wi  1  i.  worked  on  the  editorial  side. 

But  not  Mr.  Catledge  -  not  ..^he  Democrat  is  reporting  • 

right  now.  Although  he  was  absolutely  straight  to-  PR 

born  there,  grew  up  there,  ^  Catledge  observed.  Heads  Agency  PK 

^mrked  on  newspapers  there,  has  t.^he  editorials  counsel  law  and  Philadelphia 

km  folks  there,  he  hasn  t  been  while  complaining  about  Palmer  L.  Reed,  an  account 

back  for  the  last  eight  years,  invaders,  which  is  par  for  executive  at  Lewis  and  Gilman, 

He  IS  a  graduate  of  Mississippi  course.”  Philadelphia  advertising  agency. 

By  “invaders,”  Mr.  Catledge  since  1962,  has  been  named  di- 
“I  am  very  saddened  by  what  said,  the  paper  meant  the  stu-  rector  of  public  relations  there, 
is  happening,”  he  said.  dents  who  had  come  to  Phila-  Before  joining  Lewis  and  Gil- 

When  Mr.  Catledge  worked  delphia  to  teach  the  Negroes  man,  he  was  manager  of  public 
for  the  Neshoba  Democrat  in  and  to  help  them  to  register  for  relations  for  Philco’s  Communi- 
Philadelphia,  the  editor  success-  voting.  cations  and  Weapons  Division. 
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News  Media  to  Get 
N.  H.  Lottery  Results 

Concord,  N.  H. 

The  results  of  the  first  pub¬ 
lic  drawing  in  New  Hampshire’s 
sweepstakes,  scheduled  at  Rock¬ 
ingham  Park  the  middle  of 
July,  will  be  made  available  to 
news  media,  it  has  been  an¬ 
nounced  by  Edward  J.  Powers, 
executive  director  of  the  Sweep- 
stakes  Commission. 

The  commission  reported  that 
at  the  close  of  business  June  20 
a  total  of  482,183  sweepstakes 
tickets,  representing  $4,146,549, 
had  been  sold.  State  liquor 
stores  had  sold  361,192  tickets 
in  their  vending  machines  and 
120,991  tickets  had  been  dis¬ 
pensed  at  two  race  tracks,  Rock¬ 
ingham  Park  and  Hinsdale 
Raceway. 


6,000  Due 
Li  GOP 
Press  Corps 

San  Francisco 

('ommunications  media  will 
assemble  more  than  6,000  per¬ 
sons  here  for  coverage  of  the 
Republication  National  Conven¬ 
tion,  July  13-16,  officials  esti¬ 
mate. 

The  embattled  forces  will  con¬ 
tend  from  Bull  Hill,  behind  the 
Cow  Palace  convention  hall  on 
this  city’s  Southern  border,  to 
Nob  Hill,  the  hotel-capped  area 
high  above  downtown  San 
Francisco. 

Preliminan,'  activities  include 
installation  of  what  is  described 
as  the  largest  communications 
assembly  ever  set  up  for  any¬ 
thing  of  a  similar  nature.  There 
will  be  twice  as  many  communi¬ 
cations  channels  as  the  1960  Los 
Angeles  convention  which  re¬ 
sulted  in  the  Democratic  party’s 
nomination  of  John  F.  Kennedy. 

These  installations  will  cost 
somewhere  between  $3  and  $5 
million.  Most  estimates  go  into 
the  higher  figure  now  that  tele¬ 
vision’s  lavish  expenditures  in  a 
fight  for  the  national  viewing 
audience  have  been  displayed  in 
the  Oregon  and  California  pri¬ 
maries. 

Power  Needed 

The  anticipated  cost  just  for 
the  electric  power  to  operate  all 
of  the  convention’s  teletype, 
photo,  television  and  radio  in¬ 
stallations  is  given  as  $170,000. 

The  battle  for  credentials  has 
now  been  solved  (see  E&P  May 
30,  p.  37)  and  now  the  battle  for 
beds  is  virtually  resolved,  re¬ 
ports  Edmund  C.  Converse, 
chairman  of  the  convention’s 
housing  subcommittee. 

Media  received  consideration 
secondary  only  to  that  given 
convention  delegates  and  alter¬ 
nates  and  those  candidates 
establishing  headquarters,  he 
said. 

As  a  result  it  is  believed  that 
almost  all  accredited  newsmen 
will  be  housed  within  San  Fran¬ 
cisco’s  compact  limits.  Assign¬ 
ments  already  have  been  made 
to  national  media.  Those  for 
“the  independents”  awaited  only 
the  mechanical  problems  of  list¬ 
ing  and  mailing. 

Solution  of  the  vast  housing 
problem  has  been  helped  by  the 
use  of  motels  and  side  facilities 
to  house  technicians  and  those 
not  immediately  involved  in 
news  handling. 

Television  networks  have 
taken  over  entire  motels  for  the 
convention  period  to  house  non- 
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In  Scranton^  IVs  Bill 
Or  WWS  for  Headlines 

Scranton,  Pa. 

In  his  hometown  newspapers, 
William  W.  Scranton  is  either 
WWS  or  Bill  in  the  headlines  as 
he  pursues  the  Republican  nom¬ 
ination  for  President. 

The  affectionate  personal  ref¬ 
erence — Bill  and  Mary  when  the 
story’s  about  the  Governor  and 
his  wife — appears  in  the  Scran¬ 
ton  Tribune  which  enthusiastic¬ 
ally  endorses  the  movement  to 
head  off  Barry  Goldwater’s  race 
for  the  nomination. 

Traditionally  Democratic  in 
its  viewpoint,  the  Scranton 
Times  settles  for  the  initialized 
style  in  its  treatment  of  the 
political  campaign.  The  Times 
took  a  dim  view  of  the  Gover¬ 
nor’s  chances  but  admitted  his 
entry  into  the  race  has  made  the 
GOP  story  a  lot  more  exciting. 


accredited  personnel  and  those 
technicians  who  are  not  re¬ 
quired  to  be  on  hand  during  ses¬ 
sions. 

The  hotels  first  pledged  10,000 
rooms.  This  total  was  assured 
with  completion  of  the  new  San 
Francisco  Hilton,  designated 
press  headquarters  with  the 
Bellevue  as  an  auxiliary. 

The  problems  faced  by  Mr. 
Converse,  by  John  Laxalt,  the 
assistant  housing  chairman,  and 
by  Frank  Reynolds,  assigned 
especially  to  press  accommoda¬ 
tions  here  by  the  Congressional 
Campaign  Committee,  were  in¬ 
creased  by  heavy  requests  from 
outside  the  U.S. 

Foreign  Interest 

The  international  roll  call  on 
his  listing  includes  seven  news 
agencies  from  inside  the  Iron 
Curtain,  Mr.  Reynolds  said. 
More  than  100  are  coming  from 
Canada  alone. 

There  are  applications  from 
Tass,  Izvestia  and  Pravda  as 
well  as  from  Reuters.  Press 
registrations  have  come  from 
Argentina,  Australia,  Great 
Britain,  India,  Italy,  France, 
Poland,  Japan,  Spain,  Switzer¬ 
land,  and  West  Germany. 

Newsmen  arriving  here  will 
find  their  path  eased  by  the  lo¬ 
cation  of  the  Hilton,  next  door 
to  the  airport  terminal.  Then 
troubles  begin. 

Senator  Goldwater’s  head¬ 
quarters  will  be  on  Nob  Hill. 
The  Arizona  delegation  will  be 
at  the  Clift.  Governor  Rocke¬ 
feller  will  be  at  the  Sheraton 
Palace.  Others  expected  to  be 
in  the  news  will  be  scattered. 
Governors  Scranton  and  Hat¬ 
field  will  be  housed  at  the  hotels 
assigned  their  own  state  dele¬ 
gations. 
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Lodge  Gives 
Interview  to 
11-Man  Team 

“Ask  and  you’ll  get  it”  worked 
out  for  the  New  York  Times, 
which  publi.shed  an  exclusive 
team  interview  June  30  with 
Ambassador  Henry  Cabot  Lodge 
following  his  return  to  Wash¬ 
ington  from  Saigon. 

Eleven  members  of  the  Times 
staff  met  with  the  Ambassador 
after  he  had  a  general  news 
conference. 

A  cable  asking  for  the  inter¬ 
view  was  sent  to  Ambassador 
Lodge  in  Saigon,  and  was  fol¬ 
lowed  up  through  Peter  Gross, 
Times  corresportdent  there. 

The  interview  took  place  in 
the  Washington  bureau.  As  the 
reporters  and  the  Ambassador 
spoke  into  a  microphone,  ques¬ 
tions  and  answers  were  tele¬ 
phoned  into  a  recorder  in  New 
York.  Transcriptions  from  the 
discs  went  to  Ray  O’Neill,  na¬ 
tional  news  editor,  for  editing. 
Copy  was  transmitted  back  to 
Washington. 

Starting  at  2:30  P.M.,  by  4:30 
P.M.,  when  James  Reston,  head 
of  the  bureau,  signed  off  with 
“Thank  you  very  much,  Mr. 
Ambassador”  the  copy  was  com¬ 
ing  back  through  the  Times 
recorder  in  Washington.  After 
a  short  wait.  Ambassador  Lodge 
and  the  reporters  checked  the 
transcript.  When  published  the 
next  morning,  the  10,000  words 
in  type  required  nearly  two  full 
standard  sized  pages. 

In  addition  to  Mr.  Reston, 
the  interviewers  were  Arthur 
Krock,  Hanson  W,  Baldwin, 
Felix  Belair  Jr.,  Max  Frankel, 
David  Halberstam,  Charles 
Mohr,  Hedrick  Smith,  Warren 
Weaver  Jr.,  Tom  Wicker  and 
Fendall  Yerxa. 

On  June  15,  Mr.  Frankel  had 
reported  that  Mr.  Lodge  would 
return  to  the  U.  S.  liefore  the 
Republican  National  Convention 
opened  July  13.  The  following 
day  the  Times  dutifully  front¬ 
paged  a  statement  by  the  Am¬ 
bassador  that  the  story  was 
“totally  false.” 

Things  turned  out  happily  for 
Mr.  Frankel  a  few  days  later 
when  President  Johnson  called 
a  news  conference  to  announce 
that  Mr.  Lodge  had  resigned, 
effective  June  19. 

Mr.  Frankel  commented: 

“Any  reporter  is  taken  aback 
who  has  picked  up  information 
which  is  met  with  such  a  mas¬ 
sive  plea  of  ignorance.  He  has 
to  wonder  about  it.  I  double- 
checked  my  sources  and  had  to 
go  over  all  the  circumstances  of 
the  story. 


Barry'  Defeats  LBJ 

Syracuse,  N.  Y. 

Sen.  Barry  Goldwater  de¬ 
feated  President  Lyndon  John¬ 
son  in  a  coupon  poll  conducted 
by  the  Post-Standard.  The  Ari¬ 
zona  Republican  drew  1,667 
votes  from  readers  to  707  for 
President  Johnson.  Gov.  William 
W.  Scranton  received  18  write-in 
votes. 

“I  concluded  that  my  sources 
had  no  axes  to  grind  so  I  could 
only  assume  that  they  were  cor¬ 
rect.” 

At  which  point,  Mr.  Frankel 
said,  he  “stopped  worrying.” 

• 

Editor  Bans 
Predictions 
By  Pollsters 

The  Charleston  (S.  C.)  Eve¬ 
ning  Post  will  omit  vnre  stories 
l)ased  on  poll  predictions  in  the 
national  election  this  fall  and 
will  edit  all  stories  to  delete  any 
mention  of  what  the  pollsters 
say. 

Ernest  Cutts,  managing  editor 
of  the  Post,  so  advised  United 
Press  International  recently,  ac¬ 
cording  to  an  exchange  of  corre¬ 
spondence  in  the  UPI  Reporter 
with  Earl  J.  Johnson,  vicepresi¬ 
dent  and  editor  of  UPI. 

“I  believe,”  Mr.  Cutts  wrote, 
“that  often  the  public  behaves 
like  a  bunch  of  sheep  and,  in  this 
not  uncommon  state,  can  be  led 
and  influenced  by  the  political 
pollsters.  If  the  polls  say  un¬ 
equivocally  that  a  candidate  is 
going  to  win  hands  down,  the 
voter  might  just  as  well  be 
brainwashed  into  thinking  his 
man  hasn’t  a  chance  and  there¬ 
fore  doesn’t  bother  to  vote  or 
switches  his  vote  to  the  winner. 

“If  this  is  the  case,  then  the 
newspapers  are  leading  their 
readers  down  false  trails  blazed 
by  the  pollsters.” 

Mr.  Johnson  explained,  in  his 
reply,  that  UPI  merely  reports  a 
pollster’s  predictions  and  does 
not  underwrite  the  accuracy  of 
what  he  predicts. 

“Our  chief  responsibility,”  he 
added,  “is  to  make  sure  that  the 
poll  is  big  enough  to  be  news¬ 
worthy  and  that  we  so  label  it  if 
it  is  sponsored  by  a  partisan 
group.” 

Heads  Press  Club 

Washington 

Miriam  Ottenberg,  the  Wash¬ 
ington  Star’s  Pulitzer  Prize¬ 
winning  investigative  reporter, 
has  been  elected  president  of  the 
Women’s  National  Press  Club. 
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Oswald  Diary 
Publication 
Stirs  Furor 

Dallas 

Executives  of  the  Dallas 
Morning  Neirs  this  week  justi¬ 
fied  the  publication  of  excerpts 
from  Lee  Harvey  Oswald’s  diary 
on  the  jri’ound  that  the  press  has 
an  obligation  to  inform  the  pub¬ 
lic  of  everj’  facet  of  an  assassi¬ 
nation  of  a  President. 

The  diary  items  were  con¬ 
tained  in  copyrighted  stories  by 
Hugh  Aynesworth,  a  Dallas 
News  reporter  who  has  Ijeen 
covering  the  murder  of  Presi¬ 
dent  John  F.  Kennedy  since  last 
Nov.  22.  They  were  publishe<l 
Saturday  and  Sunday. 

How  the  hitherto  secret  diary, 
revealing  the  accu.sed  as.sassin’s 
experiences  in  Russia,  1959- 
1962,  came  into  the  pos.session 
of  the  News  liecame  the  object 
of  an  inquiry  by  the  Warren 
Commission  which  is  winding  up 
its  prol)e  of  the  assassination 
with  a  view  to  publishing  its 
report  soon  after  the  Republi¬ 
can  National  Convention  ad¬ 
journs. 

Told  that  the  Commission 
counsel,  .1.  Lee  Rankin,  had  de¬ 
cided  to  ask  the  FBI  to  discover, 
if  possible,  how  and  where  the 
diary  was  obtained,  Dallas  News 
president  Joe  Dealey  .said: 

“We  stand  by  the  right  to 
publish  such  information  and 
shall  continue  to  do  so  whenever 
we  feel  it  is  in  the  public  inter¬ 
est.” 

Ollier  Rights  Involved 

Jack  Krueger,  managing  edi¬ 
tor,  commented: 

“The  Warren  Commission  has 
every  right  to  make  this  request 
of  the  FBI  and  the  FBI  has  a 
right  to  ask  us  what  it  will  un¬ 
der  the  proper  condition. 

“There  are  other  rights  in¬ 
volved.  The  American  people 
have  a  right  to  know,  particu¬ 
larly,  any  facet  of  an  assassina¬ 
tion  of  a  President  of  the  United 
States.  The  American  press, 
large  and  .small,  has  an  obliga¬ 
tion  to  tell  them. 

“The  Dallas  News  is  going 
to  report  every  important  piece 
of  news  to  its  readers,  to  the 
limit  of  its  ability.” 

The  Oswald  document,  accord¬ 
ing  to  Mr.  Rankin,  was  secured 
by  the  Dallas  police  and  then 
turned  over  to  the  FBI  with 
many  other  documents. 

William  A.  McKenzie,  attor¬ 
ney  for  Mrs.  Marina  O.swald, 
was  quoted  in  the  Dallas  Times 
Herald  as  saying  there  was  a 
possibiilty  of  lawsuits  against 


news  media  which  publishe<l  the 
diary  stories. 

‘Invasion  of  Privacy’ 

“The  printing  of  the  diary, 
prior  to  the  Warren  Commis¬ 
sion’s  rejiort,”  the  attorney  de¬ 
clared,  “is  an  invasion  of  jiri- 
vacy  including  personal  jirop- 
erty  and  publishing  rights  that 
belong  to  Marina  Oswald  and 
her  children.” 

Mr.  McKenzie  called  on  the 
commission  headed  by  Chief 
Ju.stice  Earl  Wairen  to  investi¬ 
gate  “leaks”  of  evidence  and 
said  the  diary  had  lieen  in  the 
care  of  official  agencies  since  im¬ 
mediately  following  Oswald’s  aji- 
prehension. 

“To  my  knowledge,”  Mr.  Mc¬ 
Kenzie  stated,  “no  one  el.se  had 
a  copy  or  copies.  I  have  likewi.se 
learned  to  my  .satisfaction  that 
the  matter  had  lieen  jiroperly 
handled  by  officials  of  the  Dallas 
Police  Department  in  accordance 
with  the  highest  traditions  of 
law  enforcement. 

“Marina  O.swald  does  not  have 
a  cojiy  of  the  diary.  ...  I  feel 
that  someone,  after  the  diary 
was  in  official  hands,  photostated 
it  for  his  or  her  own  selfish  pur- 
jioses. 

“The  irresponsible  piece-meal 
i-elease  of  evidence  in  a  matter 
as  important  as  this  investiga¬ 
tion  is  a  violation  of  a  public 
trust  and  flies  in  the  face  of  the 
order  of  the  President  creating 
the  commission  to  investigate 
the  facts  and  report.” 

• 

Slieriiiuii  to  Luniion. 
Noyces  ('oines  Home 

Washington 
George  Sherman,  Washington 
Star  writt*r  on  Latin  .American 
affairs,  has  taken  over  as  Euro¬ 
pean  correspondent  replacing 
Crosby  S.  Noyes,  who  is  return¬ 
ing  to  Washington  to  handle 
foreign  affairs  stories. 

Mr.  Sherman  will  make  Lon¬ 
don  his  headquarters.  He  was  a 
correspondent  in  the  Soviet 
Union  and  Eastern  Europe  for 
the  London  Observer  for  foui' 
years  before  joining  the  Star 
staff  in  1961. 

Miss  Mary  Lou  Werner  has 
lieen  appointed  state  editor  of 
the  Star,  and  George  B.  Porter, 
former  state  editor,  has  been 
appointed  assistant  Sunday  edi¬ 
tor.  Miss  Werner  joined  the  Star 
at  17  as  a  copy  girl. 

• 

Field  Files  for  tv 

Chicago 

Field  Communications  Corpo¬ 
ration,  a  subsidiary  of  Field  En¬ 
terprises  Inc.,  filed  application 
July  1  with  the  FCC  for  UHF 
tv  Channel  38  in  Chicago.  This 
will  be  Field’s  first  major  entry 
into  the  electronic  communica¬ 
tions  business. 


N.  S.  Macneish 


-Maeiieisli  Retires 
From  Seripps-Hottard 

The  retirement  of  N.  S.  Mac¬ 
neish,  longtime  executive  in  the 
Scripps  -  Howard  organization, 
was  announced  July  1  by  Mark 
Ferree,  executive  vice  president 
and  general  busiiu*ss  manager 
of  Scripps-Howard  Newspapers. 

Mr.  Macneish  joined  Scripps- 
Howard  in  1922  in  the  New 
York  office.  He  later  joined  the 
.staff  of  the  New  York  World- 
Telegram,  and  in  1938  was  ap- 
pointe<l  business  manager  of 
that  newspaper,  a  position  he 
held  for  24  years.  He  was  execu¬ 
tive  vicepresident  of  the  New 
York  World-Telegram  Corp. 

Mr.  Macneish  since  1962  has 
.served  in  the  geneial  manage¬ 
ment  offices  of  Scrijips-Howard. 

Mr.  and  Mrs.  Macneish  will 
make  their  home  in  Larchmont, 
N.  Y.  and  Cape  Cod. 

• 

riiomsoii  Piiridiases 
Paper  in  .Mielii^aii 

Adrian,  Mich. 

The  Adrian  Telegram,  with 
19,0(»0  evening  circulation,  be¬ 
came  a  member  of  the  Thomson 
Newspapers  Group  of  Canada 
on  July  1. 

St.  Clair  McCalie,  executive 
vicepresident  of  the  Thomson 
Co.,  .said  no  changes  were  con¬ 
templated  in  policies  and  C.  Ken¬ 
neth  Wesley  will  continue  as 
publisher.  Charles  S.  Wesley,  as- 
•sistant  publisher  and  general 
manager,  announced  he  would 
leave  the  paper  and  move  to 
California.  He  will  be  succeeded 
as  general  manager  by  Earl  K. 
Nelson,  general  manager  of  the 
Fainnont  (Minn.)  Sentinel. 

• 

Brass  Polisher 

Vancouver,  B.  C. 

Actor  Rajunond  Massey  is  the 
latest  honorary  member  of  the 
Order  of  The  Brass  Rail,  an  in¬ 
stitution  of  the  Vancouver 
Newsmen’s  Club.  Those  honored 
have  to  bend  down  and  polish 
the  brass  rail  at  the  bar. 
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Single  Rate 
Card  Posted 
By  Lee  Group 

Lee  Nc'wspapers  of  Montana, 
a  four  or  five-paper  package, 
posted  a  single  rate  card  July  1. 

For  the  basic  group  the  agate 
line  rate  is  now’  63c,  less  15% 
agency  commission  and  2%  cash 
discount,  or  53c  net,  for  all  local 
and  general  advertising.  The 
usual  sliding  .scale  for  frequency 
and  volume  contracts  apjilies. 

In  the  group  are  the  Hillings 
Gazette,  Butte-Anaconda  Mon¬ 
tana  Standard  and  lintte  Post, 
Helena  Independent  lieeord  and 
Missoula  Missoulian  and  Sen¬ 
tinel.  Their  aggregate  open  rate 
has  been  72c. 

Inclusion  of  the  Livingston 
Enterprise  is  ojitional  at  Ic  a 
line  additional. 

Richard  E.  Morrison,  pub¬ 
lisher  of  the  Butte  papers  and 
general  manager  of  the  Lee 
Group  in  Montana,  said  execu¬ 
tives  of  the  papers  recognized 
the  need  to  eliminate  the  differ¬ 
ential  rates  which  have  lieen  a 
deterrent  to  national  linage. 

Jann  &  Kelley  Inc.  represents 
the  group.  Other  Lee  newspapers 
outside  of  Montana  are  not 
affected. 

The  one-rate  idea  was  dis¬ 
cussed  at  two  press  meetings  in 
the  jiast  week.  (See  story  on 
jiage  17  for  National  Editorial 
Association  panel.) 

Spreads  in  rates  are  difficult 
to  justify,  declared  Norris  Stett- 
ler  of  the  Centralia  (Wash.) 
Dailg  Chronicle,  at  a  meeting  of 
the  California  Newspaper  Ad¬ 
vertising  Executives  Association 
at  Monterey.  The  Chronicle 
counts  gains  in  national  linage 
from  its  one-rate  plan. 

Walter  Deming  of  the  Grand 
.Junction  (Colo.)  Sentinel,  also 
a  one-rate  jiaper,  said  studies 
showed  costs  of  an  agate  line  of 
advertising  to  be  approximately 
et(ual  regardless  of  classification. 

William  Callahan,  speaking 
for  shopping  center  affiliates  of 
Sears  Roebuck  Co.,  asked  news¬ 
papers  to  set  different  rates  for 
downtown  stores  and  those  in 
centers.  The  rate,  he  said,  should 
lie  whatever  the  individual  mer¬ 
chant  can  afford. 

• 

Victory  for  Ladies 

Washington 

By  a  surprising  vote  of  128- 
50,  the  active  members  of  the 
National  Press  Club  have  voted 
to  admit  women  to  full  coverage 
facilities  of  their  luncheons.  The 
action  was  taken  on  a  motion 
made  by  Washington  Post  Col¬ 
umnist  Bill  Gold. 
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Reading,  Pa. 

The  Moselem  Sjjrings  (Jolf 
Club  on  a  230-acre  course  10 
miles  north  of  Reading  which 
opened  July  1  is  a  dream  come 
true  for  Hawley  Quier,  publisher 
of  the  Reading  Times  and 
Reading  Eagle, 

(Jeorge  Fazio,  golf  course  ar¬ 
chitect,  is  the  designer  who 
turned  the  first  Berks  County 
Amateur  champion’s  “family 
farm”  along  Route  662,  one  mile 
north  of  Moselem  Springs  Ho¬ 
tel,  into  a  championship  caliber 
golf  course. 

Since  most  golf  courses  are 
overcrowded,  and  their  facili¬ 
ties  taxed  to  the  hilt,  affiliation 
with  the  Moselem  Springs  lay¬ 
out  is  different.  Its  membership 
will  be  limited  to  170  men  and 
60  women. 

Mr.  Quier  and  his  associates, 
William  J.  Rohn,  general  man¬ 
ager  of  the  Reading  Eagle  Co., 
and  Johnny  Guenther,  only  ama¬ 
teur  ever  to  win  the  Pennsyl¬ 
vania  Open,  were  satisfied  with 
Mr.  Fazio’s  first  design,  but  the 
veteran  of  30  years  of  cham¬ 
pionship  golf  wasn’t  pleased 
with  his  own  design. 

Mr.  Guenther,  who  will  ser\’e 
as  club  manager,  combined  with 
Mr.  Fazio  to  try  to  construct 
the  iierfect  test  of  champion¬ 
ship  golf  and  they  feel  it  will 
not  have  to  take  a  back  seat  to 


anything  in  operation  now. 

The  course,  which  has  been 
two  years  in  the  making,  is  a 
thing  of  scenic  beauty.  Nearly 
2,000  trees,  mostly  evergreens, 
have  been  planted  around  tbe 
course  which  measures  6,892 
yards  for  the  championship  lay¬ 
out  and  5,969  yards  from  the 
short  tees. 

The  par-70  layout  has  been 
designed  so  that  there  is  a 
proper  spot  to  place  every  tee 
shot  and  approach  shot.  There 
also  are  places  where  a  golfer 
may  gamble  on  a  hole  and,  if 
he  hits  the  ball,  he  will  be  able 
to  chop  strokes  off  his  score. 

On  the  other  hand,  when  the 
gamble  fails,  the  golfer  will  be 
penalized.  And  the  farther  one 
strays  off  the  fairway,  the  more 
severe  the  penalty  will  be. 

Tbe  back  nine  is  perhaps  the 
tougher  of  the  two  since  it  has 
been  built  along  a  mountain 
slope.  The  fairways  wind  their 
way  up  and  down  the  side  of 
gentle  hills. 

Sprinkler  heads  have  been 
placed  at  30-yard  inten-als  down 
the  fairways  and  an  average 
of  four  sprinkler  heads  have 
been  placed  around  each  green. 
A  spring-fed  pond  of  cold  water 
is  the  main  source  of  water  for 
the  completely  irrigated  golf 
course. 

The  clubhouse  rests  high  on  a 


A  beautiful  hole  at  the  Moselem  Springs  Golf  Club  is  the  par-three 
fifth.  The  short  tee  is  143  yards  from  the  well-trapped  green  on  the 
far  side  of  the  pond.  There  are  sand  traps  to  the  left,  right  and  rear 
of  the  green.  From  the  back  tee,  it  requires  an  185-yard  shot  to  reach 
the  green.  To  the  right  a  pump  house  and  golf  cart  bridge  span  the 
pond. 


a  slope  which  affords  the  golf¬ 
ers  a  ))anoramic  view  of  the 
course.  To  the  rear  of  the  club¬ 
house  is  a  split-level  wing  con¬ 
taining  12  bedrooms,  each  with 
twin  beds  and  private  bath,  for 
accommodations  for  golfers. 

The  west  wing  of  the  club¬ 
house  contains  180  lockers  for 
men.  In  the  east  wing  there  is 
a  room  with  80  lockers  for 
women. 

In  charge  of  the  course  is 
Harry  Carlson,  green  superin¬ 
tendent  formerly  with  the 
Northampton  Country  Club  at 
Easton. 

Mr.  Quier,  in  explaining  his 
new  golf  course,  commented: 

“We  of  the  Moselem  Springs 
Golf  Club  have  a  dream  that 
our  friends  of  today  and  others 


who  we  trust  will  be  our  friends 
of  tomorrow  may  derive  a  pleas¬ 
ure  from  a  golfing  enclave  of 
great  beauty  and  a  course  of 
unusual  charm  and  excellence.” 

Anyone  desiring  a  brochure 
containing  pertinent  details 
about  the  course  should  write  to 
the  Moselem  Springs  Golf  Club, 
Box  374,  R.D.  1,  Fleetwood,  Pa. 
or  phone  Reading,  944-3171. 


University  Trustee 

Canton,  Ohio 
Clayton  G.  Horn,  executive 
editor  of  Brush-Moore  News¬ 
papers,  has  been  appointed  to 
the  board  of  trustees  of  Kent 
State  University  by  Gov.  James 
A.  Rhodes  of  Ohio. 
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N.Y.  News  Continues 
‘Healthy’  at  7c  Price 

By  Philip  N.  Schuyler 


The  New  York  News  remains 
“extremely  healthy,  circulation- 
wise”  despite  the  increase  in  city 
and  suburbs  from  5c  to  7c  and 
a  country  jump  from  5c  to  10c 
daily,  Dudley  Feldman,  circula¬ 
tion  manag'er,  reported  this 
week. 

Losses  in  city  and  suburbs 
that  were  at  first  averaging 
75,000  to  80,000  daily  have 
leveled  off  at  65,000,  or  3 '4%, 
Mr.  Feldman  said.  The  country 
loss  is  30,000,  or  10%. 

Tracing  circulation  histoi’y  of 
the  tabloid  back  to  the  first  edi¬ 
tion  of  June  26,  1919,  when 
150,000  copies  were  sold  at  2c  a 
copy  before  noon  that  day,  Mr. 
Feldman  said  the  circulation  de¬ 
partment  has  set  “realistic 
goals”  for  yearly  gains. 

45th  Anniversary 

In  an  interview  on  the  paper’s 
45th  anniversary,  Mr.  Feldman 
revealed : 

1.  Purchase  and  suspension  of 
the  New  York  Mirror  resulted  in 
a  net  circulation  gain  for  the 
News  of  approximately  300,000 
copies  daily  and  225,000  Sunday. 

2.  Previous  copy  price  in¬ 
creases  from  3c  to  5c  in  the 
country  area  Oct.  14,  1956,  4c  to 
5c  in  the  suburbs,  Dec.  3,  1951, 
and  4c  to  5c  in  the  city,  March 
25,  1967,  resulted  in  “no  notice¬ 
able  reaction  in  the  suburbs  and 
a  slight  dropoff  in  city  circula¬ 
tion  which  was  quickly  re¬ 
covered.” 

3.  Peak  circulation  of  2,377,- 
000  daily  and  4,741,000  Sunday 
was  reached  in  1947. 

4.  Highest  single  daily  in¬ 
crease  was  on  the  news  of  Presi¬ 
dent  Roosevelt’s  death,  April  12, 
1945,  when  800,000  additional 
copies  were  sold.  This  resulted  in 
a  circulation  increase  of  all  edi¬ 
tions  April  13  through  April  16 
of  1,100,000  copies.  Coverage  of 
President  Kennedy’s  assassina¬ 
tion,  Nov.  23-26,  1963,  caused  a 
total  circulation  increase  of 
1,500,000,  with  650,000  of  this 
on  Nov.  23. 

Other  outstanding  examples  of 
stories  with  a  long-term  effect 
on  the  News’  circulation  have 
been  the  Lindbergh  kidnaping, 
and,  more  recently  Marilyn  Mon¬ 
roe’s  suicide.  From  March  1, 
1932,  through  April  16  of  the 
same  year,  coverage  of  the  Lind¬ 
bergh  story  resulted  in  in¬ 
creases  ranging  from  30,000  to 
75,000  a  day,  Mr.  Feldman  said. 

“Our  story  of  Marilyn  Mon¬ 


roe’s  suicide  in  the  Aug.  6,  1962 
issue  sold  over  325,000  extra 
copies,”  he  said.  “Continuing 
coverage,  plus  an  exclusive  fea¬ 
ture  story  of  Marilyn  Monroe’s 
last  days,  resulted  in  daily  in¬ 
creases  of  50,000  to  100,000  over 
a  two  week  period.” 

Mr.  Feldman  said  many  fac¬ 
tors  were  involved  to  explain  the 
fact  that  peak  circulation  was 
reached  in  1947  and  has  not  been 
duplicated  since. 

“We  were  just  coming  out  of 
the  war  years  then,”  he  com¬ 
mented.  “Money  was  loose. 
People  would  buy  several  papers, 
not  one.  Suburban  pajjers  had 
not  developed  as  they  are  today, 
and,  of  course,  the  copy  price 
of  the  papers  had  not  gone  up.” 

Latest  .4verages 

The  March  ABC  statement 
this  year  shows  2,224,649  for  the 
daily,  ahead  165,000  over  1963 
and  272,000  over  1962.  Sunday 
circulation  is  3,206,051,  dowm 
approximately  18,000  from  1963, 
and  5,000  compared  with  1962. 
This  figures  out  at  an  increase 
of  8%  for  the  daily  and  a  de¬ 
crease  of  one-half  of  one  percent 
for  Sunday. 

On  Sunday  the  News  con¬ 
tinues  to  publish  a  pre-date  edi¬ 
tion  that  goes  on  sale  the  Mon¬ 
day  prior  to  the  Sunday  publica¬ 
tion  date  in  many  cities  here  and 
abroad.  The  bulk  of  the  Sunday 
loss  is  in  this  pre-date,  accord¬ 
ing  to  Mr.  Feldman.  Its  sales 
have  dropped  from  1,800,000  in 
1947  to  less  than  300,000, 

Mr.  Feldman  also  called  at¬ 
tention  to  the  effects  of  tele¬ 
vision  and  New  York’s  popula¬ 
tion  shifts  on  the  bulldog  edition, 

“The  daily  edition  is  on  the 
street  starting  from  7:15  P.M., 
the  Sunday  at  5:45  P.M.,”  he 
said.  “Obviously  people  have  got 
into  the  habit  of  watching  tv 
during  the  evening  hours,  and, 
therefore,  seem  less  inclined  to 
take  a  walk  to  pick  up  an  early 
copy  of  the  News.  Our  promo¬ 
tion  on  tv  is  geared  to  get  the 
public  back  on  the  street.” 

Continuing  Promotion 

Asked  what  promotion  the 
News  is  doing  now  to  hold  and 
build  circulation,  Mr.  Feldman 
answered : 

“We  believe  the  best  contin¬ 
uing  promotion  we  have  is  the 
daily  content  of  the  paper,  its 
unique  style  and  appeal.  We 
promote  this  content  on  11  met¬ 


ropolitan  radio  .stations  every 
morning. 

“When  we  have  a  particularly 
interesting  or  exciting  special 
feature,  or  news  story,  we  ex- 
l)and  our  radio  promotion  and 
use  other  advertising  media  as 
well. 

“In  addition  to  our  regular 
promotion,  designed  to  sell  the 
current  issue,  we  continue  to 
point  out  to  our  readers  and 
potential  readers  the  abundance 
of  news-gathering  facilities  and 
reporting  talent  we  maintain. 
The  newspaper  world  is  aware 
of  our  ability  to  communicate 
(juickly,  colorfully  and  in  realis¬ 
tic  human  terms.  They  know  of 
our  editorial  excellence.  We  want 
to  make  sure  the  public  is  aware 
of  these  points,  too. 

“We  believe  the  best  way  to 
build  circulation  lies  in  four 
directions: 

“1.  A  constantly  improving 
editorial  product. 

“2.  Firm  circulation  goals, 
realistically  set. 

“3.  Creative  and  distinctive 
promotion. 

“4.  A  modern  distribution  sys¬ 
tem.” 

Mr.  Feldman  was  asked  to 
comment  on  the  influence  of  the 
late  Capt.  Joseph  Medill  Patter¬ 
son,  founder  of  the  News,  on 
circulation-building  ideas. 

“The  Captain  had  a  great  and 
well-deserved  reputation  for 
knowing  public  tastes  and  how 
to  satisfy  them  editorially,”  Mr. 
Feldman  said.  “He  felt  that  the 
News  should  be  a  newspaper 
written  in  the  interest  of  all  New 
Yorkers.  Adhering  to  this  phi¬ 
losophy,  with  carefully  selected 
features  and  editorial  content,  he 
formed  the  personality  of  this 
paper  and  the  appeal  that  has 
liuilt  it  to  its  present  circulation 
heights.” 

A  review  of  the  News  history 
shows  that  after  the  opening 
“curiosity”  sale,  circulation 
waned.  Average  for  the  four 
remaining  days  of  June  1919 
was  115,888.  By  August,  it  hit  a 
low  of  26,635. 

Patterson's  Innovations 

As  the  journalistic  innovations 
of  Capt.  Patterson  began  to 
prove  themselves,  however,  the 
appeal  of  the  paper  to  the  public 
increased  steadily.  The  tabloid 
size  was  easy  to  handle  on 
crowded  subways. 

By  April  1922,  the  News  ex¬ 
ceeded  500,000  copies  daily,  and 
it  had  1,000,000  daily  in  Decem¬ 
ber  1925.  The  Sunday  News 
went  ov’er  500,000  in  March 
1923  and  over  1,000,000  in  Feb¬ 
ruary  1925. 

“Back  in  the  1920’s  and  1930’s 
contests  had  a  great  appeal  to 
readers,”  Mr.  Feldman  said. 

“We  have  moved  away  from 
wide  use  of  contests  for  two  rea- 
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sons.  First,  l)ecause  they  don’t 
pull  as  well  as  they  used  to;  and, 
secondly,  l>ecause  they  bring 
false  circulation,  of  the  type  that 
lasts  only  as  long  as  the  contest 
runs. 

“We  continue  to  run  a  few 
contests  that  can  be  better  clas¬ 
sified  as  features  designed  for 
the  entertainment  of  our  regular 
readers,  such  as  the  World 
Series  Contest,  and  our  Football 
Consensus. 

“Certainly  our  political  polls 
must  be  considered  when  listing 
promotions  that  have  encouraged 
added  readership.  Other  big 
ev’ents  such  as  the  Golden  Gloves 
and  the  Har\'est  Moon  Ball  were 
excellent  circulation  builders 
when  they  were  instituted.” 

Also  a  circulation  builder  for 
the  News  has  been  its  develop¬ 
ment  of  area  sections,  beginning 
with  the  Brooklyn  section 
started  in  September  1925.  To¬ 
day  the  News  has  nine  such 
weekday  sections  and  11  on  Sun¬ 
day  paper.  The  Brooklyn  plant 
was  built  in  1927. 

In  1924,  the  News  started  its 
own  delivery  operation.  The  fleet 
consisted  of  28  trucks  and  44 
wagons.  Now  600  men  and  197 
trucks  deliver  the  paper  to 
13,000  news  dealers. 

“Is  there  a  saturation  point  on 
circulation  —  a  point  beyond 
which  it  is  of  no  value  to  go 
because  the  price  for  advertising 
becomes  too  high  to  meet  the 
increased  costs  of  production 
and  distribution?”,  Mr.  Feldman 
was  asked. 

“We  are  still  looking  for  more 
circulation,”  was  his  reply, 

Mr.  Feldman,  45,  has  been  13 
years  on  the  News,  circulation 
manager  since  last  August.  He 
started  as  a  traveling  represen¬ 
tative.  His  previous  newspaper 
experience  was  on  PM,  the 
Philadelphia  Inquirer,  and  the 
New  York  Mirror. 
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^  liat  They’re  Doing 
About  ‘Misc.  Income’ 


J.  hn  T.  Schofield,  vicepresi¬ 
dent  publisher  and  general  man- 
affer  of  the  Bridgeton  (N.  J.) 
Neu:»  (10,952  evening),  shoved 
his  horn-rimmed  glasses  to  the 
top  of  his  crew  cut  and  asked 
a  score  of  publishers  in  his  same 
class  what  they  were  doing  to 
get  national  advertising. 

Are  socalled  “single  rates” 
the  answer?  Or  market  pack¬ 
ages?  Or  representatives?  Or 
demographic  data? 

Before  anyone  in  the  dailies’ 
class  at  the  National  Editorial 
Association  convention  in  New 
York  last  week  offered  an  an¬ 
swer,  Mr.  Schofield  reported 
what  a  Connecticut  publisher 
had  told  him  recently: 

“If  the  linage  doesn’t  i..  prove 
soon  I’m  going  to  enter  national 
advertising  revenue  as  miscel¬ 
laneous  income.” 

One  Rate  for  I.rf>ng  Time 

The  one-rate  for  both  local 
and  general  wasn’t  anything 
new  to  him,  said  Philip  T.  Rich, 
Midland  (Mich.)  News  —  12,- 
586  circulation  —  but  it  hadn’t 
helped  to  stem  the  decline  in 
national  linage. 

“For  many  years,”  Mr.  Rich 
explained,  “we’ve  had  a  rate 
card  offering  the  open  local  rate 
to  national  advertisers.  They 
can  earn  the  same  discounts 
the  retailers  do  with  our  slid¬ 
ing  scale  for  frequency  and  vol¬ 
ume,  but  the  national  accounts 
won’t  sign  for  regular  inser¬ 
tions.  They  have  their  own  ideas 
about  a  schedule.” 

On  a  show  of  hands  all  of  the 
20  publishers  in  the  room  indi¬ 
cated  they  had  national  adver¬ 
tising  representatives.  But  Mr. 
Rich  added  the  comment  that 


he  has  a  man  in  the  field  calling 
on  potential  accounts,  particu¬ 
larly  chain  store  headquarters. 

“It  makes  for  good  contacts,” 
Mr.  Rich  said.  “For  example,  if 
a  chain  store  ad  arrives  late  and 
the  local  manager  says  to  cancel 
it,  our  man  knows  someone  at 
headquarters  who  can  be  sold 
on  letting  the  ad  run.  This  has 
saved  us  from  numerous  can¬ 
cellations.” 

The  Midland  publisher  saw 
one  main  disadvantage  in  the 
single-rate  if  it’s  carried  to  the 
extreme  of  a  flat  rate  for  all 
advertisers,  with  no  discounts 
or  differentials. 

This  arrangement,  he  cau¬ 
tioned,  could  eliminate  the  sales 
argument  that  the  retailer  is 
getting  a  break  over  the  big 
fellows. 

I.ucul  Rates  Raised 

'The  Park  City  News,  an  eve- 
ning-Sunday  newspaper  of  14,- 
000  in  Bowling  Green,  Ky.,  is 
about  to  join  the  one- rate  fold, 
publisher  John  B.  Gaines  an¬ 
nounced.  It  has  frozen  its  gen¬ 
eral  rate  and  is  raising  the  local 
rate  over  a  period  of  years.  One 
more  jump,  Mr.  Gaines  said,  will 
put  local  on  a  par  with  national 
and  there  will  be  the  customary 
sliding  scale  for  volume.  The 
Continuity  -  Impact  -  Discount 
plan,  put  into  effect  a  few  yeard 
ago  when  it  swept  the  country, 
hasn’t  amounted  to  much  in  at¬ 
tracting  national  linage,  Mr. 
Gaines  said. 

“CID  was  no  help  to  us 
either,”  echoed  John  W.  Finney, 
general  manager  of  the  Colum¬ 
bia  (Tenn.)  Herald  (11,000). 
He  said  the  only  big  account 
{Continued  on  page  18) 


$Million  A  Year  Profit  I 

In  Papers,  Culligan  Says 

Speaking  of  possible  acquisitions  for  Curtis  Publishing 
Co.  recently  before  the  New  York  Society  of  Security 
Analysts,  this  is  what  Matthew  J.  Culligan,  chairman  and  r 
president,  had  to  say  about  newspapers: 

“We  would  not,  under  any  circumstances,  get  involved 
in  the  newspaper  business  in  a  major  city,  because  there  | 
you  have  a  very  difficult  union  situation,  plus  the  fact  I 
that  you  almost  always  have  a  very  heavy  facilities  cost  f 
because  of  things  inherited  from  the  past.  I 

“But  there  are  certain  cities,  for  example,  in  which  you  | 
have  newspapers  of  modest  size,  where  it  is  possible  to  | 
make  as  much  as  a  million  dollars  a  year  with  a  fairly  | 
small  staff,  on  a  relatively  small  amount  of  advertising.”  I 
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GM  Adman 
Warns  Media 
Of  Cutback 

Detroit 

As  advertising  costs  go  up, 
advertising  schedules  will  be 
scaled  down. 

That’s  the  message  Gail 
Smith,  director  of  advertising 
for  General  Motors,  left  with 
members  of  the  Magazine  Pub¬ 
lishers  Association  recently  at 
White  Sulphur  Springs,  W.  Va. 

He  challenged  the  magazine’s 
practice  of  boosting  ad  rates 
every  time  circulation  rises,  and 
frankly  told  the  magazine  pub¬ 
lishers  to  find  ways  to  hold  down 
the  cost  of  advertising.  Lighter 
weight  paper  and  less  expensive 
distribution  systems  would  help, 
he  suggested.  Also,  he  called  for 
elimination  of  surcharges  for 
bleeds  and  color. 

GM  has  estimated,  he  said, 
that  it  would  have  to  increase 
its  ad  expenditures  by  30  to  40 
percent  by  1970  just  to  main¬ 
tain  present  volume  levels. 

In  five  years  —  1959-1964  — 
GM’s  advertising  expenditures 
increased  less  than  10  percent, 
Mr.  Smith  said. 

“I  can  give  you  an  unofficial 
hunch,”  he  add^.  “I  don’t  think 
we’ll  have  the  opportunity  in 
1970  to  maintain  our  1964  level. 
We  might  not  even  come  close.” 

Mr.  Smith  said  it  has  been 
estimated  that  it  would  take  an 
increase  of  45  to  55  percent  in 
spending  by  1970  to  maintain 
present  schedules  in  magazines; 
28  to  38  percent  in  newspapers, 
35  to  45  percent  in  network 


television,  and  30  to  40  percent 
in  spot  tv. 

Should  any  cutbacks  in  volume 
become  necessary,  Mr.  Smith 
said,  the  financial  arithmetic  in¬ 
volved  could  become  a  pertinent 
point  in  determining  where  the 
ax  is  to  strike. 

In  1963,  General  Motors  in¬ 
vested  $30.9  million  in  newspa¬ 
per  advertising,  $27.7  million  in 
television  and  $41.4  million  in 
magazines. 

• 

Omaha  World-Herald 
Joins  SUNDAY 

The  Omaha  World-Herald  has 
joined  Metropolitan  Sunday 
Newspapers  Inc.  and  will  pub¬ 
lish  its  first  locally-edited  roto¬ 
gravure  magazine  Oct.  4. 

The  850-line  standard  tabloid 
page  size  will  be  printed  by  the 
Standard  Gravure  Co.  in  Louis¬ 
ville,  Ky. 

The  World-Herald  also  carries 
This  Week  magazine. 

Cresmer,  Woodward,  O’Mara 
&  Ormsbee  and  Metropolitan 
Sunday  Newspapers  Inc.  will 
serve  as  national  advertising 
representatives. 

• 

Detroit  Reps  Elect 

Detroit 

New  officers  of  Detroit  Chap¬ 
ter,  American  Association  of 
Newspaper  Representatives  are: 
President  —  Edward  J.  Leahy, 
Gannett  Advertising  Sales;  first 
vicepresident  —  Robert  K.  Hill, 
Million  Market  Newspapers; 
second  vicepresident  —  Stanley 
T.  Poag,  Ward-Griffith  Co.;  sec¬ 
retary  —  Robert  E.  Neiman, 
Cresmer,  Woodward,  O’Mara  & 
Ormsbee;  treasurer  —  James  R. 
S.  Millar,  Scripps  Howard 
Newspapers. 


tv,  Radio  Ads  Flunk 
School’s  Media  Test 


Housewives  of  the  Steuben¬ 
ville  area  in  Ohio  rate  newspa¬ 
per  advertising  as  a  welcome 
guest  in  their  homes. 

Students  of  the  Distributive 
Education  course  of  Mrs.  Jean 
Glowatz  at  Jefferson  Union 
High  School  conducted  the  ques¬ 
tioning  of  210  housewives  on 
the  effectiveness  of  advertising 
in  their  homes  selected  from  5 
geographical  sections  of  the 
Steubenville  corporate  city.  'Their 
replies  (representing  a  2% 


sampling)  indicated  that  88  per¬ 
cent  found  that  advertising 
made  shopping  easier  for  them, 
percent  said  that  it  saved 
them  money,  and  77  percent  that 
it  saved  them  time.  Newspapers 
scored  77  percent  as  the  media 
giving  more  shopping  informa¬ 
tion,  against  tv’s  16  percent 
and  radio’s  8  percent. 

More  advertising  in  newspa¬ 
pers  was  preferred  by  48  per¬ 
cent  of  the  housewives  while  82 
{Continued  on  page  24) 
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^Misc.  Income^ 

(Continued  from  page  17) 


taking  advantage  of  the  dis¬ 
counts  was  Shell  Oil. 

The  agencies  either  want 
your  market  or  they  don’t  and 
the  discounts  don’t  seem  to  make 
any  difference  to  them,”  Mr. 
Finney  remarked.  “The  only 
good  thing  about  a  single  rate 
card  is  that  it  stops  a  lot  of 
people  like  Ford  and  Pillsbury 
from  going  aiound  trj’ing  fo 
get  the  local  rate.” 

Area  Packages  Help 

Mr.  Schofield  reported  that 
a  three-paper  package  including 
the  Bridgeton  Nerve,  the  Mill- 
ville  Daily  and  the  Vineland 
Times-Joumal  in  South  New 
Jersey  has  been  “rewarding.” 
They  offer  a  common  market  in 
the  shadow  of  Philadelphia  for 
a  combined  late  of  28c  per  line 
which  is  4c  lower  than  the  total 
of  their  rates. 

“While  other  papers  were  re¬ 
porting  a  20%  dip  in  national 
linage  last  Octolier,”  Mr.  Scho¬ 
field  said,  “we  had  our  highest 
national  linage  ever  for  one 
month.” 

An  area  package  of  seven 
dailies  is  also  helping  the  Con¬ 
cord  (N.  C.)  Tribune  (10,000) 
to  compete  against  the  “metros” 
that  are  dominant  in  the  region, 
said  A.  W.  Huckle,  publisher. 
The  all-ABC  group,  he  said,  has 
a  lower  rate  than  the  combined 
total  and  national  linage  is  now 
“the  best  we’ve  ever  had.” 

It  was  the  consensus  that 
newspapers  should,  at  least,  get 
down  to  a  simple  rate  card  and 
eliminate  the  special  category 
rates,  “such  as  those  for  poli¬ 
ticians,  churches,  charity  and 
beer  distributors.” 

Commissiun  Incentive 

There  was  also  general  agree¬ 
ment  that  ad  salesmen  who  work 
on  commission  produce  more 
business  than  salaried  solicitors, 
and  spend  more  hours  on  the 
job. 

The  publisher  of  an  11,000- 
circulation  paper  which  does 
$650,000  a  year  in  retail  income 
reported  he  has  a  staff  of  four 
“legmen”  and  a  manager.  Basic 
pay  for  the  salesmen  is  $83  a 
week,  plus  5c  an  inch.  One  of 
the  four  earned  $9,400  last  year. 
The  department  head,  who  han¬ 
dles  certain  house  accounts  and 
gets  an  over-ride  on  what  the 
staff  brings  in,  drew  $12,000. 

Prices  for  Grculurs 

Some  publishers  still  refuse 
to  handle  preprinted  advertising 
circulars,  but  those  at  the  meet¬ 
ing  who  do  take  this  business 
were  in  accord  on  charging  $35 
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per  1,000,  plus  .stuffing  costs. 

The  Bridgeton  News,  Mr. 
Schofield  said,  decided  to  go 
along  with  the  idea  recently, 
after  a  study  revealed  that  it 
had  lost  about  $17,000  by  de¬ 
clining  this  business  over  the 
past  three  years.  He  found  that 
the  advertisers  weren’t  willing 
to  pay  the  black-and-white  rate, 
less  a  rebate  for  newsprint. 

In  several  cases,  it  was  re¬ 
ported  in  the  symposium,  the 
circulars  are  plus  business  from 
chain  stores.  They  are  in  addi¬ 
tion  to  the  regular  schedules  of 
the  local  outlets. 

One  publisher  has  ground 
rules  that  require  an  advertiser 
to  be  in  the  top  contract  bracket 
before  the  paper  will  handle  his 
circular. 

“When  you’ve  reached  almost 


saturation  in  local  advertising,” 
Mr.  Schofield  commented,  “it’s 
good  business  to  obtain  $3,500 
per  month  additional  income 
from  circulars  at  a  low  cost.” 

Warning  on  Rale 

Bert  Mills,  Washington  rep¬ 
resentative  of  NEA,  warned  the 
publishers  that  they  should  not 
try  to  explain  their  circular 
charges  to  the  local  postmaster 
by  comparing  them  to  the  third- 
class  postal  rate  of  3%c  per 
copy. 

The  second-class  entry  of  the 
newspaper  could  be  jeopardized, 
Mr.  Mills  explained,  if  the  post¬ 
master  becomes  suspicious  that 
the  publisher  is  taking  away 
third-class  business  from  the 
postoffice. 

Adv'ertisers  usually  are  will¬ 


ing  to  pay  more  to  have  t.  eir 
circulars  delivered  by  new  pa¬ 
perboys  than  by  the  postot  ice, 
one  publisher  said. 

The  $35  per  1,000  price,  it 
was  reported,  applies  to  citcu- 
lars  that  range  from  four  p^s'es 
to  12  pages  in  some  places.  But 
the  New  Philadelphia  (Oliio) 
Times  (11,000)  has  adopted  a 
pricing  formula  that  rarges 
from  $35  for  four  pages  to  i48 
for  24  pages. 


Named  for  2  Dailies 

Two  Indiana  dailies  —  the 
Lebanon  Reporter  and  the  Vin¬ 
cennes  Sun-Commercial  —  have 
appointed  Inland  Newspaper 
Representatives  for  national 
advertising. 


Advertising  Linage  Leaders  First  Five  Months 

(As  Measured  by  Media  Reeords,  Inc.) 


1964 

Morning 


Los  Angeles  Times  .  22,317,585 

Miami  Herald  .  19,497,574 

Washington  Post .  17,631,907 

Chicago  Tribune .  16.861,645 

Phoenix  Republic  .  14,107,848 

San  Jose  Mercury  .  14,023,895 

New  Orleans  Times- Picayune  .  13,624,120 

New  York  Times  .  13,327,937 

Orlando  Sentinel  .  12,819,742 

Cleveland  Plain  Dealer  .  12,554,924 

Evening 

Houston  Chronicle  14,663,945 

Milwaukee  Journal .  14,188,694 

San  Jose  News .  14,107,140 

Phoenix  Gazette  .  14,051,410 

Montreal  La  Presse  .  13,927,541 

Cleveland  Press .  13,870,195 

Detroit  News  .  13,707,488 

Montreal  Star  . 13,372,783 

Fort  Lauderdale  News .  13,335,955 

Toronto  Star  .  13,018,731 

Sunday 

New  York  Times .  14,999,910 

Los  Angeles  Times  . .  14,700,346 

Chicago  Tribune  . . .  8,499,735 

New  York  News  .  8,273,125 

Philadelphia  Inquirer .  7,935,444 

Milwaukee  Journal  .  7,900,576 

Miami  Herald  .  7,714,211 

Baltimore  Sun  .  7,709,964 

Cleveland  Plain  Dealer  .  7,606,506 

Boston  Globe  .  6,876,110 

Six  and  Seven-Day  Totals 

Los  Angeles  Times  MS  .  37,017,931 

New  York  Times  MS  .  28,327,847 

Miami  Herald  MS  .  27,211,785 

Chicago  Tribune  MS  .  25,361,380 

Washington  Post  MS  .  24,474,458 

Milwaukee  Journal  ES  .  22,089,270 

Houston  Chronicle  ES  .  20,582,735 

Cleveland  Plain  Dealer  MS  .  20,161,430 

Detroit  News  ES  .  20,083,878 

Phoenix  Republic  MS .  19,107,359 


1963 

Morning 


Los  Angeles  Times  . .  20,885,231 

Miami  Herald  .  18,296,414 

Chicago  Tribune  .  15,742,339 

Washington  Post  .  15,206,433 

New  Orleans  Times-Pieuyunu  .  12,920,609 

Phoenix  Republic  .  12,802,000 

St.  Petersburg  Times  .  11,805,343 

Orlando  Sentinel  .  11,732,004 

San  Jose  Mercury  .  11,486,570 

Houston  Post  .  11,079,680 

Evening 

Houston  Chronicle  .  14,065,538 

Milwaukee  Journal  .  13,881,045 

Montreal  La  Presse  .  13,816,418 

L  I.  Newsday-Nassau  .  13,270,468 

Montreal  Star  .  13,193,818 

Phoenix  Gazette  .  12,820,205 

Detroit  Nows  .  12,774,726 

Washington  Star  .  12,290,485 

Toronto  Star .  12,192,161 

L.  I.  Newsday-Suffolk  .  12,142,811 

Sunday 

Los  Angeles  Times  .  14,359,236 

Chicago  Tribune  .  8,380,085 

Baltimore  Sun  .  7,242,220 

Miami  Herald  .  7,151,867 

Philadelphia  Inquirer  .  7,118,929 

Milwaukee  Journal  .  6,995,166 

Boston  Globe  .  6,656,741 

New  York  Times  .  6,414,377 

Cincinnati  Enquirer  .  6,147,413 

Minneapolis  Tribune  .  5,920,508 

Six  and  Seven-Day  Totals 

Los  Angeles  Times  MS  .  35,244,467 

Miami  Herald  MS  .  25,448,281 

Chicago  Tribune  MS  .  24,122,424 

Milwaukee  Journal  ES  .  20,876,211 

Washington  Post  MS  .  20,691,130 

Houston  Chronicle  ES  .  19,662,168 

Detroit  News  ES  .  18,312,327 

Minneapolis  Star  &  Tribune  ES  .  17,824,573 

Baltimore  Sun  ES  .  17,742,421 

Phoenix  Republic  MS  .  17,490,683 
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Borden’s  Favors  Newspaper  ‘Network’ 


Food  industry’  advertising, 
while  it  has  been  “magnificent” 
over  the  years,  can  be  improved 
eight  ways,  according  to  Wil¬ 
liam  H.  Ewen,  director  of  ad¬ 
vertising  services  for  the  Bor¬ 
den  Company. 

Mr.  Ewen,  in  a  talk  at  the 
spring  meeting  of  the  Grocerj’ 
Manufacturers  of  America,  at 
White  Sulphur  Springs,  W.  Va., 
cited  the  following  as  areas  of 
possible  improvement: 

1.  New  Products.  “Too  often,” 
he  said,  “advertising  is  brought 
in  at  the  final  stage  of  product 
development,  a  campaign  is  put 
together  hurriedly  and  results 
are  not  what  they  should  be  .  .  . 
Advertising  should  be  brought 
in  at  the  l>eginning  .  .  .  Only  by 
doing  this  can  we  be  fairly  cer¬ 
tain  that  the  product  values  will 
be  transmitted  to  the  consumer 
in  her  terms,  not  in  ours.  In  fact, 
advertising  can  even  make  a 
contribution  to  the  product  be¬ 
fore  it  is  marketed.” 

2.  Definition  of  Prospects.  All 
housewives  are  not  alike  and 
few  products  have  the  same  ap¬ 
peal  for  all  consumers,  Mr. 
Ewen  said.  Yet,  he  added,  much 
of  our  advertising  is  aimed 
broadly  with  the  hope  that  we’ll 


Engineering  Design 
by 

Chas.  T.  Main,  Inc. 

Engineering  services  for  Webb 
Publishing  Co.,  included  building 
layout  and  design,  engineering 
of  the  equipment  installation, 
and  complete  construction  man¬ 
agement.  Preliminary  study 
covered  desirability  of  relocation. 
These  services  were  coordinated 
by  engineers  with  many  years 
of  practical  experience  in  all 
areas  of  Graphic  Arts  production. 


CHAS.  T.  MAIN,  INC. 

Enginnrinf  for  tho  Craphic  Arts 

80  Federal  St. 

Boston,  Mass.  02110 
Code  617  HA  6-6200 

129  West  Trade  St. 
Charlotte,  N.C.  28202 
Code  704  FR  5-1735 


catch  enough  prospects  in  the 
crowd  to  overcome  the  w’aste. 
If  the  effectiveness  of  advertis¬ 
ing  is  to  be  improved,  it  is  es¬ 
sential  that  the  adv’ertiser  “un¬ 
derstand  the  differences  and 
take  them  into  consideration.” 

3.  Advertising  Messages. 
“There  is,  unfortunately,  a  great 
amount  of  sameness,  of  imita¬ 
tiveness,  in  our  messages,”  Mr. 
Ewen  said.  “It’s  as  if  we  were 
all  in  a  whirlpool  ...  Do  you 
ever  get  the  feeling  that  it’s  all 
too  perfect?  .  .  .  When  we  fea¬ 
ture  people  in  ads  they’re  al¬ 
ways  everlastingly  the  same. 
Handsome,  clean,  well-dressed, 
and  all  so  delighted  with  the 
whole  thing  they  can  hardly 
stand  it  .  .  .  When  it  comes  to 
copy,  we’re  apt  to  be  even  more 
alike  .  . .  We  use  the  .same  words 
over  and  ov’er  ...  We  need  to 


find  ways  to  break  out  of  the 
creative  whirlpool.” 

4.  Continuity  of  Advertising. 
Steady,  regularly-spaced  adver¬ 
tising  always  is  the  most  effec¬ 
tive,  Mr.  Ewen  said.  The  last 
.several  messages  in  a  campaign 
“can  be  just  as  important  as  the 
first  —  sometimes  more  so.”  If 
the  advertiser  decides  to  “chop 
off”  the  last  messages,  it  very 
well  may  be  that  he  will  not 
get  his  money’s  worth  from 
what  he  already  has  spent. 

5.  Major  Areas  of  Emphasis. 
There  are  three  main  categories 
of  food  advertising  —  product, 
brand  or  company,  and  promo¬ 
tional  —  Mr.  Ewen  said.  “All 
have  their  place  and  their  im¬ 
portance,”  he  added.  “However 
...  we  sometimes  tend  to  play 
down  the  brand  name  effort  in 
order  to  hit  hard  in  the  other 


Contest  Nets  348  New  Accounts 


Portland,  Ore. 

A  sales  contest  producing  348 
new  retail  advertising  accounts 
has  resulted  in  substantial  new 
business  for  the  Portland  Ore- 
(/(mian  and  the  Oregon  Journal, 
according  to  Harold  V.  Manzer, 
advertising  director. 

Results  also  included  67  in¬ 
creased  retail  contracts.  The 
competition  ran  for  13  weeks, 
with  59  new  contracts  signed  by 
the  staffers  during  the  final 
week  alone.  The  original  goal 
was  250  new  accounts. 

The  volume  of  new  contracts 
gained  in  a  single  sales  program 
exceeded  that  of  any  selling 
event  he  had  noted  during  his 
long  advertising  experience,  Mr. 
Manzer  told  the  retail  staff 
members  in  handing  out  win¬ 
ning  checks  and  a  Hawaii  vaca¬ 
tion  award  in  June. 

Team  performance  with  a  ro¬ 
tating  captaincy  of  each  group 
marked  the  event  conducted  un¬ 
der  the  supervision  of  Bob 


Moore,  retail  ad  manager,  and 
Bill  Wiswall,  assistant  retail 
manager. 

The  staff  of  25  men  and  one 
woman  was  divided  into  two  13- 
member  teams  for  the  13-week 
promotion.  Each  team  was  cap¬ 
tained  by  a  different  salesman 
each  week. 

The  captain  of  the  week  man¬ 
aged  the  team,  conducting  sales 
meetings  and  assigning  pros¬ 
pects  for  the  team  members  to 
call  upon,  Mr.  Manzer  ex¬ 
plained. 

The  winning  captain  received 
extra  points  to  add  to  his  run¬ 
ning  total  earned  for  the  new 
contracts  he  wrote  personally. 
Salesmen  on  the  winning  team 
received  cash  awards. 

The  top  award  was  a  prepaid 
Hawaiian  vacation  or  $1,000  in 
cash.  Second  place  was  worth 
$500,  the  third  man  got  $250  and 
the  fourth  $150.  Twelve  others 
received  $50  each  for  a  total  dis¬ 
tribution  of  $2450. 
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two  areas  .  .  .  We  have  to  l.  jep 
reminding  ourselves  that  our 
good  brand  names  are  priceless 
assets.” 

6.  The  Agency’s  Part.  “We 
hire  agencies  for  their  creative 
abilities  in  communication,  and 
for  their  skills  in  building  media 
recommendations  and  final  i)lace- 
ment  of  advertising,”  Mr.  Ewen 
said.  “We  should  charge  them 
with  full  responsibility  for  suc¬ 
cess  in  these  areas,  and  let  them 
do  the  job  ...  To  get  our  mon¬ 
ey’s  worth  from  our  agencies 
we  must  make  them  partners — 
with  their  areas  of  responsibili¬ 
ty,  and  ours,  clearly  defined.” 

7.  Media.  Most  major  media 
must  serv’e  the  interests  of  read¬ 
ers,  viewers,  and  listeners  as 
well  as  advertisers,  Mr.  Ewen 
said.  “Basically,  we  buy  media 
for  the  audiences  they  deliver,” 
he  said.  “Under  extreme  com¬ 
petitive  pressures,  and  with  lim¬ 
ited  budgets,  we  sometimes  tend 
to  forget  these  basics,  and  put 
more  stress  on  buying  the  most 
with  the  least  amount  of  money. 
All  of  us  want  to  make  each 
advertising  dollar  go  as  far  as 
possible,  but  if  our  friends  in 
media  feel  that  this  is  all  we’re 
interested  in,  they’re  apt  to  re¬ 
act  accordingly.  The  recent  rash 
of  new  and  amazing  discount 
plans  in  the  magazine  field  is 
a  symptom  of  this  .  .  .  We 
should  continually  show  media 
that  we  are  interested  in  the 
quality  of  their  audiences  .  .  . 
One  of  the  most  important  at¬ 
tributes  in  a  medium  today  is 
flexibility  .  .  .  Magazines,  once 
considered  geographically  rigid, 
have  done  a  superb  job  of  try¬ 
ing  to  match  our  distribution 
patterns  with  regional  editions 
.  .  .  Radio  and  television  net¬ 
works  (should  be  reminded)  that 
we’re  interested  in  it.” 

“The  newspaper,”  he  said,  “is 
a  most  important  medium  for 
the  food  business.  But  in  using 
it  for  more  than  a  few  markets, 
we  must  go  through  the  time- 
consuming  process  of  building 
our  own  ‘network.’ 

“The  day  may  come  when 
newspapers  will  offer  ‘network’ 
packages  tailored  to  our  needs. 
It  would  help  us  get  more  for 
our  money.” 

8.  Merchandising.  “Advertis¬ 
ing  and  merchandising  cannot 
be  separated  without  real  loss 
of  effectiveness,”  Mr.  Ewen  said. 
“It  is  vital  to  make  partners  of 
our  sales  people  in  the  devel¬ 
opment  of  the  merchandising 
materials  .  .  .  and  in  planning 
store  display  work.  In  fact,  they 
should  be  thoroughly  indoctri¬ 
nated  in  the  philosophy  of  the 
advertising,  including  the  media 
plan.” 
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Furnish  your  readers  with  all  the  news  of  Latin  America.  Subscribe  to  Copley  News  Service  specialized  reports 
Latin  American  News  Bureaus  located  in  Mexico  City/Caracas/Buenos  Aires/Rio  de  Janeiro 


C<»plc«f  News 


940  Third  Avenue,  San  Diego,  California 


‘Big  3’  Team  To  Tell  S.C.  Market  Story 


1 


San  Francisco 

A  long  count  and  a  triple 
check  were  required  to  decide 
three  new  officers  of  San  Fran¬ 
cisco  Chapter,  American  Asso¬ 
ciation  of  Newspaper  Represen¬ 
tatives.  A  fourth  race  resulted 
in  a  tie  and  was  decided  by  the 
flip  of  a  coin. 

William  Prucha  Jr.,  of  Doyle 
&  Hawley  Division,  Katz 
Affency,  was  elected  president  to 
succeed  Robert  Slate,  Jann  & 
Kelley.  John  W.  Fitting,  Nelson 
Roberts  &  Associates,  is  the  new 
vicepresident. 

Philip  E.  Gagnon  of  Cresmer, 
Woodward,  O’Mara  &  Ormsbee 
was  elected  treasurer.  The  sec¬ 
retaryship  was  decided  when 
Paul  R.  Coutlee,  Million  Market 
Newspapers,  called  the  turn  of 
a  coin  to  defeat  John  Hatfield, 
Hearst  Advertising  Service. 

Allen  Standley,  Scripps-How- 
ard  veteran  and  election  chair¬ 
man,  described  the  election  as 
the  closest  in  chapter  history. 
All  posts  were  contested. 

• 

Norman  Transcript 
Plans  ‘75th’  Edition 

Norman,  Okla. 

More  than  four  centuries  of 
history  of  the  Norman  area  will 
be  reviewed  in  the  Norman 
Transcript’s  75th  Anniversary 
Progress  Edition  Sept.  13. 

This  year  marks  the  75th 
anniversary  of  both  the  City  of 
Norman  and  the  Transcript.  Ed 
P.  Ingle,  first  editor  of  the 
paper,  made  the  run  into  Indian 
Territory  in  1889.  A  few  weeks 
later  the  first  issue  of  the  Tran¬ 
script  appeared. 

The  special  edition  will  con¬ 
tain  200  or  more  9-column  pages. 
The  first  chapter  will  cover  1541, 
the  year  that  Coronado  visited 
what  is  now  Oklahoma,  through 
1889. 


Members  of  the  general  adver¬ 
tising  staffs  of  the  Charleston, 
Columbia  and  Greenville,  South 
Carolina  newspapers  plan  to 
make  joint  calls  on  agencies  and 
advertisers  in  the  south,  east  and 
mid-west  to  present  new  market¬ 
ing  data  and  growth  figures  for 
South  Carolina. 

Using  as  their  theme  “A  Tale 
of  Three  Cities,  the  South  Caro¬ 
lina  Storj’,”  the  newspaper  ad¬ 
vertising  executives  will  use  a 
flip-card  presentation  and  a 


By  Gerald  B.  Healey 

"NEW'SPAPER  PRESENTATIONS” 
— “How  to  Create  and  Use  Them  to  Sell 
More  Advertisintf  Space.”  By  Paul  S. 
Hirt.  sales  presentations  manager,  Chi¬ 
cago  Sun-Times  and  Daily  News.  Pub¬ 
lished  by  the  National  Newspaper  Pro¬ 
motion  Association.  206  pages.  $7.60. 

For  182  pages  Mr.  Hirt  pro¬ 
fessionally  and  effectively  sug¬ 
gests  helpful  ideas  to  newspaper 
promotion  managers  responsible 
for  the  creation  and  production 
of  presentations. 

Helpfully,  he  introduces  a 
seven  step  method  for  organ¬ 
izing  and  writing  successful 
space  sales  presentations,  in¬ 
cluding  idea  starters  to  pre¬ 
sentation  writers  faced  with  al¬ 
most  any  kind  of  problem. 

Then  Mr.  Hirt  puts  his  knowl¬ 
edge  to  the  test,  in  full  view  of 
his  readers  in  a  chapter  titled 
“Let’s  See  If  Our  Kite  Flies.” 

He  warns  against  the  sales¬ 
man  snatching  the  presentation 
out  of  the  writer’s  typewriter 
and  running  out  the  door  to 
make  a  sales  call,  for,  the  writer 


printed  brochure  to  point  out 
their  state’s  economic  impor¬ 
tance  to  national  advertisers. 

Members  of  the  group  making 
calls  are  J.  G.  Diasourakis,  na¬ 
tional  advertising  manager  of 
the  Charleston  News  &  Courier 
and  Post;  James  E.  Wilkins  Jr., 
assistant  advertising  director  of 
the  State  and  the  Columbia 
Record;  and  Charles  Sterling, 
national  advertising  manager  of 
the  Greenxnlle  News  and  Green- 
tnlle  Piedmont. 


notes:  “The  salesman  reads  the 
strange  material  to  the  prospect 
with  the  same  dazed  inflections 
as  a  second  baseman  delivering 
a  shave  cream  commercial.” 

This  does  not  go  far  toward 
convincing  the  prospect  of  any¬ 
thing  except  the  wisdom  of  a 
sales  rehearsal,  the  author  ob¬ 
serves. 

The  vital  details  of  a  pre¬ 
sentation  can  be  lost  in  a  maze 
of  fouled  up  mechanical  pro¬ 
cedures  and  Mr.  Hirt  writes 
crisply  and  knowiingly  of  these 
pitfalls. 

The  book  is  addressed  in  part 
to  advertising  managers,  out¬ 
lining  the  problems  and  poten¬ 
tials  of  presentations,  and  indi¬ 
cating  how  newspapers  can  gain 
more  linage  through  effective 
expenditure  of  their  presenta¬ 
tion  dollars. 

If  promotion  and  advertising 
personnel  will  put  their  pres¬ 
entations  to  the  various  tests 
projected  by  Mr.  Hirt  there's  a 
much  better  than  an  even  chance 
that  the  cash  register  will  ring 
up  a  joyful  Hallelujah,  with  a 
few  Hosannas  throvvm  in. 

The  book  does  not  pretend  to 
be  a  cure  for  all  presentation 
ills,  nor  does  it  attempt  to  an¬ 
swer  all  questions,  for,  as  Mr. 
Hirt  points  out  “there  are  no 
universal  answers.” 

Instead,  it  takes  the  reader 
behind  a  new'spaper  promotion 


MAKEUP  MEN  needed,  preferably 
young  men  with  some  experience 
on  small  or  medium  dailies  or 
weeklies.  Essential  that  men  be 
very  sharp  and  quick  mentally, 
have  sound  news  judgment,  be 
meticulous  and  be  sufficiently 
well-organized  to  supervise  several 
pages  simultaneously.  Write  Box 
I,  Editor  &  Publisher. 


---  ZAMBIA 

INDEPENDENCE  CELEBRATIONS 

On  October  24,  1964,  the  British  Protectorate 
of  Northern  Rhodesia  becomes  the  independent 
Republic  of  Zambia. 

Celebrations  will  be  held  to  mark  the  occasion 
and  arrangements  are  now  being  made  for  the 
reception  of  accredited  Press,  Broadcasting  and 
Television  representatives.  Media  organizations 
intending  to  send  a  representative(s)  to  cover  the 
celebrations,  are  asked  to  contact,  as  soon  as 
possible,  the  Chief  Information  Officer,  P.O.  Box 
R.W.  20.,  Lusaka,  Northern  Rhodesia. 


Hirt  Puts  Promoter 
On  Salesman’s  Team 


EDITOR  & 


The  participating  newsp:  oers 
have  jointly  adv’ertised  in  the  • 
media  press  for  sev’eral  yea’ s  to 
promote  “The  Big  3  in  S.  C. ' 

Assisting  the  newspaper  ex¬ 
ecutives  in  setting  up  appoint¬ 
ments  and  making  calls  are  tall 
members  of  the  Branham  ('om- 
pany,  representatives  for  the 
Charleston  and  Columbia  news¬ 
papers,  and  Ward-Griffith  Com¬ 
pany,  representatives  for  the 
Greenville  newspapers. 

man's  desk  for  a  look  into  the 
sometimes  my.stifying,  always  k 
captivating  and  many  times 
frustrating  land  of  newspaper 
space  sales. 

Mr.  Hirt  suggests  that  many 
of  the  appeals  of  presentations 
and  the  .strategy  behind  them 
come,  in  condensed  form,  from 
trade  paper  advertising  of 
newspapers  and  the  book  is 
liberally  sprinkled  with  such 
ads. 

A  glance  at  the  chapter  sub¬ 
jects  serv’es  to  impress  the 
reader  with  the  care  and  com¬ 
pleteness  Mr.  Hirt  has  utilized 
to  score  salient  points. 

In  the  chapter  “Producing  the 
Presentation”  shortcuts  that  do 
not  affect  the  presentation’s 
punch  are  described  and  numer¬ 
ous  illustrations  show  how  to 
sock  across  a  message  that  the  k, 
presenter  feels  is  vital  to  the 
overall  production. 

A  lot  of  good  hard  thinking 
and  a  vast  amount  of  know-how 
have  gone  into  this  book.  What 
has  come  out  is  a  primer,  a 
teacher  and  an  ever-handy  aid  to 
the  promotion  man  who  starts 
the  sale  at  his  typewriter  and 
the  advertising  man  who  finishes 
it  as  he  watches  the  advertiser 
put  the  final  flourish  to  his 
signature  on  the  contract. 


Yost  Moves  Up 

Chicago 

Robert  P.  Yost  has  been  ap¬ 
pointed  western  manager  of  the 
Three  Markets  Group,  which 
handles  national  advertising  for  .j 
the  roto  magazine  sections  of  the  !{ 
Chicago  Tribune,  New  York 
News  and  Philadelphia  Inquirer, 

He  succeeds  John  M.  Montague, 
retired. 


In  PR  for  BOAC 


Dutch  Kannegieter  has  been 
appointed  public  relations  officer, 
Pacific  States,  for  British  Over¬ 
seas  Airways  Corp.  He  was  a 
former  newsman  with  the  Pasor 
dena  (Calif.)  Independent,  Star- 
News;  Santa  Ana  (Calif.) 
Register  and  Anaheim  (Calif.) 
Bulletin,  He  will  be  based  in  San 
Francisco. 
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"There  is  a  touch 
el  Runyen,  a  leuch  of 
Hemingway,  and  a 
touch  Of  the  poet 
in  all  he  writes...” 


-NEWSWEEK 

“Breslin  is  a  master  at  making  people  sound  in  print 
the  way  they  sound  in  person  ...  His  secret  is  a 
personalized,  staccato  style,  gruff  and  intimate  like 
himself.’’— Newsweek,  May  6,  1963 

Jimmy  Breslin 

Starting  September  1,  the  sensational  (four 

awards,  including  Sigma  Delti  Chi,  this  year), 
young  (he’s  34)  columnist  of  the  New  York  Herald 
Tribune  will  be  available  for  the  first  time  to  your 
readers.*  His  funny,  outraged,  poignant  reports  of 
New  York’s  high  life  and  low  life  are  like  nothing 
you’ve  read  before.  As  one  New  York  publisher— 
not  his— has  said,  “Jimmy  Bresliii  is  writing  the 
best  and  most  courageous  column  for  any  news¬ 
paper  since  the  days  of  Heywood  Broun.’’ 


If  you  want  jimmy  breslin’s  new  york  for  your 
readers,  write,  wire  or  phone  Sterling  Lord,  I'he 
Sterling  Lord  Agency,  75  East  55th  Street,  New 
York  22,  N.Y.,  PLaza  1-2533. 


unless  your  paper  already  subscribes  to  the  Herald  Tribune  News  Service 


McCann  Loses 
SIO  Million 
Nestle  Account 

Another  “90  Day”  notice 
rocked  the  advertising  business 
this  week  when  the  Nestle  Co. 
terminated  an  estimated  $10 
million  account  with  McCann- 
Erickson  Inc.  Nestle  had  l)een  a 
client  of  McC-E  for  nearly  nine 
years. 

According  to  the  agency,  it 
will  continue  to  handle  “an  ex¬ 
tensive  amount  of  international 
advertising”  for  the  worldwide 
organization,  but  Leo  Burnett 
Co.  Inc.  has  won  the  major 
share  of  the  dome.stic  billings. 
The  Chicago-ba.se<l  firm,  which 
has  l)een  in  chai'ge  of  Nestle 
Quik  Milk  since  February,  now 
has  responsibility  for  chocolate 
products,  Ever  -  ready  Cocoa, 
Bars,  Morsels,  cookie  mix,  Nes¬ 
cafe,  and  Choco-Bake. 

Nestea  has  been  assigne<l  to 
Warwick  &  Legler  Inc.  and 
Nestle  Hot  Cocoa  Mix  has  been 
placed  with  VanSant,  Dugdale 
and  Co.  Inc. 

The  changes  will  become  ef¬ 
fective  Oct.  1. 

Guild,  Bascom  &  Bonfigli  Inc., 
San  Francisco  and  Los  Angeles, 
has  been  selected  by  Van  Camp 
Sea  Food  Co.  division  of  the 
Ralston  Purina  Co.  to  handle 
Chicken-of-the-Sea  and  White 
Star  tuna  advertising. 

Doyle  Dane  Bernbach  (Can¬ 
ada)  Ltd.  has  been  named  by 
Fry-Cadbury  Ltd.,  Montreal,  for 
its  cocoa,  chocolate,  and  biscuits. 

Kudner  Agency  Inc.  has  been 
assigned  the  advertising  for 
Delson  Merri-mints,  Delson  Thin 
Mints  and  Hacks  (iough  Drops. 

Erwin  Wasey,  Ruthrauff  & 
Ryan  Inc.  has  been  appointed  by 
the  Duquesne  Light  Co.,  Pitts¬ 
burgh,  Pa. 

Compton  Advertising  Inc.,  San 
Francisco,  has  ac(|uired  the 
Guild  Wine  Co.  account  and  is 
making  a  market  analysis. 


Street  &  Finney,  New  York, 
has  been  named  by  American 
Girl  Service,  a  temporary  help 
firm,  with  13  branch  offices  in 
four  states,  to  handle  its  adver¬ 
tising.  The  organization  makes 
extensive  use  of  newspaper  clas¬ 
sified  and  display  space. 

Firestone-Rosen  Inc.,  Phila¬ 
delphia,  an  affiliate  of  W.  B. 
Doner  &  Co.,  Detroit,  has  been 
appointed  to  handle  the  adver¬ 
tising  for  Spatini  Co.,  Philadel¬ 
phia,  a  spaghetti  sauce  and 
gravy  mix  maker. 

Young  &  Rubicam,  San  Fran¬ 
cisco,  has  been  assigned  the 
Kaiser  Aluminum  &  Chemical 
Co.  account.  A  campaign  is 
planned  in  Sacramento  and 
Dallas  newspapers  to  pilot  test 
an  aluminum  roof  shingle. 

Smith,  Henderson  &  Berey, 
New  York,  was  named  by  Red  L 
Foods,  Great  Neck,  N.  Y.,  pro¬ 
ducer  of  frozen  seafood  dinners. 

Recht  &  Co.,  Beverly  Hills, 
Calif.,  will  handle  introduction 
campaign  of  Metri-Cola  in  Los 
Angeles. 

Leber  Katz  Paccione,  New 
York,  has  acquired  Perma-Lift 
bra  and  girdle  account  which 
bills  $250,000  in  newspapers  and 
magazines. 

• 

First  Auto  Show 
A  Linage  Success 

WlLLINGBORO,  N.  J. 

The  Burlington  County  (N.  J.) 
Times  recently  teamed-up  with 
the  Levittown  Plaza  shopping 
center  to  stage  the  First  Annual 
Burlington  County  Auto  Show. 

To  publicize  the  event,  the 
Times  printed  a  20-page  stand¬ 
ard  section  containing  26,796 
lines  of  adv'ertising.  Thirteen 
dealers  displaying  52  models 
drew  crowds  estimated  at  more 
than  30,000  to  the  shopping 
center  mall  area. 

Gerard  E.  End  Jr.,  city  editor, 
supervised  the  editorial  handling 
of  the  section  and  John  Kling, 
national  advertising  manager, 
handled  the  advertising  promo¬ 
tion. 


One  Typo  Can  Cost  You 
Thousands  of  Dollars: 


One  simple  error  and  you  could 
be  sued  for  libel.  The  loss  can  be 
tremendous  unless  you  have  the 
protection  offered  by  Employers 
Special  Exeeee  Ineuranee. 

With  our  Excess  Insurance,  you 
agree  to  cover  a  certain  amount. 
We  handle  the  excess.  It’s  good 
business,  it’s  economical  and  it 
protects  you  against  loss  due  to 
invasion  of  privacy,  libel,  piracy, 
copyright  violation  and  plagiarism. 

For  complete  details,  contact: 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  West  10th  ,  KANSAS  CITY,  MO. 
SAN  fRANCISCO,  220  Montgomery 
ATLANTA  34  Peachtree  N  € 

CHICAGO  17S  VV  J.u.ksor» 

MW  YORK,  111  John 


Chicago  Agency  Merges 

Gourfain,  Leoff  &  Adler  Inc., 
of  Chicago,  merged  with  Reach, 
McClinton  &  Co.  Inc  July  1. 

Reach,  McClinton  is  a  national 
agency  with  other  offices  in  New 
York,  Newark,  Boston,  Los  An¬ 
geles  and  Minneapolis,  plus  affili¬ 
ates  in  Houston,  Atlanta  and 
Jacksonville. 

The  merged  agencies  will  oper- 
ate  in  Chicago  under  the  Reach, 

Media  Test 

(Continued  from  page  17) 


percent  preferred  radio  with 
less  advertising  and  91  percent 
wanted  less  commercials  on  tv. 
Color  advertising  stimulated 
more  buying  interest  with  71 
percent  of  the  women,  and  69 
percent  of  them  take  advantage 
of  coupons  in  newspaper  ad¬ 
vertisements. 

Trading  Stamp  Influence 

Sight  unseen,  46  percent  had 
actually  ordered  products  be¬ 
cause  of  ads  in  newspapers, 
radio  and  tv,  and  69  percent 


With  Reach,  McClinton 

McClinton  name.  Ralph  L  eff, 
president  of  Gourfain,  Loelf  & 
Adler,  will  be  vicepresident  and  * 
general  manager.  Other  vice- 
presidents  will  be  M.  Glen 
Miller,  A.  S.  Gourfain  Jr.,  and 
Aaron  Adler. 

Gourfain,  Loeff  &  Adler  ser  ves 
more  than  20  clients,  with  bill¬ 
ings  in  excess  of  $3,000,000. 

wanted  to  have  both  pictures 
and  description  in  adverti.^ing. 

The  advertising  of  trading 
stamps  influenced  57  percent  of 
the  women  in  their  dealing  at  a 
particular  store.  • 

Seventy-two  percent  of  those 
questioned  preferred  new'.spa- 
pers  with  advertising  ...  66 
percent  magazines  with  adver¬ 
tising,  while  62  percent  pre¬ 
ferred  tv  without  adverti.sing 
and  the  same  number  preferred 
radio  without  advertising. 

The  Distributive  Education 
course  at  Jefferson  Union  High 
is  part  of  a  Vocational  Train¬ 
ing  Program  under  the  direc¬ 
tion  of  Principal  Kenneth  Chris¬ 
topher. 


Steubenville  Media  Study 


The  following  survey  was  7. 
conducted  as  a  part  of  their 
training  in  marketing,  consumer 
studies  and  statistical  methods: 

1.  Does  advertising  make  shop¬ 
ping  easier  for  you?  8. 

YES  186=88.57% 

NO  23=10.95% 

2.  Does  advertising  save  your 
shopping  time? 

YES  175=83.33% 

NO  33=15.71%  9. 

3.  Does  advertising  help  you 
save  money  w'hen  shopping  ? 

YES  163=77.62% 

NO  44=20.95% 

4.  Which  media  gives  you  more 

shopping  information?  10. 

NEWS¬ 
PAPER  151=71.9  % 

RADIO  17=  8.09% 

TV  35=16.67% 

5.  Do  you  prefer: 

Newspapers  with  more  or  11. 
less  advertisement? 

MORE  102=48.57% 

LESS  90=42.85% 

Radio  with  more  or  less 
commercials?  12. 

MORE  26=12.38% 

LESS  172=81.9  % 

Tv  with  more  or  less  com¬ 
mercials?  13. 

MORE  12=  5.71% 

LESS  192=91.43% 

6.  Which  stimulates  your  buy¬ 
ing  interest  more?  14. 

COLOR 

ADS  150=71.43% 

BLACK  & 

WHITE  15. 

ADS  43=20.48% 

NO  DIF¬ 
FERENCE  8=  3.8  % 


Do  you  take  advantage  of 
circulars  and  coupons  adver¬ 
tised  in  newspapers? 

YES  146=69.52% 

NO  62=29.52%  * 

Have  you  ever  ordered  a 
product  without  actually 
seeing  it  because  of  ads  on 
tv.  Radio,  Newspapers? 

YES  97=46.19% 

NO  109=51.9  % 

Before  shopping  which  do 
you  consult? 

NEWS¬ 
PAPER  150=71.43% 
RADIO  16=  7.62% 

TV  11=  5.24% 

Do  you  prefer  picture  ads, 
descriptive  ads,  or  both? 
PICTURE  24=11.43% 
DESCRIPTION  33=15.71% 
PICTURE  &  DE¬ 
SCRIPTION  146=69.52% 

Do  you  deal  with  a  store 
because  they  advertise  trad¬ 
ing  stamps?  li, 

YES  120=57.14% 

NO  84=40  % 

Do  you  prefer  newspapers 
with  advertising? 

YES  152=72.38% 

NO  52=24.76% 

Do  you  prefer  tv  with  ad¬ 
vertising  ? 

YES  72=34.29% 

NO  132=62.86% 

Do  you  prefer  Radio  with 
advertising  ? 

YES  68=32.38% 

NO  131=62.38% 

Do  you  prefer  magazines  * 
with  advertising? 

YES  139=66.19% 

NO  63=30  % 
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n  1776,  The  Declaration  of  Independence 
Vas  Live  News  for  The  Courant’s  Readers! 

FROM  THE  COURANT’S  FILES: 


oaaimauM*  JanM'AiM  •*«?  Wf  r*. 

rauii'ci  ik*a  M  ite  •••(rMtca 

t*^Srn!c»fit  htf«.  W«  to  U«iru> 

tin  j«Akc  aai  MuMaitoilT,  M  fib  iuiVc  ear  janrf 
Uaoi  by  U*  Tm  •<  rar  tmaal  KilbAv,  lo  iiitnw 
V.:i'€ 'Jfnij  .Joai,  al'ch  iMfSbMy 

d' C^af^ioaf  ia4  Comf^dbMa.  fittMorai* 
■Ml  dttf  n  ikt  VpicaM  JtHc4  tmi  CMua£«iaitf . 
tVa  Ptol,  ikmfwc,  ac^aiafCM  la  rito  NmJlijr,  akiwk 
daaMini  Sapaitiioa,  tad  ka!4  ikm,  m  w  ko.'<l  ika 
raS  of  Irfiakiarf,  Eacmm  ia  Wa#,  la  Aaiav,  PriaB^i. 

Wr,  tkticfon,  tkt  R»t^ftaiaii*«taf  ika  ilNlTPD 
STATES  OF  AMERICA,  ia  Giaaiai  Co>- 
(.  •  III  airtoblad,  i^f«alia|  to  ikaSopnaw  of 

fha  ’4for!4  for  fkaK^italt  of  o-jt  laiaatiooi,  a-,,  in 
iht  Ninr,  aad  br  Aotha  iiy  of  ika  rood  PaopU  «.* 
ikcfj  Cjlooicf,  r.iltmalf  Pubtilk  a«d  Oaclaw,  Tka( 
ihaft  L  aiad  Coloaicf  ar«,  aad  of  Ri|k:cB|ki  ta  hr. 
Tail  <kn  UairtKoikr  Sraati  ;  liai  iht>  a>a 

Crot.0. 


lu  atili  iSa  Ptrp'a  at  ltr(t  hr  latir  «i,iciic  j  iba 
S<*>a  ra.naiiMf  la  ika  aaaaa  tiTi  aafctaj  lo  all  (he 
Dtajaaof  larabun  •(  bout,  aad  Coaau  u>a,*i;hto. 

Ill  baa  aadcaaaaicd  11  piaiiai  iha  Popalaiioo  of 
liaia  biaiaa  ;  a  IT  ikai  Pa  pofa  ohkiebliag  ika  Laaii 
Ijr  Nitura  UKina  of  I'rct^aa'a  ;  lafaang  to  pafa 
otba.a  la  ai,,jara|a  ibaaa kii^',t'oaa  kithar,  and  laa. 
bay  ikt  C  ■oititwaa  of  i<ca>  AppiopiiaiiiMa  of  taada, 

llakai  ahtru^d  <aa  A  iBioidraiioa  of  jadica,  by 
lafaaag  iiu  aiTiat  au o,4«t  I w  a3ib:iitua|  Jadi.iaty 
P  laait. 

Ill  hai  oaada  Jadyai  dapredari  oa  bii  Wi1  aloaa, 
foa  (ka  TaBaiaot  (ban  OiT:^,  as*  :k*  Aa,aaa(  aua 
Paimaai  ol  ibtir  Salatiaa. 

!  U  h»  crettad  a  Mall  .ad>  a<  •  i  a,  aaJ  ■'cal 
hiiaai  baaiaia  of  OAicaia  to  baciafa  aar  P,opl?,  tad 
ail  ooi  uiaw  SubAaaoa. 

Ill  baa  kapi  aaiM|  ai,  in  Tiaiaa  cf  react,  Cacd- 
laf  Arniiaa,  viikaui  tha  Ca<ftaiof  oiu  Lc|  Uaiarca. 


h  cove  KISS.  JJ,  4.  1776. 

A  D  E  C  L  A  R  A  r  I  O  N 

It  rna  RPPRFIRN  PA  TlVRS  oa  rat 

CMThH  STATF.S  OF  AMtKICA, 

Ja  r.ENERAt.  CONCRP.SI  aiiiuaLio. 

WHEN  in  ikt  Cooii'a  of  haaiia  Erta'i,  i;  br- 
CMiea  aacilTirT  Isr  laa  People  10  difaltt  ika 
pj'it'.ckl  taad*  wki.b  baaareaaaArd  (krai  •Ilk  an^. 
laar,  and  taaCcaia  aaion|  (ka  Ponirn  of  ika  lajik, 
iba  frpaMli  and  a^aal  S  ttraii  to  wkick  ikt  La»a  of 
NtinM  aai  of  Naidic'i  God  eniitia  tkato,  a  dateai 
jR.paddRikbO  ■'iaioarf  Minkicd  laqairci  ikai  ikey 
Cl 'ttd  drclai#  ika  Caafa  •nick  iapal  ikoa  ta  tka 
bcftocanoo.^ 

LIta  ara  areatid  a]Qa','Sat  they  aia  eado««d  by  tkair 
C.rclOr  mtS  ocr-cm  analieaablt  R'^ka,  ika:  amoa^ 

ia«  ibaiOa^ 
ba  cKorfed 


i*aa  U^OI 
.bl.klia;a 
”  •'•tidaaaJ 
faaa  Objefl.l 
aMolata  Dafj 
In  tbra«  aCj 
Gaardi  far  i| 
paiiaai  SafJ 
Iba  NacaaJ 
mar  Sriatoa 
fani 


aCdrni. 

>  I77(a> 

laiaa,  vk 
Laaui  aai' 
lad  an  ibi 


the  1  {la  lad.  aa  laacn,  ikaa  adaiaci  bad  baan  itcrivad. 
from  bdatiiaioa  j  ,a  bo  O'aka  faj  a  ',|bai  y  aat  piaya/a- 
lioaa  were  mabuy  ii  a'a  fa#  ian,a  lapociaai  capedtai- 
na.  kUck  00  ooe  dcahwJ  nai  tyaiad  laa  B.i  lila  W,  A- 
louic,  I  aai  Iba  laaCatoaafaaa,  ba  l.nail  a-Ji  ba  i’a<l 
lu'prilcd  in  haaa  ikai  iba  ckaaf  p«ci  oi  me  idiada  a  e 
in  me  pcifruian  of  Iba  fryack  in  •  aary  few  afaka 
Ihal  Uia^toaof  Bipoatm  la  i«aill.adi  baia  laaa  /  r 
abadka  10  Era* 


This  October,  The  Courant,  America’s  oldest  newspaper  in  continuous 
publication,  will  note  its  200th  birthday.  Four  consecutive  Anniversary 
issues  of  The  Sunday  Courant  will  be  published,  starting  October  11. 
Advertising  will  be  accepted  in  two  of  these. 


ri;pri:si;nii:d  nationally  by 

MOLONEY,  RIXJAN  cS:  SCHMITT 


2K5  BROAD  STREET 
HARTFORD  I,  CONNECTICU  I 


CIRCLLATION 

Young  Daily  Boosts 
Price  45c  a  Month 


Portland,  Ore. 

The  first  raise  in  newspaper 
prices  here  in  three  years  has 
been  announced  by  the  three- 
year-old  Portland  Reporter.  It 
has  advanced  its  home-delivered 
price  to  $1.75  per  month  for  the 
six-day  evening  tabloid. 

This  represents  a  45-cent  in¬ 
crease  over  the  daily-only  price 
of  the  morninp  Oregonian  and 
the  evening  Oregon  Journal. 

No  increase  in  the  5-cent 
newsstand  price  of  the  Reporter 
was  made.  The  Reporter, 
founded  as  a  weekly  in  Febru¬ 
ary,  1960,  and  chanped  to  a 
daily  a  year  later,  recently  was 
taken  ov’er  by  the  Portland 
Newspaper  Publishing  Co. 
Shortly  thereafter  Robert  J. 
Davis,  retired  electronics  firm 
executive,  the  major  stockholder, 
assumed  the  post  of  publisher, 
replacing  Robert  D.  Webb,  who 
is  still  with  the  Reporter  but 
whose  new'  title  has  not  been 
announced. 

“Newspaper  prices  in  Port¬ 
land  have  been  kept  at  a  de¬ 


pressed  level  by  the  unusual 
situation  here,”  the  Reporter 
said  in  its  price  increase  an¬ 
nouncement.  “We  believe  our 
readers  agree  with  us  that  a 
newspaper  and  its  guarantees 
of  freedom  are  for  the  reader, 
not  for  the  publisher  or  the 
advertiser. 

“In  February,  when  the  Re¬ 
porter  w’as  experiencing  near 
death  and  resurrection,  many  of 
our  readers  urged  an  increase  in 
the  subscription  price  as  a  means 
of  helping  .  .  .  Some  readers  .  .  . 
proposed  that  w'e  double  the  sub¬ 
scription  price.  Nothing  so  dras¬ 
tic  is  planned.  But  the  modest 
increase  is  vitally  needed  by  the 
Reporter  today  to  help  it  re¬ 
main  alive  and  to  maintain  a 
free  and  competitive  press.” 

L.  J.  Cascadden,  circulation 
director  for  the  Oregonian  and 
the  Journal,  said  a  flurry  of 
telephoned  subscription  orders  to 
the  two  older  papers  came  in 
shortly  after  the  Reporter’s 
announcement. 


Birthday,  anniversary,  whatever  the  occasion.  Editor 
&  Publisher  makes  an  outstanding  gift.  Check  your 
remembrance  list  today  —  and  don't  forget  your 
own  subscription! 

Name  . 

Address  . 

City . Zone  ....  State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

850  THIRD  AVE.  NEW  YORK.  N.  Y,  10022 

$6.50  a  year,  V.  S.  and  Canada — all  other  countries,  tlOJX) 


School  Paper  Wins 
Secon(l>Clu»«!4  Ruling 

A  court  decision  holding  that 
the  publication  World  Ei'ent^ 
and  its  Teaeher’n  Guide  qualify 
for  .second-class  mailing  is  re¬ 
ported  in  the  United  States  Law 
B’ccA-  for  June  2. 

The  Post  Office  Department 
had  denied  second-class  privi¬ 
leges  to  the  school  paper  because 
one  section  of  it  consisted  of  a 
chart  printed  only  on  one  side 
of  the  sheet. 

Silver  Burdett  Co.  brought  the 
action  in  which  the  court  agreed 
with  the  publisher  that  World 
Events  should  be  embraced  in 
the  definition  of  a  newspaper  in 
section  4351  of  the  U.S.  Code. 

“This  country.”  the  court 
.stated,  “has  ahvays  had  news- 
paper.s — that  is  sheets  of  paper 
on  which  are  printed  current 
events.  Sometimes  that  paper 
has  been  small,  sometimes  large, 
sometimes  one  sheet  and  some¬ 
times  several  sheets  and  some¬ 
times  the  appearance  is  that  of  a 
periodical  except  that  the  sheets 
are  not  stapled  together  inside 
the  outside  cover.” 

• 

Rickards  Is  President 
Of  Circulation  Firm 

Chicago 

Norman  P.  Rickards,  a  found¬ 
er  of  Church  Rickards  and  Co., 
has  been  named  president  and 
treasurer  of  the  26-year-old 
new’spaper  circulation  promo¬ 
tion  firm. 

He  succeeds  Basil  T.  Church, 
who  died  in  March.  Mrs.  Basil 
T.  Church  is  corporate  secre¬ 
tary. 

New’ly  announced  manage¬ 
ment  officers  are  Edgar  W. 
Swick,  director  of  branch  of¬ 
fices;  Thomas  Church,  director 
of  magazine  division;  Fred 
B  e  n  z  i  n  g,  comptroller;  Guy 
Wood,  director  of  insurance  di¬ 
vision,  and  Stanley  Hatfield,  as¬ 
sistant  director  of  insurance  di¬ 
vision.  Mr.  Wood  will  also  be 
administrative  assistant  to  the 
president. 

• 

HD  Priee  Raided 

Cincinnati,  O, 

Effective  June  22,  the  Cincin¬ 
nati  Enquirer  announced  a  new 
home  delivery  price  of  50  cents 
per  w’eek  for  six  days.  The  En¬ 
quirer  said  it  was  the  first 
increase  since  1957.  There  was 
no  change  in  the  Sunday  price. 

• 

Combined  for  Sat. 

Galveston,  Tex, 

The  Saturday  editions  of  the 
Galveston  Tribune  and  the  Gal¬ 
veston  News  have  been  combined 
as  the  News-Tribune,  with  an 
enlarged  sports  section. 


PINNED!— Mrs.  Ada  E.  Hsuth, 
vicepresident  of  Mirror  Printing 
Co.,  presents  a  25-year  service 
emblem  to  J.  E.  (Ted)  Holtsinger. 
president  and  general  manager  of 
the  Altoona  (Pa.)  Mirror,  at 
newspaper's  90th  birthday  party. 


.4BC  lo  Consider 
Report  for  Groups 

Chicago 

The  New’spaper  Committee  of 
the  Audit  Bureau  of  Circula¬ 
tions  is  considering  a  proposal 
that  would  permit  issuance  of 
a  group  report.  The  matter  will 
1)6  placed  before  the  Newspaper 
Division  members  at  the  annual 
meetings  in  October. 

In  addition  to  consolidated  cir¬ 
culation  data,  the  report  would 
provide  for  individual  averages 
on  all  newspapers  comprising  a 
unit  in  which  advertising  is  sold 
on  a  combined  basis.  The  group 
report  would  be  supplemental  to  ■ 
regular  reports  for  each  of  the 
newspapers. 

• 

.4bert  on  ABC  Boaril 
In  Sbufjard’s  Place 

Donald  B.  Abert,  executive 
vicepresident  and  general  man¬ 
ager  of  the  Milwaukee  Journal 
and  Milwaukee  Sentinel,  has 
been  elected  to  the  board  of  di¬ 
rectors  of  the  Audit  Bureau  of 
Circulations. 

The  election  of  Mr.  Abert, 
representing  newspaper  mem¬ 
bers  in  the  Central  Time  Zone, 
fills  a  vacancy  created  by  the 
retirement  of  Harold  Shugard, 
formerly  associate  publisher  of 
the  St.  Paul  (Minn.)  Pioneer 
Press  and  Dispatch.  It 

Mr.  Abert  was  elected  by 
board  action  to  serve  until  the 
October  annual  meeting  of  ABC 
members. 

• 

10c  Price  Adopted 

Findlay,  Ohio 

The  single  copy  price  of  the 
Republican-Courier  was  raised 
June  1  from  7c  to  10c,  but  the 
home-delivered  price  was  held  at 
42c  weekly.  Annual  mail  sub¬ 
scription  rates  were  advanced 
from  $10  to  $12  for  nearby  ’ 
counties,  $12  to  $15  for  Ohio, 
Michigan  and  Indiana,  and  $14 
to  $19  for  all  other  states. 
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"SPECIAL"  AUTOPLATE  MACHINES 


for  Tensionplate  or  Compression -Type  Lockup 


Important  features  of  the  WOOD  Supermatic  and  NEW  Heavy  Duty 
Autoplate  have  been  combined  in  two  “Special”  models  designed  to  meet 
the  plate  casting  needs  of  smaller  city  newspapers. 

THE  SPECIAL  AUTOPLATE  MACHINE  produces  plates  for  use  with  Com¬ 
pression-type  plate  cylinder  lockup. 

THE  TENSIONPLATE  SPECIAL  AUTOPLATE  produces  plates  for  use  with 
Tensionplate  type  plate  cylinder  lockup. 

Many  of  the  operations  and  functions  that  are  features  of  the  Super¬ 
matic  and  NEW  Heavy  Duty  Pony  Autoplate  are  repeated  in  these  two 
“Special”  models.  Such  optional  equipment  as  Chip  Removal  System, 
Hinged  Steel  Plate  Conveyor  and  Plate  marking  device  can  also  be 
attached  to  either  Special  Autoplate  machine. 

SEND  FOR  ILLUSTRATED  BROCHURE  NOW! 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 


Plainfield,  New  Jersey 


I 
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Top  story... 
top  talent 


More  than  100  DPI  men  and  women  will  be 
at  the  scene  in  San  Francisco. 

You  know  their  work. 


You  will  get  the  facts,  and  you  will  get 
the  drama,  color  and  humor. 


Follow  UPl’s  coverage  of  the  GOP  national 
convention  on  the  nation’s  front  pages. 


>• 

» >« 


Among  the  by-liners:  Harry  Ferguson, 

Joseph  L.Myler,  Louis  Cassels,  Raymond  Lahr, 
William  Theis,  Helen  Thomas,  William  J,  Eaton, 
Warren  Duffee,  Alvin  Spivak,  John  A.  Goldsmith, 
Norman  R.  Runnion,  Frank  Eleazer,  Robert  M. 
Andrews,  Ann  Pearson,  Kirtland  I.  King, 

Lloyd  R.  Rochelle,  George  J.  Marder. 


And  among  the  photographers:  Frank  Cancellare, 
Harry  Leder,  James  Atherton,  Joel  Schrank, 

Robert  Flora,  Dirck  Halstead,  Ed  Fitzgerald, 

Arthur  Chernecki,  Carlos  Schiebeck,  Sam  Mikulin. 
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FAIRCHILD 

news 


The  1964  editions  of  Fairchild's  two  I 
financial  manuals  are  now  off  the  : 
press  and  ready  for  distribution.  Tlie 
37th  annual  edition  of  “Fairchild’s  | 
Financial  Manual  of  Retail  Stores”  | 
provides  latest  financial  data  on  inure  | 
than  240  publicly  owned  retail  or¬ 
ganizations  and  is  priced  at  $15  a 
copy.  The  “ELECTRONIC  NEWS 
Financial  Fact  Book  &  Directory/ 
1964”  (3rd  annual  edition)  contains 
financial  facts  and  figures  on  over 
7(K)  publicly  owned  electronics  or¬ 
ganizations  and  costs  $35  a  copy. 
Both  Manuals  were  compiled  by  the 
research  staff  of  the  Fairchild  Book  i 
Division.  ' 


Effective  July  1,  the  subscription 
price  of  MEN’S  WEAR  Magazine 
has  been  increased  from  $3.00  to 
$5.00  for  one  year,  and  from  $5.00 
to  $7.00  for  two  years. 


-As  an  aid  to  members  of  the  elec¬ 
tronics  industry  in  their  advance 
planning  for  the  Western  EUectronic 
Show  &  Convention  in  Los  Angeles, 
Aug.  25-28.  ELECTRONIC  NEWS 
has  issued  for  the  first  time  a 
WESCON  Show-Goer’s  Planning 
Guide.  This  pocket-size  guide,  free 
to  members  of  the  industry,  offers 
a  listing  of  WESCON  exhibitors 
with  their  locations,  a  program  of 
tei'hnical  sessions  and  special  events, 
along  with  a  map  of  Los  Angeles,  a 
list  of  transportation  and  other  es¬ 
sential  services,  hotels,  motels,  res¬ 
taurants  and  night  spots.  .Also  pro¬ 
vided  are  floor  plans  of  the  exhibit 
areas  at  the  Sports  Arena  and  Holly¬ 
wood  Park. 


John  T.  Norman,  Fairchild’s  Wash¬ 
ington  bureau  chief,  will  spend  the 
next  couple  of  weeks  in  San  Fran¬ 
cisco  covering  the  Republican  con¬ 
vention  for  the  Fairchild  papers.  He 
leaves  July  6  and  will  spend  the 
first  week  preparting  pre-convention 
stories  before  the  opening  on  July 
13.  Robert  Barr,  a  reporter  in  the 
Washington  bureau  covering  Capitol 
Hill,  has  been  assigned  to  cover  the 
Democratic  Party  convention  in  .At¬ 
lantic  City  in  .August. 


Milton  Gussow  has  joined  Fairchild’s 
Milwaukee  news  bureau  as  a  staff 
reporter.  For  the  past  few  months 
he  has  been  the  Fairchild  news  cor¬ 
respondent  in  El  Paso,  Tex. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  Naw  York,  N.  Y. 
P«MI«k*n  of 

Daily  Naw(  RKord,  Woman's  Waar  Daily, 
Homa  himishingi  Daily,  Footwaar  Naws, 
Suparmarkat  Naws,  Drug  Naws  Waakly, 
Man's  Waar  Elactronic  Naws,  looks, 
Matalworking  Naws,  Diractorias, 


Carl  C.  Sorensen 


Wood  Co.  Appoints 
New  Sales  Manager 

Daniel  McColley,  president  of 
Wood  Newspaper  Machinery 
Corporation,  Plainfield,  N.  J., 
has  announced  the  appointment 
of  Carl  C.  Sorensen  as  sales 
manager. 

Mr.  Sorensen  comes  to  Wood 
from  Lanston  Industries  Inc., 
where  he  ser\’ed  for  24  years  as 
chief  engineer,  sales  manager, 
vicepresident  in  charge  of  sales, 
and  president. 

Mr.  Sorensen  studied  mechan¬ 
ical  engineering  at  Temple  Uni¬ 
versity  and  the  Drexel  Insti¬ 
tute  of  Technology  in  Philadel¬ 
phia.  He  sen’ed  in  the  U.  S. 
Marine  Corps  during  World 
War  II. 

*  *  * 

William  B.  Winters  —  to 
sports  editor  of  the  Norwich 
(Conn.)  Bulletin,  succeeding 
WiLUAM  H.  CRUICKSHANK  — 
now  associate  editor. 

«  *  « 

Eugene  T.  Fitzgerald,  sports 
editor  of  the  Fargo  (N.  D.) 
Forum  for  34  years  —  retired. 

*  *  * 

Art  Kozelka,  garden  editor 
of  the  Chicago  Tribune — named 
outstanding  writer  in  horticul¬ 
tural  journalism  from  the  Amer¬ 
ican  Seed  Trade  Association. 


P 

George  H.  Bevan,  editor  of 
the  Coming  Leader  —  elected 
president  of  New  York  State 
Society  of  Newspaper  Editors. 

*  «  • 

Col.  F'rancis  P.  Fisher,  sec- 
retarj’-manager  of  the  West 
Virginia  Press  Association  — 
retired. 

*  ♦  * 

Robert  J.  Collins,  on  the 
sports  staff  since  1948  —  named 
sports  editor  of  the  Indianapolis 
(Ind.)  Star,  succeeding  Jep 

Cadou  Jr.  —  now  a  special 
writer  on  city  staff.  James  A. 
C.  Thom  —  business  writer, 

succeeding  Don  G.  Campbell  — 
to  the  editorial  page  staff  of  the 
Phoenix  (Ariz.)  Gazette.  Rich¬ 
ard  R.  Roberts  —  from  night 
city  editor  to  editorial  page 
staff. 

*  «  « 

William  H.  Grant  —  from 
advertising  promotion  to  classi¬ 
fied  salesman,  Knoxville  (Tenn.) 
News-Sentinel. 

*  «  « 

Robert  E.  Rampton,  former 
promotion  manager.  Salt  Lake 
City  Tribune  —  to  product  in¬ 
formation  section,  U.  S.  Steel 
Corporation  public  relations. 

*  *  * 

Gordon  Abbott  Jr.,  editor  of 
of  the  Gloucester  (Mass.)  Daily 
Times  and  Beverly  (Mass.) 
Times  —  president  of  New  Eng¬ 
land  chapter.  Sigma  Delta  Chi. 

*  *  * 

Bill  Hazlett,  formerly  of  the 
Denver  (Ck)lo.)  Rocky  Mountain 
News  —  to  police  beat,  the  Long 
Beach  (C!alif.)  Independent, 
Press-Telegram.  Lawrence  L. 
Lynch  —  from  Los  Angeles 
bureau  of  the  Wall  Street  Jour¬ 
nal,  to  reporter-photographer  in 
the  Bellflower  bureau  of  the  In- 
dep'mdent,  Press-T  e  1  e  g  r  a  m. 
Larry  Moore  —  from  the  San 
Bernardino  (Calif.)  Sun  Tele¬ 
gram,  to  copy  desk.  Independ¬ 
ent. 


Nearly  all  principal  newspapers  subscribe  for 

EDITORIAL  RESEARCH  REPORTS 
CONGRESSIONAL  QUARTERLY  SERVICE 

They  enable  a  seasoned  professional  systematically  to  push 
outward  the  limits  of  his  knowledge  of  the  news.  They  ore 
o  stimulus  for  ideas  in  subject  matter  and  handling.  As  a 
self-updating,  indexed  reference  system,  they  make  it 
possible  and  convenient  to  check  facts  in  full  perspective 
and  under  deadline. 

1735  K  Street,  N.W.,  Woshiegtoe,  D.C.  202-296-6800 


ersonal 


Jerome  T.  Meckier  Jr.,  lor- 
mer  reporter  for  the  Union  City 
(N.  J.)  Hudson  Dispatch  —  a 
$3,000  masters  degree  fellowship 
to  Harvard  University. 

*  *  * 

Ronald  G.  Bruner,  copy  d  -sk, 
Somerset  (Pa.)  Daily  Ameri¬ 
can  —  to  copy  desk.  Suburban 
Trends,  Riverdale,  N.  J.  Ronfar 
J.  Markle  —  from  editor.  Port 
Jefferson  (N.  Y.)  Times,  to  city- 
side,  Suburban  Trends.  Nora 
Lee  Pbcci  —  to  social  editor. 
Suburban  Trends,  succeeding 
Eileen  M.  Juran,  resigpied. 

*  *  « 

Arthur  E.  Brooks,  Buffalo 
Evening  News  metropolitan 
deskman  —  to  assistant  to  the 
president  for  public  informa¬ 
tion  at  the  New  York  State  Uni¬ 
versity  College,  Geneseo. 

«  *  * 

Ed  Lukas  —  to  managing 
editor  of  the  Hollywood  (Calif.) 
News. 

♦  ♦  * 

Robert  Finn  —  from  educa¬ 
tion  reporter  for  the  Akron 
(Ohio)  Beacon,  to  music  critic 
for  the  (Cleveland)  Plain 
Dealer. 

*  « 

Keith  Shelton,  political 
writer  for  the  Dallas  (Tex.) 
Times  Herald — president  of  the 
Press  Club  of  Dallas. 

«  «  * 

Dick  Thornburg,  editor  of 
the  Cincinnati  Post  and  Times- 
Star  —  Doctor  of  Laws  by  Uni¬ 
versity  of  Cincinnati. 

*  *  « 

Harold  F.  Grumhaus,  gen¬ 
eral  manager  of  the  Chicago 
Tribune  —  to  board  of  trustees 
of  Beloit  College,  Wisconsin. 

*  * 

W.  J.  Pennington,  business 
manager  of  the  Seattle  (Wash.) 
Times  —  president  of  the  Seat¬ 
tle  Chamber  of  Commerce. 

«  ♦  « 

Porter  L.  Crisp  —  from  news 
editor  to  managing  editor  of  the 
Greensboro  (N.  C.)  Record,  re¬ 
placing  Floyd  F.  Henplht  — 
now  executive  news  editor. 

«  *  « 

Les  Benson,  assistant  to  the 
publisher  and  advertising  direc¬ 
tor  of  the  Hollywood  Citizen- 
News  —  president  of  California 
Newspaper  Advertising  Execu¬ 
tives  Association. 

«  «  * 

George  Brand,  San  Luis 
Obispo  Tribune-Telegram — new 
chairman  of  UPI  Editors  of 
Northern  California. 

*  * 

Art  Volkerts,  Santa  Rosa 
(Calif.)  Press  Democrat  —  new 
chairman  of  CNPA  Editors 
Conference. 
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REUNION  IN  PARIS— Richard  K.  O'Malley,  left,  chief  of  the  As¬ 
sociated  Press  bureau  in  Paris,  and  Robert  O.  Ledmell,  publisher  of 
the  Daily  Highlander,  Lake  Wales,  Florida,  were  reunited  a^er  25  years 
when  Ledmell  and  his  wife  visited  Paris  on  a  European  tour  recently. 
O'Malley  and  Ledmell  attended  the  University  of  Montana  in  the 
mld-l930's  and  began  their  newspaper  careers  in  Missoula,  Mont. 


Gordon  Joseloff  of  Westport, 
Conn.  —  to  UPI  Albany,  N.  Y., 
Bureau  staff. 

«  *  * 

BF.N.IAMIN  Tucker  Jr.,  39,  in 
the  Maine  weekly  newspaper 
field  for  the  past  12  years,  has 
joined  the  Maine  State  Agri¬ 
culture  Department  as  publicity 
representative. 

«  4:  >)c 

Ja.mes  W.  Knowles,  on  city 
■staff,  Willimantic  (Conn.)  Daily 
Chronicle,  since  last  March  — 
named  sports  editor,  succeeding 
Richard  Bellavance,  who  re¬ 
turns  to  city  desk. 

♦  ♦  « 

Michael  H.  B.  Erleigh,  for¬ 
merly  assistant  to  the  circula¬ 
tion  and  promotion  director  of 
the  New  York  Herald  Tribune’s 
Paris  edition  —  named  London, 
England,  director  of  Joseph 
N  a  p  o  1  i  t  a  n  Associates  Inc., 
Springfield,  Mass.-based  public 
relations  and  research  firm. 

«  «  Hi 

James  Baar,  with  UPI  for 
seven  years  in  Albany,  Provi¬ 
dence  and  Washington  before 
writing  for  Missiles  and  Rockets 
magazine  —  now  manager  of 
General  Electric’s  Aerospace  & 
Special  Programs  Press  Rela¬ 
tions. 

*  *  * 

William  S.  Comstock,  for¬ 
mer  supervisor  of  major  appli¬ 
ance  and  furnishings  advertis¬ 
ing,  Milwaukee  Journal  and 
Sentinel,  to  director  of  public 
and  promotion,  American  Home 
Laundry  Manufacturers  Asso¬ 
ciation,  Chicago. 


Barbara  Varro  —  to  acting 
fashion  editor,  Chicago  Sun- 
Times,  while  Jean  Neal  takes 
maternity  leave  Aug.  1.  Miriam 
WiLUNG  and  Susan  Dooley  ad¬ 
ditions  to  society  staff. 

*  *  * 

Ro.ss  Delue,  former  assistant 
city  editor,  Chicago’s  American, 
and  a  vicepresident  of  Mayer 
and  O’Brien,  Inc.,  public  rela¬ 
tions  firm  —  to  Post-Keyes- 
Gardner  Inc.,  as  vicepresident 
in  charge  of  a  new  public  rela¬ 
tions  division. 

*  *  * 

Russ  Stewart,  executive  vice- 
president  of  the  Chicago  Sun- 
Times  and  Daily  News  —  elected 
president  of  the  Chicago  News¬ 
paper  Publishers  Association, 
.succeeding  Harold  Grumhaus, 
general  manager  of  the  Chicago 
T  ribune. 


J.  Framton  Collins  —  from  | 
advertising  director,  Provo  : 
(Utah)  Daily  Herald,  to  pub¬ 
lisher  of  the  Logan  (Utah)  Her¬ 
ald  Journal,  succeeding  B.  E. 
Jensen,  now  publisher  of  the 
Provo  paper. 

*  *  *  I 

Robert  V.  Hesselbartii  —  I 

from  columnist  for  the  News  i 
of  Delaware  County  at  Upper  S 
Darby,  Pa.,  to  assistant  profes¬ 
sor  of  English  at  Pierce  Junior 
College,  Philadelphia. 

*  If  * 

Richard  G.  Lindsley  —  from  i 
city  editor  to  telegraph  editor, 
Ogden  (Utah)  Standard-Exam-  ' 
iner.  WALTER  Millar  —  from 
police  reporter  to  church  news 
editor. 

*  ♦  « 

Arthur  W.  Brodeur  —  from 
the  Boston  staff  to  manager  of 
UPI  bureau  at  Springfield,  ! 
Mass.,  replacing  Thomas  A. 
Crawford  Jr.,  assigned  to  Lon¬ 
don.  I 

*  *  *  I 

Vaden  M.  Smith  —  from  San 
Angelo,  Texas,  to  the  Galveston 
(Tex.)  News  and  Tribune  as 
chief  photographer.  Other  new  j 
members  of  the  staff:  James 
Kendall,  University  of  Okla-  | 
homa  graduate,  reporter;  Don 
Adams,  from  New  Mexico,  re¬ 
porter;  Mrs.  Bobbye  Moss,  from  ! 
Beaumont,  reporter;  Elizabeth  i 
Mays,  University  of  Houston 
graduate,  women’s  news;  Mrs. 
Mary  Ellen.  Harvick,  from 
.4  us  tin  American-Statesman,  •, 
women’s  editor;  and  Gladys 

Barrileaux,  amusements  col¬ 
umn. 

♦  ♦  ♦ 

Kim  Chapin,  Vanderbilt  Uni-  ■ 
versity  graduate  —  to  sports 
staff,  Atlanta  (Ga.)  Journal. 

w  *  * 

Howard  S.  Wiluams,  chief 
editorial  writer  for  the  Los  An¬ 
geles  (Calif.)  Mirror  before  its 
closing  in  1961  —  named  to  | 
write  editorials  for  KNXT  tele¬ 
vision  station,  Los  Angeles.  He  I 
has  been  director  of  communi-  ■ 
cations  for  the  Los  Angeles 

County  Medical  Association. 


From  Cottkie  Jar  to  Common  Stock 

INVESTORS’  FORUM 

by  Harry  France 

.  .  .  guides  all  types  of  investors,  whether  just  a  few  dollars  are 
involved  or  thousands.  Harry  France,  the  dean  of  financial 
writers,  offers  solid  investment  advice  .  .  .  does  not  recommend 
speculative  ventures.  This  conservative  weekend  column  is  a 
must  for  every  newspaper  reader  who  is,  or  is  thinking  of, 
investing.  Let  us  quote  you  rates. 

GENERAL  FEATURES  CORPORATION 

250  Park  Ave.,  New  Yerk  17,  N.Y. 
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TELETYPESETTER 

The  world’s  only 
Integrated  and  complete 
system  for  the 
automatic  operation  of 
llnecasting  machines 

Fairchild’s  Teletypesetter  Cost 
Reduction  System  can  be  tailored 
to  meet  your  typesetting  and  tape 
requirements  — even  if  you’re  con¬ 
sidering  a  computer  installation. 
It’s  versatile!  Choose  from  5 
high  speed,  light  touch  keyboard 
tape  perforators  and  4  basic  TTS® 
Operating  Units  available  for  ail 
makes  and  most  modelsof  linecast¬ 
ing  machines.  Select  only  what  you 
need  from  a  wide  range  of  other 
matched  components  designed  for 
high  speed,  low  cost  type  produc¬ 
tion.  To  learn  more,  write  to: 

. . ^"."1.  I 

f=Airchil.d 

ML-..  .....J 

GRAPHIC  EQUIPMENT 

*  •■VISION  OF  FAIKCMILB  CAM|tA  ANO  lASTBUMCNf  CONPONAIION 

•imiei  ovricis.  ustcnutu.  n.v.  .  lm  anmus  •  atuinia  .  cnicaco 
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Liquor  Sales  Shown 
By  ‘Status’  Groups 


By  Georfte 

One  of  the  secrets  of  develop¬ 
ing  linage  for  any  classification 
is  to  provide  that  group  of  ad¬ 
vertisers  with  plenty  of  infor¬ 
mation.  The  Philadelphia  In¬ 
quirer  has  followed  this  course 
in  the  liquor  field. 

Since  1962,  the  Inquirer  has 
provided  brewers,  distillers  and 
distributors  with  eight  major 
research  efforts,  followed  up  by 
the  same  numlier  of  promotion 
publications.  The  beer  and  liquor 
industries  have  at  their  disposal, 
thanks  to  the  Inquirer:  route 
lists  of  liquor  and  malt  beverage 
licensees  in  both  Philadelphia 
city  and  suburbs;  a  study  of 
liquor  distribution  among  retail 
licencees  in  the  market;  a  break¬ 
down  of  basic  data  on  56  sec¬ 
tions  of  the  market;  a  study  of 
Scotch  and  Vodka  .sales  in  se¬ 
lected  sections  of  the  Philadel¬ 
phia  market;  the  Inquirer’s 
“Expo.sure/Ratings”  system  of 
measuring  ad  readership;  Alco¬ 
holic  Beverages  Prospect  Meas¬ 
ures  studies;  and  1963  Distilled 
Spirits  Sales  in  Pennsylvania 
Counties  and  .sections  of  the 
Philadelphia  Market.” 

The  newest  addition  to  the 
collection  of  data  for  liquor  men 
is  the  three-part  “Purchase  Pat¬ 
terns  of  Philadelphia  Area  Liq¬ 
uor  Buyers  at  Three  Status 
Areas,”  a  study  of  liquor  pur¬ 
chases  by  “status  groups.” 

According  to  Leonard  Bach, 
promotion  director,  a  technical, 
statistical  study  was  prepared 
and  released,  under  the  direction 
of  Harry  Hannum,  research  di¬ 
rector.  The  data  in  the  study 
was  then  converted  in  the  In¬ 
quirer’s  promotion  department 
to  a  slide  presentation.  A  hand¬ 
some,  graphic  “highlight”  book 
was  then  produced,  summarizing 
the  material.  The  study  presents 
some  interesting  facts  on  drink¬ 
ing  habits  by  status  groups.  For 
instance: 

The  guest  in  a  high  status 
Philadelphia  area  home  is  fre¬ 
quently  served  low-priced  blend¬ 
ed  whiskey  or  bourbon.  But 
should  he  prefer  scotch  or 
vodka,  his  host  can  usually  ac¬ 
commodate  him.  On  the  other 
hand,  the  guest  in  a  low-stand¬ 
ard  home  may  find  a  shortage 
of  scotch.  He  can  expect,  how¬ 
ever,  to  find  a  ample  supply  of 
gin  and  medium-priced  bourbon. 
And  his  host  probably  will  have 
Canadian  whisky  on  hand  —  in 
some  instances,  more  than  the 


ho.st  in  a  better  neighborhood. 

Sales  E^uluated  by  Type 

Retail  sales  are  evaluated  on 
the  basis  of  socio  -  economic 
.status  for  14  different  types  of 
alcoholic  beverages:  blends  (in 
two  price  ranges),  Canadian 
whisky,  scotch,  rum,  bottled-in¬ 
bond  iKturbon,  .straight  bourbon 
(in  three  price  ranges),  gin, 
vodka,  grape  brandies,  cordials, 
and  “others.” 

Over-all,  high  status  consum¬ 
ers  were  the  best  1963  customers 
at  Pennsylvania  liquor  stores  in 
the  Philadelphia  Retail  Trading 
Area,  leading  in  nine  of  the  14 
types.  Of  all  retail  sales  made 
at  these  state  stores  (the  larg¬ 
est  state-controlled  business  in 
.4merica),  46.1%  were  l>ourbon, 
and  15.7%  were  gin. 

Illustrated  with  charts  and 
photographs  and  a  map  show¬ 
ing  the  market’s  “status  areas,” 
the  3()-page  brochure  highlights 
the  findings  from  the  68-page 
technical  .study.  Copies  are 
available  from  the  Inquirer’s 
Research  Department. 

“And  if  you  invite  me  to  your 
house,”  said  Mr.  Bach,  “don’t 
serve  me  any  cheap  blended 
whiskey.” 

♦  *  * 

RULE  —  “There  is  a  meas¬ 
urable  difference,”  .said  a  pro¬ 
motion  folder  mailed  to  adver¬ 
tisers  by  the  Montreal  Star.  In¬ 
side  is  a  Incite,  12-inch  agate 
line  ruler  carrying  the  slogan, 
“Unmatched  coverage  of  Mont¬ 
real’s  English  households.” 

*  «  * 

GROCERY  STUDY  —  Single 
unit  “mom  and  pop”  independ¬ 
ent  stores  are  still  influential 
enough  to  account  for  almost 
one-third  of  the  total  grocery 
sales  in  the  six-county  Detroit 
ABC  City  and  Retail  Trading 
Zones,  according  to  a  report  just 
released  by  the  Detroit  Free 
Press. 

The  1964  Grocery  Store  Re¬ 
port  reveals  an  impressive  in¬ 
crease  of  over  50-percent  in  the 
number  of  discount  outlets  op¬ 
erated  by  the  national  chains, 
up  from  40  stores  to  62  outlets 
in  1964.  This  upward  trend  is 
apparently  at  the  expense  of  na¬ 
tional  food  chain  “name”  stores 
and  major  independent  chain 
outlets,  which  show  a  combined 
loss  of  20  for  the  period.  The 
study  also  details  store  locations 
and  sales  volume  figures  by 


BEST  SELLER — copies  of  the  Bur¬ 
lington  (Vt.)  Free  Press  for  a 
typical  week,  cut  to  the  site  of  an 
average  novel,  make  a  book  of 
1200  pages.  Publisher  J.  Warren 
McClure  created  the  trick  for  cir. 
culation  men  to  show  prospective 
subscribers  the  quantity  and 
variety  of  material  included  in  just 
six  days.  The  book  is  also  used  at 
promotional  luncheons  and  dinners. 

county,  arranged  by  chains, 
groups  and  independents,  and 
according  to  name  in  the  case 
of  national  chains  and  their  dis¬ 
count  operations.  Coj)ies  are 
available  fiom  Elving  N.  Ander¬ 
son,  advertising  director,  or 
Story,  Brooks  and  Finley  offices. 
♦  »  ♦ 

FIREWORKS  —  The  Fort 
Wayne  (Ind.)  Xeu's  -  Sentinel 
will  again  jilay  host  to  North- 
ea.stern  Indiana  at  a  Fourth  of 
July  Celebration  which  is  ex¬ 
pected  to  attract  in  excess  of 
100,000.  The  fireworks  display 
and  musical  ju'ogram  has  been 
sponsoied  bv  the  i)aper  since 
1923. 

♦  ♦ 

AIR  ACADEMY— A  .special¬ 
ly  designed  “Scholar  -  Athlete” 
award,  intended  to  focus  atten¬ 
tion  on  the  combined  academic- 
athletic  excellence  of  a  top  Air 
Force  Academy  athlete,  has  l)een 
established  by  the  Denver  Post. 
Recipient  of  the  initial  award 
was  cadet  Ken  Snapp,  of  Berea, 
Ohio,  a  senior.  The  special  me¬ 
dallion  trophy  features  two  A- 
shaped  pylons  symbolic  of  the 
nature  of  the  aw'ard.  The  Post 
also  honors  ROTC  cadets  from 
Denv'er’s  eight  high  schools  with 
silver  citizenship  medals  each 
year.  These  cadets  are  nomi¬ 
nated  by  their  unit  commanders 
for  the  award.  A  selection  board 
picks  the  winners,  judging  the 
nominees  on  the  basis  of  mili¬ 
tary  proficiency,  citizenship,  and 
academic  standing. 

Another  annual  military 
award  of  the  Denver  Post  goes 
to  22  Army  reservists  and  Na¬ 
tional  Guardsmen  from  Colo¬ 
rado  and  Wyoming.  The  pres¬ 
entation,  conducted  on  the  steps 
of  the  state  Capitol,  is  attended 
by  ranking  military,  civic  and 
political  leaders  from  Colorado 
and  Wyoming. 

*  *  * 

FINISHING  TOUCHES  — 
The  Houston  Post’s  second  an¬ 
nual  “Finishing  Touches,”  a 


summer  self-improvement  pro¬ 
gram  for  teenage  girls,  got  un¬ 
der  way  last  month  with  Tune 
enrollment  of  311.  Student-  are 
divided  into  three  groups  o  ap¬ 
proximately  300  each  for  June, 
July  and  August.  Leading  lec¬ 
turers  speak  on  i)erson  -lity, 
cleanliness,  hands  and  feet, 
wardrol)e  selection,  hair  styles, 
the  man’s  point  of  view,  and  the 
importance  of  education  m  a 
woman’s  life. 

• 

N.Y.  Times  to  Send 
Till  !Vfan  to  S.E.  .4sia 

The  New  York  Times  is  send¬ 
ing  Jack  Langguth  of  the  Los 
Angeles  bureau  to  Bangkok 
next  month  on  a  six  month.s  as¬ 
signment  in  Southeast  Asia.  He 
will  be  the  Times’  fourth  man 
in  the  area,  with  Seymour  Top¬ 
ping  in  Hong  Kong,  Jerry  King 
in  Kuala  Lumpur  and  Peter 
Gro.se  in  Saigon.  Mr.  Langguth 
is  a  Harvard  graduate  (1955). 

Other  assignments  to  foreign 
])osts  include:  John  M.  Lee,  to 
Toronto  for  economic  news; 
Phili))  Shal)ecoff,  from  financial- 
business  desk  to  Bonn;  Henry 
Raymont,  from  local  to  Buenos 
.4ires,  replacing  Ned  Burks  who 
will  join  the  metroimlitan  staff. 

Paul  Underwood  is  retuining 
from  Yugoslavia  and  Werner 
Wi.«kari  from  Scandinavia  to 
work  on  the  foreippi  copy  desk. 

• 

Fiiiuiieiii^  Sought 
For  Hoii8toii  Paper 

Houston  Times  Company, 
newly  organized,  has  asked  au¬ 
thority  from  the  State  Securi¬ 
ties  Commission  to  sell  325,000 
.shares  of  stock  to  finance  estab¬ 
lishment  of  a  weekly  newspaper 
here. 

Albert  Fay,  national  commit¬ 
teeman  for  the  Republican 
Party,  said  he  is  one  of  25  Class 
A  shareholders.  Fourteen  of 
them,  he  said,  are  Republicans. 

The  plan,  Mr.  Fay  said,  is  to 
start  as  a  weekly  then  go  to 
daily  publication  with  the  Times 
to  replace  the  Houston  Press 
w’hich  was  closed  .several  months 


John  Stafford  Dies 

John  C.  Stafford,  55,  promo¬ 
tion  director  of  the  Rockford 
Register-Republic  and  Morning 
Star,  died  June  28  after  speak¬ 
ing  at  a  church  conference  here. 
He  began  newspaper  work  as  a 
reporter  in  Pittsburgh,  where 
he  was  born,  and  taught  an 
advertising  course  at  Duquesne 
University.  He  came  to  Rock¬ 
ford  in  1935  to  organize  the 
promotion  shop.  From  1937  to 
1946  he  was  also  circulation 
manager.  He  is  a  past  president 
of  the  National  Newspaper  Pro¬ 
motion  Association. 
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Baton  Roi'ge,  La. 
The  Third  Circuit  Court  of 
Appeal  (.state)  has  upheld  the 
decision  (>f  a  district  court  in  dis- 
missintt  a  libel  suit  filed  apainst 
the  Morning  Advocate  by  Nu- 
bon  Francois  of  Eunice. 

The  Morning  Advocate  pub¬ 
lished,  on  authority  of  a  state 
police  log  book,  a  story  that 
■  Francois  had  been  arrested  and 
charged  with  possession  of  nar¬ 
cotics  and  contributing  to  the 
delinquency  of  a  minor. 

The  formal  charges  were  not 
filed  as  stated  in  the  log  book 
and  Francois  was  acquitted  on  a 
lesser  charge  that  was  filed  after 
investigation  of  the  case.  Fran¬ 
cois  sued  for  $10,000.  Similar 
suits  against  the  New  Orleans 
Times  Picayune  and  the  Ope¬ 
lousas  World  were  settled  out  of 
court. 

Judge  John  T.  Hood  concluded 
in  his  decision: 

“We  feel  that  since  a  news¬ 
paper  may  report  the  fact  that  a 
person  was  arrested  and  the 
charge  for  which  he  was  ar¬ 
rested,  it  may  rely  for  such  re- 
^  port  upon  the  principal  record 
kept  by  the  arresting  authority, 
which  record  is  a  ‘public  record’, 
to  show  accurately  whether  the 
arrest  was  made  and  the  spe¬ 
cific  charges  which  were  being 
filed  against  the  arrested  person. 
This  is  particularly  true  where 
there  has  been  nothing  to  indi¬ 
cate  to  the  publisher  that  such 
public  record  may  not  be  reli¬ 
able.  .  .  . 

“In  view  of  the  fact  that  the 
defendants  enjoyed  a  qualified 
or  conditional  privilege  to  pub¬ 
lish  the  fact  that  plaintiff  was 
arrested  and  the  charges  for 
which  the  arrest  was  made,  that 
they  were  entitled  to  rely  on  the 
entry  made  in  the  Troop  K  Log 
Book  for  information  which  was 
published,  and  that  there  was  no 
In  malice  or  bad  faith  on  their  part, 
we  conclude  that  the  trial  judge 
correctly  granted  defendants’ 
motion  and  rendered  summary 
judgment  dismissing  plaintiff’s 
suit.” 

*  *  * 

NO  QUESTION 

Columbus,  Ohio 

The  Supreme  Court  of  Ohio 
has  dismissed  an  invasion  of 
privacy  suit  against  Brush- 
Moore  Newspapers  Inc. 

Mrs.  Ruth  Bower,  wife  of 
H.  H.  Bower,  who  mysteriously 
disappeared  while  on  a  hunting 
trip  in  Canada  on  or  about  Nov. 
19,  1957,  alleged  the  printing  of 


two  photographs  in  the  Canton 
Repository  without  her  knowl¬ 
edge  or  approval  constituted  a 
violation  of  her  constitutional 
rights  and  was  an  invasion  of 
her  privacy. 

The  photographs  were  found 
in  Bower’s  camera  by  a  search¬ 
ing  party  financed  by  Mrs. 
Bower. 

The  Stark  County  Common 
Pleas  Court  ruled  in  favor  of 
the  newspaper  and  its  decision 
was  upheld  by  the  court  of 
appeals. 

The  Supreme  court  ruled  Mrs. 
Bower  had  presented  no  substan¬ 
tial  constitutional  question. 

*  «  « 

CASE  TRIED  FOUR  TIMES 

A  police  detective  charging  an 
invasion  of  his  privacy  by  the 
Philadelphia  Daily  News  has 
been  denied  recovery  by  the  U.S. 
Court  of  Appeals.  (328  Fed.  2d 
641) 

This  action  was  based  on  an 
article  published  in  1956  report¬ 
ing  the  arrest  of  a  woman  on  an 
abortion  charge.  Reference  was 
made  to  “A  woman  whose  charge 
of  a  blackmail  attempt  led  to  the 
firing  of  two  veteran  detectives 
two  years  ago.” 

Named  as  one  of  these  detec¬ 
tives,  the  plaintiff  alleged  that 
the  statement  that  he  had  been 
“fired,”  was  not  only  false  but 
intimated  that  he  had  been 
guilty  of  extortion.  This  dis¬ 
paragement  of  his  reputation, 
he  contended,  had  adversely  af¬ 
fected  his  business  as  a  breeder 
and  seller  of  dogs  and  a  pur¬ 
veyor  of  dog  food. 

Four  times  these  charges  were 
before  the  Pennsylvania  courts. 
In  the  first  instance  a  judgment 
was  awarded  the  detective  for 
$10,000  for  defamation  and  a 
corresponding  amount  on  his 
claim  of  a  violation  of  his  pri¬ 
vacy.  The  verdict  was  set  aside 
on  the  grounds  it  was  excessive 
and  there  had  been  “fraud  and 
substantial  misrepresentation” 
in  the  determination  of  the 
damages. 

The  second  trial  ended  in  a 
mistrial  and  in  the  third  trial  the 
jury  failed  to  agree. 

Judgment  was  in  favor  of  the 
newspaper  in  the  fourth  trial. 

The  appellate  court  com¬ 
mented  : 

“Certainly  it  is  difficult  to  find 
a  rational  basis  for  an  award  of 
punitive  damages  in  the  trial 
record.  The  occasion  for  the 
article  in  question  was  the  rear¬ 
rest  of  the  woman  described  as 


a  notorious  abortionist  who  had 
been  the  central  figure  in  this 
man’s  separation  from  the  police 
force.  With  the  woman  thus 
again  in  the  news,  it  would  be 
difficult  to  argue  that  a  reminder 
of  the  earlier  episode  was  either 
lurid  or  detailed. 

“It  was  merely  a  summary 
account  of  occurrences  which 
had  been  published  in  greater 
detail  when  they  were  current 
news.  Certainly  the  article  con¬ 
tained  no  patently  reckless  mis¬ 
statement  of  fact.  It  was  only  by 
interpretation  and  debatable  in¬ 
nuendo  that  any  misrepresenta¬ 
tion  could  be  read  into  the 
publication.” 

It  was  concluded,  the  court 
noted,  that  the  detective  was  in¬ 
nocent  of  blackmail  or  extortion. 

“On  the  privacy  count,”  said 
the  court,  “the  trial  court 
properly  left  to  the  jury  the 
question  whether,  in  connection 
with  the  new  arrest,  there  was  a 
sufficient  legitimate  interest  in 
these  past  events  to  prevent  the 
article  from  being  an  unreason¬ 
able  intrusion  upon  the  privacy 
of  this  man’s  life.” 

• 

Temporary  Injunctions 
Issued  in  Sales  Row 

Chicago 

Chicago's  American  and  Field 
Enterprises  Corp.  were  granted 
temporary  injunctions  in  Circuit 
Court  forbidding  the  Village  of 
Wheeling,  Ill.,  to  enforce  its  so- 
called  Gr-!en  River  ordinance 
which  prohibits  uninvited  sales 
solicitations  in  homes. 

Don  H.  Reuben,  attorney  rep¬ 
resenting  the  American,  said 
that  villages  considering  ordi¬ 
nances  to  prevent  subscription 
solicitation  by  newspapers  are 
acting  in  violation  of  the  Illi¬ 
nois  constitution  and  are  invit¬ 
ing  suits  for  false  arrests. 

Field  Enterprises  contended 
the  ordinance  violates  rights  of 
free  speech  and  free  press  guar¬ 
anteed  in  both  the  state  and 
federal  constitutions. 

Harold  Ross,  chief  counsel  for 
Field  Enterprises  and  Mr.  Reu¬ 
ben  said  they  will  seek  per¬ 
manent  injunctions. 

The  ordinance  draws  its  name 
from  Green  River,  Wyo.,  where 
it  first  was  adopted. 

• 

Court  Orders  Paper 
To  Reinstate  Strikers 

The  National  Labor  Relations 
Board  has  won  a  decision  in  the 
Fourth  Circuit  Court  of  Ap¬ 
peals  upholding  its  order  to  the 
publisher  of  the  Florence  (S.  C.) 
Morning  News  to  reinstate  13 
union  printers  who  went  on 
strike  Sept.  5,  1962  in  a  recog¬ 
nition  dispute.  The  workers  are 
to  receive  back  pay,  with  inter¬ 
est,  less  any  earnings  they  have 
gotten  in  other  jobs. 


Dispute  at  Asahi 
To  Be  Settled 

Tokyo 

An  internal  fight  for  control 
of  Asahi  Shimbun,  Japan’s  big¬ 
gest  newspaper,  has  been  re¬ 
moved  from  court  by  an  agree¬ 
ment  by  both  sides  to  compro¬ 
mise  their  differences. 

Judge  Taneo  Sawai  recom¬ 
mended  that  the  Murayama 
family,  which  owns  41  percent 
of  the  stock,  and  those  who  are 
supporting  Daizo  Nagai,  the 
ousted  business  manager,  work 
for  an  amicable  arrangement. 

The  clash  of  interests  was 
climaxed  in  December  when 
Nagataka  Murayama,  adopted 
son  of  one  of  the  founders  of 
the  newspaper,  fired  Mr.  Nagai, 
who  had  b^n  managing  direc¬ 
tor  for  14  years.  Five  directors 
resigned.  In  January,  Mr.  Mura¬ 
yama  was  forced  out  as  presi¬ 
dent  by  an  8-to-2  vote  of  the 
board,  and  the  five  directors  re¬ 
turned.  Mr.  Murayama  then 
sued  to  oust  them. 

Mrs.  Murayama,  daughter  of 
Ryuhei  Murayama,  who  founded 
Asahi  in  1879  with  Riichi  Ueno, 
has  long  played  a  strong  hand 
in  the  newspaper’s  operation 
and  editorial  policies.  Her  hus¬ 
band  has  been  leading  a  battle 
to  modernize  and  westernize 
Asahi. 

Plans  for  Contempt 
Discussion  Droppc^l 

Watsonville,  Calif. 

The  Santa  Cruz  County  Bar 
Association  has  decided  to  take 
no  action  on  suggestions  by  some 
members  that  the  Watsonville 
Register-Pajaronvan  be  prose¬ 
cuted  for  contempt.  (E&P,  June 
13,  p.  38). 

The  association’s  special  com¬ 
mittee  issued  a  mild  rebuke  to 
Sheriff  Douglas  James.  The  as¬ 
sociation  made  no  mention  of  its 
original  suggestion  that  the 
newspaper  as  well  as  the  sheriff 
might  be  gfuilty  of  contempt  for 
publishing  the  sheriff’s  state¬ 
ments. 

Sheriff  James  had  accused 
Judge  Charles  S.  Frannich  of 
“doing  more  for  juvenile  delin¬ 
quency  than  anyone  else  in  the 
county.”  He  issued  a  statement 
stating  he  did  not  mean  to  criti¬ 
cize  the  judge,  only  the  laws 
under  which  the  courts  operate. 
• 

Exchange  with  China 

Bonn 

Under  an  agreement  reached 
recently,  the  New  China  News 
Agency  is  opening  an  office  here 
and  DPA,  West  Germany  news 
agency,  will  send  newsmen  to 
Peking. 
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His  Picture  Gallery 
Spurs  Museum  Idea 


Toronto 

“They  seem  to  have  museums 
for  almost  everything^  these  days. 
Museums  for  cars,  museums  for 
aircraft,  museums  for  oil.  Rail 
museums,  department  store  mu¬ 
seums,  sports  halls  of  fame. 

“I  thought,  ‘Why  not  a  muse¬ 
um  for  journalism?’  It  shouldn’t 
require  more  than  $10,000  to  get 
it  underway.  And  someday  I 
hope  to  have  the  financial  back¬ 
ing  to  make  it  a  reality.” 

The  speaker  was  Donald  Wil¬ 
liamson,  for  more  than  a  decade 
associated  with  Ontario  news¬ 
papers  and  now  with  a  Toronto 
business  paper  publishing  house. 
Mr.  Williamson  has  an  unusual 
hobby.  At  29,  he  has  assembled  a 
collection  of  original  photo¬ 
graphs  illustrating  the  history 
of  Ontario’s  daily  papers  in  com¬ 
munities  outside  metropolitan 
areas. 

More  than  80  pictures  portray 
the  offices  and  publishers  of  the 
province’s  dailies  and  their 
weekly  predecessors.  “With  a 
little  imagination,”  he  says,  “I 
can  picture  myself  outside  the 
Kitchener  Telegraph  building, 
looking  over  the  editor’s  shoulder 
in  the  dingy  office  of  the  old  Port 
Arthur  News,  or  on  hand  for 
presstime  at  the  Galt  Reporter 
one  day  in  the  early  1900s.” 

His  quest  for  pictures  has  led 
to  some  off-beat  advertisements 
in  historical  editions  of  Ontario 
dailies. 

Helps  wi  ih  Archives 

One  appealed  for  pictures 
using  the  name  of  the  publisher 
in  a  message  that  ask^:  “How 
Would  You  Like  to  Help  the 
Publisher?”  It  drew  heavily  on 
the  fact  that  Mr.  Williamson 
offers  free  of  charge  to  news¬ 
papers,  prints  from  photographs 
so  that  they  may  develop  their 
own  archives,  with  the  credit 
going  to  the  Williamson  Collec¬ 
tion. 

Mr.  Williamson  would  like  to 
see  his  project  of  a  national 
journalism  museum  launched 
before  1967,  Canada’s  centennial 
year.  He  spends  most  of  his  free 
time  churning  out  promotional 
material  to  daily  and  weekly 
papers,  radio  and  television.  In 
communities  where  early  photo¬ 
graphs  are  rare,  he  produces 
press  releases  to  all  the  district 
media. 

In  1958,  attempting  to  track 
down  pictures  of  the  Thorold 
(Ont.)  News  office,  he  appealed 
to  Radio  Station  CKTB  in  St. 
Catherines.  A  friend  who  was 


news  director  marked  the  story 
as  major  news  and  it  was  car¬ 
ried  on  every  newscast  that  day. 
He  still  hasn’t  located  pictures 
of  the  paper,  which  lasted  only 
a  few  months  in  1906. 

Thorold  has  but  a  weekly  now, 
as  have  such  other  Ontario 
communities  as  Oil  Springs, 
Goderich,  Ingersoll,  Strathroy, 
Waterloo.  But  years  ago,  each 
had  its  own  daily,  even  though 
circulation  was  little  more  than 
a  few  hundred. 

Frequently,  discovering  a 
paper  is  about  to  reach  a  mile¬ 
stone,  Mr.  Williamson  notifies 
the  advertising  manager  and 
tries  to  badger  him  into  a  spe¬ 
cial  edition  by  offering  to  place 
an  ad.  If  and  when  the  special 
edition  comes  out,  Mr.  William¬ 
son  scans  it  eagerly  for  early 
photographs  that  may  exist  un¬ 
known  to  him,  then  talks  owners 
into  giving  them  up  for  a  print 
of  the  original. 

His  efforts  have  not  always 
met  with  approval  from  provin¬ 
cial  publishers  who  tend  to  ac¬ 
cuse  him  of  meddling.  But  Mr. 
Williamson  maintains  the  adver¬ 
tisement  lends  prestige  to  the 
newspaper  and  its  publisher 
“and  frequently  I  find  I  know 
more  about  his  paper  than  he 
does.” 

For  Centennial  Year 

Recently,  his  efforts  to  pre- 
serv’e  newspaper  history  through 
pictures  won  national  recogni¬ 
tion.  Officials  of  the  National 
Film  Board  and  National  Muse¬ 
um  project  at  Ottawa  have  ex¬ 
pressed  interest  in  the  collection 
for  Canada’s  centennial  year. 

W.  J.  Gamer  of  the  Peter¬ 
borough  (Ont.)  Examiner,  and 
past  president  of  the  Ontario 
Provincial  Dailies  Association, 
suggested  he  exhibit  his  photo¬ 
graphs  at  the  group’s  annual 
meeting.  And  Kenneth  R.  Thom¬ 
son,  president  of  Thomson  News¬ 
papers,  made  an  appeal  to  pub¬ 
lishers  in  his  organization  to 
donate  photographs. 

Mr.  Williamson  started  his 
collection  in  1953  while  string¬ 
ing  for  the  Galt  Reporter.  The 
first  photograph  came  from 
Arthur  R.  Alloway,  late  pub¬ 
lisher  of  the  Oshawa  (Ont.) 
Times. 

Mr.  Williamson  quit  news¬ 
papers  in  1963  after  becoming 
the  youngest  daily  newspaper 
assistant  publisher  in  Canada. 
The  paper  was  the  short-lived 
MuskolM  Daily  News  at  Graven- 
hurst,  Ont.,  a  town  of  little  more 


than  3,000.  He  established  the 
daily  edition  single-handedly 
after  the  publisher  impulsively 
decided  to  augment  a  long-term 
proposal  he  had  put  forth. 

“We  were  about  25  years  pre¬ 
mature,”  says  Mr.  Williamson. 
“Now  I  know  how  those  early 
publishers  must  have  felt,  put¬ 
ting  out  daily  papers  with  such 
limited  advertising  and  circula¬ 
tion  revenue.” 

A  museum  of  journalism,  says 
Williamson,  would  pay  tribute 
to  the  efforts  of  pioneer  Cana¬ 
dian  publishers  in  providing 
news  of  their  community,  the 


nation,  and  the  world,  at  r  time 
when  news-gathering,  as  a  pro¬ 
fession,  was  scarcely  recogrized. 

• 

NASW  Election 

San  Fran  isco 
Members  of  the  Nationa’  As¬ 
sociation  of  Science  Writerr  here 
June  23  elected  Martin  Mann, 
editor  of  the  trade  department 
of  Thomas  Y.  Crowell  Company, 
as  president.  Other  officers  are 
Mildred  Spencer,  Buffalo  Eve¬ 
ning  News,  vicepresident;  and 
Harry  Nelson,  Los  Angeles 
Times,  secretary-treasurer. 


Seeing  Fair  Aboard 
Media’s  Magic  Carpet 


Members  of  the  press  should 
see  the  New  York  World’s  Fair 
riding  media’s  magic  carpet. 
You  get  aboard  by  writing  in 
advance  to  the  PR  people. 

It  sav'es  time,  makes  the  visit 
far  more  pleasant  than  it  other¬ 
wise  would  be,  and  is  welcomed 
by  the  PR  people,  according  to 
a  check  made  by  Editor  &  Pub¬ 
lisher.  The  check  was  made 
following  a  day  spent  at  the 
Fair  with  a  group  of  newspaper, 
radio  and  tv  people  from  Boston, 
guests  of  Grey  Public  Relations, 
New  York. 

11  Shown  Fair 

Elev'en  were  in  the  group 
flown  to  New  York  aboard  the 
twin-engined  plane  of  Pepsi¬ 
Cola,  a  Grey  PR  client.  They 
were :  Ed  Corsetti  and  Ann  Dan- 
aher.  Record  -  American,  John 
Hickey,  Sunday  Advertiser; 
Phyllis  Hanes,  Herald,  Virginia 
Lucier,  Framingham  News; 
Mary  Wickman,  WHDH-tv;  Bill 
Hahn,  WNAC;  Dr.  Louis  Gold¬ 
berg,  WEZE;  Seymour  Yanoff, 
WCOP,  and  Charles  Glass  and 
William  O’Clark,  WORL. 

Pepsi  brought  in  11  of  the 
press  from  Washington  the  week 
before,  and  plans  similar  trips 
from  Philadelphia  and  Albany 
and  Syracuse. 

“We’re  delighted  to  be  of  serv¬ 
ice  in  this  way  to  the  press,” 
Warren  W.  Schwed,  Grey  PR 
president,  said. 

A  list  of  those  handling  pub¬ 
licity  for  the  various  exhibitors 
was  published  in  E&P,  April  18. 
Chiefly  saved  by  advance  notice 
to  them,  on  newspaper  or  sta¬ 
tion  letterhead,  is  time.  Long 
lines  form  early  each  day,  in 
front  of  the  most  popular  shows. 
Signs  advise  “Waiting  Time 
Estimated  One  Hour.” 

Grey  has  four  Fair  exhibitors 
among  its  clients.  They  are 
“Lady  Greyhound,”  of  the  Grey- 


le  press  should  hound  Corporation,  Pepsi-Cola, 
k  World’s  Fair  Lowenbrau  Beer  Gardens  and 
magic  carpet,  the  Oregon  Timber  Carnival, 
by  writing  in  Grey  PR  staffer  A1  Taylor 
PR  people.  spends  all  his  time  at  the  Fair, 
makes  the  visit  Irv  Mandell  is  account  execu- 
t  than  it  other-  tive  for  Pepsi;  Carmel  Tintle 
nd  is  welcomed  for  Lowenbrau. 
e,  according  to  Because  Grey  had  made  ar- 
Editor  &  Pub-  rangements,  the  press  group 
?ck  was  made  covered  the  640-acre  beat  in  six 
spent  at  the  hours. 

p  of  newspaper.  Jack  Walters  and  Dorothy 
lie  from  Boston,  Day  of  Carl  Byoir  &  Associates 
ublic  Relations,  are  press  representativ’es  for 
Johnson’s  Wax.  Miss  Day  urged 
newspaper  people  to  write  to  her 
m  Fair  when  they  planned  to  visit  the 

in  the  group  Fair. 

ork  aboard  the  “J«st  don’t  expect  us  to  an- 
ane  of  Pepsi-  ^wer  your  letters,”  she  said. 
R  client.  They  “Your  name  will  be  posted  in 
i  and  Ann  Dan-  ^  information 

merican,  John  desk.  When  you  call  there,  you 
y  Advertiser;  ^  given  VIP  treatment.” 

Icrald,  Virginia  UJH  jjqH  5  Sliow»i 

ng  ham  News; 

WHDH-tv;  Bill  Bill  Doll,  whose  firm  repre- 
Dr.  Louis  Gold-  sents  five  Fair  exhibitors  —  Du- 
eymour  Yanoff,  Pont,  AMF  Monorail,  Spanish 
irles  Glass  and  Pavilion,  Continental  Circus, 
:,  WORL.  and  Les  Poupees  de  Paris  said: 

in  11  of  the  “Each  show  is  handled  differ- 
ington  the  week  ently.  All  we  need  is  advance 
IS  similar  trips  I'otice  on  newspaper  stationery, 
ia  and  Albany  telling  about  when  you  arrive 
and  we  will  see  that  you  will 
j  .  ,  .  be  well  taken  care  of.” 

ed  to  of  serv-  same  promise  was  ex- 

to  the  Pre^,  by  Roy  Stratton  at  the 

iwed.  Grey  t'K  Qp^eral  Electric  Pavilion,  who 
added  that  one  in  the  party 
5  handling  pub-  should  have  a  press  card,  and 
rious  exhibitors  by  Ed  Bracken  at  the  General 
E&P,  April  18.  Motors  Futurama  where  the 
advance  notice  press  includes  Harry  Truton, 
vspaper  or  sta-  Terry  Wilson,  Bill  Knight,  Gus 
is  time.  Long  Buenz,  and  Bill  Winters, 
y  each  day,  in  if  you  have  written  in  ad- 
t  popular  shows,  vance  to  either  Jerry  Sullivan 
‘Waiting  Time  or  Bnice  Fabricant  at  the  Ford 
Hour.”  Pavilion  all  you  have  to  do  is 

Fair  exhibitors  to  go  to  the  West  Exit  Gate  and 
nts.  They  are  mention  your  name.  You  will  be 
d,”  of  the  Grey-  ushered  right  in. 
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A  logical  extension  of  today's  telephone  service . . . 

Bell  System  introduces  PICTUREPHONE  service 

li 


Both  ends  of  telephone 
conversations  are  pictured; 
people  phone  by  appointment 
from  family-type  booths 
in  attended  centers. 


New  York  (Grand  Central  Station), 
Chicago  (Prudential  Building), 
Washington  (National  Geographic 
Society  Building)  have  service. 


Bell  System  PICTUREPHONE  service 
now  lets  callers  see  as  well  as  talk 
on  the  telephone.  And  “hands-free”  if 
they  wish. 

For  the  first  time,  people  can  make  a 
visual  telephone  call  to  another  city — 
the  latest  example  of  the  research,  in¬ 
vention  and  development  that  are  con¬ 
stantly  improving  the  communications 
we  provide. 

The  new  service  is  being  offered  in  the 


cities  listed  at  the  left.  Bell  System 
attendants  at  each  local  center  help 
callers  enjoy  prearranged  face-to-face 
visits  with  friends  or  relatives  in  either 
of  the  other  cities. 

Further  development  of  PICTURE- 
PHONE  service  is  still  in  the  future. 
But  the  service  is  another  step  toward 
our  goal  of  providing  you  with  better, 
warmer,  more  nearly  complete  commu¬ 
nication  by  telephone. 


Bell  System  semn. 


you 


American  Telephone  8»  Telegraph  Co.  and  Associated^omganies_ 


The  Weekly  Editor 

CONFERENCE  REVISITED 


By  Rick  Friedmun 

Burt  Freireich,  editor  and 
publisher  of  the  Sun  City 
(Ariz.)  News-Sun,  bepran  his 
recent  “Sun  Beams”  column  this 
way: 

“I  am  looking  forward  to  re¬ 
turning  to  Illinois  to  attend  the 
annual  sessions  of  the  Inter¬ 
national  Conference  of  Weekly 
Newspaper  Editors.  As  Ari¬ 
zona’s  only  member  of  the  Con¬ 
ference,  I  attended  last  July  for 
the  first  time  and  found  myself 
thrown  in  with  topnotch  editors 
whose  ability  surprised  me.  The 
full  editorial  page  in  the  News- 
Sun  is  a  result  of  the  Confer¬ 
ence’s  influence  on  me.” 

Similar  thoughts  are  popping 
up  in  other  weeklies  as  editors 
prepare  to  return  to  this  unique 
gathering  of  newspaper  people. 
Attendance  is  by  invitation  only 
and  some  of  the  best-known  and 
some  of  the  least-known  weekly 
editors  show  up. 

For  a  full  week,  starting  July 
12,  Pere  Marquette  State  Park 
in  Illinois  will  be  the  scene  of 
morning,  afternoon  and  eve¬ 
ning  seminars.  Editors  will  meet 
with  experts  in  labor,  politics, 
the  social  sciences  in  sessions 
sponsored  by  Southern  Illinois 
University. 

Courage  Award 

Two  awards  at  the  convention 
generally  make  national  news. 
The  most  important  is  the  Elijah 
Paris  Lovejoy  Award  for  Cour¬ 
age  in  Journalism  which  goes  to 
a  weekly  editor.  Hazel  Brannon 
Smith,  Pulitzer-prize  winning 
editor-publisher  of  the  Lexing¬ 
ton  (Miss.)  Advertiser,  is  a 
previous  winner. 

The  second  award  is  the 
Golden  Quill  for  editorial 


writing.  Mrs.  Smith  also  took 
this  prize  last  year. 

These  two  awards  personify 
the  Conference.  One  represents 
the  weekly  newspaperman,  often 
unsung  and  alone,  doing  his  job 
in  the  spirit  of  Elijah  Parish 
Lovejoy,  first  press  martyr  in 
the  United  States.  The  second 
represents  the  editorial  page, 
which  the  Conference  feels  is  the 
heart  of  the  weekly  newspaper. 

Winners  of  the  two  awards 
need  not  be  members  of  the 
Conference.  In  many  cases,  non¬ 
member  winners  join  up  and 
come  back  again  after  they  pick 
up  their  awards  at  their  first 
conference. 

From  then  on,  they  are  part 
of  a  Conference  interrelation¬ 
ship.  Reprints  from  Conference 
members’  editorials  and  personal 
columns  appear  in  other  Confer¬ 
ence  members’  newspapers.  So 
much  so  that  Landon  Wills,  the 
subject  of  a  network  television 
show  last  year,  once  ventured 
the  thought  that  he  might  have 
more  influence  in  Milford,  N.  H. 
(the  Cabinet)  and  Madison, 
N.  C.  (the  Messenger)  than  he 
has  in  his  own  hometown  of 
Calhoun,  Ky.  (the  McLean 
County  News). 

In  his  Sunbeam  column,  Bert 
Freireich  said  he  had  been  able 
to  keep  track  of  many  Confer¬ 
ence  colleagues  through  ex¬ 
change  papers.  To  prove  his 
point,  Bert  reprinted  an  ex¬ 
change  which  already  had  been 
going  on  between  the  Windsor 
(Colo.)  Beacon  and  the  Sayville 
(N.  Y.)  Stiffolk  County  News. 

Wide-Ranging  Group 

The  Conference  has  grown  in 
the  past  decade  to  include  edi¬ 


A  PAPER  DOESN'T  HAVE  TO  BE 
BIG  TO  BE  GREAT  .  .  . 

Jim  Comstock’s  papers,  for  instance.  West  Virginia  Hillbilly, 
a  community  paper  for  a  whole  state,  and  the  News  I^eader,  a 
weekly  for  a  community.  Here  was  this  guy  who  was  on  crutches 
all  his  life.  Joe  Lewis.  He  wouldn’t  accept  help,  crazy  fellow. 
Wanted  to  work  for  what  he  got.  The  paper  talked  people  into 
sending  him  away  to  learn  upholstery,  and  he  did  a  silly,  stupid 
thing  while  away.  Married  a  woman  in  a  wheelchair.  In  what 
passes  for  due  time  in  West  Virginia,  a  baby  was  born  unto 
them.  Jim  Comstock  was  there  for  pictures:  couple  so  badly 
crippled,  you  know.  But  Comstock  didn’t  take  pictures  because 
he  saw  the  couple  were  striving  for  human  dignity  in  a  one-room 
house  you  wouldn’t  put  Castro  in.  So  Comstock  wrote  an  edi¬ 
torial,  and  a  year  later  the  last  dollar  came  in  and  a  five  room 
house  was  built  for  them.  The  West  Virginia  Hillbilly,  Richwood, 
W.  Va.,  believes  in  helping  them  who  help  themselves. 


AdvertisemfHt 


Liam  Bergin,  left,  is  pictured  on  a  tour  ot  New  York  City’s  Lower  East 
Side  last  year  with  Jack  Blum,  former  editor-publisher  of  the  Pough¬ 
keepsie  (N.Y.)  Chronicle,  now  a  Columbia  Law  School  student. 


tors  from  all  parts  of  the  coun¬ 
try  and  it  makes  a  strong  effort 
to  invite  men  and  women  with  a 
wide  difference  of  jtolitical 
opinions.  This  insures  lively  dis¬ 
cussion. 

The  geographic  make-up  also 
comes  in  handy  when  Conference 
editors  are  travelling  or  when  a 
major  news  event  happens  in 
some  other  part  of  the  country 
than  their  own. 

Last  year’s  Courage  winner 
was  Penn  Jones,  of  the  Mid¬ 
lothian  (Tex.)  Mirror,  in  a 
Dallas  suburb.  When  President 
Kenncnly  was  assassinated, 
Penn’s  comments  turned  up  in 
many  Conference  newspapers 
and  some  of  the  editors  took  up 
his  offer  of  hospitality  when  they 
visited  Dallas. 

Joe  Jahn,  of  the  Suffolk 
County  News,  once  got  a  call 
from  a  reader  who  was  worried 
why  she  hadn’t  heard  from  her 
minister  husband  who  had  gone 
to  Mississippi.  Joe  called  Hazel 
Smith.  Hazel  found  out  the 
minister  was  o.k.  She  relayed 
the  information  to  Joe  and  he 
told  the  man’s  wife. 

Another  highlight  of  the  Con¬ 
ference  is  the  Sigma  Delta  Chi 
lecture  which  will  be  delivered 
this  year  by  Morris  Ernst,  New 
York  City  lawyer  and  author 
noted  for  his  civil  liberties  activ¬ 
ities. 

The  SDX  speaker  often  is  a 
weekly  editor  from  abroad. 

Liam  Bergin,  editor  of  the 
Carlow  (Ireland)  Nationalist, 


who  gave  last  year’s  lecture,  is 
coming  back  as  a  participant. 

Mr.  Bergin,  also  a  columnist 
for  the  358,000-circulation  Dub¬ 
lin  Sunday  Press,  spent  five 
weeks  travelling  in  the  U.S.  last 
Summer.  His  main  objective  in 
coming  here  was  the  Conference. 

Shortly  after  he  returned  to 
Ireland,  Liam  wrote  in  a  letter 
to  me:  “It  was  not  without  some 
trepidation  that  I  undertook  the 
task  of  giving  the  keynote  lec¬ 
ture  on  ‘Freedom  of  the  Press’ 
at  the  International  Confer¬ 
ence.  But  my  apprehensions  were 
set  aside  when  I  met  that 
wonderful  confraternity  of  news¬ 
men,  distinguished  for  courage, 
individualism,  and  that  rare 
ability  of  being  able  to  interpret 
the  passing  show  of  current  his¬ 
tory  in  small  towns  and  large 
towns,  in  suburbs  and  cities.  . . . 

“After  the  Conference,  I  spent 
a  good  deal  of  time  in  the  homes 
and  in  the  company  of  some  of 
my  Conference  colleagues.  I 
found  that  several  of  them  had 
opted  out  of  daily  journalism  to 
buy  or  start  their  own  weekly 
newspaper  and  have  a  stake  of 
their  own  in  a  land  which  still 
provides  as  much  opportunity  as 
it  does  opposition. 

“Now  there  may  be  a  tendency 
for  the  weekly  newspaper  in  a 
small  town  to  get  swallowed  up 
as  places  develop  and  popula¬ 
tions  expand.  Yet,  I  think,  that 
the  weekly  press  will  always 
have  a  place  in  America,  pro- 
(Continued  on  next  page) 
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Wded  th.  .l  the  people  who  run  it 
move  With  the  times.  .  .  . 

"Goint.  throujrh  the  U.S.,  I 
discovert^  how  necessary  it  is 
to  insun  that  it  is  economically 
]X)Ssible  ’or  a  weekly  newspa¬ 
per  to  i-un-ive,  to  flourish  and 
to  persist.  There  could  be  no 
(treater  uatalyst  in  the  field  of 
human  relations.” 

Following  Tour 

One  could  almost  follow  Liam 
Berpn’s  U.S.  journey  by  read¬ 
ing  newspapers  of  Conference 
member.s. 

The  Irish  editor  got  a  grand 
tour  of  the  Denver  area — from 
Echo  Lake  to  the  museums  to 
Buffalo  Bill’s  grave  and  the 
house  that  Molly  Brown  built. 
His  expert  guide  was  Irene 
Waring,  wife  of  Houstoun 
Waring,  wlitor  of  the  Littleton 
(Colo.)  Independent,  a  co¬ 
founder  of  the  Conference. 

While  in  the  Denver  area, 
Liam  visited  the  Blair  Macys, 
another  Conference  couple  who 
publish  the  Windsor  Beacon,  a 
country  weekly  60  miles  north 
of  Denver. 

Liam  summed  up  his  40-day 
trip  this  way:  “I  found  every¬ 
body  connected  with  the  news¬ 
paper  business  to  be  the  most 
hospitable  bunch  of  people  you 
might  hope  to  meet — from  the 
high  pressure  daily  and  weekly 


to  the  noble  effort  of  one  family 
all  pitching  into  the  case  in  one 
room.” 

Wired  Stories 

While  he  travelled  here,  the 
Sunday  Press,  via  wire,  was  pub¬ 
lishing  Liam’s  impressions  of  the 
United  States. 

He  shared  a  speaker's  plat¬ 
form  before  the  St.  Louis  Press 
Club  with  Hazel  Brannon  Smith 
and  much  of  what  she  said  at 
that  meeting  made  up  a  Bergin- 
written  article  in  the  Sunday 
Press  on  segregation  in  the 
United  States. 

Part  of  another  Sunday  Press 
story  was  devoted  to  Liam’s 
interview  with  Howard  B. 
Woods,  executive  editor  of  the 
St.  Louis  (Mo.)  Argus,  a  large 
Negro  newspaper.  The  Irish  edi¬ 
tor  and  the  Negro  editor  met  at 
the  Conference  where  Mr.  Woods 
was  a  seminar  speaker. 

Liam  wrote  a  series  in  the 
Nationalist  on  his  trip  to  the 
United  States.  Included  in  it 
were  personal  glimpses  of  Con¬ 
ference  editors. 

Penn  Jones  and  Hazel  Bran¬ 
non  Smith  were  the  subjects  of 
one  segment  called  “Courage  and 
Journalism.” 

Colorful  firebrand  Gene  Cervi, 
who  publishes  Cervi’s  Rocky 
Mountain  Journal  in  Denv’er, 
was  the  subject  of  another  piece. 


The  editors’  wives  he  met  also 
rated  space  in  the  series  and 
were  summed  up  thusly:  “I 
happened  to  come  across  a  pretty 
intelligent  number  of  American 
ladies,  women  who  for  the  most 
part  were  journalists  or  the 
wives  of  journalists  or  were  as¬ 
sociated  in  some  way  in  the 
newspaper  trade.  I  found  them 
alert  and  intelligent  and  intel¬ 
lectually  mature.” 

His  series  concluded  on  Jan. 
17,  1964  with  a  discussion  of 
“America  after  Kennedy.” 
Again  quoting  from  a  number 
of  Conference  members,  Liam 
Bergin  ended  on  a  note  that 
could  well  describe  the  Inter¬ 
national  Conference  of  Weekly 
editors  meeting  again  next 
week: 

“Whatever  impact  one  gets  in 
America,  one  retains  an  extra¬ 
ordinary  sense  of  having  met  a 
tremendous  number  of  very 
worthwhile  people,  who  are 
deeply  concerned  with  public 
affairs  of  all  kinds  and  are  both 
human  and  humane.” 


Californians  Buy 
Weekly  in  Wash. 

Bi^ckley,  Wash. 

DeForrest  Fletcher  and  Rob¬ 
ert  G.  Dalton,  with  their  wives, 
have  purchased  the  Buckley 
News-Banner  from  Milius  Gay 
and  Henry  Gay,  secretai-y  of 


the  Washington  Press  Associa¬ 
tion.  The  transaction  was  han¬ 
dled  by  Harris  Ellsworth,  Rose- 
burg,  Ore.,  broker. 

The  buyers  are  native  Cali¬ 
fornians.  Mr.  Fletcher  formerly 
published  a  Driggs,  Ida.,  week¬ 
ly.  The  Gays,  a  father  and  son 
team,  have  owned  the  N-B  for 
10  years. 

•  *  • 

James  T.  Lonergan  has  re¬ 
tired  as  editor  and  publisher  of 
the  Orleans  Republican-Ameri- 
can,  a  weekly  newspaper  at  Al¬ 
bion,  N.  Y.,  after  38  years,  clos¬ 
ing  a  55-year  career  in  jour¬ 
nalism.  His  wife,  Helen,  who 
assisted  him  in  newspaper  work 
for  20  years,  retired  with  him. 

The  half-interest  of  Mr.  Lon¬ 
ergan,  whose  partner  was  San¬ 
ford  B.  Church,  has  been  sold 
to  John  Williams,  of  Graven- 
hurst,  Ont.,  where  he  has  edited 
another  weekly  newspaper. 

«  *  « 

The  Raytown  News,  large 
weekly  newspaper  in  a  Kansas 
City  suburb,  has  been  purchased 
by  James  Allen  Southern,  for¬ 
mer  owner  of  the  Pleasant  Hill 
Times.  Former  owners  were  Mr. 
and  Mrs.  Ken  Clayton  and  Mrs. 
Mildred  J.  Garvin,  widow  of  the 
paper’s  founder,  A.  C.  (Cap) 
Garvin. 

Mr.  Southern  is  a  nephew  of 
Col.  William  Southern  Jr., 
founder  of  the  I lulependence 
(Mo.)  Examiner. 
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Only  a  stopwatch  can  time  the  speed  of  this  super 
production  folder,  which  can  handle  even  the  heaviest 
product  at  a  rate  of  almost  20  papers  per  second.  Fully 
proven  in  actual  service,  its  plus  features  include  anti¬ 
friction  bearings  throughout,  adjustable  pinpoint  cam 
and  folding  blades,  sturdy  cast  iron  construction  of 
folding  cylinder,  and  solid  forged  steel  cutting  cylinder. 
Delivers  an  attractive,  uniform  product;  fold  corrections 
can  be  made  while  press  is  running.  Its  minimal  main¬ 
tenance  requirements  are  characteristic  of  all  Hoe  built 
equipment.  R.  Hoe  &  Co.,  Inc.,  910  m  ■ 
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ERIE,  PA. 

.  1,315,722  .C 

§Tim*s-News-S  .  534,786  ( 

Grand  Total  .  1,850,508  I 

NOTE:  Tha  Naws-m  and  tha  Timos  i 
sold  in  ofrtlonal  combination.  The  li 
of  ona  adition,  tha  Timas-a  it  ihov. 


Tha  following  linaga  tabulations  have 
been  compiled  by  Media  Records,  Inc. 
for  eiclusive  publication  by  EDITOR  ft 
PUBLISHER.  They  may  not  be  reprinted 
or  published  in  any  form  without  asplicit 
permission  from  Media  Records,  Inc, 


EUGENE,  ORE. 

Register  Guard-e  .  1,466,172  I  <65,160 

‘Register  Guard-S  ....  465,250  <23,153 

Grand  Total  .  1,931,422  I.  88,313 

EVERETT,  WASH. 

Herald-a  .  1,133,531  1,134,352 

FALL  RIVER,  MASS. 

Harald  Naws-a  .  1,128,732  1,114,432 

FORT  LAUDERDALE,  FLA. 

2,179,734  . 

956,768  . 

387,202  . 


AKRON,  OHIO 

Beacon  Journal-e  .  .  2.572,330 

§Beacon  Journal-S  1,201,889 

Grand  Total  .  3,774,219 


ALBANY,  N.  Y. 

‘Knickarbocker-News-e  1,247,511  1,379,196 

Times  Union-m  .  1,121,936  1,246,757 

§Timas  Union-S  794.003  579,201 

Grand  Total .  3,163,450  3,205,154 

ALBUQUERQUE,  N.  M. 

Joumal-m  .  1,911,915  1,916,551 

§Journal-S  .  630,133  543,815 

Tribune-e  .  1,825,072  1,910,853 

Grand  Total  .  4.367.120  4,371,219 


Naws^a  . 
Naws-S  . 
News-Sat 


Constitution-m 

Journal-a  . 

Journal  ft 
Constitution-S 


Grand  Total 


Grand  Total 


DALLAS,  TEX. 

News-m  .  2,569,281  2,608,802 

Grand  Total  .  4,094,508  3,861,457  Ti„,j  Harald-e  .  2,652,407  2,812,291 

CHICAGO.  lU.  .  7^,458 

Tribune-m  .  3,869,456  3,991,641  Grand  Total .  7,185,180  7,075,926 

.  e  o«  NOTE:  Part-run  adv.  included:  2,652,407 

♦Daily  Naws-a  . *  (M.335):  2,812,291  (67,168). 

American-a  .  806,478  938,935 

American-S  .  750,242  457,484 

Sun-Times-m  .  1,814,187  1,801,963  DAYTON.  OHIO 

§Sun-Times-S  .  1,082,310  880,614  Journal-Herald-m  .  2,181,705  2,033,278 

-  -  News-e  .  2,256,260  2,325,825 

Grand  Total  . 12,580,067  12,231,228  §Naws-S  .  782,737  718,333 

NOTE:  Part-run  adv.  included:  Tribune-m  _  j  t  ,  r 

3,869,456  (560,561);  3,991,641  (580,543).  S—  Grand  Total  .  5,220,702  5,077,436 

2,089,421  (446,143);  1,907,534  (497,334).  Sun- 

Times— 1,082,310  (175,260);  880,614  (112.085).  DENVER.  COLO. 

Rocky  Naws-m  ....  2,338,159  2,233,776 
CINCINNATI,  OHIO  §Rocley  Mt.  News-S  ....  530,454  430.107 

Enquirer-m  .  2,143,429  2,354,873  Post-a  .  2,726,528  2,922,748 

tEnquirer-S  .  1,567,304  1,336,680  fPost-S  .  1,194,436  929.361 

Post  ft  Times-Star-e  ...  2,249,594  2,480,414  -  - 

-  Grand  Total  .  6,789,577  6,515,992 

Grand  Total  .  5,960,327  6,171,967  ^OTE:  Part-run  adv.  included:  2,726,528 

CLEVELAND.  OHIO 

Plain  Dealar-m  .  2,813,196  2,885,801 

f Plain  Daaler-S  .  1,966,761  1,502,295 

Press-e  .  3,127,721  3,303,387 

Grand  Total  .  7,907,678  7,691,483 

NOTE:  Part-run  adv.  included:  Press  Srand  Total  .2  228  841  2  389.314 

3,127,721  (283,223);  3,303,387  (152,535).  . c.ooT.ai-. 

COLUMBUS.  OHIO  DETROIT,  MICH. 

Dispatch-e  .  2,755,265  2,763,810  Free  Press-m  .  1,780,085  1,669,246 

Dispatch-S  .  1,661,805  1,318,336  §Frea  Press-S  .  592,982  576,373 

Citizan-Journal-m  .  1,161,897  1,128,674  News-e  .  3,025,416  3,057,985 

Star-w  .  66,055  61,560  (News-S  .  1,544,639  1,230,372 

Grand  Total  .  5,645,022  5,272,380  Grand  Total  .  6,943,122  6,533,976 

NOTE:  Part-run  adv,  included:  Frea 
Press-m  1,780,065  (152.428);  1,669,246  (181,- 
887).  Frea  Press-S  592,982  (21,155);  576,373 
(137,119).  News-e  3,025,416  (  272,353);  3,057,- 
985  (300,511).  News-S  1,544,639  (92.822); 

1,230,372  (62.209). 


Observer-m 

(Observer-S 


|News-American-S 

News-Amarican-e 

Sun-m  . 

Sun-e  . 

(Sun-S  . 


GARY.  IND. 


Po$t-Tribuna-e 

•Post-Tribuna-S 


Grand  Total 


Grand  Total 


News-m 


GLENS  FAUS,  N.  Y. 

Post-Star  (See  Note)  . .  766,916  805,524 

NOTE:  Post-Star-m  sold  in  combination 
with  Times-a.  Linaga  of  one  edition.  Post- 
Star-m,  only  is  given. 


Grand  Total 


Post-Herald-m 

News-e  . 

(News-S  . 


Grand  Total 


Grand  Total  .  3,811,181  3,807,750 

NOTE:  Part-run  adv.  included:  1,758,140 
(47,351);  1,891,904  (55,200). 

BOSTON.  MASS. 

Record  American-d  . . .  845,402  832,584 

Advertiser-S  .  396,161  308,599 

Globe-a  .  1,672,451  1,891,319 

Sloba-m  .  1,559,351  1,716,025 

IGloba-S  .  1,777,549  1,522,606 

Harald-m  .  1,306,992  1,539,216 

(Herald-S  .  1,430,971  1,100,844 

Travelar-a  .  1,574,745  1,608,685 

Grand  Total  . 10,563,622  10,519,878 

BUFFALO,  N.  Y. 

Courier  Express-m  .  1,161,368  1,386,288 

ICouriar  &press-S  _  1,187,511  944,487 

(Evening  News-e  .  2,650,288  2,724,516 

Grand  Total  .  4,999,167  5,055,291 

NOTE:  Part-run  adv.  included:  2,650,288 
(34,496);  2,724,516  (44,352). 


HACKENSACK,  N.  J. 

Record-e  .  2,250,517 

NOTE:  Part-run  adv.  included: 
(114,082);  2,570,819  (156.362). 


DES  MOINES.  IOWA 

I  .  677,810 

.  1,011,326 

)  .  539,705 


Register-m 
Tribune-e  . 
(Regi$ter-S 


HAMMOND,  IND. 

Timas-e  .  1,518,427  1,579,560 

rimes-S  .  616,696  548,343 

Grand  Total  .  2,135,123  2,127.903 

NOTE:  Timas-e  published  five  days  a 
week  only. 


Patriot-m  . 

fPatriot  News-S 

Grand  Total  . 


IMPORTANT  NOTICE 

The  linage  tabulations  shown  here  have 
been  compiled  by  Media  Records,  Inc.  for 
exclusive  publication  by  Editor  ft  Publisher. 
They  may  not  be  printed  or  published  in 
any  form  without  explicit  permission  from 
M^ia  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  the  following  foofnotes  apply 
to  Media  Records,  May  1964  Linages: 
‘Includes  23,846  lines  FAMILY  WEEKLY 
(Includes  30,838  lines  THIS  WEEK 
ilncludes  22,131  lines  PARADE 
JTincludes  108,806  lines  WEEKEND  MAGA¬ 
ZINE. 

NOTE:  Amei'Cin  Weekly  discontinued 
publishing  afte  the  September  I,  1963 
issue. 


Courant-m 

§Courant-S 

(Times-e 


Grand  Total 


ELMIRA, 

Star  Gai.  ft  Adv.-d  . 
‘Teiegram-S  . . 

Grand  Total  . . 


HAVERHILL.  MASS. 

.  210.710  282.547 


CHARLESTON,  W.  VA. 

Mail-e  .  1,217.701 

Gazette-m  .  1,184,990 

IGazette-Mail-S  .  461,019 

Grand  Total  .  2,863,710 


Journal-a 


EL  PASO,  TEX. 


Advertiser-m  . . 
Star-Bullatin-a  . 
‘Star-Bulletin  ft 
Advertiser-S 


Times-m  . . , . 

§Times-S  _ 

Herald-Post-e 


.  3,377,109  3,166,721  Grand  Total  .  4,010,373  3.743.735 
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Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records  Measurements) 

1964 

Linage 

1963 

Linage 

%  of 
1963 

E&P 

Index 

Total  Advertising 

May  . 

.  275,938,000 

268,662,000 

102.7 

105.1 

April  . 

.  265,106,000 

241,069,000 

110.0 

106.9 

Year  to  date  . . 

..1,210,016,000 

1,136,473,000 

106.5 

105.6 

Display 

May  . 

.  201,090,000 

198,964,000 

101.1 

102.9 

April  . 

.  196,481,000 

171,369,000 

110.8 

106.4 

Year  to  date  . . 

.  879,608,000 

831,246,000 

105.8 

103.9 

Classified 

May  . 

.  74,842,000 

69,698,000 

107.4 

111.4 

April  . 

.  68,625,000 

63,700,000 

107.7 

108.4 

Year  to  date  . . 

.  330,408,000 

305,228,000 

108.2 

110.2 

Retail 

May  . 

.  150,031,000 

149,134,000 

100.6 

105.8 

April  . 

.  146,446,000 

131,566,000 

111.3 

108.9 

Year  to  date  . . 

.  662,161,000 

625,785,000 

105.8 

106.6 

Department  Store 

May  . 

.  53,947,000 

52,120,000 

103.5 

106.7 

April  . 

52,901,000 

46,664,000 

113.4 

108.6 

Year  to  date  . . 

.  232,570,000 

217,289,000 

107.0 

106.0 

(leneral 

May  . 

.  29,152,000 

29,308,000 

99.5 

88.6 

April  . 

.  28,768,000 

25,582,000 

112.5 

95.1 

Year  to  date  . . 

..  122,341,000 

117,506,000 

104.1 

90.4 

x4utomotive 

May  . 

.  17,110,000 

16,254,000 

105.3 

104.2 

April  . 

.  15,713,000 

15,276,000 

102.9 

104.9 

Year  to  date  . . 

.  68,292,000 

63,262,000 

108.0 

105.4 

Financial 

May  . 

4,803,000 

4,268,000 

112.5 

112.0 

April  . 

5,554,000 

4,945,000 

112.3 

112.2 

Year  to  date  . . 

.  26,814,000 

24,692,000 

108.6 

108.8 

I  I 


‘1 


547 


1944 

1943 

HOUSTON, 

TEX. 

Chronicle-t  . 

(Chroniclt  . 

Post-m  . 

3,312,442 

1,491,729 

2,529,420 

943,179 

3,334,140 

1,147,953 

2,705,103 

782,024 

494,074 

Grand  Tcial  . 

8,277,170 

8,443,318 

NOTE;  .  <  rt-run  adv.  included:  Chroni- 
clra  3,31? '-42  (278.478);  3,334,140  (145,- 
3i3).  Chr  nicla-s  1,491,729  (  22,818);  1,147,- 
953  (11.10  ).  Post-m  2,529,420  (101,790); 
2.705,103  !  102,798),  Prass-a  Last  publica¬ 
tion  date  ttar.  20,  1944. 

.NDIANAPOLIS,  IND. 

N#ws-a  . 

5tar-m  . 

1,895,837 

2,028,573 

1,328,975 

1,998,798 

2,027,087 

1,107,049 

1,011,491 

252,453 

timai-a  . 

843,143 

271,750 

Grand  Total  . 

4,388,298 

4,397,098 

JACKSON, 

MISS. 

Clarion  Ledgar-m  . 

§Clarion  Ledger  & 

Naws-S  . 

Daily  Naws  a  . 

1,144,101 

411,374 

1,125,732 

1,145,902 

351,003 

1,117,373 

Grand  Total  . 

2,703,207 

2,414,278 

JACKSONVILLE,  FLA. 

rimas-Union-m . 

fTimas-Union-S  . 

Joumal-e  . 

2,552,284 

747,838 

1,241,129 

2,405,709 

598,091 

1,340,584 

Grand  Total  . 

4,541,253 

4,544.384 

JERSEY  CITY.  N,  J. 

Jersey  Journal-e  .  1,240,381 

NOTE:  Part-run  adv.  Included: 
(85,529);  1.374,038  (  43.787). 

1,374,038 

1.240.381 

KANSAS  CITY,  MO. 

Timas-m  . 

Star-a  . 

tStar-S  . 

1,957,484 

1,482,749 

1,038,990 

1,940,511 

1,799,793 

970,440 

Grand  Total  . 

4,479,425 

4,730,944 

KNOXVILLE, 

TENN. 

journal*m  . 

News-Sentinel-e  . 

§News-Santinel-S  . 

805.187 

1,227,911 

492,583 

802,972 

1,344,392 

337,838 

Grand  Total  . 

2,525,481 

2,507,202 

LAWRENCE. 

MASS. 

Eagla-Tribune-d  . 

1,154,392 

1,151,454 

LITTLE  ROCK,  ARK. 

Arkansas  Gazetta-m  ... 
^Arkansas  Gazette-S  . . . 

1,198,447 

504,953 

1,148.287 

419,737 

Grand  Total  . 

1,703,420 

1,588.024 

LONG  BEACH.  CALIF. 

Indeoendent-m  . 

§lndepandent  Press- 

Telegram-S  . 

Preis-Telegram-e  . 

2,198,582 

885,845 

2,195,370 

2,223,541 

448,811 

2,259,371 

Grand  Total  . 

5,279,797 

5,151,743 

NOTE:  Part-run  adv.  included:  Inda- 
oendant-m  2,198,582  (141,743);  2,223,541 

(232,814).  Press-Telegram-e  2,195,370  (141,- 
743);  2,259,371  (232,814). 

LONG  ISLAND,  N.  Y. 

Newsday  Suffolk-e . 

Newsday  Nassau-a . 

2,444,571 

2,704,413 

2,555,844 

2,775,447 

Grand  Total  . 

5,171,184 

5,331,493 

LOS  ANGELES.  CALIF. 

Times-m  . 

ITimes-S  . 

Herald  Examiner-a  .... 
Herald  Examiner-S  .... 

4,491,041 

3,590,073 

2,059,571 

812,414 

4,804.450 

2,848,057 

2.048.857 

730,744 

Grand  Total  . 

11,153,299 

I0.45'l,3l0 

NOTE:  Part-run  adv.  included:  Timas-m 
4.491.041  (423,553);  4,804,450  (745,193).  S 
3.590,073  (1.217.402);  2,848,057  (902,334). 

LOUISVILLE,  KY. 

Courier  Journal-m . 

Courier  Journal-S . 

fimts-t . 

1,400,249 

1,045,090 

1,913,143 

1,419,278 

833,320 

1,938,244 

Grand  Total  . 

4,558,502 

4,390,844 

LOWELL, 

MASS. 

5un-a  .. 

•Sun-S  . 

.  870,448 

.  349,449 

928,514 

245,351 

Srand  Total . 

.  1,220,117 

1,193,845 

LYNN.  MASS. 

I'•fn•t  . . 

.  833,494 

884,745 

1944 

1943 

MANCHESTER. 

N.  H. 

Union  Laadar-d  . 

912,120 

953,435 

•Naws-S  . 

275,420 

214,592 

Grand  Total  . 

1,187,540 

1,148,027 

NOTE:  The  Sunday  News  Is  sold  in  op¬ 
tional  combination  with  tha  following 
Monday  Union  Laadar. 

MEMPHIS, 

TENN. 

Commercial  Appaal-m 
(Commercial  Appaal-S 
Press-Scimitar-a  . 

1,957,435 

874,444 

1,447,883 

2,122,359 

707,727 

1,507,951 

Grand  Total  . 

4,302.142 

4,338,037 

NOTE:  Part-run  adv. 
(82.214). 

includad: 

1.447,883 

MERIDEN, 

CONN. 

Racord  Journal 
(Sea  Note)  . 

972,101 

1,007,003 

NOTE:  Racord-m  and  Journal-a 
only  in  combination.  Linage  of 
tion,  Racord-m  only  Is  shown. 

are  sold 
ona  ad  I- 

MIAMI, 

FLA. 

Harald-m  . 

IHarald-S  . 

Naws-a  . 

(Naws-S  . 

4,011,394 

1,425,750 

1,232,994 

413,778 

3,845,008 

1,241,321 

1,310,799 

349,735 

Grand  Total  . 

7,283,918 

4,784,843 

NOTE:  Part-run  adv.  includad:  4,011,394 
(170,531);  3,845,008  (80,998);  1,425,750  (81,- 
559);  1,241.321  (72,219). 

MILWAUKEE.  WIS. 

795,777 

3,145,201 

1,931,478 

827,348 

3,288,752 

1.479,873 

Journal-e  . 

(Journal-S  . 

Grand  Total  . 

5,872,454 

5,595,973 

MINNEAPOLIS.  MINN. 

Tribuna-m  . 

Star-a  . 

(Tribune-S  . 

,  1,444,047 
2,741,484 
.  1,551,490 

1,718,454 

2,818,025 

1,222,449 

Grand  Total  . 

5,957,221 

5,758,948 

NOTE:  Part-run  adv.  Included: 
(417,174);  2,818,025  (328.499). 

2,741,484 

MODESTO. 

CALIF. 

Bee-e  . 

5Bee-S  . 

,  895,249 

.  290,542 

951,443 

202,021 

Grand  Total  . 

.  1,185,791 

1,153,484 

NOTE:  Bee*e  publishad  !>  dayi 
only. 

i  a  week 

MONTREAL, 

CANADA 

JtStar-e  . 

Gazetta-m  . 

La  Presse-a  . . 

La  Patrie-S  . . 

.  2,848,222 
.  1,551,050 
.  3,049,747 
142,215 

3,010,452 

1,554,238 

3,238,079 

129,171 

Grand  Total  . 

.  7,411,234 

7,934,140 

NOTE:  Star-e  includes  Weekend  Maga¬ 
zine  linage. 

MUNCIE, 

IND. 

Press-e  . 

Star-m  . 

•Star-S  . 

.  1,004,780 
.  1,028,511 
.  322,733 

1,045,045 

1,029,290 

293,543 

Grand  Total  . 

.  2,354,024 

2,347,878 

NASHVILLE.  TENN. 

Banner-e  . 

Tennessaan-m  . 

Tannessaan-S  . 

.  1,494,491 
.  1,757,798 
.  818,889 

1,823,204 

1,827,187 

412,177 

Grand  Total  . 

.  4,271,378 

4,242,548 

NEW  BEDFORD,  MASS 

Standard-Times-a  . 

§Standard-Times-S  .... 

.  988,552 

.  318,537 

1,071,749 

253,348 

Grand  Total  . 

.  1,307,089 

1,325,137 

NEW  HAVEN,  CONN. 

‘Journal  Couriar-m  .. 

•Ragister-e  . 

Registar-S  . 

Register  &  Journal- 
Couriar-Sat . 

.  831,577 

.  1,437,247 
.  815,177 

.  110.957 

844,245 

1,594,017 

438,394 

94,381 

Grand  Total  . 

.  3,394,978 

3,195,057 

Journal  Courier  publishad  5  days  a  weak 
only. 

NEW  LONDON,  CONN. 

Day-e  . 

.  1,104,105 

1,122,743 

NEW  ORLEANS.  LA. 

Tlmas-PIcayuna-m . 

(Timas-Picayune-S  .... 
States  i  Itam-a  . 

.  3,045,329 
.  1,154,479 
.  1,583,031 

3,038,831 

910,034 

1,522,484 

Grand  Total  . 

.  5,805,039 

5,471,349 

foi'  July  4,  1964 


1944 

1943 

NEW  YORK, 

N.  Y. 

rimas-m  . 

2,934.254 

2,875,055 

Timas-S  . 

3,574,844 

3,020,032 

Herald  Tribuna-m  . 

945,329 

1,004,358 

(Herald  Tribuna-S  . 

789,847 

788,884 

•Mlrror-m  . 

792,049 

•Mirror-S  . 

331,021 

Naws-m  . 

1,904,931 

1,875,181 

Naws-S  . 

2,031,203 

1,494,024 

Journal-AmarIcan-a  ... 

1,049,847 

939,124 

Journal-Amarican^S  .... 

439,233 

290,259 

Post-a  . 

1,003,088 

1,041,489 

Post-S  . 

137,905 

104,424 

World  Telegram  &  Sun-a 

1,343,011 

1,257,585 

Grand  Total  . 14,175,554  14,037,707 

NOTE:  Post-8  publishad  5  days  a  wtak 
only.  Mirror  discontinued  publishing  attar 
lha  Oct.  14.  1943  issue. 

NOTE;  Part-run  adv.  included;  Mirror-m 
792,049  (195,591);  S  331,021  (122,483). 

Naws-m  1,904,931  (1,041,425);  1,875,181  (949,- 
241).  S  2,031,203  (1,352,548);  1,494,024 

(1,113,594).  Journal-Amarican-a  1,049,847 
(134,310):  999,144  (129,435).  S  439,233  (97.- 
578);  290,259  (42,704),  World  Tal.  &  Sun-a 
1,343,011  (137,727);  1,257,585  (125,118). 

Herald  Tribune  789,847  (47,487);  788,884 
(51,380).  Split  run  adv.  totals:  News — 
242.918-m;  143.404-S. 

NEW  YORK  (QUEENS),  N.  Y. 

Long  Island  Press-a  ...  1,504,542  1,457,848 
§Long  Island  Prass-S  . .  483,773  422,447 


Grand  Total  .  2,190,315  2,280,515 

NEW  YORK  (EL  DIARIO-LA  PRENSA), 
N.  Y. 

El  Diario-La  Prensa-m  . .  294,555  . 

El  Diario-La  Pransa-S  . .  84,802  . 


Grand  Total  .  381,357  . 

NEWBURGH,  N.  Y. 

News-e  .  833,454  843,771 

NOTE;  Part-run  adv.  included:  833,454 
(28,941);  843,771  (44,724). 

NEWPORT  NEWS.  VA. 

Prass-m  .  1,434,784  1,550,323 

§Press-S  .  521,413  404,253 

Times-Herald-a  .  1,379,338  1,377,973 


Grand  Total  .  3,537,737  3,332,549 

NIAGARA  FALLS.  N.  Y. 

Gazette-e  .  1,133,544  1,151,540 

♦Gazatte-S  .  300,927  202,823 


Grand  Total  .  1,434,473  1,354,343 

NORFOLK,  VA. 

Ledger-Star-e  .  2,080,812  2,114,049 

Virginian-Pilot-m  .  2,422,189  2,472,142 

fVirginian-Pilot  & 

Star-S  .  988,827  793,854 


Grand  Total  .  5,491,828  5,582,047 

NOTE;  Part-run  adv.  included:  Ledger- 
Star  2,080,812  (504,859);  2,114,049  (509,9)5). 
Virginian-Pilot  2,422,189  (440,442);  2,472,142 
(498,737).  Virginian-Pilot  &  Star  988.827 
(181,787);  793,854  (148,871). 

OAKLAND.  CALIF. 

Tribune-e  .  2,255,544  2,128,084 

§Tribuna-S  .  1,073,244  798,983 


Grand  Total  .  3,328,830  2,927,049 

NOTE;  Part-run  adv.  included:  2,128,084 

(91,504). 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  1,454,954  1,357,382 

Oklahoman-S  .  428,744  544,449 

Times-a  .  1,544,474  1,517,878 


Grand  Total  .  3,450,394  3,419,709 

NOTE:  Part-run  adv.  included;  Okla¬ 
homan  1,454,954  (78.145);  1,357,382  (41,278). 
Times  1,544,474  (228,012);  1,517,878  (  220.849). 

OMAHA,  NEBR. 

World-Herald 

(Sea  Note)  .  1,435,571  1,592,012 

(World-Herald-S  .  1,051,407  923,787 


Grand  Total  .  2,487,178  2,515,799 

NOTE;  World-Herald  sold  in  combina¬ 

tion  m&a;  linage  of  only  one  edition-a  is 
shown. 

ORLANDO.  FLA. 

5tar-e  .  2,889,548  2,794,502 

Sentinal-m  .  2,889,548  2,794,502 

Santinal-S  .  1,230,275  828,493 


Grand  Total  .  7  009,411  4,421,497 


1944  1943 

NOTE;  Part-run  adv.  included;  5tar  2,- 
889,548  (819.183);  2.794,502  (819,480).  San- 
tinal-m  2,889,548  (  819.183);  2,794,502  (819.- 
480).  Sentinal-S  1,230,275  (448.378);  828.493 
(324.910). 

PASADENA,  CALIF. 

Star-New$-e  .  1,187,409  1,215,119 

lIndapandant-Star  Naws-S  500,859  410,819 

fndapandent-m  .  1,174,515  1,194,473 


Grand  Total  . 

2,844,983 

2,820,411 

PATERSON, 

N.  J. 

CuAll.m  . . 

477  055 

PAWTUCKET,  R.  1. 

TImas-a  . 

945,447 

1,051,494 

PENSACOLA,  FLA. 

Naws-a  . 

872,175 

1,091,874 

Journal-m  . 

1,498,478 

1,459,714 

Naws-Journal-S  . 

497,254 

341,238 

Grand  Total  . 

2,847,909 

2,892,830 

PEORIA. 

ILL. 

Journal  Star  (Sea  Note) 

1,442,014 

1,591,794 

§Journal  Star-S  . 

527,588 

515,071 

Grand  Total  . 

1,989,402 

2,104,847 

NOTE:  Journal  Star-m 

and  Journal  Star-a 

sold  in  combination.  Linage  of  only  ona 

edition-a  is  shown. 

PHILADELPHIA.  PA. 

Bullatin-e  . 

2,488,712 

2,441,292 

(Bullatin-S  . 

950,554 

732,279 

Inquirar-m  . 

2,080,229 

1,884,744 

Inquirar-S  . 

1,933,524 

1,401,024 

Naws-a  . 

907,242 

1,001,055 

Grand  Total  . 

8,540,243 

7,442,418 

NOTE:  Part-run  adv. 

included; 

Bulletin 

2,488,712  (404,873);  2,441,292  (  59,570).  Bui- 

latin  950,554  (184.459); 

732,279 

(43.334). 

InquIrar-m  2,080,229  (177.043); 

1.884.744 

(17,470).  Inquirar-S  1,933,524 

(208,270); 

1,401,024  (22.809). 

PHOENIX, 

ARIZ. 

Rapublic-m  . 

3,054,724 

2,940,412 

(Republlc-S  . 

1,174,298 

924,347 

Gazette-a  . 

2,972,134 

2,955,074 

Grand  Total  . 

7,203.140 

4,841,835 

PITTSBURGH,  PA. 

Post-Gaz.  &  Sun-Tel.-m 

1,340,294 

1,431.247 

Prass-a  . 

2,244,582 

2,313,493 

(Prass-S  . 

1,307,038 

1,033,723 

Grand  Total  . 

4,913,914 

4,778,443 

PORTLAND 

.  ORE. 

Oragonian-m  . 

2,330,780 

2,208,833 

§(Oragonian-S  . 

1,234,502 

943,143 

Oregon  Journal-a  . 

749,822 

825,952 

Grand  Total  . 

4,317,104 

3,977,928 

NOTE:  Part-run  adv. 

includad:  749,822 

(22,395);  825,952  ( - 

). 

PROVIDENCE.  R.  1. 

Bullatin-a  . 

1.940,905 

1,903,084 

Journal-m  . 

1,875,214 

1,998,221 

(Journal-S  . 

1,098,201 

897,584 

Grand  Total  . 

4,914,320 

4,798,893 

READING 

.  PA. 

Eagle  (Sea  Note)  . 

1,231,059 

1,325,485 

§Eagle-S  . 

479,355 

401,507 

Grand  Total  . 

1,710,414 

1,727,192 

NOTE:  Eagla-a  and  Times-m  sold  in  com- 

blnation.  Linage  of  ona  edition,  Eagla-a 

is  shown. 

RICHMOND.  VA. 

Naws  Leadar-e  . 

1,941,743 

2.152,071 

Times  Dispatch-m  . 

1,940,711 

1,923,440 

(Times  DIspatch-S  . 

1,237,399 

1,055,922 

Grand  Total  . 

5,159,873 

5,131,433 

RIVERSIDE, 

CALIF. 

Press- Enterprise 

(See  Note)  . 

1,448,551 

1,537,042 

§Prass-Entarprisa-S  _ 

484,414 

372,130 

Grand  Total  . 

2,155,145 

1,909,172 

NOTE:  Entarprise-m  and  Prass-a  sold  in 
combination.  Linage  of  ona  edition,  En- 
tarprisa-m  is  shown.  Part-run  adv.  in¬ 
cluded:  1,448,551  (24,911);  1,537,042  (34,- 
048). 
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SAN  HtANCISCO,  CAUF. 

Chroniel*-m  .  2.237, 2if  2,201,417 

tChronlcl*-S  .  I,04S.772  837,301 

Ex«min«r-m  .  2,4I0,5SS  2,32I.M8 

Enaminar-S  . I,2M,78I  717,540 

N*wt-C«ll-Bull«lin-a  ..  1,208,704  1,313,756 

Grand  Total  .  8,183,283  7,573.682 

NOTE;  Part-run  adv.  includad:  Chronicia 
2.237,267  (52,301);  2,201,417  (142,261).  Ex- 
aminar  2,410,555  ( - );  2,321,666  (85,120). 

SAN  JOSE.  CALIF. 

3,050,876  2,740,746 
3,017,266  2.678.080 
1,032,675  676,781 

7,102,857  6,135,807 


NOTE;  Racord-m  and  Timas-Racord-a  Racord-m  .  704,052  711.606 

(Old  in  combination.  Linaga  of  ona  adi- 

tion,  Racord-m  it  shown.  Grand  Total  .  2,685,788  .604,177 

Includas  FAMILY  WEEKLY  22.172  linas 
TULSA,  OKLA.  (1764);  18.078  linas  (1763). 

Tribuna-a  .  1,724,652  1,806,373  miiiiTU  uiijij 

World-m  .  1,750,882  1,806,645  DULUTH,  MINH, 

World-S  .  720,153  577,858  Harald-a  . .  856,044  727,404 

—  -  Naws-Tribuna-m  .  718,755  3I3,UI 

Grand  Total  .  4,175,687  4,210,876  Naw$-Tribuna-S  .  547,245  446.6S0 

UNION  CITY,  N.  J.  Grand  Total  2,122,044  7.IB7.B7S 

Hudson  Dispatch-m  ..  777,066  1,016,877  MONROE  LA 

Y.  World-m  ..  824,422  963,173 

978,584  1,075,360  . 

342  072  304  742  Naws-Star-a  .  757,524  660.615 


Timas-m  . 

(Timas-S  . 

World-Naws-a 


Grand  Total 


ROCHESTER.  N.  Y. 

Damocrat  t  Chronicia-m  1,882,264 
IDamocrat  C  Chronicla-S  1,183,777 
Timas-Union-a  .  2,385,852 


Marcury-m 

Naws-a 

§Marcury-Naws-S 


UTICA, 

Obsarvar  Dispatch-e 
’Obsarvar  Oispatch-S. 
Prass-m  . 


Grand  Total  .  1,871,733  1.776,736 

NORWALK.  CONN. 

Hour-a  .  1.145.020  1.158,376 

PATERSON.  N.  J. 

Naws-a  .  1,474,574  1,400,745 

QUINCY,  MASS. 

Patriot  Ledgar-a  .  747,320  707,358 

SCRANTON,  PA. 

Tribuna-m  .  463,854  S40.007 

Scrantonian-S  .  415,274  368,622 


Grand  Total  .  1,714,403  1,877,673 

NOTE;  Star-m  and  Ragistar-Rapublic-a 
sold  in  combination.  Linaga  of  only  ona 
adition,  Sfar-m  is  shown.  Star-m  pub- 
lishad  fiva  waak  days  only,  axcluding 
Mon. 


Grand  Total 


Baa-a 

§BaaS 

Onion-m 

*Union-S 


Grand  Total  .  10,687,716  7,827,717 

*  Star  did  not  publish  May  7  and  II 
bacausa  of  strika. 


Grand  Total  .  2.177.955  2.413,472 

SCRANTON.  PA. 

Timas-a  .  1,108,777  1,178,662 

WASH. 

.  1,370,806  1,385.576 

.  572,738  446,078 

.  2,067,117  2,284,181 

.  851,553  783.617 


Grand  Total 


WATERBURY,  CONN. 

Amarican-a  .  1,453,712  1,378,785 

Rapublican-S  .  472,078  370,732 

Grand  Total  .  1,725,810  1,767,717 

NOTE;  Amarican-a  and  Rapublican-m, 
sold  only  in  combination.  Linaga  of  Amar¬ 
ican-a  only  is  shown. 


ST.  LOUIS.  MO. 

6loba-Damocrat-m  1,343,015  1,557,243 

tGlobo-Oamocrat-wa  . .  736,518  575,046 

Post-Dispatch-a  2.364,134  2,564,060 

§Post-Dispatch-S  1,511,147  1,255,614 

Grand  Total  5,754,814  5,773,763 

NOTE;  Part-run  adv.  included:  Globa- 
Damocrat  1,343,015  (253.104);  1.557.243 

(303,941);  736,518  (15,035).  Post-Dispatch 
2,364,134  (207,433);  2,564,060  (252,661). 

Globa-Damocrat-m  publishad  5  weak  days 
only. 

ST.  PAUL.  MINN. 

Pioneer  Prass-m  1,322,577  1,236,466 

IPionaar  Prass-S  .  1,026,253  831,848 

Oispatch-a  .  2,145,047  2,027,211 

Grand  Total  .  4,473.701  4,077,525 

NOTE:  Part-run  adv.  includad:  2,145  047 

(234,472);  2,027,211  (200.747). 

ST.  PETERSBURG,  FLA. 

Independent-a  .  1,182,480  1,173,654 

Times-m  .  2,387,228  2,511,028 

STimes-S  .  802,740  652,487 

Grand  Total  .  4,372,448  4,337,167 

NOTE:  Part-run  adv.  includad:  2,387  228 

(117,758);  2,511,028  (106,571);  802,740  (40.- 
607);  652,487  (33,703). 

SALEM.  ORE. 

Oregon  Statasman-m  ..  1,157,297  775,423 

*Oragon  Statasman-S  ..  264.617  245,007 

Capital  Journal-a  .  1,161,178  1,082,772 

Grand  Total .  2,583,072  2,303,204 

SALT  LAKE  CITY,  UTAH 

Tribuna-m  .  2.181,200  2,288,127 

Tribuna-S  .  837.453  711,413 

Dasaret  News 

Telagram-a  .  2,087,841  2,301,137 

Grand  Total .  5,108,474  5,300,677 


Grand  Total  877,128  908,627 

Includes  PARADE  21,308  lines  (1764); 
30,227  lines  (1763). 

WILKES-BARRE.  PA. 

636,073  721.033 

1,075,672  1,271,723 
670,828  587,751 


SEATTLE, 

Post.Intelligencer-m  . 
§Post-lntelligancer-S  . 

Timas-a  . 

Timas-S  . 


Record-m 

Timas-Leader-e 

Independents 


Grand  Total 


WEST  PALM  BEACH,  FLA. 

Post  (Sea  Note)  .  1,476,730  1,474,372 

Post-Times-S  .  536,741  404.353 

Grand  Total  2,033,671  1,878,745 

NOTE:  Post-m  and  Times-e  sold  in  com¬ 
bination.  Linage  of  ona  edition,  Post-m, 
is  shown.  Part-run  adv.  included;  1,476,730 
(21,757);  1,474,372  (21,212);  536,741  (15,547). 

WESTCHESTER-ROCKLAND  GROUP. 

N.  Y.  (10  CITIES) 

Mamaroneck  Times-e  .  785,070  748,053 

Mount  Vernon  Argus-a. .  1,146,653  1,113,387 

New  Rochelle 

Stardard-Star-e  .  1,147,827  1,140,772 

Ossining  Citiian- 

Ragistar-a  .  770,006  775,247 

Peekskill  Sfar-a  .  846.132  863,132 

Port  Chaster  Item-a  .  1,150,637  1,116,878 

Tarrytown  Naws-e  .  977,706  746,400 

Yonkers  Herald 

Statesman-e  .  1,322,364  1,313,647 

White  Plains  Raportar 

Dispatch-e  .  1,358,362  1,284,745 

Rockland  Journal 

News-a  .  1,022,225  1,048,624 


SHREVEPORT, 


Grand  Total  .  2,382,573  2,582,707 

Includes  FAMILY  WEEKLY  22,172  lints 
(1764);  18,078  linas  (1763). 


Journal-e 

Timas-m 

Times-S 


Grand  Total 


FIGLRES  SUPPLIED 
BY  PUBLISHERS 

ABERDEEN,  S.  D. 

Amarican-News-e  .  404,736  413,350 

Amarican-News-S  .  217,744  I42,8H 

Grand  Total  .  624,680  556,2)4 

ALTOONA.  PA. 

Mirror-a  .  1,137,787  1,233,169 

APPLETON-NEENAH-MENASHA.  WIS. 

Post-Crescent-a  .  1,104,152  1,244,768 

Post-Crescent-S  .  317,376  233,240 


Tribune-e 

Tribune-S 


Grand  Total 


SPOKANE,  WASH. 

Spokesman-Raview-m  800,416 

tSpokasman-Reviaw-S  ..  487,334 

Chronicla-a  .  746,847 


Grand  Total  .  2,234,577  2,240,625 

STOCKTON,  CALIF. 

Record-a  .  1,748,776  1,685,607 


SYRACUSE,  N.  Y. 

Harald-Journal-a  .  1,800,305  1,752,324 

§Harald-Amarican-S  ..  675,728  570,746 

Post-Standard-m  .  1,017,487  1,116,533  inoso  ina  iatci  tny 

tPost-Standard-S  .  286,374  274,103  Total  . 10,767.184  10,751,307 

WICHITA.  KANS. 

Eagla-m  .  1,588,138  1,586,572 

Baacon-e  .  1,180,728  1,386,070 

(Eagle  t  Baacon-S .  657,332  447,714 

Grand  Total  .  3,428,178  3,420,556 

.  *  WINSTON  SALEM.  N.  C. 

TAMPA,  FLA.  Journal-m  .  1,510,573  1,501,616 

Tribuna-m  .  2,223,150  2,206,367  Sentinal-a  .  1,377,137  1,433,258 

fTribuna-S  .  775,213  674,587  Journal  t  Santinal-S  557,318  447,642 

nmas-a  .  1.485.883  1,487,538  -  - 

-  -  Grand  Total  .  3,467,030  3,384,516 

Grand  Total  .  4,684,246  4,388,474 

WORCESTER.  MASS. 

Talagram-S  .  717,267  572,201 

Telagram-m  .  1,015,318  1,037,174 

Gaietta  a  .  1,258,756  1,274,844 

Grand  Total  .  3,821,404  3,631,842 

NOTE:  Timas  publishad  5  days  a  waak 
only. 


Grand  Total  .  1,423,548  1,478.008 

BLOOMINGTON,  ILL. 

Pantagraph-AII  day  &  S  1,177,576  1,175,698 

Does  not  include  FAMILY  WEEKLY. 

BURLINGTON.  VT. 

Free  Press-m .  845,663  716,552 

CANTON.  OHIO 

Repository-a  .  1,840,804  1,744,876 

Repository-S  .  708,684  700,928 

Grand  Total  .  2,747,488  2.645,806 


Grand  Total  .  3,800,116  3,913,706 

TACOMA,  WASH. 

News-Tribuna-e  .  1,552,423  1,647,674 

Naws-Tribuna-S  .  573,413  417,277 


CARBONDALE-HERRIN- 
MURPHYSBORO,  lU. 

Southern  lllinoisan-a  ..  457,700 

Southern  Illinoisan-S  ...  117,474 


SAN  ANTONIO.  TEX. 

E«prass-m  .  1.755.785  1,572,516 

tE>prass-News-S  .  816,604  610,367 

Exprass-Naws-Sat  .  385,375  261,648 

News-a  .  1,833,706  1,811,687 

Light-a  .  1,775,377  1,772,628 

5Liaht-S  .  870,382  660,785 

Light-Sat  .  177.400  158,211 

Grand  Total  .  7,876,671  7,088,046 

N(3TE;  Express-m,  Naws-a  and  Light-a 
publishad  5  days  a  week  only. 


TOLEDO,  OHIO 

.  716,713 

.  2,058,768 

.  1,045,723 


Grand  Total  .  577,374  51 

Does  not  include  FAMILY  WEEKLY, 


Timas-m 

Blada-a 

Blada-S 


CHAMPAIGN-URBANA,  lU. 

Couriar-a  .  787,614  827,708 

Couriar-S  .  301,766  275,632 

Grand  Total  .  1,071,580  1,103,360 

CHILLICOTHE,  OHIO 

2,564,310  2,447,740  Saiette-a  .  850,707  782,900 

CORPUS  CHRISTI,  TEX. 

Callar-m  .  1,624,462  1,581,036 

Callar-a  .  1,562,848  l,542,6« 

BLUEFIELO,  W.  VA.  Callar-S  .  475,118  428,861 

Talagraph-m  .  W,788  Ml,408  grand  Total  .  3.662.428  3,552,376 

Telagraph-S  .  177,546  140,755 

-  J  T  *  .  ^  DANBURY,  CONN. 

Includas  FAMILY  WEEKLY  22,172  linas  Naws-Timas-a  .  1,107,576  I.I07,SP 

(1764);  18.078  linas  (1763).  nAwcuortDT  inwA 

NOTE:  telagraph-S  sold  in  combination  DAVENPORT,  IOWA 

with  Sunsat  Naws-e.  Damocrat-m  .  784,774  I.OOl.Mj 

Times-a  .  1,242,472  l.457,»6 

COLUMBIA,  S.  C.  Timas-Damocrat-S  .  425,026  365.691 

Stata-m  .  1,232,660  1,257,855  - - — 

Stata-S  .  547,276  433.416  Grand  Total  .  2.652,272  2.703,761 
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2,773,341  2,724,237 

YOUNGSTOWN,  OHIO 

Vindicator-a  .  1,577,863  1,668,507 

§Vindicator-S  .  786,447  779,233 

Grand  Total 


TORONTO.  CANADA 

Globa  &  Mail-m  .  1,801,175  1,783,808 

CAIJ  DEBuABniun  v>Aiie  JfTelegram-a  .  2,576,375  2,670,464 

SAN  BERNARDINO,  CALIF.  Star-e  .  2,804,202  2,733,807 

Sun-m  .  1.842.375  1,826,011  -  - 

SSun-Talagram-S  .  653,203  450,770  Grand  Total  .  7,201,772  7,388,077 

—  -  NOTE;  Telegram  includas  Weekend 

Grand  Total  .  2,475,578  2,276  781  Magaiine  linage.  Part-run  adv.  includad; 

NOTE:  Part-run  adv.  includad:  1.842.375  2.576,375  (I06,l>0);  2,670,464  (114,175). 


.4DVERTISIING 
LINAGE  SERVICE 


TRENTON, 

Evening  Timas-a  . 

•Times  Advarti$ar-S  ... 
Trentonian-m  . . 


SAN  DIEGO,  CALIF. 


Grand  Total  .  2,814,142  2,870,226 

1,723,127  1,941,312  NOTE:  Timas-a  publishad  5  days  a  weak 
1,077,404  712,177  only. 

2,520,185  2,684,772 

-  -  TROY.  N.  Y. 

5,542,716  5,538,301  Record  (Sea  Note)  ...  1,1 16,1 17  1,157.206 


Union-m 

§Union-S 

Tribuna-a 


Grand  Total 


.'ECATUR, 

ILL. 

Includes  FAMILY  WEEKLY  22.316  lines 

n 

Hsrtid  *  R  c«r-me 

1,093,260 

1,050.266 

(1964);  19,138  Unas  (1963). 

H 

r 

Herald  4  P  ow-S.... 

284.466 

315,700 

OIL  CITY-FRANKLIN,  PA. 

1,377,726 

1,365,966 

Derrick-m  . 

587,259 

587.481 

Naws-Harald-a  . 

464,400 

460,456 

)4 

Ea  1  ST.  LOUIS.  ILL. 

il 

606,354 

574,980 

Grand  Total  . 

1,051,659 

1,047,937 

SO 

Journal'S  . 

167,972 

213,276 

ONEONTA, 

N.  Y. 

IS 

Grand  Toni  . 

774,326 

788,256 

Star-m  . 

506,534 

524,636 

Doai  not  .<cluda  FAMILY  WEEKLY. 

PADUCAH.  KY. 

73 

CAINESVILU,  FLA. 

Sun-Damocrat-e  . 

813,890 

887,908 

IS 

Sun«aS  . 

912,436 

892,822 

Sun-Damocrat-S  . 

300,356 

222,936 

GRAND  FORKS,  N.  D. 

Grand  Total  . 

1,114,246 

1,110,844 

Htrald-«S  . 

934,686 

830,848 

PASSAIC-CLIFTON,  N.  J 

.REEN  BAY 

.  WIS. 

Harald-Naws-a  . 

I.299,8I0' 

1.393.638 

prtss*Gazerro*a  . 

1,076,348 

1,216,978 

'Includes  4  partial  runs  24,848  Unas. 

Prais  Gaiette-S  . 

320,096 

223,678 

PINE  BLUFF 

,  ARK. 

« 

Grand  Total  . 

1,396,444 

1,440,656 

Commarcial-a  . 

639,632 

730.044 

Commercial-S  . 

243,740 

181,678 

HAVERHILL, 

MASS. 

158 

Gaiatfe-e  . 

618,212 

654,136 

Grand  Total  . 

883,372 

911,722 

Does  not  includa  23.751  Unas 

FAMILY 

HUNTINGTON, 

,  W.  VA. 

WEEKLY. 

107 

1,106,324 

1,111,824 

;22 

Harald-Oispatch-m  .... 

1,131.053 

1,113,606 

PITTSFIELD, 

MASS. 

129 

Harald-Advertisar-S  . 

347,445 

268,413 

Berkshire  Eagle-e  . 

1,109,024 

1,017,632 

1): 

Grand  Total  . 

2,584,822 

2,493,843 

PLATTSBURGH,  N.  Y. 

HUNTSVILLE 

,  ALA. 

Press-Republican-m  _ 

626,626 

694,876 

rimas-e  . 

1,133,382 

1,235,934 

PORT  JERVIS.  N.  Y. 

Tlmas-S  . 

487,860 

224,420 

Union-Gazatta-e  . 

254,800 

245,756 

Kl 

Grand  Total  . 

1.621,242 

1,460,354 

PATTSTAWM  PA 

Doas  not  Inc  uda  FAMILY  WEEKLY. 

707 

Mercury-m  . 

1,036,714 

1,108.044 

HYANNIS, 

MASS. 

POUGHKEEPS  E.  N  Y. 

642,474 

700,504 

Journal-e  . 

1,196,478 

1,424,381 

Capa  Cod  Standard- 

Journal-S  . 

503,080 

445,783 

TImai-S  . 

73,332 

74,662 

Grand  Total  . 

1,699,558 

1,870,164 

Grand  Total  . 

715,806 

775,166 

Includes  FAMILY  WEEKLY  22.306  Unas 

(1964);  17.667  Unas  (1963). 

3SC 

JOHNSTOWN,  PA. 

884 

Tribune-Democrat- 

QUINCY, 

lU. 

— 

All  Day  . 

1,126,664 

1,167,579 

Herald-Whig-e  . 

694.862 

653.814 

234 

Harald-Whig-S  . 

277,424 

217,546 

KENNEWICK-PASCO-RICHLAND. 

WASH. 

Grand  Total  . 

972,286 

871,360 

169 

TrI-City  Herald-e  . 

685,881 

712,194 

Tri-City  Harald-S . 

233,401 

195,951 

RAPID  CITY 

.  S.  D. 

s. 

Journal-a  . 

738,122 

771,456 

768 

Grand  Total  . 

919,282 

908,145 

Journal-S  . 

255,822 

242,172 

240 

Doai  not  includa  FAMILY  WEEKLY. 

Grand  Total  . 

993,944 

1,013,628 

,008 

KENOSHA. 

WIS. 

Nawj-a  . 

1,192,436 

1,256,752 

RENO,  NEV. 

Journal-m  . 

793,702 

869,022 

.698 

KINGSTON, 

N.  Y. 

Journal-S  . 

339.234 

265,762 

Fraaman-e  . 

1,017,898 

1,010,800 

3azetta-e  . 

1,101.254 

1,171,464 

KOKOMO. 

IND. 

Grand  Total  . 

2,234,190 

2,306,248 

,552 

Trlbune-e  . 

Tribuna-S  . 

1,002,316 

267,960 

931,448 

175,378 

ROCK  ISLAND-MOLINE,  ILL. 

Rock  Island  Argus-e  ... 

1,236,189 

1,444,548 

.876 

Grand  Total  . 

1,270.276 

1.106.826 

Molina  Dispatch-o . 

1,268,596 

1,530,802 

,928 

Doas  not  include  FAMILY  WEEKLY  23.- 

156  lines  (1964);  17,667  lines  (1963). 

SALISBURY, 

N.  C. 

.804 

Post-e  . 

716,492 

696,508 

LINCOLN, 

NEBR. 

Post-S  . 

209,720 

182,980 

Star-m  . 

1,231,836 

1,292,641 

Joumal-a  . 

1,171,275 

1,264,120 

Grand  Total  . 

926,212 

879,508 

.090 

Journal  4  Star-S  . 

481,120 

370,118 

1,162  ’ 

SIOUX  FALLS,  S.  D. 

Grand  Total  . 

2.884,231 

2,926,879 

Ar'gus-Leadar-a  . 

818,832 

812,658 

.252 

Includes  PARADE  25,374  Unas 

(1964); 

Argus-Leader-S  . 

296,394 

220,850 

29,706  Unas  (1963). 

Grand  Total  . 

1,115,226 

1,033,508 

LOCKPORT, 

N.  Y. 

7  708 

Union-Sun  &  JourntUe.. 

710,108 

589,876 

STROUDSBURG,  PA. 

>.632 

Rtcord-m  . 

503,874 

539,462 

MADISON, 

WIS. 

1,340 

Capital  Times-a  . 

1,397,445 

1,506,617 

TOPEKA,  KANS. 

Stiff  Journal-m  . 

1,447,642 

1,532,594 

Capital-m  . 

1,226414 

1,287,709 

Stit#  Journal-S . 

466,767 

424,879 

State  Journal-e 

1,043.497 

1,189.961 

1,900  7 

Capital-Journal-S  . 

295,071 

289,394 

Grand  Total  . 

3,311,854 

3,464.090 

Includes  PARADE  21.994  lines 

(1964); 

Grand  Total  . 

2,564.982 

2,767,065 

1  034 

30.513  Unas  (1963). 

2.472 

TUCSON, 

ARIZ. 

8',846 

MIDDLETOWN,  N.  Y. 

Star-m  . 

1,755,061 

1,997,702 

j  hmet  Hfrald«Record-m 

823,242 

870,450 

Star-S  . 

488.887 

391,822 

2.374 

Citizen-a  . 

2,020,589 

2,264,342 

NORRISTOWN.  PA. 

- 

j  ^nts-Htrald'O  . 

945,790 

936,461 

Grand  Total  . 

4,264.537 

4,653,866 

9,584 

NORTH  PLATTE,  NEBR. 

WAUKEGAN,  ILL. 

1.031 

7  204 

j  ^tltQraph-Bulletin-o  ... 

615,706 

660,100 

Naws-Sun-a  . 

1,309,168 

1,423,254 

OGDEN,  UTAH 

WILMINGTON.  DEL. 

S.498 

iFandard-Ezaminer-a  .. 

1,061,836 

1,166,330 

Naws-Journal-ma  . 

1,981,950 

2,073,998 

— * 

304,044 

273,054 

3.748  1 

WOONSOCKET.  R.  1. 

964 

Stand  Total  . 

1,365,880 

1,439,384 

Call-a  . 

976,048 

873,173 
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GENERAL  AND  AUTOMOTIVE 
NEWSPAPER  ADVERTISING  UNAGE 

MAY  AND  FIRST  FIVE  MONTHS 
(14  City  Total— 6  and  7  Day  Basis) — Media  Records 


MAY  FIRST  FIVE  MONTHS 

1 964  vs  1963  1 964  vs  1963 


% 

%of 

% 

%  of 

GENERAL 

Gain  or  loss 

Total 

Gain  or  loss 

Total 

Alcoholic  Beverages  . 

.  -  lO.I 

10.0 

-  0.4 

8.2 

Foods  . 

-  25.4 

9.5 

-  4.3 

11.6 

Baby  Foods  . 

.  -  15.0 

0.2 

-  10.7 

0.3 

Baking  Products  . 

.  -  4.9 

l.l 

+  8.6 

1.3 

Beverages  . 

.  -  29.3 

2.2 

-  7.5 

1.9 

Cereals  &  Breakfast  Foods  . 

.  +  64.1 

0.3 

+  99.7 

0.6 

Condiments  . 

.  -  II.O 

0.7 

-  4.0 

0.7 

Dairy  Products  . 

.  -  19.9 

l.l 

-  1.5 

1.5 

Frozen  Foods  . 

.  -  28.2 

0.9 

-  0.3 

1.0 

Meats  &  Fish  . 

-  19.9 

0.8 

-  10.3 

1.0 

Industrial  . 

-  24.2 

2.3 

-  25.0 

1.6 

Insurance  . 

.  -f  3.7 

1.4 

-  2.4 

1.6 

Medical  . 

.  +  16.8 

1.6 

-  25.5 

1.9 

Public  Utilities  . 

.  +11.3 

3.3 

+  3.7 

3.3 

Publishing  &  Media  . 

.  +  20.6 

7.4 

+  11.2 

8.3 

Radio,  TV  &  Phonographs  .  . 

.  +  25.6 

0.7 

+  66.4 

1.4 

Sporting  Goods,  Cam.  & 

Photo  SuppI . 

.  -  18.6 

0.7 

-  19.9 

0.5 

Tobacco  . 

.  +137.0 

3.2 

+  203.0 

3.7 

Toilet  Requisites  . 

.  +  18.7 

1.8 

+  14.8 

1.9 

Dentifrices  . 

+  57.8 

0.4 

-  22.4 

0.3 

Men's  Toiletries  . 

-  81.1 

0.0 

+  145.0 

0.5 

Perfumes  &  Cosmetics 

+  65.6 

1.0 

+  4.7 

0.6 

Toilet  Soaps  . 

.  +  17.6 

0.1 

+  102.5 

0.2 

Transportation  . 

.  +  0.2 

11.5 

-  4.7 

11.4 

Airways  . 

-  6.5 

7.0 

-  8.9 

7.3 

Bus  Lines  . 

.  -  20.5 

0.5 

-  13.1 

0.4 

Railroads  . 

.  +  31.5 

1.3 

+  7.7 

l.l 

Steamships  . 

+  6.8 

1.0 

-  11.6 

1.0 

Tours  . 

.  +  58.0 

1.3 

+  41.6 

1.2 

Wearing  Apparel  . 

.  -  5.9 

1.3 

+  5.8 

1.3 

TOTAL  GENERAL  . 

.  -  0.5 

72.4 

+  4.1 

71.5 

AUTOMOTIVE 

Gasolines  &  Oils  . 

.  +  18.9 

3.5 

+  20.3 

2.3 

Passenger  Cars — New  . 

.  +  4.4 

13.2 

+  6.8 

16.0 

Tires  &  Tubes  . 

.  +  15.0 

3.0 

+  12.9 

2.2 

Trucks  &  Tractors  . 

.  -  17.6 

0.6 

+  29.5 

0.8 

TOTAL  AUTOMOTIVE 

+  5.3 

27.6 

+  8.0 

28.5 

TOTAL  GENERAL  AND 
AUTOMOTIVE  . 

..  +  1.5 

100.0 

+  5.5 

100.0 

I9M  1963 

CANADA 
CALGARY,  ALTA. 

Albertan-m  . 

Herald-a  .  2,0n.832  2.034,469 

EDMONTON,  ALTA. 

Journal-e  .  1,990,930  2,037,280 

HAMILTON,  ONT. 

Spectator-e .  2,381,796  2,331,003 

KITCHENER-WATERLOO,  ONT. 

Record-e  .  1,630,004  1.557,775 

LETHBRIDGE,  ALTA. 

Herald-e  .  693,808  742,042 

LONDON,  ONT. 

Free  Press-me  .  2,146,672  2,096,521 

NORTH  BAY,  ONT. 

Nugget-e  .  667,207  688,952 

OTTAWA,  ONT. 

Citizen-e  .  2,088,318  2,109,261 

LeOroit-e  .  1,121,826  1,166,530 

QUEBEC.  P.  Q. 

Le  Soleil  &  L'Evenement- 
Journel-me  .  2,965,743  2,847,103 

REGINA,  SASK. 

Leeder-Post-e  .  1,477,479  1,340,546 

SASKATOON,  SASK. 

Star-Phoenix-e  .  1,209,235  1,089,955 

VANCOUVER.  B.  C. 

Sun-e  .  2,694,734  2,545,619 

Province-m  .  1,408,989  1,240,978 

Includes  WEEKEND  MAGAZINE  120,583 
lines  (1964);  104,027  line*  (1963). 


1964  1963 

WINNIPEG.  MAN. 

Free  Press-e  .  2,343,126  2,321,016 

rr!bune-e  .  1,641,741  1,635,820 

• 

The  Citadel  Saluted 

Charleston,  S.C. 
The  May  29  editions  of  the 
News  and  Courier  and  Charles¬ 
ton  Evening  Post  contained  four 
special  12-pap:e  sections  devoted 
to  10  years  of  growth  at  the 
Citadel  under  the  leadership  of 
Gen.  Mark  W.  Clark.  The  cover 
page  of  each  section  showed 
military  college  and  its  activi¬ 
ties. 

• 

SpectaColor  Diet 

Fort  Worth,  Tex. 
One  SpectaColor  page  in  the 
Star-Telegram  on  June  15  is 
credited  with  the  sale  of  6,000 
cases  of  Diet  Pepsi  in  two  days. 
Willard  Glazer,  president  of 
Pepsi-Cola  Company  of  Fort 
Worth,  said;  “We  needed  some¬ 
thing  different  and  dynamic  to 
intr^uce  the  new  drink  her«. 
We  sure  found  it.” 
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PljiNT  &  EgtlPMENT 


$10  Million  in  Sales 
At  Westprint  Exhibit 


Los  Angelks 

Four  acres  of  printinp;  ma¬ 
chinery  exhibits  from  more  than 
300  exhibitors  featured  West- 
print  64,  the  massive  display 
June  7-13  in  conjunction  with 
the  36th  annual  Pioduction 
Management  Conference  of  the 
ANPA  Research  Institute  and 
the  Pacific  Newspai)ei'  Mechani¬ 
cal  Conference  here. 

On  the  basis  of  known  orders 
signed  during  the  show,  the 
management  estimated  that 
sales  of  equipment  by  exhibi¬ 
tors  will  exce^  $10  million. 

The  figure  is  based  on  hard 
reports  from  individual  ones  of 
the  329  booths.  Ludlow  Tyjio- 
graphic  Company  sold  its  entire 
exhibit  of  Ludlows  and  Elrods. 
Koenig  &  Bauer  of  West  Ger¬ 
many  sold  two  two-color  Rota- 
folio  wraparound  presses  at  ap¬ 
proximately  $30,000  each.  Rob¬ 
ertson  Photo-Mechanix  reported 
sales  of  “at  least  six  cameras.” 
Photon,  Inc.  estimated  it  will 
sell  40  units  as  a  result  of  the 
show,  Avorth  some  $2  million. 

Westprint  64  was  said  to  be 
the  largest  industrial  show  of 
printing  and  newspaper  ma¬ 
chinery  ever  assembled  in  the 
United  States  and  was  the  first 
major  graphic  arts  equipment 
exposition  held  on  the  West 
Coast.  The  facilities  of  the  Great 
Western  Exhibit  Center  in  East 
Los  Angeles  pennitted  spacious 
displays,  operational  exhibits, 
and  room  for  the  estimated  at¬ 
tendance  of  57,000  during  the 
week. 

.308  Exhibitors 

There  were  308  United  States, 
West  European  and  Japanese 
manufacturers  and  wholesalers 
represented.  Among  highlight 
features  were  five  makes  of 
highspeed  offset  presses  in  op¬ 
eration,  six  computer  manufac¬ 
turers,  electrostatic  printing, 
multiple  printing  of  colors  at 
one  time,  and  combining  of 
traditional  letterpress  and  the 
new  offset  into  one  process,  let- 
terset. 

Because  magazine  space  would 
not  permit  a  review  of  all  ex¬ 
hibits,  new  products  and  pre¬ 
miere  showings  were  sought  out 
as  an  indication  of  future 
trends,  improvements  already 
available  to  publishers,  and  the 
ingenuity  of  engineers  and  in¬ 
ventors.  Neither  could  this  brief 
synopsis  be  inclusive  of  all  the 
“new”  items,  so  many  were  the 
innovations  and  surprise  show¬ 
ings. 
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Newest  of  all  printing  proc- 
ps.ses  is  the  electrostatic  method, 
in  which  printing  plate  and  pa¬ 
per  never  touch.  Sun  Chemical 
Co.  and  General  Printing  Ink 
demonstrate<l  the  process,  the 
first  time  shown  in  this  country, 
with  high  .speed  and  quality  re¬ 
production  on  a  variety  of  print¬ 
ing  sin-faces.  Color,  printing  and 
pictures  were  transferred  on 
such  surfaces  as  kraft  paper, 
cardboard,  cloth  and  specialty 
papers  used  in  packaging.  Pow¬ 
dered  Flexographic  inks  were 
transferred  to  the  printing  sur¬ 
face  electronically  —  the  ink 
literally  jumping  across  an  elec¬ 
trically-charged  gap  onto  paper 
at  high  speed. 

Computers,  Etc. 

The  field  of  computers,  elec¬ 
tronics,  tape  operation  and  pho- 
tograjihic  typesetting  brought 
manifold  exhibits  from  such 
firms  as  IBM,  Harris  Intertype, 
Mergenthaler  Linotype,  Fair- 
child  Camera,  Photon,  RCA, 
National  Cash  Register  and 
others. 

An  electronic  photographic 
typecasting  system  wdth  built-in 
digital  computers  for  each  of 
its  .separate  units  was  demon¬ 
strated  by  Harris  Intertype.  The 
system  produced  20  tj-pe  char¬ 
acters  per  second,  on  either  film 
or  photographic  paper,  for  use 
in  printing  newspapers,  books, 
advertising  material  and  maga¬ 
zines,  with  a  .speed  allowing  22 
lines  of  standard  newspaper 
text.  Key  to  the  speed  is  a  light 
source  that  flashes  on  and  off 
in  only  one-millionth  of  a  sec¬ 
ond,  exposing  alphabetical  char¬ 
acters  inscribed  on  a  glass  disk 
as  they  spin  past  the  camera  at 
2400  revolutions  per  minute. 

There  are  two  basic  units, 
one  a  keyboard  unit  which  pre¬ 
pares  copy  in  punched  tape 
form,  and  the  other  a  high  spe^ 
print-out  units  controlled  by  the 
punched  tape,  with  a  capacity 
of  handling  the  tape  output  of 
up  to  six  copy-preparing  key- 
Iward  units.  Each  character  can 
be  set  in  19  different  sizes,  from 
5-point  to  72-point.  First  pro¬ 
duction  units  were  scheduled  for 
June  delivery. 

Low-Cost  Item 

Intertype  also  was  showing 
low-cost  compact  computers  to 
read  raw-  punched  tape  and  pro¬ 
duce  tape  containing  justifica¬ 
tion,  hyphenation  and  end-of- 
line  signals  needed  for  auto¬ 
matically  operating  linecasting 


or  phototyiiesetting  machines. 
Series  300  jierforms  hyphenation 
by  -searching  a  stored  memory 
of  words,  plus  use  of  rules  or 
logic;  Series  200  hj-phenates 
through  rules  only,  and  Series 
100  types  out  words  to  be  hy¬ 
phenated  and  depends  on  a 
monitor  to  signal  the  division. 

An  IBM  System  360  was  ad- 
v'ertised  as  the  first  all-purpose 
computer  system,  a  general  pur- 
po.se  computer  characterized  as 
the  third  generation  of  comput¬ 
ers  (the  first  two  being  the 
vacuum  tube  and  reducing  to  a 
solid  state.) 

The  RCA  Newscom  30  was  a 
new  computer  termed  as 
cheaper,  slower  and  smaller. 
The  previously  introduced  RCA 
301  is  in  use  by  the  Lon  Angeles 
Tunes,  IFcst  Pnlm  Beach  (Fla.) 
Post-Times  and  elsewhere  for 
computerized  typecasting. 

Tape-Operated  Mixer 

The  Mergenthaler  Linotype 
display  featured  a  new  tape- 
operated  Linotype  mixer,  with 
hydraulic  system  switching  the 
5%  and  11  point  magazines  or 
other  combinations.  Another  dis¬ 
play  was  the  Linasec  monitor, 
taking  unjustified  tape  and  dis¬ 
charging  justified  tape  for  line¬ 
casting  machines.  If  a  line 
doesn’t  fit,  the  word  flashes  on 
a  small  screen  so  the  operator 
can  decide  where  the  word  is 
to  be  divided.  Linofilm  Quick 
was  another  new  product  which 
will  handle  the  same  tape  as  an 
Elektron  Linotype,  setting  from 
5  to  18  point,  handling  wire 
-serv’ice  tape,  and  running  the 
equivalent  of  I'iVs  newspaper 
lines  per  minute.  It  enables  a 
new’spaper  to  get  into  photo 
composition,  yet  within  the  same 
price  range  as  the  hot  metal 
Elektron. 

A  new  model  Photon  713 
Textmaster  produces  30  news¬ 
paper  lines  per  minute  from  six- 
level  tape  photographically. 

An  automatic  justifier  for 
handling  unjustified  tape  for 
coupling  to  an  Intertype  Mon¬ 
arch  was  demonstrated  by  Star 
Parts.  It  incorporates  a  tape 
backup  feature  and  spaces 
w'ords,  but  does  not  divide 
words.  It  is  v'aluable  for  book- 
w'ork,  going  up  to  9.21  picas, 
and  also  as  a  backup  for  com¬ 
puters  in  case  the  computer  is 
down  temporarily. 

Friden  introduced  a  tape  key¬ 
board  for  full  control  of  line¬ 
casting  machine,  providing  auto¬ 
matic  correction  of  linecasting 
tapes,  automatic  overpunching 
of  thins  or  ens  on  each  space 
band,  and  usable  for  non-justi- 
fied  tape  input  to  computer.  This 
transmission  equipment  can  be 
used  for  transmitting  tape 
where  editing  is  not  necessary. 

Another  new  device  by  Star 


Parts  was  an  Auto  Deteoior  to 
check  the  coincidence  lx  ;  ween 
the  character  read  on  tap'.  and 
the  mat  drop  on  the  linec  .ster. 

A  Star  Totalizer  determines 
down  time  on  the  mai  nine, 
counts  stops  locations,  ight 
lines,  distributor  stops  and  loose 
lines. 

Furnace  From  Denmark 

Star  Parts  .showed  a  Danish- 
made  automatic  remelting  fur¬ 
nace,  the  Egnilkap,  which  melts 
a  ton  of  metal  and  pours  it 
automatically  into  18  chain- 
driven  ingot  molds.  It  turns  out 
three  bars  per  minute,  with  100 
bars  capacity  from  one  melting. 
Various  size  loaders  are  avail¬ 
able,  permitting  the  furnace  to 
automatically  melt,  control  tem¬ 
perature,  stir,  cast,  cool,  dis¬ 
charge  and  stoj)  when  empty. 
The  furnace  is  less  than  four 
feet  square  and  only  five  feet 
high. 

A  new  ink  monitor  has  been 
developed  for  Vandercook  jiroof 
presses,  an  electronic  device  that 
provides  the  operator  with  a 
continuous  reading  of  ink  den¬ 
sity.  Proofs  can  be  maintained 
at  exactly  the  desired  standard 
and  the  attachment  can  be  added 
as  optional  equipment  on  new 
presses,  or  added  to  old  presses. 

Sta-Hi  introduced  a  multiplex 
router,  which  routs  up  to  four 
jilates  simultaneously,  with  ad¬ 
ditional  units  which  can  lx*  me¬ 
chanically  coupled  to  rout  as  i 
many  as  12  plates  at  one  time.  I 
It  utilizes  the  long-developed  | 
totally-enclosed  curved  plate  1 
router.  j 

High  Speed  Counter-Stacker  j 

A  high  speed,  low  cost  counter-  | 
stacker  capable  of  handling 
newspapers  at  the  rate  of  70,- 
000  copies  per  hour  was  ex¬ 
hibited.  Originally  developed  by 
the  Bonnier  Group  of  Stock¬ 
holm,  it  has  been  introduced 
to  the  United  States  by  Sta-Hi 
Corporation  through  a  coopera¬ 
tive  arrangement  announced  by 
Vernon  R.  Spitaleri,  president 
of  Sta-Hi,  and  C.  G.  Flander, 
managing  director  of  the  Indus¬ 
trial  Developments  Division  of 
Bonnier. 

Mr.  Spitaleri  said  the  me¬ 
chanical  Counter- Jogger- Stacker 
equipped  with  the  Milgo  count¬ 
ing  system  can  be  depended 
upon  to  consistently  deliver  cor¬ 
rectly  counted,  well  jogged 
stacks. 

Another  Sta-Hi  demonstra¬ 
tion  Avas  the  Sensormatic  master 
former  for  page  mats,  coupled 
with  a  humitector  to  “feedback” 
information  on  moisture  content 
between  one  individual  mat  and 
another,  plus  room  humidity  and 
temperature.  The  device  auto¬ 
matically  “senses”  when  each 
mat  has  been  properly  heat- 
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FASTER-PACED  Engineering  and  Research  af  Harris- 1 nterfype  Cor¬ 
poration  is  the  objective  of  W.  R.  Spiller  (left)  and  T.  Cyril  Noon, 
shown  on  a  new  multicolor  offset  printing  press  at  the  company's 
Cleveland  plant.  Mr.  Noon  is  the  newly  promoted  vicepres'dent — 
engineering  and  research  for  Harris-Intertype.  Mr.  Spiller,  who  had 
held  the  post  since  1953,  is  now  senior  vicepresident — engineering. 
Electronic  instrument  at  left  is  used  in  studies  of  high-speed  dynamics. 

Harris-Intertype  Quickens 
Pace  of  Research  Program 


treateri.  d  discharges  it. 

8  New  Products 

Consolidated  International 
made  a  premiere  showing  of 
eight  pi  lucts,  comprising 
Westpri  t'.s  large.st  space  allo¬ 
cation  '  '  :16  l)ooths.  The  lines 
includetl  a  new-type  Consoli¬ 
dated  Camera,  the  Colotron 
computer  for  color  reproduction, 
Tandem  Kohastep  80-inch  verti¬ 
cal  iihoto  composer,  the  Olympic 
28  -  inch  and  38  -  inch  offset 
presse.^--,  a  jtrccision  letterpress 
proof  jiicss  for  etch  proofs  and 
tran.sparont  impressions,  Muel¬ 
ler  Pony  roto-binder,  Con.soli- 
dated  (3iampion  Buckle  and 
Knife  folding  machines,  and 
Olympic  Champion  25x28  inch 
automatic  platen  type  die  cutter 
and  crea.ser.  The  new  Olympic 
presses  had  main  production  in 
Spain,  (leiman  feeding  mecha¬ 
nism  and  American  electrical 
and  motor  systems,  with  design¬ 
ing  by  -American  and  Swiss  en¬ 
gineers.  The  lines  are  economy 
priced. 

Fairchild  -  Davidson  set  up 
Dual-A-Matic  760  and  Dual-A- 
Matic  560  jiresses  side  by  side 
for  one  operator,  with  one  i)ress 
feeding  in  a  11x17  sheet  and 
delivering  two  81^  x  11  sheets, 
and  the  other  press  a  8V2  x  11 
sheet.  The  operator  was  making 
a  minimum  of  six  plate  changes 
a  minute  with  50  copies  per 
plate  on  each  press,  or  300  pages 
a  minute.  Another  Model,  400, 
printed  2400  pages  per  hour, 
11x17,  slit  into  two  sheets,  and 
printed  on  both  sides  on  one 
pass  through  the  press.  One  side 
was  offset  directly  to  the  paper 
and  the  other  side  offset  to 
blanket  to  paper.  Another  press, 
Automatic  560,  was  hooked  to 
a  Norfin  bookmaker  100  bin  col¬ 
lator  to  produce  100-page  tech¬ 
nical  manuals,  printing  on  one 
or  two  sides.  The  760  model 
automatically  dampens  the 
plate,  starts  the  ink  flow,  feeds 
paper,  prints  the  impression, 
counts  copies,  cleans  the  blanket 
and  .stops  the  machine.  It  also 
repositions  the  cylinder  for  a 
quick  change  of  offset  masters. 

New  ‘Dycril’  Plate 

A  relief  printing  plate  less 
than  half  as  thick  as  a  dime  was 
introduced  by  Du  Pont.  The 
plate,  which  has  a  backing  of 
clear  polyester  film,  is  for  letter- 
set  use  on  conventional  offset 
presses.  Letterset  is  modernized 
dry  offset  printing. 

The  new  product  is  Type  C 
snd  is  the  first  “Dycril”  piate  to 
have  a  support  other  than  metal. 
Type  C  consists  of  a  layer  of 
photosensitive  plastic  call^  pho- 
tnpolymer  bonded  to  a  backing 
of  “Cronar”  polyester  film  base. 

One  of  the  biggest  advantages 
of  the  new  plate  is  that  existing 
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presses  need  not  be  undercut  to 
take  the  plate. 

Type  C  is  priced  at  $3  a 
square  foot  and  can  be  obtained 
in  10  different  sizes  ranging 
from  9  by  12  to  4014  by  50 
inches. 

Offset  Presses 

Fairchild  Graphic  Equipment 
showed  a  News  King  web  offset 
perfecting  press.  Color  King 
web  off.set  perfecting  press  and 
Teletypesetter  equipment. 

A  Lithomaster  web  offset 
press  and  Econ-O-Lith  i)late 
processor  were  included  in  the 
R.  Hoe  &  Co.  display. 

Heidelberg’s  patented  inter¬ 
changeable  plate  shell  system 
l)ermits  the  changeover  from 
dry  to  wet  offset  (letterset)  in 
less  than  one  minute.  On  dis¬ 
play  was  a  new  and  larger  size 
offset  press,  1714  x  2214,  with 
an  additional  distributor  inking 
j’oller. 

Western  Gear  Corp.  operated 
a  four-unit  Speedflex  Dateliner 
web  offset  i)erfector  publication 
press,  designed  to  prepuce  small 
newspapers  as  well  as  advertis¬ 
ing  i)ublications.  The  size  of  the 
press  was  22%  x  36.  Also  on 
exhibit  was  the  new  Dart  22- 
inch  cylinder  circumference  ro¬ 
tary  web  offset  printing  press 
for  combination  production  of 
continuous  and  snapout  forms. 

A  variety  of  presses  was 
shown  by  Miehle-Goss-Dexter, 
including  the  25-inch  Miehle 
dual-purpose  presses  to  provide 
a  comparison  of  both  offset  and 
the  new  letterset  process.  It  was 
a  first  showing  of  an  improved 
model  of  the  vertical  press  V- 
50X  ExtraVert. 

Also  shown  by  Harris  were 
the  Cottrell  Company’s  Van¬ 
guard  web  offset  newspaper 
press  Model  22  single  unit, 
printing  a  daily  four-page  pa¬ 
per  for  the  Westprint  show; 
Harris-Seybold  Co,,  with  a  new 
23x29  dual-purpose  offset-letter- 
set  press,  and  a  42-inch  Seybold 
Citation  magnetic  memory  pa¬ 
per  cutter. 

For  Color  Separation 

General  Binding  Corporation 
showed  a  new  automatic  colla¬ 
tor,  the  Automatic  8,  which  col¬ 
lates  24,000  sheets  an  hour, 
staples,  punches  holes,  and  has 
all  eight  bins  fully  visible  for 
detecting  blanks  or  imperfect 
sheets.  GBC  also  showed  a  heat 
and  pressure  laminating  ma¬ 
chine,  using  Mylar  film,  which 
has  a  width  of  4  to  60  inches, 
geared  especially  for  book  and 
paperback  publishers. 

Thomas  Collators  also  showed 
some  large-scale  gathering 
equipment. 

Fairchild  Scan-A-Graver  was 
demonstrating  Scan-a-Color,  by 

for  July  4,  1964 


Cleveland 

T.  Cyril  Noon  has  been  pro¬ 
moted  to  vicepresident  —  engi¬ 
neering  and  research  for  Harris- 
Intertype  Corporation,  manufac¬ 
turer  of  printing  equipment  and 
electronic  products. 

W.  R.  Spiller,  who  formerly 
held  the  post,  has  been  appoint¬ 
ed  senior  vicepresident — engi¬ 
neering. 

In  making  the  announcement. 
Chairman  George  S.  Dively  said, 
“These  moves  are  part  of  a  cor¬ 
porate-wide  program  to  further 
accelerate  technological  devel¬ 
opment  at  Harris-Intertype.” 

Mr,  Noon,  48,  has  been  assist¬ 
ant  vicepresident — engineering 
and  research  since  joining  the 
company  in  1962.  Prior  to  that 
he  was  with  Thompson  Ramo 
Wooldridge  Inc.  as  director  of 
the  Tapco  division’s  1,000-man 


which  color  transparencies  are 
put  on  the  rotating  cylinder  for 
scanning,  with  filters  separat¬ 
ing  the  colors  and  producing 
plates  for  the  press. 

Printing  Arts  Research  Labo¬ 
ratories  in  Santa  Barbara  made 
“instant  negatives”  through  use 
of  special  ink  and  conversion 
film,  by  which  the  ink  on  the 
reproduction  proof  was  offset 


engineering  department. 

“In  their  new  positions,”  said 
Mr.  Dively,  “we  expect  Noon 
and  Spiller  to  lead  and  guide  the 
corporation’s  enlarged  product- 
development  programs  at  its 
nine  operating  divisions  and  the 
Research  Center  in  Cleveland.” 

Mr.  Spiller,  who  has  held  the 
engineering  vicepresidency  since 
1953,  has  been  with  Harris-In¬ 
tertype  for  25  years.  He  is  cred¬ 
ited  with  playing  an  important 
role  in  product-development  pro¬ 
grams  which  contributed  mate¬ 
rially  to  the  company’s  growth 
from  $5  million  to  $100  million 
annual  sales  during  that  time. 

Mr.  Noon  was  an  honor  grad¬ 
uate  in  mechanical  engineering 
from  the  University  of  Iowa; 
holds  numerous  patents  and  is 
active  in  engineering  and  tech¬ 
nical  organizations. 


onto  film  to  avoid  the  process 
camera  and  lower  the  outlay 
for  equipment. 

Converkal,  a  film  which  is 
converted  instantly  into  a  high- 
quality  negative  for  making  off¬ 
set  printing  plates  by  being 
rolled  over  heated  type,  was 
shown  by  Kal/Graphic  Inc.  an 
affiliate  of  Kalvar  Corporation 
of  New  Orleans. 
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BOOKS  IN  REVIEW 

Prejudicial  News 
Examined  in  Detail 


FREE  PRESS— FAIR  TRIAL.  Edited 
by  Fred  E.  Inliau.  Northwestern 
University  School  of  Law,  357  E. 
Chiraito  Ave.,  Chicago,  III.  202 
pages.  $5. 

The  conflict  between  freedom 
of  the  press  and  the  ripht  of  an 
accused  person  to  a  fair  criminal 
trial  is  explored  in  detail  in  a 
new  book  published  by  the 
Northwestern  University  School 
of  Law.  , 

“Free  Press — Fair  Trial”  is 
the  report  of  a  conference  on 
prejudicial  news  reporting  in 
criminal  cases  which  was  con¬ 
ducted  by  the  University’s  Law 
School  and  Medill  School  of 
Journalism  in  1962  under  a 
gfrant  from  the  Ford  Foundation. 

“Recent  events — and  particu¬ 
larly  the  news  coverage  of  the 
assassination  of  President  Ken¬ 
nedy  and  the  killing  of  his  al¬ 
leged  assassin — have  made  the 
subject  of  crime  news  reporting 
an  even  more  critical  issue  than 
it  was  at  the  time  of  the  Confer¬ 
ence  and  has  led  us  to  publish  the 
full  report  at  this  time,”  said  the 
book’s  editor,  Fred  E.  Inbau, 
Northwestern  law  professor. 

22  Participate 

The  22  conference  participants 
whose  papers  are  presented  in¬ 
clude  eight  news  executives, 
three  professors  of  journalism, 
two  judges,  four  practicing 
lawyers,  three  law  professors 
and  two  police  officials. 

“Their  subject  matter,”  said 
Prof.  Inbau,  “concerns  one  of 
the  most  critical  current  prob¬ 
lems  in  the  administration  of 
criminal  justice:  the  conflict  be¬ 
tween  two  substantial  constitu¬ 
tional  guarantees — freedom  of 
the  press,  and  the  right  of  an 
accused  person  to  a  fair  criminal 
trial.” 

Among  the  views  presented 
are:  “Freedom  of  the  Press  in 
Crime  News  Reporting,”  by 
Herbert  Brucker,  editor  of  the 
Hartford  (Conn.)  Courant; 
“The  Defense  Lawj'er’s  Concern 
About  News  Reporting  In  Crim¬ 
inal  Cases,”  by  Harris  B.  Stein¬ 
berg,  New  York,  the  past  presi¬ 
dent  of  the  National  Association 
of  Defense  Lawyers  in  Criminal 
Cases,  and  the  “The  Law  Re¬ 
lating  To  Prejudicial  News  Re¬ 
porting  In  Criminal  Cases,”  by 
James  R.  Thomson,  assistant 
state’s  attorney.  Cook  County, 
Ill.,  and  Prof.  J.  P.  Morton  of 
Osgoode  Law  School,  Toronto, 
Canada. 

Other  participants  include: 


Judge  Richard  B.  Austin,  United 
States  District  Court,  Chicago; 
Edward  L.  Barrett  Jr.,  professor 
of  law.  University  of  California, 
Berkeley;  Clayte  Binion,  assist¬ 
ant  managing  editor,  Houston 
(Tex.)  Chronicle;  Richard 
Doyle,  managing  editor,  Toronto 
Globe  and  Mail;  Thomas  Eaton, 
vicepresident,  WTIC,  Hartford, 
Conn.;  Don  M.  Gillmor,  associ¬ 
ate  professor  of  journalism.  Uni¬ 
versity  of  North  Dakota. 

Bert  M.  Keating,  district  at¬ 
torney,  second  judicial  district  of 
Colorado,  Denver;  John  McMul- 
lan,  assistant  managing  editor, 
Miami  (Fla.)  Herald;  Neil  V. 
McNeil,  journalism  instructor, 
MiHlill  School  of  Journalism; 
Bernard  S.  Meyer,  justice.  Su¬ 
preme  Court  of  the  State  of  New 
York,  Mineola;  W.  H.  Parker, 
chief  of  police,  Los  Angeles; 
Don  H.  Reuben,  attorney,  Chi¬ 
cago. 

Harrj’  Sonneborn,  managing 
editor,  Miltvaukee  (Wis.)  Jour¬ 
nal;  John  Stanton,  managing 
editor,  Chicago  Daily  News; 
Mort  Stern,  editorial  page  edi¬ 
tor,  Denver  (Colo.)  Post;  Minor 
K.  Wilson,  aide  to  superintend¬ 
ent  of  police,  Chicago. 

The  conference  was  directed 
by  Prof.  Inbau  and  the  late 
David  E.  Better,  Northwestern 
professor  of  journalism. 

4c  « 

Newspaper  editorial  writers 
will  want  to  study  a  thoroughly 
researched,  documented  and  dis¬ 
turbing  analytical  study,  “The 
John  Birch  Society:  Anatomy 
of  a  Protest”  (Beacon  Press,  25 
Beacon  St.,  Boston  8,  Mass.  169 
pages.  $4.50).  The  author  is  Dr. 
J.  Allen  Broyles,  sociologist  and 
minister  in  Boothbay  Harbor, 
Me. 

♦  *  « 

Dr.  Frank  Luther  Mott,  dean 
emeritus  of  the  University  of 
Missouri  School  of  Journalism 
and  professor  of  journalism,  has 
been  granted  a  fellowship  by  the 
American  Council  of  Learned 
Societies  to  enable  him  to  finish 
writing  Volume  5  of  his  “His¬ 
tory  of  American  Magazines.” 
He  will  begin  a  leave  from  his 
classes  in  September  and  will 
spend  some  months  in  Washing¬ 
ton  to  do  research.  Harvard 
University  Press  is  the  pub¬ 
lisher  of  all  the  volumes.  Dean 
Mott  won  a  Pulitzer  Prize  in 
1939  for  Volumes  2  and  3  and 
the  Bancroft  Prize  for  American 
History  for  Volume  4  in  1958. 


Books  Of,  By 

Or  For  Newsmen 

. . . 

Roger  Barton,  editor.  Media/ 
scope  magazine,  is  author  of 
“Media  in  Advertising”  (Mc¬ 
Graw-Hill.  206  pages.  $12.50). 
The  book  is  for  advertising 
people  concerned  either  with 
planning  or  buying  space  and 
time. 

Oliver  Pilat,  New  York  Post, 
who  is  the  author  of  “Pegler: 
Angry  Man  of  the  Press”  (Bea¬ 
con  Press,  Boston.  $5)  and  four 
other  books,  is  now  planning  to 
undertake  biographies  of  two 
other  famous  syndicated  news¬ 
paper  columnists.  Drew  Pearson 
and  Walter  Winchell,  in  that 
order. 

Louis  Cassels,  writer  on  re¬ 
ligion  for  the  United  Press 
International,  discusses  basic 
doctrines  of  the  Christian  faith 
in  “Christian  Primer”  (Double¬ 
day.  $2.95). 

Richard  Kluger,  book  editor. 
New  York  Herald  Tribune,  and 
editor  of  Book  Week,  literary 
supplement  of  the  Trib,  the 
Washington  (D.  C.)  Post  and 
the  San  Francisco  (Calif.)  Ex¬ 
aminer,  has  written  a  first  novel, 
“When  the  Bough  Breaks” 
(Doubleday.  July  10). 

A  first  book  of  poetry  by  Hod- 
ding  Carter,  editor  and  pub¬ 
lisher,  Greenville  (Miss.)  Delta 
Democrat-Times,  is  “The  Ballad 
of  Catfoot  Grimes  and  Other 
Verses”  (Doubleday.  July  3). 

“Contemporary  Quotations,”  a 
new  reference  book  with  3,500 
notable  remarks  by  more  than 
1,300  persons  from  1950  to  the 
present,  will  be  published  July 
30  by  Thomas  Y.  Crowell  Co. 
The  compiler  is  James  B.  Simp¬ 
son,  w'hose  earlier  collection  was 
published  in  1957.  The  book  has 
30  sections  and  two  complete 
indexes:  source  and  subject. 

Stan  Isaacs,  sports  columnist, 
Newsday,  Long  Island,  is  author 
of  “Careers  and  Opportunities 
in  Sports,”  which  Dutton  pub¬ 
lishes  in  September.  ($4.50). 

Poppy  Cannon,  senior  food 
editor.  General  Features  Syndi¬ 
cate,  has  written  “The  Frozen- 
Foods  Cookbook”  (Thomas  Y. 
Crowell  Co.  Oct.  5.  320  pages. 
$4.50). 

“The  Wooden  Horseshoe,”  a 
novel  published  by  Doubleday,  is 
by  Leonard  Sanders,  Fort  Worth 
(Tex.)  Star-Telegram  morning 
copy  desk.  The  story  is  about 
city  government  in  Texas.  “In 


newspaper  reporting,  I  have 
been  appalled  at  the  1;  k  of 
interest  in  city  governmer;  —the 
government  closest  to  us  a  d  the 
one  that  most  affects  our  daily 
lives,”  Mr.  Sanders  said  n  ex¬ 
planation  of  his  motivation.  Mr. 
Sanders  formerly  worked  on  the 
Wichita  Falls  (Tex.)  P'cord- 
News,  Oklahoma  City  ilaily 
Oklahoman,  Norman  (Okla.) 
Transcript  and  Enid  (Okla.) 
News-Eagle.  He  is  a  former 
managing  editor  of  the  Okla¬ 
homa  Publisher,  magazine  of  the 
Oklahoma  Press  Association. 

A  collection  of  columns  and 
broadcasts  by  Eric  Sevareid, 
Hall  Syndicate  columnist  and 
telecaster,  is  “This  Is  Eric  Seva¬ 
reid”  (McGraw-Hill.  July  20. 
$5.95) . 

Paul  Scott  Mowrer  was  a 
newspaperman  for  45  years, 
mainly  as  a  celebrated  foreign 
correspondent  of  the  Chicago 
Daily  News.  Since  1949  he  has 
lived  in  retirement  at  Chocorua, 
N.  H.,  where  he  has  written 
seven  volumes  of  poetrj'.  His 
new  book  of  verse,  distilling  his 
insight  into  foreign  affairs,  is 
“School  For  Diplomats”  (The 
Golden  Quill  Press,  Frances- 
town,  N.  H.  $3),  The  book  is 
illustrated  by  Emery  Kelen, 
a  world-famous  artist  who  was 
lx)m  in  Hungary. 

“The  Kennedy  Years”  will  be 
published  Nov.  22  (320  pages. 
$16)  by  Viking  Press.  The  chron¬ 
ological  narrative  in  words  and 
pictures  of  the  life  and  times  of 
President  Kennedy  will  be  taken 
from  the  New  York  Times.  It 
will  be  edited  by  members  of  the 
Times  .staff  under  direction  of 
Harold  Faber,  day  national  news 
editor. 

The  Thomas  Y.  Crowell  Co.  on 
Oct.  5  publishes  “Cuban  Jour¬ 
nal,”  by  Mohammed  A.  Rauf  Jr., 
a  Scripps-Howard  Newspaper 
Alliance  reporter,  now  assigned 
to  the  Cleveland  (Ohio)  Press. 
The  book  is  an  eye-witness  ac¬ 
count  of  Castro’s  Cuba.  The 
author  is  the  son  of  an  Urdu- 
language  newspaper  publisher  in 
Lucknow,  India.  He  began  his 
training  for  a  career  in  journal¬ 
ism  at  Lucknow  University, 
w’here  he  received  a  bachelor’s 
degree.  Through  a  loan  from 
Erwin  Canham,  Christian  Scir 
ence  Monitor,  he  came  to  the 
U.S.  in  1958  to  continue  his 
studies  at  American  University 
in  Washington. 

Robert  Cairns,  formerly  with 
the  Pittsburgh  (Pa.)  Sun-TeU- 
graph  and  once  news  editor  of 
an  English-language  newspaper 
in  Beirut,  Lebanon,  has  writta 
a  first  novel  with  a  Middle  East 
setting,  “The  Two  O’clock  Sun” 
(Random  House.  July  7). 
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WESTERN  CARTOONISTS — Planning  the  first  annual  Western  conven¬ 
tion  of  the  National  Cartoonists  Society  July  3 1 -Aug.  2  at  Santa  Cruz, 
Calif.,  are:  (seated,  from  left)  George  Crenshaw  ("Nubbin"),  Bob 
Barnes  ("The  Better  Half"),  Frank  O'Neal  ("Short  Ribs");  (standing, 
from  left)  Bob  Meyer,  coordinator  for  an  Optimists  Club  parade  at  the 
convention;  Fred  Toole,  PR  rep  for  Hank  Ketcham  ("Dennis  the  Men¬ 
ace");  Walt  Bohrer,  liaison  between  cartoonists  and  Optimists;  Dick 
Brandberg,  general  chairman  of  parade. 


SYNDK  slES 

Canoonists 
Opf  n  Comics 
Sho  w  at  Fair 

The  Nt  \vsi)aper  Comics  Coun¬ 
cil  oper.t'd  its  “Cavalcade  of 
American  Comics”  in  the  pround- 
floor  lobby  of  the  Better  Living 
Center  at  the  New  York  World’s 
Fair  June  23. 

Milton  Caniff  (“Steve  Can¬ 
yon”)  .s<  rved  as  master  of  cere¬ 
monies  at  the  opening  and  intro¬ 
duced  a  group  of  his  fellow  car¬ 
toonists,  who  gave  “chalk-talks” 
aimed  at  bringing  their  cartoon 
characters  to  life  for  Fair-goers. 

The  e  xhibit  is  in  two  main 
parts.  One  is  “A  History  of 
Comic  Strips  from  1897  to  To¬ 
day.”  This  includes  rare  and 
colorful  examples  of  such  early 
"funnies”  as  “Happy  Hooligan,” 
“Buster  Brown,”  “Krazy  Kat” 
and  “Katzenjammer  Kids.”  They 
are  from  the  million-item  private 
collection  of  Gordon  Campbell, 
Nashville,  Tenn.,  art  director. 
The  other  section  of  the  exhibit 
is  made  up  of  original  .strips  and 
panels  drawn  by  members  of  the 
Newspaper  Comics  Council  and 
the  National  Cartoonists  Society. 

.Artists  .Appear 

In  addition  to  Mr.  Caniff,  art¬ 
ists  on  the  opening  program 
were  Vernon  Greene  (“Bringing 
Up  Father”),  Mell  Lazarus 
(“Miss  Peach”),  Alfred  Andri- 
ola  (“Kerry  Drake”),  Johnny 
Hart  (“B.C.”),  Mel  Casson 
(“Sparky”),  Leonard  Starr 
(“On  Stage”),  Dick  Cavalli 
(“Morty  Meekle”),  and  A1  Capp 
(“L’il  Abner”). 

Charles  Kline  (Metro  Sunday 
(k)mics),  president  of  the  News¬ 
paper  Comics  Council,  announced 
that  cartoonists  who  are  inter- 
\iewed  each  Friday  from  1  to 
4  p.m.  at  the  RCA  Communica¬ 
tions  Center  at  the  Fair  under 
the  leadership  of  Vei-non  Greene 
for  color  telecasting  later  to 
points  throughout  the  Fair  will 
then  make  5  o’clock  appearances 
on  stage  at  the  exhibit  in  the 
Better  Living  Center. 

The  traveling  “Cavalcade  of 
American  Comics”  went  on  dis¬ 
play  at  the  San  Diego  County 
Bair  June  26  and  will  remain 
through  July  6.  Paula  Kent,  pi'o- 
ootion  director  of  the  San  Diego 
(Calif.)  Union  and  Tribune,  is 
in  charge.  It  is  planned  that 
150,000  copies  of  a  color  bro- 
tliure  on  newspaper  comics  will 
j*  distributed.  At  recent  exhibits 
Minneapolis  and  Pittsburgh, 
i5,000  copies  were  distributed  at 
**ch  show. 


Irish  Introduce 
Bowling  ill  Press 

With  the  sale  of  the  Don 
Carter-Marion  Ladewig  “Bowl¬ 
ing  Tips”  column  to  the  Dublin 
Suyiday  Independent,  10  -  pin 
lx)wling  finally  has  broken  into 
Ireland.  According  to  Cecil 
Brooks  of  Great  Britain’s  In¬ 
corporated  Press,  who  negoti¬ 
ated  the  sale  for  stateside  Na¬ 
tional  Newspaper  Syndicate, 
bowling  American  .style  is  creat¬ 
ing  quite  a  stir. 

In  Dublin,  where  no  10-))in 
l)owling  ever  existed  before,  the 
editor  scanned  all  of  the  avail¬ 


able  material  from  the  United  , 
States  and  finally  chose  “Bowl-  i 
ing  Tips”  as  the  best,  not  only  ; 
for  catching  the  practicing  I 
bowler,  but  for  giving  the  in-  ■ 
sti'uction  necessary  to  people 
who  had  never  .seen  a  10-pin 
before.  *  «  v 

Joseph  P.  Wynne 

Joseph  P.  Wynne,  61,  i)roduc- 
tion  manager  of  the  Chicago 
Tribune-New  York  News  Syndi¬ 
cate,  died  unexpectedly  .June  28. 
He  worked  for  the  old  P.  &  A. 
picture  service  and  joined  the  i 
syndicate  in  1932,  helping  found 
its  New  York  office. 


DISTINGUISHED  VISITOR — In  a  visit  to  King  Features  Syndicate 
headquarters,  Harish  Jain,  chairman  of  the  board  of  Advertising  Films 
of  India,  Pvt.,  Ltd.,  Bombay,  points  out  the  expanding  markets  of 
India  and  Ceylon,  areas  for  which  his  firm  is  the  KFS  authorized  sales 
representative.  Smiling  appreciatively  are  John  A.  Brogan,  King  Fea¬ 
tures  vicepresident  and  director  of  foreign  business  (right),  and  John 
Donald,  KFS  assistant  foreign  sales  manager  (center). 
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Teen  Crime  Raises 
Publicity  Question 


San  Bernardino,  Calif. 

The  usually  normal  and  sel¬ 
dom  noticed  juvenile  proceedings 
in  San  Bernardino  have  been 
sharply  upset  by  two  recent  is¬ 
sues  in  which  the  Sun-Telegram 
has  become  entangled. 

As  a  result  of  the  first  inci¬ 
dent,  the  San  Bernardino  City 
Council  ordered  the  chief  of 
police  to  write  a  letter  to  the 
newspaper  requesting  that  the 
names  of  juvenile  offenders  in¬ 
volved  in  serious  crimes  be 
printed  and  included  in  news 
stories. 

Just  before  its  ac(iuisition  by 
the  Times-Mirror  Co.  of  Los 
Angeles  was  announced,  the 
Sun-Telegram  said  its  editorial 
council  had  decided  to  accede 
to  the  request. 

The  newspaper  explained  that 
there  was  a  growing  lielief  that 
there  can  be  too  much  coddling 
of  juvenile  offenders  and  it  also 
believed  that  people  of  a  com¬ 
munity  have  a  right  to  know 
what  the  law  enforcement  prob¬ 
lem  is. 

It  has  been  the  policy  of 
the  newspaper  not  to  use  the 
names  of  juvenile  offenders  ex¬ 
cept  in  cases  of  extremely  vio¬ 
lent  crimes. 

The  council  stated  conferences 
would  be  held  with  officials  be¬ 
fore  a  decision  was  made. 

In  the  second  incident  the 
newspaper  has  taken  up  the 
cause  of  a  mother  who  has  de¬ 
manded  that  the  juvenile  court 
hold  an  open  hearing  on  charges 
involving  one  of  her  12-year- 
old  twin  sons. 

The  first  incident  arose  on  a 
Saturday  night  (June  6)  when 
a  savage  attack  was  made  on  a 
car  and  its  occupants  by  a  teen¬ 
age  thug  wielding  a  tire  iron. 

One  of  the  witnesses  was  Paul 
Brown,  manager  of  a  movie 
theater,  who  appeared  at  a  City 
Council  meeting  and  declared: 
“Something  must  be  wrong  when 
these  hoods  can  get  out  on  the 
streets  the  next  day.” 

He  triggered  a  90-minute  dis¬ 
cussion  by  council  membeis  on 
the  merits  of  publishing  the 
names  of  juvenile  offenders  and 
of  their  parents  when  seiious 
crimes  are  involved  as  a  deter¬ 
rent  to  delinquency. 

Lee  I.  Robb,  police  chief,  said, 
“Today’s  juvenile  laws  are  like 
the  Volstead  act  —  a  noble  ex¬ 
periment,  and  someday  we  will 
need  to  go  back  to  handling  de¬ 
linquency  under  the  criminal 
codes.” 

On  Monday  (June  15)  he  was 
ordered  by  the  council  to  write 


to  the  newspaper  and  ask  that 
the  names  of  juvenile  offenders 
be  printed. 

The  second  incident  arose  four 
days  later. 

“The  eggheads  who  think 
they’re  doing  my  family  a  favor 
by  not  allowing  the  hearings  in 
open  court  are  wrong,”  asserted 
Mrs.  Francis  Delores  Rowe,  who 
admitted,  “Yes,  both  my  hus¬ 
band  and  I  are  embarrassed  be¬ 
cause  of  our  failure  to  control 
our  sons,  but  what  can  be  done 
now  to  prevent  them  from  going 
on  in  a  life  of  crime?” 

One  twin,  Robert,  is  guilty, 
Mrs.  Rowe  said,  but  she  con¬ 
tends  that  if  a  public  hearing 
were  held  the  innocence  of  the 
other  boy  would  be  proved  and 
it  would  act  as  a  greater  deter¬ 
rent  to  future  crime. 

The  Juvenile  Code  reads: 

“Unless  requested  by  the 
minor  concerning  whom  the 
petition  has  been  filed  and  any 
parent  or  guardian  present,  the 
public  shall  not  be  admitted  to 
a  juvenile  court  hearing.  The 
judge  or  referee  may  nev'erthe- 
less  admit  such  persons  as  he 
deems  to  have  a  direct  and 
legitimate  interest  in  the  par¬ 
ticular  case  or  the  work  of  the 
court.” 

Juvenile  Court  Judge  Edward 
P.  Fogg  opened  the  hearing  June 
2(i.  It  was  the  first  time  a  Sun- 
Telegram  police  leporter  cov¬ 
ered  a  hearing  in  that  court. 
The  judge  emphasized  it  was 
not  a  trial,  and  it  was  not  to 
be  construed  as  a  criminal  case. 


Trucks  Convoy 
Newly-Weds 

Chicago 

When  Mary  Dunham,  Chi¬ 
cago  Sun-Times  society  reporter, 
married  Thomas  Day,  Sun-Times 
reporter  on  June  20  they 
couldn’t — in  fact  didn’t  want  to 
— shake  the  newspaper  motif. 

Upon  leaving  the  church  they 
were  greeted  by  a  three-truck 
carav'an  arranged  by  the  circu¬ 
lation  department  which  con¬ 
voyed  the  wedding  party  to  a 
restaurant  for  the  leception. 

Mr.  Day’s  father.  Price  Day, 
editor-in-chief  of  the  Baltimore 
Sun  papers,  his  mother,  and 
three  brothers,  two  of  them  re¬ 
porters,  were  among  the  wetl- 
ding  guests. 

• 

Frieinl  ainl  Conscience 

Cambridge,  Mass. 

Conferring  an  honorary  de¬ 
gree  of  Doctor  of  Humane 
Letters  on  Louis  M.  Lyons  June 
11,  Harvard  University  said  in 
the  citation:  “A  grateful  univer¬ 
sity  salutes  this  friend  and  con¬ 
science  of  a  journalistic  genera¬ 
tion.”  Mr.  Lyons  served  since 
1939  as  curator  of  the  Nieman 
Fellowships.  He  retired  from  the 
post  this  June. 

• 

Nicholson  Named 

Oakland,  Calif. 

Norman  E.  Nicholson,  who 
joined  Kaiser  Industries  Corpo¬ 
ration  in  1958  after  a  IG-year 
news  career,  has  l>een  elected  a 
vicepresident  of  the  firm  and 
communications  assistant  to  the 
president. 


New  Fashion 
Supplement 
In  17  Papers 

A  new  fashion  suppk'ment 
will  be  inaugurated  this  fall 
when  Fashion  Previews  makes 
its  appearance  in  17  U.  S.  Sun¬ 
day  newspapers  Oct.  11. 

Thomas  Erwin,  president  of 
First  Fashion  Group  Inc.,  pub¬ 
lishers,  said  the  four-times-a- 
year  section  will  herald  the  tra¬ 
ditional  fashion  seasons.  It  will 
be  printed  on  40-pound  coated 
paper,  similar  in  format  to 
Vogue  and  Htvrper's  Bazaar.  It 
will  be  produced  at  Curtis  Pub¬ 
lishing  Company’s  Philadelphia 
plant. 

Closing  date  for  advertising 
in  the  first  issue  will  be  Aug.  14. 
The  publication  will  start  with 
a  circulation  of  8,822,123.  The 
jirice  for  a  bleed  four-color  page, 
the  minimum  space  unit  avail¬ 
able,  will  be  $31,500,  or  $3.57  per 
jiage  per  thousand  circulation. 
Mr.  Erwin  said  this  is  the  low¬ 
est  per  -  thousand  advertising 
rate  of  any  fashion  magazine  or 
newspaper  supplement  today. 

The  following  newspapers  will 
carry  Fashion  Previews:  Balti¬ 
more  Sun,  Boston  Herald,  Chi¬ 
cago  Tribune,  (Cleveland)  Plain 
Dealer,  Detroit  Xews,  Houston 
Chronicle,  Los  Angeles  Times, 
Miami  Herald,  Minneapolis  Tri¬ 
bune,  Xew  York  He7'ald  Tri¬ 
bune,  Oakland  Tribune,  Phila¬ 
delphia  Inquirer,  Pittsburgh 
Press,  San  Francisco  Examiner, 
St.  Louis  Post-Dispatch,  Si 
Paul  Pioneer  Press,  and  Wash¬ 
ington  Post. 


NEW  YORK  TELEPHONE  COMPANY 

To  Totophooo  Bu9ino$s  O^co:  Did  iff 
Ptymmnt  loctHons  shown  in  front  of  diroetory 
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LOCAL  SEKVICE  AND  EQUIPMENT 

On*  Month  m  Adw«fK«.  Unit  Atlow*nc« 

ADDITIONAL  MESSAGE  UNITS  to  D*U  o(  KII281629 

(Sm  BkIi  of  till) 

TOLL  CALLS  AND  TELEGRAMS.  SUNimiiI  cncleMd  . 

OTHER  CHARGES  OR  CREDITS.  EipUaation  •neloud 


LOCAl  TAX 

469.88 

506.93 


1.30 


0.  S.  TAX 

1153.96 

1408.15 

2351.48 

21.59 


inU:?! 

25866.27 

55.40e 


IALANCE  from  last  bill.  PImm  diir#f8rd  thit  •mount  if  pold 


total  56138.45 


JUST  PICTURE  THIS  in  your  accounts  payable  ledger!  It's  the  New  York  Times'  telephone  bill  for 
April.  Note  that  the  75  local  messages — one  month's  limit — were  exceeded  by  281,629.  The  bill  was 
shown  to  Times  employes  in  connection  with  the  changeover  to  a  new  direct-dialing  system.  For  58 
years  the  main  line  call  for  fhe  Times  has  had  1000  in  it;  now  the  number's  556-1234. 
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Gh  e  Us  a  Program, 
Sul’urbans  Tell  NEA 


Three  iiburban  newspaper  Mr.  Tucker  maintained  that 
publisher  r  have  called  on  the  suburban  newspapers  had  dif- 
National  Editorial  Association 
to  develoj-  a  profrram  more  fitted 
to  the  needs  of  newspapers  such 
as  their  own.  distribution. 


ferent  internal  jrroblems  than 
their  “rural  brethren”  in  such 
areas  as  labor,  competition  and 
‘We  are  in  a  far 
more  competitive  market,”  he 
said,  “and  we  are  competing  with 
iiual  convention  of  the  group  last  the  largest  newspapers  in  the 
New  York,  the  three  country.  We  have  different  dis- 
has  tribution  techniques  and  prob¬ 
lems  which  we  share  with  our 
fellow  suburban  publishers.  But 
Carll  Tucker  Jr.,  publisher  of  NEA  as  it  is  presently  set  up  is 
”  not  of  any  assistance  to  us  in 

these  areas.” 

Positive  Aspects 

Mr.  Tucker  then  cited  the  posi¬ 
tive  aspects  of  NEA  member¬ 
ship,  particularly  in  the  area  of 
national  legislation.  “We  all 
need  a  voice  on  Capitol  Hill,”  he 
.said.  “NEA  serves  an  important 


week  in 
maintained 
"failed  to  accommodate  the  new¬ 
comers”  of  suburban  journalism, 


Trader,  called  the  suburban 
dailies  and  non-dailies  a  third 
.-iegment  of  newspapers  and  said 
NEA  has  not  given  this  group 
anything  constructive  in  its  pro¬ 
gram  to  “take  home  and  munch 


NEA,  could  not  sell  the  sub¬ 
urban  group  in  the  same  package 
as  it  sold  rural  newspapers  be- 
‘mixing 


NEA  press  tours  to  foreign 
countries  were  also  “vital  and 
useful”  and  said  that  he  came 
back  last  year  from  one  to 
Africa  “far  wiser.” 

Mr.  Tucker,  a  member  of  the 
their  own  Suburban  Press  Foundation, 
advertising  said  that  organization  was  not 
newspapers  in  competition  with  NEA  but 
lal  represen-  offered  supplementary  services. 
■  papers,  Mr.  Charles  R.  Lenahan,  Hamden 
should  band  (Conn.)  Chronicle,  said  the  dif- 
s.  ference  between  suburban  and 


cause  this  was 
apples  and  jieas.’ 

He  claimed  that  ANR 


GOINS  TO  THE  WORLD'S  FAIR? — David  Reynaud,  left,  of  Lutcher 
(La.)  News-Examiner,  and  John  W.  Finney,  of  Columbia  (Tenn.)  Daily 
Herald,  faced  up  to  that  problem  when  they  registered  for  NEA  sessions. 
Mr.  Finney  helped  to  conduct  a  panel  discussion  on  newspaper  problems. 
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NATIONAL  EDITORIAL  ASSOCIATION  members  at  convention  in 
New  York  last  week:  James  R.  Blair,  left,  of  Americus  (Sa.)  Times- 
Recorder,  and  Glenn  McNeil,  manager  of  Tennessee  Press  Association, 
Knoxville. 


rural  jiapers  was  not  one  of  size 
or  ([uality  but  of  problems.  “We 
arc  edited  differently,  produced 
differently,  sell  advertising  dif¬ 
ferently — literally  every  aspect 
is  different,  as  different  as  radio 
from  television.” 

Trade  associations  have  not 
.shifted  to  the  changes  of  news¬ 
papers  which  followed  the  Sec¬ 
ond  World  War,  he  said.  “Sub¬ 
urban  dailies  and  weeklies  are 
growing  faster  than  any  other 
publishing  media  and  they  have 
liecome  a  dynamic  industry  unto 
themselves.  But  nowhere  is  this 
apparent  in  the  trade  associa¬ 
tions. 

“We  are  not  funny  little  men 
in  green  eyeshades,  which  is 
what  is  emphasized  most  in 
trade  associations.” 

Mr.  Lenahan,  also  a  member 
of  the  Suburban  Press  Founda¬ 
tion,  suggested  that  NEA  de¬ 
partmentalize  into  suburban  and 
rural  newspapers. 

John  Tilton,  Minneapolis 
(Minn.)  Suburban  Newspapers, 
predicted  that  in  the  Year  2000 
what  are  now  rural  communities 
will  be  great  suburban  centers 
and  he  claimed  that  the  discus¬ 
sion  on  suburban  newspapers 
“may  be  the  most  important  part 
of  this  convention.” 

Mr.  Tilton,  the  third  member 
on  the  i)anel  from  the  Suburban 
Press  Foundation,  said  there 
were  many  misconceptions  about 
SPF.  It  was  not  a  trade  associa¬ 
tion,  he  maintained.  It  had  no 
legislative  i)rogram,  no  conven¬ 
tions  as  such,  no  social  pro¬ 
grams. 

“It  is  a  working  seminar  and 
we  go  away  from  it  with  note- 
l)ook.s  full  of  notes  and  ideas, 
some  good  and  some  bad.  This  is 
the  only  meeting  my  people  fight 
to  attend.” 

Seavey  Is  President 

Gordon  B.  Seavey,  publisher 
of  the  weekly  Belmont  (Mass.) 
Citizen,  was  elected  president  of 
NEA  to  succeed  Max  Thomas, 


publisher  of  the  Kerrville  (Tex.) 
Daily  Times. 

NEA  has  6, .‘>00  publisher  and 
c'ditor  members. 

Mr.  Seavey,  a  director  of  NEA 
since  1957,  became  owner  and 
publisher  of  the  Belmont  Citizen 
in  19.S8.  Published  on  Fridays, 
the  Citizen  has  a  circulation  of 
more  than  4,000  in  one  of 
Boston’s  wealthiest  suburbs.  He 
received  a  B.S.  degree  in  eco¬ 
nomics  from  the  University  of 
New  Hampshire  in  1929  and 
studied  journalism  at  Boston 
University. 

John  L.  Fournier,  publisher  of 
the  Kent  (Wash.)  News-Jour¬ 
nal,  and  other  weekly  news¬ 
papers,  was  named  NEA  vice- 
president  for  1964-65. 

General  Excellence 

New  directors  are  Edward  K. 
Livermore,  Sapulpa  (Okla.) 
Daily  Herald,  region  8;  and 
Walter  Kane,  Bakersfield 
(Calif.)  Californian,  10. 

A  total  of  211  plaques  and 
certificates  were  awarded  in  the 
National  Better  Newspaper  Con¬ 
test.  Cited  for  general  excel¬ 
lence  in  their  divisions  were: 
Pontiac  (Mich.)  Press,  Olton 
(Tex.)  Enterprise,  Oberlin 
(Ohio)  News-Tribune,  Paramus 
(N.  J.)  Sunday  Post,  and  Bir¬ 
mingham  (Mich.)  Eccentric. 

The  Herrick  editorial  award 
went  to  .Millard  B.  Grimes,  Co¬ 
lumbus  (Ga.)  Ledger-Enquirer 
and  the  Amos  Award  for  leader¬ 
ship  in  publishing  was  conferred 
on  W.  Verne  McKinney,  co-pub¬ 
lisher  of  the  Hillsboro  (Ore.) 
.Argus.  Ralph  W.  Keller,  man¬ 
ager  of  Minnesota  Newspaper 
Association  since  1941,  was  pre- 
.sented  the  President’s  Award  of 
Merit. 

C.  W.  (Tex)  Cook,  president 
of  General  Foods  Corporation, 
urged  editors  to  tell  the  industry 
side  of  the  story  when  Washing¬ 
ton  agencies  criticize  the  food 
industry. 

( .Additional  story  on  page  17) 
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PHOTOGR  4PHY  Flint  (Mich.)  Journal  “\n  recog- 

- ^ -  nition  of  his  outstanding  con- 

A  -  1  •  tributions  to  the  cause  of  photo- 

/\  I  I  journalism  .  .  .  for  the  dedicated 

M.  J.  M.  C^.l  ■  assistance  to  the  Michigan  Press 

-  ^  Photographers  Association  .  .  . 

Ends  Beauty  Contest 

»  phasis  as  editor  of  the  Flint 

Bv  Rick  Friedman  n  c  # 

Phillips  Butler,  Scranton 

»»  r»  i.  A  (Pa.)  Times,  won  the  Joseph 
Complete  revision  of  its  m-  American  Face  Pageant  and  “outstanding 

ternal  stinicture  and  abolish-  became  the  last  of  the  ipj^jg^ship,  long  activity  and  ex- 

ment  of  all  beauty  contests  on  Hueens.  The  convention  \oted  to  contributions  to  NPPA 

the  national  level  were  approved  abolish  all  such  contests  on  the  .  .  Pn^tn  tmflitirin 


NPPA  Decentralizes, 
Ends  Beauty  Contest 


Bv  Rick  Friedman 


the  national  level  were  approved  abolish  all  such  contests  on  tne 
last  week  bv  the  National  Press  national  level  but  local  NPPA 


Photographers  Association. 


groups  will  be  permitted  to  hold 


Meeting  in  Las  Vegas,  Nev.,  contests. 


for  its  19th  annual  convention, 
the  group  adopteil  what  it 
termed  “more  decentralization” 
and  “more  grassroots  represen- 


The  “American  Face”  Pag- 


in  the  Costa  tradition.” 

Cush  Prizes 

Mr.  Butler  also  received 


eant  was  held  for  the  fiist  time  week’s  vacation  for  two  in  Ha- 
this  y(*ar,  replacing  the  Miss  waii  as  the  .sweep.stakes  award 


1  .*  ^  *  NPPA  Contest  It  was  a  short-  of  the  Nevada  Centennial  Photo 

and  more  grassroots  represen-  come.si.  it  a  snoii 

tation”  for  members.  Amending  lived  attempt  to  upgrade  the  Contest,  sponsored  by  tlie  Hotel 
its  con.stitution  to  reorganize  toj)  annual  beauty  contest  aspect  of  „  f ,  ' 

administration,  NPPA  made  the  the  convention.  Village  Hotel  and  United  Air- 


following  changes:  ^  . 

There  will  now  be  five  na-  Carolinas  Press  Photographers  the  sweepstakes  was  in  addi¬ 
tional  offices  —  president,  secre-  Association,  is  a  sophomore  in  tion  to  $2,400  in  picture  prizes 
tarj’,  treasurer,  past  president  home  economics  at  Winthrop  up  for  grabs  during  the  con- 
and  vicepresident.  The  vicepresi-  College,  Rock  Hill,  S.  C.  a  r  .  •  i  r 


Miss  Kelly,  repre.senting  the  lines. 


The  sweepstakes  was  in  addi¬ 
tion  to  $2,400  in  picture  prizes 


dent  will  be  elected  at  next  William  P.  Steven,  editor  of 
year’s  convention  in  Houston,  the  Hout^ton  (Tex.)  Chronicle, 
from  among  the  10  regional  di-  was  given  a  .Joseph  A.  Sprague 
rectors.  Award  “in  recognition  of  his 

There  will  lie  a  20-inan  board  dedication  to  the  cause  of  photo- 
of  directors  made  up  of  the  10  journalism  and  the  NPPA  .  .  . 
regional  directors  and  10  re-  as  evidenced  by  the  high  stand- 
gional  secretaries.  Regional  di-  ards  of  photojournalism  he  es- 
rector  is  the  new  title  for  what  tablished  as  a  newspaper  editor 
had  been  called  regional  vice-  in  Minneapolis  and  Houston.” 
president.  A  Sprague  Award  also  went 

j  „  to  Russell  V.  Hamm,  retired 

II  >  >roiip  photo  manager  of  the  Fort 

The  changes  came  from  rec-  Lauderdale  (Fla.)  Ncu's,  for 
ommendations  by  a  study  group  “the  guidance  and  encourage- 
which  was  formed  last  year  ment  freely  given  to  aspiring 
when  Joseph  Costa,  chairman  young  photographers  ...  a  co- 


William  P.  Steven,  editor  of  Nevada  Centennial  Com- 

the  Houston  (Tex.)  Chronicle,  set  up  a  photo  contest 

was  given  a  Joseph  A.  Sprague  be  completed  in  one  day  m 
Award  “in  recognition  of  his  which  conventioneers  competed 
dedication  to  the  cause  of  photo-  ^  prize  money  in  three 

j  .1  XTT5TJA  oateeories  —  Nevada  landscape, 

ournalism  and  the  NPPA  ...  l  u.-  •  n 

evidenced  by  the  high  etand-  arVeeTcSrSenter 

ards  of  photojournalism  he  es-  umn  ^  .uk.- 

put  up  $500  for  the  best  pic- 
tablished  as  a  newspaper  editor  '  «  a.  j  a  r.  • 

1  u  a  >i  tures  of  the  downtown  Casino 

in  Minneapolis  and  Houston.  /-.a  ahioj  a  ■ 

'  Center.  All  12  downtown  Casino 

A  Sprague  Award  also  went  Center  clubs  co-sponsored  this 
to  Russell  V.  Hamm,  retired  event. 

photo  manager  of  the  Fort  Harold’s  Club  and  Harrah’s 
Lauderdale  (Fla.)  Xeu'«,  for  Club,  both  of  Reno,  put  up  $500 
“the  guidance  and  encourage-  for  the  best  shots  of  Reno, 

ment  freely  given  to  aspiring  Downtown. 

young  photographers  .  .  .  a  co-  Han-ev’s  Wagon  Wheel  and 
operative  spirit  that  was  un-  Harrah’s  Stateline,  Iwth  of  Lake 


of  the  board,  announced  his  re-  operative  spirit  that  was  un-  Harrah’s  Stateline,  lioth  of  Lake 
tirement  effective  with  this  precedented  in  the  early  days  of  Tahoe,  put  un  $500  for  the  liest 
year’s  convention.  The  office  of  photojournalism  .  .  .  for  his  pio-  phots  of  Lake  Tahoe,  South 
chairman  of  the  board  has  been  neering  work  toward  the  im-  Shore. 

abolished.  Mr.  Costa  remains  as  provenient  of  sports  photogra-  Photographers  were  driven 
executive  editor  of  the  Xorionnl  phy.  ’  and  flown  to  numerous  Nevada 

PrcftK  Photographer  magazine.  The  Editor  of  the  Year  scenic  sights  for  picture  taking. 
A  council  made  up  of  the  10  Award  went  to  Ralph  B.  Curry,  Clint  Grant  of  the  Dallas 


PresK  Photographer  magazine. 

A  council  made  up  of  the  10 
regional  secretaries  and  10  re¬ 
gional  delegates  also  has  been 
eliminated. 

The  NPPA  central  office, 
which  had  been  at  the  Xcie  York 
Mirror,  will  operate  from  the 
home  base  of  the  president.  Of¬ 
fices  for  NPPA  magazine  will 
continue  at  30  E.  fiOth  Street, 
New  York. 

New  officers  elected  at  the 
convention  are: 

Cal  Olson,  Fargo  (N.  D.) 
Forum,  jiresident;  Bayard 
Lawes,  Rogal  Oak  (Mich.) 
Tribune,  secretary;  Marshall 
Dussinger,  Lancaster  ( Pa.) 
Newspapers,  treasurer;  J  i  in 
Bennett,  KLZ-tv,  Denver,  past 
president. 

I^asl  Ouwn 

Mary  Frances  Kelly,  of  Un¬ 
ion,  South  Carolina,  won  the 


fill 


TAKEN  FOR  A  RIDE — Ed  Maker,  Denver  Post,  who  won  the  award  for 
having  contributed  most  to  the  National  Press  Photographers'  Associa¬ 
tion,  is  shown  (right)  with  his  prize,  the  use  of  a  Buick  Riviera  for  a 
month.  At  left,  George  Shane,  Buick  manager  in  Denver,  presents  keys. 

EDITOR  SL 


(Tex.)  News  won  a  cigar  .  re 
Indian  from  the  Cigar  InsL  ,.te 
for  naming  the  cigar  stor.>  In¬ 
dian  in  the  Hotel  Sahara,  on- 
vention  headquarters.  His  in¬ 
ning  entry  was  “Big  Chief  I’an- 
0-Vegas.” 

Shoptalk  .sessions  started  off 
with  “Frontiers  of  the  Nt  vs,” 
a  new  Associated  Press  filn. 

Ted  Rozumalski,  NPPA  “I’ho- 
tographer  of  the  Year”  from  the 
Houston  Chronicle,  told  the 
group  how  he  took  some  of  the 
pictures  that  won  the  honor. 

George  Lockwood,  Sunday 
magazine  editor  of  the  Milirau- 
kee  (Wis.)  Journal,  discu.^sed 
“words  and  jiictures.” 

Bill  Dav'is,  director  of  photog¬ 
raphy  for  the  Louisville  (Ky.) 
Courier-Journal,  explained  how 
creativity  and  imagination  won 
the  Courier-Journal  “best  news¬ 
paper  use  of  photographs”  in 
the  1963  NPPA  photo  competi¬ 
tion. 

• 

Television  Station 
Not  in  T-M  Purchase 

Washington 

One  day  before  the  Times- 
Mirror  Company’s  purchase  of 
the  Sun  Company  at  San  Ber¬ 
nardino  was  announced,  June 
25,  the  license  for  K(3HU-tv 
was  surrendered  to  the  Federal 
Communications  Commission. 

The  San  Bernardino  publish¬ 
ing  and  printing  company  pur¬ 
chased  the  UHF  station  (chan¬ 
nel  18)  for  $180,000  a  little 
over  a  year  ago.  The  station,  on 
the  air  since  Feb.  26,  1962,  has 
reported  losses.  Its  operation 
ceased  June  24. 

Times-Mirror  disposed  of  its 
television  interest,  KTTV,  in 
May,  1963,  for  $10,300,000  to 
Metromedia  Inc. 

• 

Well-Verse<l  Team 

Poems  for  any  occasion  and 
expressing  any  mood  may  be 
found  among  the  12,000  con¬ 
tributed  to  the  yiew  York  Times 
each  year.  Only  four  or  five  are 
published  on  the  editorial  page 
each  week  and  the  poets  receive 
$25  —  regardless  of  the  length. 
The  influx  of  verse  keeps  two 
people  busy.  Mary'  Campanelli 
and  Tom  Lask  work  under  the 
supervision  of  John  B.  Oakes, 
editor  of  the  editorial  page. 
Mar\'  has  been  in  the  job  since 
1932'. 

Photo|{  Injured 

Atlanta 

Rudy  Faircloth,  AP  war  pho¬ 
tographer  who  recently  joined  , 
the  staff  of  the  new  Atlanta 
Times  after  operating  a  photo 
shop  here,  is  in  Grady  Hospital. 
Struck  by  a  car  June  15,  he  suf¬ 
fered  amputation  of  the  right  | 
leg  above  the  knee. 
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NEW  OFFICERS  of  the  Association  of  Newspaper  Classified  Adver¬ 
tising  Managers:  left  to  right,  Max  Taylor,  secretary,  Portland  Ore¬ 
gonian;  Edgar  Stanley,  president.  Daily  Oklahoman  and  Times;  Blanche 
Gates,  treasurer,  Monroe  (La.)  News  Star  and  World;  Ken  Ward, 
third  vicepresident,  Hartford  (Conn.)  Courant;  standing — Paul  Schulz, 
first  vicepresident,  Indianapolis  Star  and  News;  and  Frank  Lester, 
second  vicepresident,  Los  Angeles  Times. 


‘Best-Seller’ 
From  Times 
Book  Shelf 

Abraham  Michael  Rosenthal, 
12,  metropolitan  (city)  editor  of 
theA’<M’  York  Timen,  will  kindle 
the  hearts  of  multitudes  by  a 
book  to  he  i)ublished  July  8  by 
McGiaw-Hill  that  grew  out  of  a 
four-naragraph  murder  story. 

“Thirty-Eight  Witnesses”  tells 
j  how  Catherine  Genove.se  was 
'  murdered  while  .38  neighbors 
matched  and  only  one  telephoned 
the  i)olice. 

This  likely  candidate  for  the 
best-.seller  list  is  one  of  eight 
book.s  the  newly-formed  Times 
t)ook  development  division  has 
sponsored.  John  G.  Stewart, 
manager  of  the  division,  .said  he 
expects  to  show'  a  profit  on  oper¬ 
ations  sooner  than  was  expected. 

The  Times  makes  contracts 
with  l)ook  publishers.  One  of  its 
products  has  Ireen  selected  by  the 
Book-of-the-Month  Club  but  the 
title  cannot  be  revealed  yet. 

The  division  has  arranged  for 
publication  this  fall  of  a  book 
by  Anthony  Lewis,  entitled  “A 
Decade  of  Progress — Second 
American  Revolution.”  It  re¬ 
views  the  racial  story  since  the 
Supreme  Court  school  decision. 

Election  Handbook 

“Kennedy  Years,”  by  a  group 
of  Times  political  writers,  is 
scheduled  for  publication  Nov.  22 
by  Viking,  “The  New  York 
Times  Election  Handbook  — 
1964”  edited  by  Harold  Faber, 
has  had  a  sale  of  90,000  copies 
in  paperback  and  10,000  in  hard 
cover. 

The  author  of  a  Times  book 
receives  a  return  before  any 
money  accrues  to  the  newspa¬ 
per,  Mr.  Stewart  said. 

15  Books  In  Work 

“We  have  15  books  in  the 
works,”  Mr.  Stewart  said.  “Re¬ 
ception  of  our  books  so  far  indi¬ 
cates  the  division  will  be  in  the 
black  in  another  year.” 

Others  published  are  two 
crossword  puzzle  books,  “The 
Kew  York  Times  Style  Book” 
(McGraw-Hill);  “Lawns,” 
“Landscaping,”  and  “Trees  and 
Shrubs,”  by  Joan  Faust,  garden 
editor;  and  the  “New  York 
Times  Guide  to  Dining,”  by 
Craig  Clairborne,  food  editor. 

Considerable  excitement  has 
developed  over  “Thirty-Eight 
Witnesses.” 

The  murder  happened  March 
18.  A  four-paragraph  story  ap¬ 
peared  in  the  Times  March  14. 
I  Subsequently,  after  a  luncheon 
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with  the  Police  Commissioner 
who  told  how  38  had  watched, 
Mr.  Rosenthal  sent  Martin  Gans- 
berg  to  the  scene  to  investigate. 
The  reporter  spent  four  days 
talking  to  witnesses,  police,  and 
neighbors.  Out  of  his  investiga¬ 
tion  evolved  a  detailed  story  in 
the  March  27  issue. 

Mr.  Rosenthal  began  writing 
another  article  on  the  subject. 
Mr.  Stewart  saw  it  and  sug¬ 
gested  that  it  be  amplified  into  a 
book.  The  Rosenthal  article  ap¬ 
peared  in  the  Sunday  Magazine 
May  3.  Two  days  later,  Mr. 
Rosenthal  spent  from  10  A.M. 
to  5  P.M.  one  Tuesday  writing 
the  book  (87  pages,  $2.95). 

‘Afganislanitis’ 

Arthur  Ochs  Sulzberger,  pub¬ 
lisher,  wrote  the  introduction  in 
which  he  emphasized  the  local 
nature  of  the  Times,  which  is  so 
well  known  as  an  international 
and  national  newspaper. 

“Sometimes,”  he  wrote,  “we 
suffer  from  Afganistanitis — the 
theory  that  what  happens  in 
exotic  places  is  somehow  more 
important  than  what  happens  in 
Queens.  But  by  and  large,  and 
more  and  more,  we  hold  to  the 
realization  that  metropolitan 
news  is  the  essential  third  leg 
of  our  stool.” 

Mr.  Rosenthal  became  metro¬ 
politan  editor  last  year,  after  a 
two-year  assignment  in  Tokyo. 
He  has  been  with  the  paper  since 
1944. 

Mr.  Rosenthal,  a  native  New 
Yorker,  was  expelled  from  Po¬ 
land  for  probing  too  deeply  for 
news,  but  his  dispatches  from 
that  country  won  him  the  Pulit¬ 
zer  Prize  for  international  re¬ 
porting  in  1960. 

Mr.  Gansberg  received  a  flat 
sum  for  his  work  on  the  book. 
He  is  chairman  of  the  journalism 
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depai  tment  of  Fairleigh  Dicken¬ 
son  Univer.sity,  as  well  as  a 
reporter  and  copy  editor  on  the 
Times,  over  the  last  22  years. 

‘A  Strange  Job’ 

What  makes  the  book  so  read¬ 
able  for  newsmen  are  the  per¬ 
sonal  reactions  Mr.  Rosenthal 
reports  while  telling  the  larger 
story.  He  heads  a  staff  of  about 
200  reporters  and  editors. 

This  anecdote,  for  example : 

“Now,  early  in  my  newspaper 
career  I  encountered  the  stun¬ 
ning  reality  that  a  policeman 
does  not  have  to  answer  a  re¬ 
porter’s  questions.  This  truth 
broke  upon  me  when  I  had  been 
a  reporter  for  about  four  days. 
I  was  sent  out  to  cover  a  suicide 
at  a  ‘good  address’ — a  Park 
Avenue  Hotel.  .  .  . 

“A  detective  twelve  feet  tall 
opened  the  door,  and  I  started  to 
walk  forward,  where  I  was  in¬ 
troduced  to  his  hand,  about  three 
feet  wide,  held  up  before  my 
face. 

“  ‘Where  are  you  going  kid?’, 
he  asked. 

“  ‘There’s  a  suicide  here!’  ” 

“  ‘So?’ 

“  ‘Reporter.  I  want  to  come  in 
and  talk  to  you  and  see  the  body.’ 

“  ‘Beat  it.’ 

“  ‘But  I  am  from  the  Times,  a 
reporter.’ 

“  ‘So?’ 

“  ‘Don’t  you  care  if  I  get  the 
story  right?’  I  asked  righteously 
and  indignantly. 

“  ‘Four  eyes,’  said  the  detec¬ 
tive,  amiably,  ‘I  don’t  care  if 
you  drop  dead.’  Then  he  intro¬ 
duced  me  to  the  closed  door.  Thus 
I  learned  that,  contrary  to  what 
I  had  believed  as  an  article  of 
faith,  it  was  not  the  ordained, 
l)atriotic  duty  of  every  American 
to  answer  every  reporter’s  every 
question.” 


Personnel 
Group  Takes 
ANPA  Space 

The  Newsi)a})er  Personnel  Re¬ 
lations  Association  is  accepting 
an  arrangement  for  office  space 
at  the  headquarters  of  the 
AN  P.4  Labor  Relations  Commit¬ 
tee  in  Chicago. 

.4  member  of  the  ANPA  staff 
will  be  assigned  to  NPRA  affairs 
for  a  fixed  fee  and  ANPA  print¬ 
ing,  information  and  other  serv¬ 
ices  will  1)6  available  to  him. 
NPRA’s  newsletter  will  be  i)ub- 
lished  from  Chicago. 

Nothing  to  Fear 

Edwin  P.  Young,  of  the 
Providence  (R.  1.)  Journal  and 
Ihdletin,  NPRA  president,  said: 
“Let’s  lay  at  rest  the  fears  of  a 
few  of  our  members  that  NPRA 
is  being  taken  by  the  publishers, 
with  this  decision  to  make  use 
of  the  Chicago  office  of  ANPA. 

“The  same  thought  was  ex- 
l)ressed  by  some  editors  when 
the  American  Society  of  News¬ 
paper  Editors  established  its 
headquarters  at  the  New  York 
office  of  ANPA  after  years  of 
separate  operation.  The  ASNE 
not  only  has  not  lost  its  identity; 
it  is  stronger  than  ever,  and  is 
happy  as  a  Norfolk  clam  in  the 
process.” 

Gene  Giancarlo,  executive  sec¬ 
retary  of  ASNE,  mans  the  office 
at  750  Third  Avenue,  New  York. 
Previously,  ASNE  had  secre¬ 
tarial  offices  at  Wilmington, 
Dela. 

Also  voting  to  take  space  in 
the  ANPA  offices  is  the  Inter¬ 
national  Circulation  Managers 
Association.  Its  secretary-man¬ 
ager,  Robert  Macklin,  will  move 
from  Dallas  in  the  fall. 

• 

Gross  Leaves  ANPA 
For  Tliomson  Papers 

Chicago 

A.  Richard  Gross,  an  execu¬ 
tive  assistant  in  the  Chicago 
office  of  the  American  Newspa¬ 
per  publishers  Association  labor 
relations  committee  since  1960, 
has  resigned  effective  July  15 
to  become  manager  of  personnel 
relations  of  Thomson  Newspa¬ 
pers  Inc. 

Before  joining  ANPA,  Mr. 
Gross  was  administrative  assist¬ 
ant  and  director  of  personnel  at 
Madison  (Wis.)  General  Hospi¬ 
tal.  While  in  military  service,  he 
was  an  instructor  in  personnel 
management  at  the  Army  Adju¬ 
tant  General’s  School. 

He  will  be  located  in  the  Chi¬ 
cago  office  of  Thomson  Newspa¬ 
pers. 
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Dr.  Kruglak 
Will  Direct 
use  School 

Los  Angeu:s 

Dr.  Theodore  E.  Kruplak,  for¬ 
mer  director  of  the  Lonp  Island 
University  journalism  program, 
will  resijjn  as  president  of  the 
American  College  of  Switzer¬ 
land  to  accept  ajjpointment  as 
director  of  the  School  of  Jour¬ 
nalism  at  the  University  of 
Southern  California,  effective  in 
September. 

Dr.  Krufflak  will  succeed  John 
H.  McCoy,  who  headed  the  USC 
program  since  1955  and  left  last 
February  to  become  publications 
director  of  the  Orange  (Calif.) 
Unified  School  District.  Fred  H. 
Coonradt  of  the  USC  faculty 
has  l)een  acting  director. 

University  officials  said  the 
appointment  was  coincident  with 
plans  to  expand  the  faculty, 
move  into  a  graduate  program 
through  the  master’s  degree,  em¬ 
phasizing  the  professional  prep¬ 
aration  of  journalists  rather 
than  research  in  the  field  of 
communication.  The  expansion 
will  include  a  strong  interne 
program  for  students  to  have 
supervised  work  on  Southern 
California  newspapers,  and  fac¬ 
ulty  field  work  with  media. 

The  curriculum  has  been  re¬ 
vised  for  the  fall  .semester,  with 
increased  emphasis  on  quality 
of  writing  and  reporting,  plus 
a  depth  of  liberal  arts  back¬ 
ground,  especially  in  the  areas 
of  political  science,  history  and 
the  humanities.  Dr.  Kruglak’s 
international  background  is  ex¬ 
pected  to  strengthen  interest  in 
this  area. 

The  new  director  obtained  his 
M..4.  degree  from  the  Univer¬ 
sity  of  Iowa  School  of  Journal¬ 
ism  and  had  15  years  of  experi¬ 
ence  with  newspapers  and  broad¬ 
cast  stations.  He  completed  his 
Ph.D  in  political  science  at  the 


University  of  Geneva  and  his 
doctoral  thesis  in  1955,  “The 
Foreign  Correspondents”  was 
publi.shed. 

When  he  returned  to  Long 
Island  University,  he  was  ap¬ 
pointed  vicepresident  for  Devel¬ 
opment  and  later  Provost.  He 
left  to  accept  the  Fulbright  Pro¬ 
fessorship  at  the  University  of 
Rome  and  then  liecame  presi¬ 
dent  of  the  American  College  of 
Switzerland  in  Leysin  three 
years  ago.  His  book,  “The  Two 
Faces  of  Tass,”  published  by 
the  University  of  Minnesota 
Press  in  1962,  received  several 
awards. 

• 

8  Science  Writing 
FelloM’s  Are  Named 

One  woman  and  seven  men 
have  been  appointed  Advanced 
Science  Writing  Fellows  for  the 
1964-65  academic  year  at  Colum¬ 
bia  University’s  Graduate  School 
of  Journalism. 

Selected  for  the  1964-65  pro¬ 
gram  are: 

Rudy  P.  Abramson,  Nashville 
Tennesseatu 

Pacifico  N.  Aprieto  (Asia 
Foundation  Fellow),  Philippine 
Atomic  Energy  Commission. 

Kazumasa  linuma  (Asia  Foun¬ 
dation  Fellow),  Asahi  Shimlmn, 
Tokyo. 

J.  Hal  Knight,  Deseret  News, 
Salt  Lake  City,  Utah. 

Howard  L.  Lewis,  West  Vir¬ 
ginia  Medical  Center  News  and 
Information  Services. 

Edward  R.  Ricciuti,  Record, 
Hackensack,  N.  J. 

Brian  C.  Sullivan,  Rochester 
(N.  Y.)  Thnes-Union. 

Antonella  1.  Wick,  Physical 
Review. 

• 

Mobile  Press  Register 
Takes  on  Parade  Aug.  2 

The  .Mobile  (Ala.)  Press  Reg¬ 
ister  wdll  begin  distribution  of 
Parade  on  Aug.  2,  according  to 
Arthur  H.  Motley,  president  and 
publisher  of  the  syndicated  Sun¬ 
day  magazine.  The  Mobile  Press 
Register  will  bring  the  number 
of  newspapers  distributing  the 
magazine  to  74  and  circulation 
to  more  than  12,250,000.  The 
Press  Register  has  never  car¬ 
ried  a  syndicated  Sunday  sup¬ 
plement  before. 

Gift  for  Computers 

Hanover,  N.  H. 

Peter  Kiewit,  vicechairman  of 
the  board  of  the  Omaha  (Neb.) 
World-Herald,  has  given  $500,- 
000  to  Dartmouth  College  to¬ 
ward  the  purchase  of  a  new  com¬ 
puter  and  for  construction  of  a 
building  to  house  the  college’s 
computation  center.  He  was 
awarded  an  honorary  doctor  of 
laws  degree  by  Dartmouth  in 
1960. 


Dr.  Hushaw  Takes 


Education  Post 


In  Copley  Group 


Dr.  Charles  C.  Hushaw  has 
resigned  as  director  of  the  Com¬ 
mission  on  Press,  Radio  and 
Television  of  the  Lutheran 
Church  in  .America  to  return  to 
the  newspaper  business  in 
Southern  California. 

Dr.  Hushaw,  a  layman  who 
has  served  10  years  as  head  of 
the  mass  communications  office 
for  the  LCA  and  one  of  its 
predecessor  bodies,  the  United 
Lutheran  Church  in  America, 
has  accepted  appointment  to  the 
newly-created  post  of  assistant 
director  of  the  Department  of 
Education  of  Copley  Newspa¬ 
pers. 

He  will  l>e  assigned  to  set 
up  a  staff  training  program  for 
the  Copley  newspapers  in  Los 
Angeles  County.  He  had  been 
associated  with  the  Copley  group 
from  19116  to  1954,  when  he  ac¬ 
cepted  election  as  the  first  ex¬ 
ecutive  director  of  Department 
of  Press,  Radio  and  Television 
of  the  former  ULCA. 

Dr.  and  Mrs.  Hushaw  plan  to 
leave  for  Southern  California  in 
August  and  to  establish  their 
new  home  in  the  San  Fernando 
Valley.  His  office  will  be  in  Los 
Angeles. 

Their  elder  son,  Charles  Wil¬ 
liam,  is  a  political  science  in¬ 
structor  at  Fullerton  (Calif.) 
College.  The  other  son,  James 
Steven,  is  city  editor  of  the 
Glendale  News  Press,  a  post 
once  held  by  his  father. 


Atlanta  Newspapers’ 
Circulation  Gains 


Atlanta,  Ga. 

Coincident  with  the  start  of 
the  Atlanta  Times,  substantial 
circulation  gains  in  May  were 
reported  for  the  Atlanta  Jour¬ 
nal  and  Constitution. 

A  staff  report  by  Circulation 
Director  Charles  Earnhart  put 
the  Sunday  sale  at  an  all-time 
high  of  509,653  copies,  a  gain 
of  nearly  7,000  over  the  figure  in 
May,  1963. 

The  Constitution’s  daily  aver¬ 
age  in  May  was  given  as  202,- 
879,  up  1,400;  and  the  Journal’s 
average  was  given  as  258,334, 
up  1,500. 


Semi»Montlily  Tab 


Generating  Progres^ 

Grand  Rapids,  Mich. 

A  family  of  newspap.  rboys 
did  the  honors  at  the  g  jund- 
breaking  ceremonies  for  the  new 
home  of  the  Grand  Rapids  Press 
i-ecently.  Three  generatioiis  of 
John  Van  Oostendorps  (jI,  III 
and  IV)  used  chrome-plated 
shovels  to  begin  the  excavation 
job.  Each  has  had  a  Press  route. 
The  Booth  newspaper’s  building 
program  is  dubb^  “Growing 
With  Each  Generation.” 


Librarian  Award 
Honors  Burness 


An  annual  award  of  $500  has 
been  established  for  newspaper 
librarians.  It  honors  the  memory 
of  Jack  K.  Burness,  former 
chief  librarian  of  the  Washing¬ 
ton  (D.  C.)  Post  who  died  last 
September. 

The  first  presentation  is  to  be 
made  next  June  at  the  meeting 
of  the  Special  Libraries  Asso¬ 
ciation.  The  award  is  intended 
to  recognize  outstanding  admin¬ 
istration  of  a  newspaper  library, 
introduction  of  modem  tech¬ 
niques  and  practices,  and  pub¬ 
lic  statements  or  articles  on  the 
library’s  role  as  the  institutional 
memory  of  the  press. 

On  the  board  administering 
the  award  are  Mrs.  Anne  G. 
Burness,  Alexandria,  Va.;  Ches¬ 
ter  Sanger,  Christian  Scienee 
Monitor;  Rex  Schaeffer,  Roches¬ 
ter  (N.  Y.)  Times-Union;  Rem- 
sen  B.  Ogilby,  Washington  at¬ 
torney;  Samuel  J.  Archibald,  of 
the  Moss  committee  staff;  Mar¬ 
quis  W.  Childs,  St.  Louis  (Mo.) 
Post  Dispatch;  John  P.  Cos¬ 
grove,  Broadcasting;  Kenneth 
Crawford,  Newsweek;  Peter 
Diaz,  Library  of  Congress;  Al¬ 
fred  Friendly,  Washington  Post; 
and  Elwin  S.  Greene,  Worcester 
(Mass.)  Telegram. 


News  Bureaus  Linked 


Bartlesville,  Okla. 

A  Washington  news  bureau 
was  opened  July  1  for  the  Don- 
rey  News  Media  in  six  states 
west  of  the  Mississippi  River. 
Coverage  at  the  nation’s  capital 
by  Kenneth  Scheibel  and  Dale 
Himes  will  be  coordinated  with 
the  work  of  state  bureaus.  The 
operation  is  under  the  supervi¬ 
sion  of  Ralph  L.  Smith,  manager 
of  the  Oklahoma  Donrey  Capitol 
Bureau. 


E.  Hartford,  Conn. 

Mrs.  Mary  Clogston  has  dis¬ 
closed  plans  for  a  semi-monthly 
newspaper  to  serve  this  Hart¬ 
ford  suburb.  The  East  Hartford 
Leader  will  appear  in  tabloid 
form.  Initial  print  order  is  10,- 
000  copies. 


From  Files  to  Easel 


Mamie  Delany,  former  li¬ 
brarian,  Vancouver  Province, 
has  turned  professional  artist 
Several  of  her  works  will  be 
hung  in  the  Four  Seasons  Art 
Show  this  summer  in  Toronto. 
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‘Wa  ly’  Lewis  Dies; 

S-H  Group  Executive 

Denver 

B.  W.  (Wally)  Lewis,  70,  re¬ 
tired  business  manager  of  the 
Rock"  Mountain  News,  a 
Scripps-Howard  newspaper,  died 
June  27  after  a  short  illness. 

Be  i  n  in  Somerset,  Ind.,  Mr. 
Lewis  attended  public  schools 
in  Wabash,  Ind.,  and  pursued 
his  -tudies  at  Hanover  College 
and  Butler  University. 

Following  World  War  I  serv¬ 
ice  in  the  Army  Signal  Corps, 
Mr.  Lewis  studied  at  the  Sor- 
bonne  in  Paris,  and  upon  his  re¬ 
turn  to  the  United  States,  he 
was  administrative  assistant  to 
Sen.  Harry  S.  New  in  Washing¬ 
ton  for  two  years. 

Mr.  Lewis  began  as  a  reporter 
on  the  Lafayette  (Ind.)  Journal 
and  later  served  as  editor  of  the 
Marion  County  (Ind.)  Mail.  He 
next  served  as  promotion  man¬ 
ager  of  the  Indianapolis  News, 
and,  in  1927,  moved  to  El  Paso 
where  he  was  associated  in  an 
advertising  firm. 

Mr.  Lewis  was  general  ad¬ 
vertising  manager  of  the  Bir- 
minyham  (Ala.)  Post,  from 
1938-41  and  became  advertising 
director  of  the  Rocky  Mountain 
News  in  1941.  He  was  named 
business  manager  in  1956,  and 
retired  last  April. 

• 

Gavin  Casey  Dies 

Gavin  Casey,  57,  Australian 
journalist  and  author,  died  re¬ 
cently  in  Perth.  He  ser\'ed  as 
director  of  the  Australian  News 
and  Information  Bureau  in  Lon¬ 
don  and  New  York,  and  wrote 
about  20  novels  based  on  life  in 
the  gold  fields  of  Western  Aus¬ 
tralia. 

• 

Brvce  R.  McCormick,  62,  as¬ 
sistant  editor  and  city  editor, 
Terre  Haute  (Ind.)  Star; 
June  24. 

*  *  * 

James  Harv’ey  Robinson,  71, 

;  mechanical  superintendent,  De 
Kalb  (Ill.)  Chronicle  and  an 
employe  44  years;  June  19.  A 
son,  Raymond  F.  Robinson,  is 
Chronicle  advertising  manager. 

I*  *  * 

Edwin  L.  Heckler,  61,  man¬ 
ager  of  public  relations  for 

Armour  &  Co.,  Chicago,  and 
j  formerly  with  the  United  Press 
I  and  Chicago  Herald  and  Exam- 
1  iner;  June  24. 

I  «  «  * 

I  Wellington  Wright,  76,  re¬ 
tired  New  York  World  and 
1  Atlanta  ConstittUion  reporter; 
I  June  23. 

*  «  * 

E.  O.  Sawyer,  81,  once  an  edi¬ 
tor  of  the  Seattle  (Wash.)  Star, 
reporter-photographer  for  the 
Los  Angeles  Times  in  the  early 
190()s;  publisher  of  Western 


Motor  Transport  in  recent 

years;  May  30. 

* 

Jambis  C.  Moss,  64,  editor  and 
publisher  of  the  Willianuttown 
(Pa.)  Times;  June  19. 

George  Carman,  63,  editor  of 
the  Seattle  (Wash.)  Weekly 
Tribune;  recently. 

*  * '  ♦ 

Raymond  S.  Brown,  79,  pub¬ 
lisher  of  the  Columbus  (Ind.) 
Evening  Republican  since  1917; 
June  19. 

>i<  >i>  * 

John  W.  G.  Morrison,  93, 
city  editor  of  the  Edmonton 
(Alta.)  Journal  from  1907  to 
1911;  June  23. 

*  *  « 

E.  G.  L.  (Bert)  Wetmore, 
62,  of  the  Halifax  (Nova  Scotia) 
Herald  and  a  newspaperman  for 
more  than  40  years;  June  23. 

*  <i<  * 

Lai'rence  Neame,  87,  former 
editor  of  the  Cape  Argus  and 
Rand  Daily  Mail  newspapers  at 
Johannesburg;  June  30. 

*  *  * 

Paul  White  McKee,  71,  pub¬ 
lisher  of  the  Mount  Clemens 
(Mich.)  Daily  Monitor-Leader 
and  associated  weeklies;  June  30. 

*  4t  • 

Edwin  H.  Lighter,  65,  vice- 
president  and  general  manager 
of  the  Rapid  City  (S.  D.)  Daily 
Journal;  June  28. 

*  ♦  * 

Daily’s  Owners  Buy 
Michigan  Weekly 

Bad  Axe,  Mich. 

John  C.  Hewens  and  Clare  J. 
Hewens  Jr.,  owners  of  the  4,000- 
circulation  Huron  Daily  Trib¬ 
une,  are  buying  the  weeklv 
Huron  News  from  Philip  F. 
Shoemaker  on  Aug.  1.  They  in¬ 
tend  to  continue  publication  of  it 
from  the  Tribune  plant. 

Bad  Axe  is  the  smallest  city 
in  Michigan  with  a  daily  news¬ 
paper.  The  next  smallest  city 
with  a  daily,  Cheboygan,  has  a 
daily  and  a  weeklv  under  one 
ownership).  The  Huron  News 
was  established  in  1932. 

*  >!«  * 

The  Quill  Press  Company, 
West  Plains,  Mo.,  has  purchased 
two  weekly  newspapers,  the 
Salem  ( Ark. )  Headlight  and  the 
Mammoth  Spring  (Ark.)  Demo¬ 
crat. 

Quill  Press  publishes  the 
TFc.<tt  Plains  (Mo.)  Daily  Quill. 

The  two  weeklies  were  pur¬ 
chased  from  Mr.  and  Mrs.  Don 
Banzett,  publishers  for  the  past 
five  years.  They  moved  to  Okla¬ 
homa  where  they  own  another 
weekly. 

Printing  has  been  shifted  to 
West  Plains  where  four  other 
South  Missouri  and  North  Ar¬ 
kansas  publications  are  now  be¬ 
ing  printed  along  with  the  Daily 
Quill.  Both  newspapers  will  be 
converted  to  offset  printing. 
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Assignments  Made 
On  Dallas  Ad  Staff 

Dallas 

John  A.  Rector,  assistant  re¬ 
tail  advertising  manager,  has 
been  promoted  to  assistant  ad¬ 
vertising  director  of  the  Dallas 
Morning  News.  Cy  A.  Wagner 
is  advertising  director. 

Jack  F’reudenfeld,  formerly 
manager  of  special  features,  has 
lieen  appointed  to  a  new  post  of 


sales  manager,  and  Kenneth  W. 
Ritchel  goes  to  special  features. 

The  new  retail  manager  is 
Charles  A.  Jones  with  James 
Sullivan  as  assistant. 

Other  assignments  in  the  de¬ 
partment  are:  James  L.  Fernan¬ 
dez,  assistant  manager  of  gen¬ 
eral  advertising;  William  A. 
StaLsworth,  food;  Kenneth  M. 
Gray,  travel;  and  James  B. 
Black,  office  manager. 


i  classified  section 

[  Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENT.S 
ISeicspaper  Appraisers 

appralsals  for  estate,  tax. 

Partnership,  loan  .and  insurance  pur- 
I>ose8.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  8S,  Norton,  Kansas. 


Newspaper  Brokers 

THROUGH  OBSERVANCE  of  maxi¬ 
mum  security  and  extra  transfer  serv¬ 
ices.  Newspaper  Service  Company,  Inc., 
has  l>een  chosen  to  handle  sales  of  many 
of  the  South’s  letter  newspni>ers.  P.O. 
Dr.  12428,  Panama  City,  Fla. 


DIAL,  Kalamazoo,  Mich,  .349-7422 
"America’s  No.  1  Newspaper  Broker’’ 
BuyinK?  Selling?  Turn  rittht  to  DIAL  I 


ANNOUNCEMENTS 
Newspapers  For  Sale 

TWO  WES’TERN  SUBURBANS 

1.  CALIFORNIA.  Serves  one  of  the 
fastest  ftrowinft  rations  of  the  state. 
Gross  liSO.OOO.  Priced  at  $130,U0O. 
Terms. 

2.  ROCKY  MOUNTAIN  STATE.  Gross 
over  $200,000  last  year.  Excellent 
profit  picture.  Pric^  at  $145,000. 
Terms. 

JACK  L.  .STOLL  AND  ASSOCIATES 
6381  Hollywood  Hlvd. 

Ix>s  Anireles  28.  California 


TWO  EXCLUSIVE  CALIF.  WEEKLIES 
Fine  plant— (rood  (frowth  potential — iso¬ 
lated!  $25,000  down:  need  $15,000  work- 
ins:  capital.  J.  A.  Snyder,  Broker,  2234 
E.  Romneya  Drive,  Anaheim,  Calif. 

Phone:  714-533-1361 


!  CONFIDENTIAL  NEGOTTATTONS 
‘  for  purchase  and  sale  of 

I  Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 

Dupont  Circle  Buildin:; 
Washinsrton.  D.C.  20036 
DEcatur  2-2311 


Newspaper  Consultant  Wanted 

WEEKLY  NirSVSPAPER  GROUP,  Zone 
2 — ^init  offset — seeks  temporary  (4  to 
6  weeks)  early  to  mid-fall  services  of 
working  consultant  in  all  phases  of 
mechanical  operations.  Fee  open.  Box 
1897,  EMitor  &  Publisher. 


FINANCIALLY  ABLE  CLIENTS  want 
I  iiapers.  Let  us  explain  our  confidential 
I  i>lan.  It  will  appeal  to  those  who  want 
;  to  sell  without  it  )>ein(;  (renerally 
j  known.  Dixie  Newspni»ers,  P.O.  Box 
490.  Gadsden,  Ala. 


PACIFIC  NORTHWEST  Licensed 
Broker  of  Newspaper  Properties 
HARRIS  ELLSWORTH 
P.  O.  Box  .509,  Rosebunr,  Oreiron 


j  DEAN  SELLERS  sells  Arizona  and 
I  Western  Newspapers.  625  E.  Main, 
'  Mesa,  Arizona.  Phone  964-2431, 


IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  ’This 
is  why  we  insist  on  personal  contact 
sellin(t. 

I.EN  FEIGHNER  AGENCY 
P.O.  Box  189,  Mt.  Pleasant,  Michi(tan 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura,  Calif. 


SALES-nNANCTNG-APPRAISALS 
P.  T.  Hines,  Publishers  Service 
Box  3132,  Greenslxjro.  N.C.  27402 

Newspapers  For  Sale 

GROUP  OF  WEEKLIES  coverinp: 
metropolitan  area.  Cash  flow  in  rapid 
(tain.  Bi(t  growth  potential.  Competition 
favorable.  Price  $2,000,000  with  29c; 
down.  Vernon  V.  Paine,  899  W.  Bonita 
Ave..  Claremont,  Calif. 


DAILIES  and  WEEKLIES 
Midwest  and  Southeast 
now  available.  Require  as  little  as 
$15,000  down  payment.  Call  or  write: 
It'll  Matthew.  Broker.  Panama  City, 
Fla.  Phone  234-3743,  day  or  night. 


NEW.SP.\PER  .SERVICES 

F eatures 


"PAST  SIXTY”  —  a  new  700-word 
weekly  feature  of  interest  to  men  and 
women  alike.  Already  in  Dallas  Morn¬ 
ing  News,  Milwaukee  Journal,  St. 
Petersburg  Times.  Write:  Meg  Hale, 
591 1-A  Frederick  Sq.,  Dallas-ZS,  Tex. 


COMPLETE  TELEVISION 
EDITORIAL  SERVICES 
available  for  daily  or  weekly  TV  pro¬ 
gram  listings  .and  highlights  in  your 
area :  features,  cartoons,  fillers  and 
crosswords  also  available.  All  or  part. 
Write  for  rates.  Box  1805,  Editor  & 
Publisher. 


Fillers 

HANDY  FILLERS,  printed  11  pica 
unit  copy— save  editorial  and  composing 
costs.  P.O.  Box  5451,  San  Francisco. 

Press  Engineers 


Newspaper  Presses  and  Conveyors 

’THE  EDWARDS  ’TRANSFER 
Co.,  Inc., 

1100  Ross  Ave.  -  1315  Ashland  St. 

Dallas  2,  Texas  Riverside  1-6363 

ERBXrriNG,  DISMANTLING 
TRUCKING.  REPAIRING 
AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


Newspaper  Press  Installations 
MOVING— RBH’AIRING— ’TRUCKING 
Expert  Service — World  Wide 
.SKIDMORE  AND  MASON  INC. 
56-59  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6105 
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uipment  Mart 

BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PLACE 


F-4  INTERTYPES.  21883  and  21884.  4 
pocket,  saw,  quadder.  blower,  feeder, 
liower  shift,  cam  covers,  electric  metal 
pots.  Three  nO-channel  magazines  on 
each.  $8,500.  Ebccellent  condition.  BeinK 
replaced  by  Linofilm.  Contact  Produc¬ 
tion  Manager  Irvin  Baird,  Kansas  City, 
Missouri,  Star. 


UNIVERSAL  PRESS 
ROP  COLOR 


GOOD  USED  TURTLES:  Old-style  24" 
wide  tops  will  take  U-column  chases. 
Being  replaced  with  8-column  jm. 
Spacemakers.  Must  makes  represen te<l . 
C>)ntact  Floy  Pyles.  Fort  Lauderdale 
(Fla.)  News,  or  jm.  NEW.SPAPER 
PRODUCTION  OUTFITTER.  560  East- 
land  Road,  Berea,  Ohio  44017. 


UNO-INT.  MAGAZINE  RACKS.  31 
stock  sizes  —  motor  <irives  —  pot  well 
scraiier  $4.50;  mat  file  tool  $4.50.  Wm. 
Reid.  2271  Clylamm,  Chicago-14,  Ill. 


24/48  Page  Press  &  Folder 
2  Units  Double  Reversible 
1  Color  Cylinder 
4  Units  Single  Reversible 
Folder  with  Cutler  Hammer  Conveyor 
End  Roll  Paper  Brackets 
Web  Widths  30*  and  15* 

Rated  Speed  38,000  Papers  Per  Hour 
48  Pages  with  one  color 
40  Page  Papers  with  full  color 


L.  &  B.  HEAVY  DUTY 
NEWSPAPER  TURTUiS 
are  in  use  all  over  the  Unite<l  States 
and  foreign  countries.  "Ask  the  man 
who  uses  them."  $S4..50  to  $97. .">0.  None 
better  at  any  price.  Write  for  literature. 

L.  &  B.  SALES  COMPANY 
111-113  W.  Market  St..  Elkin,  N.  C. 

World  largest  distributor  of 
Newspaiier  Form  Trucks 
't'elephone :  .'<35- 1513 


Times  &  Daily  News 
Second  Ave.  &  Post  Street 
San  Mateo,  California 

JOHN  GRIFFITHS  CO..  INC. 


PROFIT  BY  OUR  GROWTH 
We  have  just  installed  larger 
presses  and  offer  for  sale  press  and  i 
stereotype  equipment;  I 

PRESS  —  seri^  160,  .32-page  straight 
'  line,  single  width  Goss  press  with  ] 
2.3-9/16*  cut-off,  carrying  Vi  inch  plates.  ' 
I  Top  deck,  second  impression  color  foun-  j 
tains.  50  horsepower,  AC-V  belt  drive 
with  18.000  per  hour  capacity  tlouble- 
plating  and  9,000  per  hour  singleplating. 
Extra  gears,  rollers  and  blankets.  Reel 
fe<l  with  power  paper  lift.  Runs  and 
prints  perfectly.  Includes  quarter  folder  | 
with  extra  l>elting.  ! 

PONY  AUTOPLATE  —  Wood  Pony 
Autoplate,  machine  No.  .340  PO.,  for  , 
23-9/16*  cut-off  and  inch  thickness  ' 
I'lates.  Water-cooled  arch  .md  casting 
iKick  with  vacuum  and  hand  pulled  lead  ^ 
pump.  Double  truck  casting  ring,  extra  j 
regular  ring  and  extra  saws  and  trim-  j 
mere.  Very  good  condition.  Both  pieces 
produce  our  newspaper  excellently. 
Write  or  ’phone  for  full  details,  photo-  : 
graphs  and  sample  papers.  First  come 
— first  .served! 


VANGUARD  NA/EB 
OFFSET  PRESS 
R-15,  36",  Three  Units 

★  Perfecting  Units  and  folder 
"k  Quarter  fold  Attachment 

★  Baldwin  Washup  Devices  for 
all  units 

★  3  Infeed  Devices 


★  One  I, OCX)  Pound  hoist,  frame, 
and  truck 


420  Lexington  Ave.,  New  York  17,  N.Y. 
,\rea  Co<le  212  MU  .3-4774 


8-UNIT  GOSS  23-9/16" 


Contact:  John  Harrison.  President, 
Gainesville  Publishing  Co.,  Box  67, 
Gainesville,  Florida  —  a  division  of 
LOOK  Magazine. 


Engraving  Plant  For  Sale 


With  2  extra  color  cylinders,  two 
reversible  units  for  full  colors.  Two 
<louble  folders,  C-H  conveyors,  reels, 
AC  drives. 


5-UNIT  GOSS  PRESS 

Arch  Type — 22-3/4" 


EQUIPMENT  FOR 
COMPLETE  ENGRAVING  PLANT 
Ideal  for  small  daily  or  weekly.  Ta8<>i)e 
camera  16X2U,  fast  etcher  and  all  other 
necessary  equipment.  $5.00(^  Full  in¬ 
ventory  u|K>n  reciuest.  All  in  excellent 
condition.  Terms  available.  Leo  J. 
Carle,  Chronicle  -  Telegram,  BHyria, 
Ohio. 


Cun  divided  into  2  Octuples 
W  i  'a  ila  ble  i in  fried iately ! 


BEN  SHULMAN  ASSOCIATES  ! 

60  E.  42nd  St.  N.  Y.  17,  OX  7-4590  ; 


One  Extra  Color  Cylinder  plus  two 
Reverses,  for  Full  and  SjKit  Color. 
Reels  and  Tensions.  Double  Folder  with 
Conveyors.  Balloon  Formers. 


★  30  hp,  220-60  cycle  3-phase 
AC  converter  to  DC  Motor 
drive  equipment 

★  2’/2  years  old 

$34,000 

Installment  Payments  Can  Be  Arranqea 
Dealers  Protected 
Press  May  Be  Seen  Running  at 
PRIME  PRINTING  COMPANY 

l945-47th  Avenue,  Kenilworth.  Md. 

(Suburban  Washington) 

Phone:  772-3383  Area  Code:  301 


Wanted  to  Buy 


Excellent  condition.  Available  August.  I  HOE  STRAIGHT  PATTERN  PRESS 
Located  California.  ■■  unit  wanted  89"  between  side  frames. 

i  120®  plate  stagger,  clip  lockup.  Ink 

BEN  SHULMAN  ASSOCIATES  I  pump  etc.,  superlmposecl  unit 

Lr\  c.  A-i  A  Ci.  M  V  IT  T  ACQr\  \  cylinder  preferred.  The  lierk- 

60  E.  42nd  St.  N.  Y.  17,  OX  7-4590  shire  Eagle,  Pittsfield,  Mass. 


Engraving  Plates 


FOR  MAXIMUM  SAVINGS,  use  clear 
CAL-PLATES  @  47c  on  your  Fairchild 
Engraving  machine.  Newspapers  all 
over  the  U.S.  are— how  about  you  ? 
Write  for  sample  and  complete  price 
list.  Calumet  Crafts,  Inc.,  P.O.  Box  26, 
Naperville,  III. 


32-PAGE  HOE:  Double  width,  22%* 
cut-off,  complete  with  Cline  controls, 
ink  tank,  16  chases,  metal  pot,  casting 
liex,  plate  finishing  machine,  etc.  Lo¬ 
cation:  Chicago.  Available  now!  $12.- 
000  buys  complete  setup.  Contact: 
Humphries.  18220  Torrence  Ave..  | 
Lansing.  Illinois  60438.  Phone  312-474-  ; 
4054.  I 


DISMANTLING  DECK-TYPE  GOSS  48- 
)>age  Press,  Double  width.  23A  cut-off. 


Mail  Room 


Harris  Mo<l.  LTC — 22  x  30  Offset 
Harris  Mo<l.  EL — 22  x  36  Offset 
(2)  Ludlows — Gas  and  Electric  Pot 
(1)  Left  Hd.  Cabinet  w/mats  (Send  for 
Mat  List) 

Linotype  Mod.  8  Electric  Pot 
APE.X  PTG.  MACHY.,  210  Elizabeth  St. 
NEW  YORK-12.  N.Y.  WOrth  6-0070 


IMige  rress.  i^ouoie  wiain,  z-iiB  cui-on, 
color  deck,  helical  gears,  A.C,  Motor 
drive.  All  parts  for  sale. 

Midwest  Matrix  &  Machinery  Mart,  Inc. 
712  Federal  St.  Chicago  5,  Ill. 


NEWSPAPER  PRESSES 
(XIMPLETE  PLANTS 
MAT  ROLLBaiS 
STEREO  EQUIPMENT 


WIRE  BUNDLERS— Torostar.  Walla- 
star  —  Rebuilt  like  new.  Guarantee*!. 
Save  one-half.  Newscolor,  Orlando, 
^orida.  Phone  GA.  4-6822. 


8-UNITS.  2  DOUBLE  POLDERS,  22%* 
3  color  humps.  2-100  H.P.  AC  drives, 
reels  and  tensions,  complete  stereo. 
LOYAL  S.  DIXON  CO. 

"Newspaper  Equipment  Dealers” 
11426  Penrose  St.,  Sun  Valley,  Calif. 


BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y,  17  OXford  7-4590 


Linotyi^es — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street,  New  York  7,  N.  Y. 


COLE  FOLDERS 
TRIMMERS-GLUERS 


Perforator  Tape 


LOWEST  PRICE  and  best  quality  I 
perforator  taites  in  USA.  $.31  per  roll  ; 
for  8*  and  $.95  for  14* — all  widths  : 
Tfc  fob  Cincinnati.  Ohio.  Cartons  only,  i 
Order  now  f rom ; 

PORTAGE  NEWSPAPER  SUPPLY 
44  E.  ^change  St.,  Akron.  Ohio  ! 


*f<  -  ’i  -  Double  Parallel  or  any  combi-  ' 
nation  for  Rotary  Presses.  High  Spee<l. 
Okla.  City  Mach.  Wks..  Inc.,  1637  W. 
Main,  Oklahoma  City,  Oklahoma. 

AC  405  Ce  6-8841  1 


E&P  Employment  Zone  Chart 


PERFORATOR  TAPE-TTS  &  FRIDEN 
8*  or  14*  dia.  rolls.  Quality  &  Ekjonomy 
FURMAN  O.  RUFF  SALES 
P.O.  Box  12256,  St.  Petersburg,  Fla. 


4  GOSS  PRESS  UNITS 
Two  color  cylinders,  two  reverse  cylin¬ 
ders,  22%  *  cut-off,  A  C  motor  drive, 
conveyor,  double  folders  with  double 
upper  formers,  portable  color  fountains, 
reels. 

GEORGE  C.  OXFORD 
P.  O.  Box  903  Boise,  Idaho 


Use  zone  number  to  Indicate  location  without  apecific  Identification 


Composing  Room 

Presse.s  &  Machinery 

Presses  &  Machinery 

Presses  &  Machinery 

Presses  &  Machinery 


GOSS  UNIVERSAL 


24  Straight-  -48  Collect 
6  Units- -1  extra  Color  Cyl — AC  Drive 
All  units  re\’ersible-  CH  Conveyor 
Located  California-  -Available  ^i>t. 
For  full  details  and  copies 


8-PAGB  DUPLEX  —  No  stereotyping 
with  this  22-2/S  cut-off  press.  Complete, 
reedy-to-run,  first-class  condition  with 
20  chases,  roll  fe<l.  Location:  Chicago. 
Available  now!  Just  $6,000  puts  you  in 
business.  Contact:  Humphries.  18220 
Torrence  Ave.,  Lansing.  Illinois  60438.  I 
Phone  312-474-4054. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.  Y.  17,  OX  7-4590 


TUBULAR  PRESS  FOR  SALE 
24-Page  capacity,  long  frame,  standard 
2  to  1;  complete  stereo  equipment;  new 
motor  and  drive;  excellent  condition; 
can  be  seen  in  operation.  Catholic 
Transcript.  786  Asylum  Ave.,  Hartford, 
Conn. 


TUBULAR  FOR  SALE 
16-page  capacity.  Long  frame  model 
standard  2-1.  Complete  with  full  stereo 
equipment  all  late  style.  Includes  motor 
and  drives.  See  it  running  daily  at 
News-Virginian,  Waynesboro,  Virginia. 


GOSS  COX-O-TYPE  #494 
Just  outgrew  it  here  in  booming  Ari¬ 
zona!  Nine  years  old,  always  under 
Goss  service,  had  good  care.  Plenty 
extras.  $10,000.  Available  August.  Daily 
News.  'Tempe,  Arizona.  602-967-3321. 


GOSS  FLATBED  PRESS— Good  con¬ 
dition,  under  service  contract.  Write: 
Courier-Crescent,  Orrville,  Ohio. 


EXCELLENT  MODEL  E  DUPLEX 
available  at  bargain  price.  Gone  offset. 
Nebraska  City  (Nebr.)  News-Press. 


EDITOR  8C  PUBLISHER  for  July  4,  1964 
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H<3lp  Wanted 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Academic 


PERSON  TO  TAKE  CTIAUGE  of  repor- 
torial  taff  in  news  room  of  Uiu-Ten 
college  ilaily.  Opportunity  to  do  gradu¬ 
ate  wi  k.  Uox  It,  Editor  &  Publisher. 

Administrative 

BUSH- ESS  MANAGER  for  fast-grow¬ 
ing  New  Jersey  weekly  group.  Shirt- 
ileeve  executive  familiar  with  all  de¬ 
partments,  with  .accent  on  new  process 
production  and  costs.  Outstanding  i>o- 
tential  and  opportunity  for  right  man. 
Send  resume  and  salary  desir^  to  Uox 
1919,  fkiitor  &  Publisher, 


LABOR 

RELATIONS 

ANPA  Kelations  Commit¬ 

tee  staff  |K)8ition.  Chicago  office. 
Prefer  man  with  newspaper  ex¬ 
perience  in  labor  relations  and 
personnel  work.  Must  have  abil¬ 
ity  to  write  effectively.  Duties 
include  re|M>rt  writint;  as  well  ns 
corresiMindence  with  inemliers. 
Excellent  career  opportunity  for 
the  ri^ht  man. 

Write  to:  Miles  P.  Patrone, 
Chairman,  ANPA  LalH>r  Rela¬ 
tions  Committee,  135  N.  Michi- 
sran,  Ohicairo,  Illinois  (iOBll,  jriv- 
inK  details  of  education,  expe¬ 
rience  and  salary  re<iuirements. 
All  replies  held  in  strict  con¬ 
fidence. 


('circulation 


CIRCULATION 

MANAGER 

wanted  for  20,000  daily  in  mid¬ 
west.  Top  salary,  several  impor¬ 
tant  fringe  benefits.  Want  ex¬ 
perienced,  aggressive  man  who 
can  handle  all  phases  of  the  de¬ 
partment,  and  assume  full  re¬ 
sponsibility  for  its  operation. 
Write  full  details  to  Box  1888, 
Editor  &  Publisher,  giving  ex¬ 
perience,  background,  etc.  All 
replies  will  be  kept  strictly  con¬ 
fidential. 


CIRCUEATION  CONSULTANT  set  up 
department  for  small  evening  daily — 
train  personnel — then  supervise  from 
home  base.  State  qualifications,  terms 
in  confidence.  Box  24,  Editor  &  Pub¬ 
lisher, 


CIRCULATION  MANAGER  for  daily 
snd  Sunday  PM  paper  on  Texas  Gulf 
Coast.  Excellent  opportunity  for  good 
organizer.  Must  know  "Little  Merchant 
Plan”  and  be  promotional-minded.  Full 
details  first  letter.  E.  Zieschang,  The 
Brazosport  Facts,  Freeport,  Tex. 


WORKING  MANAGER  for  20.000  Mid¬ 
west  town.  Must  know  "Little  Merchant 
Plan,”  be  good  worker  in  aggressive 
growing  daily.  Good  future  in  a  fine 
community.  Moderate  salary  will  grow 
with  you.  New  plant,  insurance,  retire¬ 
ment.  Give  complete  details,  family, 
salary  requirement,  references.  Box  20, 
Editor  &  Publisher, 


Classified  Advertising 

IHM{n)IATE  OPENING  for  experienced 
classified  and/or  display  salesman  on  an 
aggressive  growing  Ohio  daily  and  Sun¬ 
day.  Tell  us  about  yourself  by  replying 
to  Box  1889,  Editor  &  Publisher. 


VOUNG  MAN  take  charge  and  expand 
department;  California  faster-growing 
area ;  rare  future  opportunity  if  you 
have  ambition,  ability.  Good  salary  now, 
hoous  on  all  increase.  Ideal  climate. 
Phone  or  write  C.  E.  Phillips,  Daily 
Chronicle,  Santa  Paula,  Calif. 

editor  ac  PUBLISHER 


!  Display  Advertising  | 

;  PERMANENT  POSITION  for  person  ! 
I  with  newspaper  experience  and/or  col-  ^ 
I  lege  advertising  training  for  6,000  cir- 
I  culation  daily.  Good  working  conditions. 

'  modern  plant,  10,000  resort — diversified 
industrial  and  shopping  center  com¬ 
munity  with  year  round  outdoor  recrea¬ 
tion.  Cadillac  (Mich.)  Evening  News. 

DISPLiVY  SALESMAN  needed  now  on  , 
19,000  West  Coast  Daily  in  group  of 
seven.  A  permanent  spot  with  future  I 
on  excellent  stall,  l>est  working  condi-  > 
tions.  Excellent  living  in  Northern 
California  recreation  area.  P'ull  resume 
to  Box  1911,  Editor  &  Publisher. 

NEW  ENGLAND  medium-sizetl  evening 
daily  needs  display  advertising  sales¬ 
man.  Good  newspaper  -modern  (luarters 
and  facilities — fine  community  l)etween 
Boston  and  Cape  Co<l.  Excellent  opi)or-  ; 
tunity  for  progress.  Box  1730,  Etlitor  &  i 
Publisher. 


THIS  IS  l-HE  IDEAL  SITUATION  for 
a  weekly  newspaper  sales  manager  who 
wants  to  settle  in  a  delightful  Southern 
Indiana  community  and  make  money 
at  the  work  he  loves.  Production  prob¬ 
lems  are  solved  because  the  paper  is 
printed  elsewhere.  Send  complete  resume 
with  details  on  retailer  promotion  ex¬ 
perience  to  Box  192.1,  Editor  &  Pub¬ 
lisher. 


AD  MANAGER  for  Dail.v  Chronicle- 
Herald.  Call  or  write:  Frank  Mills, 
Mills  Publications,  H(x>|>eston,  III. 


ADVERTISING  MANAGER  wanted  by 
one  of  America's  foremost  weeklies  in 
l>eautiful  Dartmouth  -  laike  Sunai>ee 
area.  Argus-Chiimpion,  New|)ort,  N.  H. 


ADVERTISING  SALES.MAN  for  27,000  ! 
daily.  Must  lie  fully  exi)erience<l  with  j 
I  strong  background  of  sales,  layout  and  I 
;  creative  ability.  Attractive  starting  sal¬ 
ary  plus  fringe  lienefits.  Write  immedi-  ! 
I  ately  stating  all  pertinent  information,  | 
J  including  starting  salary  desired,  photo, 
references,  proof  of  .selling  ability,  ; 
j  sample  layouts  and  tear  sheets  of  any 
'  iiromotion.  Address:  Maurice  Williams,  i 
I  Advertising  Director,  Kingsiiort  Times-  ’ 
'  News.  KingsiKirt,  Tennessee. 


‘  ADVERTISING  SALESMAN  —  Solicit  I 
for  newspapers  an<l  magazine.  Some  ex-  | 
Iierience.  Salary  open.  Start  September.  ! 
1  Write:  Business  I^ublications  Service,  j 
;  6901  Cedar  Park  Ave.,  Philadelphia-IiS,  | 
Pa. 


DISPLAY  ADVTG.  SALESMAN  to  con¬ 
tact  major  accounts  for  34,000  No.  Cali¬ 
fornia  Daily.  Sales  ability  more  impor¬ 
tant  than  ropy  and  layout.  Must  lie  ex- 
lierienced,  at  least  (5)  years.  Box  10, 
Editor  &  Publisher. 


STAFF  OPENING 
SEPTEMBEJl  3.  1964  I 

EXPBIIIE.NCED  DISPLAY  SALES.MAN  | 
29,000-30,000  circulation,  Illinois  prize¬ 
winning  daily  nee<ls  alert,  personable 
display  salesman  who  knows  how  to 
create,  develop  and  sell  advertising. 
Layout  ability  essential.  Elxcellent  start¬ 
ing  salary,  merit  raises,  best  working 
conditions,  congenial  staff,  many  fringe 
lienefits  and  security.  Write  giving 
training,  experience,  salary  desired,  ref¬ 
erences  to  Box  13,  Editor  &  Publisher. 


WANTED  experienced,  aggressive  ad¬ 
vertising  manager  for  progressive  36 
page  offset  weekly.  Zone  5.  Good  start¬ 
ing  salary  plus  incentive.  Parent  cor- 
[loration  now  expanding  into  television 
and  other  media.  Please  send  recent 
photograph  and  resume  to  Box  1780, 
Editor  &  Publisher. 


Editorial 


WIRE  EDITOR  wanted  in  Chart  Area 
3.  Desire  person  experienced  in  editing 
more  than  one  wire  for  a.m.  paper  in 
city  of  60,000.  Write  details  of  educa¬ 
tion,  training  and  experience.  Box  1927, 
Editor  &  Publisher. 


NEWSPAPBIR  MAN  with  editorial  and 
layout  experience  on  Roto  Magazine. 
Excellent  opportunity  on  metropolitan 
newspaper.  Chart  Area  2,  Box  1872, 
Editor  &  Publisher, 

for  July  4,  1964 


Editorial 

CITY  EDITOR  for  14,000  afternoon 
daily.  Permanent  situation.  Give  full 
qualifications — salary  expect^.  Gazette, 
Sterling,  III. 


EXPERIENCED  COPYREADER  for 
city  desk  of  growing  New  England  p.m. 
daily.  Opportunities  to  advance.  Box 
1891,  Editor  &  Publisher. 

STATE  EDITOR — One  of  Chart  Area 
3's  best  non-metropolitan  dailies  has  an 
exceptionally  desirable  position  for  a 
state  editor,  either  an  experienced  desk 
man  or  perhaps  a  top-notch  J-grad.  In¬ 
volved  is:  stringers  suiiervision,  copy 
reading,  head  writing,  origination  of 
features.  Excellent  starting  salary, 
merit  raises,  top  extra  benefits,  ideal 
working  conditions.  Write  Box  1896, 
Editor  &  Publisher,  with  details  of  ex- 
l>erience  and  training ;  also  photo. 

WIRE  EDITOR  wanted  by  prize-win¬ 
ning  evening  newspaper  in  50,000  Illi¬ 
nois  community.  Bonus,  profit-sharing, 
free  insurance,  sick  pay,  and  other 
advantages  on  top  of  excellent  starting 
pay,  plus  merit  raises.  Elxcelient  future 
in  expanding  newspaper  group.  Send 
details  of  education,  training  and  ex- 
Iierience  to  Box  1887,  Editor  &  Pub¬ 
lisher. 


WOMEN’S  EDITOR 
The  t>erson  we  want  should  have  ex- 
Iierience  in  small  daily  women’s  depart¬ 
ment,  with  knowledge  and  understand¬ 
ing  of  high  readership  features.  She 
should  be  attractive,  jieraonable,  mature, 
with  good  disposition  and  business 
judgement.  Write  own  letters.  Needed 
in  about  a  month  by  long  established 
literary  organization  in  N.Y.C,  Replies 
confidential.  Give  background  and  start¬ 
ing  salary  in  first  letter.  Box  1880. 
Erlitor  &  Publisher. 


YOUNG  NEWSPAPERMEN:  Earn  a 
master’s  degree  and  $3,000  a  year. 
Graduate  assistantships  open  at  major 
university  professional  school  of  jour¬ 
nalism.  Graduate  study  includes  work 
on  big-city  newspaper.  If  you  have  some 
experience,  a  bachelor's  degree  and 
earned  a  B  average  in  college,  you’rr 
eligible.  Box  1874,  Editor  &  Publisher 


ASSOCIATE  E3DITOR  —  Young  man 
with  editorial  experience  wanted  to  as¬ 
sist  in  planning,  editing  and  writing 
trade  magazines.  Ability  to  write  lucidly 
and  willingness  to  assume  responsibility 
essentiai.  Will  consider  new  journalism 
grad  with  exceptional  ability.  Located 
in  Madison,  Wis.  Send  resume,  salary 
requirements  and  sample  of  writing  to 
Box  1906,  Hklitor  &  Publisher. 


<30PY  EDITOR — Opportunity  to  do  a 
professional  job  on  a  lively,  independ¬ 
ent.  growing  newspaper.  Write  or 
'phone  collect:  Edwin  C.  Cronk,  Man¬ 
aging  EMitor,  Evening  Press.  Bingham¬ 
ton,  N.Y. 


COURTHOUSE  REPORTER- County 
Editor  for  Ashland  (Ohio)  Times  Ga¬ 
zette.  Six-day  p.m.  of  9,600.  Must  be 
handy  with  camera.  Good  insurance 
program.  Wanted  immediately.  Please 
send  clips  and  references  first  letter. 
Howard  Smallsreed. 


DESKMAN  for  Zone  3  afternoon  daily. 
Tell  all,  including  salary  requirement, 
in  first  letter  to  Box  1900,  Editor  & 
Publisher. 


EDITOR  for  small  suburban  Chart  Area 
9  daily  needing  thorough,  distinctive 
news  coverage  and  informed,  lively 
editorial  comment.  Successful  experi¬ 
ence  in  directing  news  stalT  in  competi¬ 
tive  situation  essential.  Start:  $200  a 
week.  Box  1898,  Eiditor  &  Publisher. 


EXemNG  SPORTS  START:  Join  3- 
man  staff  of  lively  Eiastern  daily.  Op¬ 
portunity  unlimit^.  Beginner?  Brief 
experience?  Racing,  bowling,  outdoor 
interests  welcome.  Box  1925,  Eiditor  & 
Publisher. 


IMMEDIATE  OPE3HNG  for  wire-local 
copy  desk  combination.  Will  train  alert, 
mature  reporter  desiring  professional 
advancement.  Salary  open.  All  details 
first  letter.  Elditor,  Skagit  Valley  Her¬ 
ald.  Mount  Vernon,  Washington. 


Editorial 

REPORTER  —  Capable  handling  any 
beat :  experienced  preferred  but  will 
consider  recent  J-School  Graduate. 
Prefer  Va.,  W.  Va.,  N.C.  man.  Morn¬ 
ing  newspaper.  Central  Virginia,  120,- 
000  metro  pop.  Five-day.  40-hr.  week, 
numerous  fringe  benefits.  David  W. 
Wright,  Managing  Editor.  The  News, 
Lynchburg,  Va. 


SHARP-SHOOTE7R  to  be  night  editor  of 
•iaily  twice  a  week — swing  into  vital 
#2  spot  other  shifts.  Ideal  for  re- 
l)orter  on  way  up.  Lively  small  city. 
UnstereotypecI  approach;  young  staff. 
I  Box  1924,  Elditor  &  Publisher. 


SPORTS  WRITER  or  general  assign- 
[  ment  reporter  for  expanding  A.M.  Mid¬ 
west  paper  over  100,000;  2-5  years’  ex- 
1  iwrience.  College  and  Midwest  back- 
j  ground  preferred.  Advancement  possi¬ 
bilities  on  [laper  emphasizing  quality. 
Box  1904,  Elditor  &  Publisher. 


COPYREIADEIR  Ability  to  work  in 
slot.  E’ully  exi>erienre<l  man  for  uni¬ 
versal  desk  a.m.  staff  of  combination 
paiier  in  Chart  Area  2.  Immeiliate  and 
excellent  opportunity.  G<kx1  salary — out¬ 
standing  lienefitS'  -3.3-hour  week.  Reply 
in  confidence  st.ating  age.  work  expe¬ 
rience.  marital  status,  salary  desired 
and  references.  Box  39,  Editor  & 
Publisher. 


EDITOR,  SO.  CALIF. 

I  Daily  Signal,  23,000  evening  suburban. 
Substantial  ex|>erience  editorial  man¬ 
agement  iM>sitiun  on  daily  required, 
strong  city  editor  background  may  lie  of 
liarticular  advantage.  Please  write  fully 
to  Box  W33  Huntington  Park.  Calif. 
Confidential  niiture  of  applicants’  let¬ 
ters  will  lie  resi)ecte<l. 

i  GENERAL  REPORTER  who  likes  to 
j  write  features  and  columns,  in  addition 
to  hard  news,  for  (Tiart  Area  2  after- 
!  ncxin  daily.  Imme<liate  opening.  Write 
1  Box  38,  EMitor  &  I*ublisher. 


MANY  ADVANTAGES  OFFERED  a 
young  newsman,  j-grad  or  experienced, 
who  likes  general  news  and  feature  as¬ 
signments,  Zone  5  prize  winning  eve¬ 
ning  daily  offers  top  salary,  free  life 
and  hospital  insurance,  bonus,  sick  pay, 
profit  sharing.  Motlern  plant,  pleasant, 
l>ros|)erous  community.  Write  Box  25, 
Exlitor  &  Publisher,  details  of  family 
and  job  history,  references. 


NEWS  EHITOR  -  PHOTOGRAPHER. 
Exceptional  opportunity  and  future  for 
qualified  man  on  one  of  midwest’s  out¬ 
standing  wklys.  Me<l.-Ho8p-insurance, 
excellent  salary  and  exceptional  small 
city.  Write  Alan  C.  McIntosh,  Star- 
Herald.  Luveme,  Minn. 


NEWSPAPE3RMAN  for  faculty  of  lead¬ 
ing  journalism  school.  $10,000  to  start. 
Box  12,  Elditor  &  Publisher, 


RECE2TT  COLLEGE  GRADUATE  with 
a  degree  in  Journalism  or  English  to 
write  for  and  assist  in  editing  a  news¬ 
paper  for  an  upstate  N.  Y.  firm.  Must 
have  creative  writing  ability.  Knowl¬ 
edge  of  photography  helpful.  Minimum 
salary  $5,600.  Box  22.  EMitor  &  Pub¬ 
lisher. 


REPOR’TETR  San  EYancisco  Bay  Area 
afternoon  and  Sunday  daily — 34,000  cir¬ 
culation.  Box  8.  Ekiitor  &  Publisher, 


SMALL  SOU’TH  -  CENTRAL  Kansas 
daily  seeks  young  sports  editor  to  ag¬ 
gressively  cover  lO-county  area.  Sports, 
must  use  camera,  darkroom  experience 
preferred.  Will  also  cover  police  and 
other  hat^  news.  Will  consider  second 
man  seeking  promotion.  Paid  vacation, 
group  insurance,  other  benefits.  Urgent. 
Contact  LeMoyne  R.  EVederick,  Editor, 
The  Pratt  ’Tribune,  Pratt,  Kans. 


TELEGRAPH  EDITOR  (and) 
ASSISTANT  NEWS  EDITOR 

who  knows  headline  writing  and  page 
layout.  Immediate.  University-oriented 
community;  18-M  circulation  afternoon. 
Ebccellent  family  educational  opportuni¬ 
ties — good  place  to  live  and  work.  Write 
full  details  requirements  and  availabil¬ 
ity,  ’ITie  Messenger,  Athens.  Ohio. 
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HEIJ*  WANTE 


Editorial 


HEIJ*  WANTED 

HELP  WANTED 

HELP  WANTED 

Frt^e  Lance 


SPORTS^  WRITER — Youni?,  ambitious, 
imaginative;  some  desk  and  layout  ex¬ 
perience:  for  sports  department 

sijot.  C.  W.  V<K>rhis,  Sun-Bulletin. 
Binirhamton.  N.  Y. 


TWO  OPENING.'i  General  reporter  to 
cover  regular  news  lieat;  combination 
<lesk-reiiorter  for  outlying  area.  Both 
must  handle  camera,  will  have  oppor¬ 
tunity  to  learn  tlesk.  Write,  giving 
l»ackground,  date  availabie.  salary  mini¬ 
mum  to:  Managing  Editor.  Calendonian- 
Record.  St.  Johnsl>ury,  Vt. 


REPfIRTBR-PHOGRAPHERS  to  han¬ 
dle  special  photo-feature  assignments 
fi>r  PR  accounts.  Please  state  iiualifi- 
cations  and  experience  and  send  copy 
and  contact  sheet  samitle.  Box  35,  Eidi- 
tor  &  Publisher. 


STRINGER  WANTED  from  state  capi¬ 
tal  and  major  city  newspapers  to  re- 
l>ort  successful  bidders  on  state  and 
municipal  purchases.  Will  pay  retainer 
to  right  man  or  woman.  Replies  confi¬ 
dential.  Address  M.  Sweeny,  Box  30, 
Eklitor  &  Publisher. 


Free  Lance 


FREffii-UANCE  WRITER 
Free-lance  writer,  specialising  in  human 
interest  stories,  for  exi>anding  national 
newspaper.  Get  in  on  the  ground  floor. 
Send  resume  to: 

Mar\-in  S.  Weiss,  Editor 
NATIONAL  TATLER 
2717  North  Pulaski  Road 
Oiicago,  Illinois  60639 


STRINGER  WANTED  for  national  in¬ 
dustrial  merchandising  trade  publica¬ 
tion.  Box  32.  Eilitor  &  Publisher. 


.STRINGERS  WANTED 
Monthly  Printing  Trade  Newspaper 
Box  28  Editor  &  Ihiblisher 


wniTEKs  -  AnristTs  .  photographers 
for  assignments.  Department  7. 

Box  530-E,  No.  Hollywood,  Calif. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address. 


Classification, 


Mail  to: 


Mail  Room 


MAILROOM  FOREMAN  wanted.  Must 
be  experienced  in  all  phases  of  mail- 
room  operation.  Top  salary  and  excel¬ 
lent  working  conditions.  Please  give 
full  background  in  first  letter.  Box  1912, 
Editor  &  Publisher, 


Miscellaneous 


JOB  OPPORTUNITIES  on  Pennsyl¬ 
vania  Newspai>er.  For  apjilication 
write:  P.N.P.A.,  2717  North  Front 

Street,  Harrisburg,  Pa.  17110. 


PRBSS-STiniEO  FOREMAN,  under  45 
years  of  age,  for  daily  and  Sunday 
over  100,000  circulation  in  Zone  9. 
Prefer  experience  in  mechanical  and 
administrative  phases  of  operations. 
Excellent  equipment.  Fringe  benefits 
and  salary  commensurate  with  qualifica¬ 
tions.  All  replies  held  in  confidence. 
Send  complete  details  to  Box  1865. 
Editor  &  ^blisher. 


PRESSMEN 


We  have  openings  for  two  ambitious 
men  who  are  willing  to  exchange  hard 
work  for  top  pay.  Our  single  width 
four  deck  Scott  rotary  letterpress 
operation  requires  combination  press¬ 
men  and  stereotyper.  This  Is  a  perma¬ 
nent  situation  for  two  Individuals  who 
want  to  grow  with  our  organization 
In  Chart  Area  2.  Write  details  to  Box 
4,  Editor  &  Publisher. 


PRINTING  MANAGER.  We  are  look¬ 
ing  for  a  fully  qualified  manager  to 
supervise  substantial  job  shop  opera¬ 
tions  in  Arkansas,  Nevada,  Alaska  and 
Hawaii.  The  man  we  hire  must  know 
the  printing  trade,  be  a  successful  sales 
and  business  manager  and  be  willing  to 
travel  extensively.  Send  resume  with 
references  and  expected  salary  to  Box 
1864,  Elditor  &  Publisher. 


WANTED  PRINTERS — Tape  punchers, 
makeup  men,  floor  men.  Night  work: 
over  $140  per  week  with  good  fringe 
benefits.  Box  1862,  Editor  &  Publisher. 


Production 


PRODUCTION  MANAGER 
EXCELLENT  OPPORTUNITY 
IMMEDIATE  OPENING 
,  Metroixxiitan  newspaper  invites  appli- 
!  cation  from  qualified,  experienced  Pro¬ 
duction  Manager.  Applicant  must  be 
well  above  average,  and  be  a  competent 
'  administrator.  Company  provides  paid 
retirement  plan;  also  hospital,  medical, 
surgical  program.  Comnlete  informa¬ 
tion,  experience  and  background  should 
bo  furnished  in  first  letter  to: 

I  GENERAL  MANAGER 

THE  SEATTLE  TIMES 
'  SEATTLE  11.  WASHINGTON 


Public  Relations 


PUBLIC  RELATIONS  ASSISTANT 
wanted  to  write  news  releas^-s  and 
radio-tv  spots,  produce  radio  prograins 
and  special  promotions  for  large  modi, 
cal  organization.  Must  be  prom<  tional- 
minded,  experienced  writer.  Excellent 
benefits;  some  travel.  Send  resume  and 
salary  requirements  to  Box  1895,  Editor 
&  Publisher. 


NEWSPAPER  RESEARCH  MANAGER 


The  Miami  Herald  plans  to  establish 
a  market  research  section  in  our  pro¬ 
motion  department.  We  need  a  man 
with  research  experience  to  set  up  the 
program,  keep  tabs  on  one  of  the  na¬ 
tion's  fastest  grrowing  markets  and  uss 
research  to  assist  other  departments 
with  their  sales  problems,  ^nd  com¬ 
plete  background  information  and  salary 
requirements  to  Earl  Truax,  Promotion 
Director,  The  Miami  Herald. 


RESEARCH  LIBRARIAN  for  sUIT  of 
independent  radio  commentator.  Write: 
Bob  Siegrist,  Kaiser  Knickerbocker 
Hotel,  Milwaukee.  Wis.,  or  call:  BR 
6-7276. 


WRITER-RESEARCHER  for  consumer 
magazine.  Must  have  consumer  econom¬ 
ics  interest  and/or  experience.  Proof¬ 
reading,  copy  editing  and  layout  back¬ 
ground  helpful.  Send  resume  and  writ¬ 
ing  samples.  State  salary  received  and 
desired.  Our  employees  know  of  this  ad. 
Apply  Box  11,  Editor  &  Publisher. 


to  sell  newspaper  rollers  and 
blankets  in  the  East.  Prefer 
one  now  selling  to  press¬ 
rooms  or  newspaper  press¬ 
men.  Good  salary.  Write  or 
phone  (collect) 


J.  Thomas  McHujE^h 
Company,  Inc. 

6800  East  32nd  St., 
Indianapolis  46226,  Indiana, 
and  phone:  LI  5  3662 


Teletypesetter  Operators 


TTS  OPERATOR.  JOURNEYMAN 
ability  open  here.  $3.00_  per  hr.  Im. 
m^iate  —  i)ermanent.  Give  reference. 
The  Messenger,  Athens,  Ohio. 


ASSISTANT 

PRODUCTION 

MANAGER 


TTS  PERFORATOR.  Books.  Open  shop. 
High  take  home  pay,  benefits;  air-con¬ 
ditioned.  Anzel,  611  Broadway.  New 
York,  N.  Y. 


New  York  City  Daily 
has  created  the  position  of 
Assistant  Production  Manager 


TRADE  SCHOOLS 

Linotype  SchocA 


Q  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run: . Times  . Till  Forbidden 


QUALIFICATIONS:  M.E.  or  F.E  De¬ 
gree  with  minimum  of  5  years’  plant 
production  experience.  Willing  to  con¬ 
sider  production  experience  in  graphic 
arts  in  lieu  of  educational  requirement. 
Excellent  opportunity  for  advancement. 
Starting  salary  range  $8,500  to  $10,500. 
Sen<l  resume  to: 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


TTS  Perforating 


EDITOR  6  PUBUSHER  e  8S0  Third  Avemie  e  New  York.  New  York.  10022 


INDIVIDUAL  INSTRUCTION 
We  can  accept  a  few  trainees  for  4- 
week  courses  beginning  July  6,  Aug.  3. 
and  Sept.  7.  Must  type  50  w.p.m. 
WORTH-EDWARD  CONSULTANTS 
11  Commerce  St.,  Newark-2,  N.  J 


D^v  r  and  Sept.  7.  Must  type  50  w.p.m. 

I-  I-.  o  n  I  I-  L  WORTH-EDWARD  CONSULTANTS 

Editor  &  Publisher  I  H  commerce  St.,  Newark-2,  N.  J 

EDITOR  &  PUBLISHER  for  July  4,  1964 


Situations  Wanted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Administrative  | 

Classified  Advertising  ! 

Editorial 

Free  Lance 

GENER  L  manager,  38.  Midwest—  CAM— 25  Years’  experience  (25-320,000) 


jt.OOO  circulation  mominK-eveningr  —  I 

,^1  shiire  of  ownership  possibility.  Ex-  Box  1848 

(srisncpii  in  news,  advertisinc.  promo-  _ 

tioo,  lalH)r.  Box  1856,  Elditor  &  Pub-  H 

;iihsr.  I 


Producer  I  Now  available. 

48  EMitor  &  Publisher 

Display  Ailrertisiafi 


PKiiSONNEL  ASSISTANT 
Sports  ‘ditor,  30,  wants  to  forsake 
newsroom  to  learn  in  top  itersonnel  de¬ 
partment.  Box  1917,  Elditor  &  Publisher. 

assistant  PUBLISHER,  all-around 
nperienre.  seeks  similar  duties  small/ 
medium  ilaily.  Sparkplupr.  Stronir  «li- 
inrial,  promotion,  community  relations. 
Funily.  Prefer  Chart  Area  2.  Box  17. 
Editor  &  i*ubli8her. 


13  YEARS'  METROPOLITAN 
NEWSPAPER  EXPERIENCE  .  .  . 

...  6  years’  top  management!  Adver- 
tieinir.  promotion,  labor,  i>ersonnel. 
huililintr.  prorluction  .  .  .  lioth  monopo¬ 
ly  and  competitive  markets.  d.T-year-old 
executive  and  family  seeks  position  in 
General  -  Business  -  Production  manaae- 
ment  with  firm  which  wants  results, 
and  will  deleaate  authority  to  aet  them. 
.Ivailalile  Auaust  1  .  .  .  will  relocate. 
Resume  on  request.  Box  21.  Editor  & 
Publisher. 

16  YEAKS  IN  ADVERTISING  and 
manaaement  are  available  to  oraaniza- 
tion  aeekina  niialified.  <lependable.  hard 
vvorkina  professional.  Know  all  de- 
lartments  includina  offset.  BJ  dearee.  ' 
nimmunity-minded.  Believe  in  excel¬ 
lence— not  mexliocrity.  Opportunity  and 
reasonable  financial  reward  for  results 
And  experience  will  l)e  considered.  If 
vou  have  neeti  and  want  proven  per¬ 
formance,  let  me  sell  myself.  Box  37,  i 
Editor  &  Publisher.  I 

A  rtists-Cartoonists 

EDITORIAL  ARTIST,  all-around,  top- 
notch,  with  years  of  experience  in 
general  newspaper  and  maaazine  art 
work,  includina  expert  retouchina  in 
coarse,  fine  screen  and  Roto,  both  black 
and  white  and  color;  drawinas  in  pencil, 
charcoal,  i)en  and  ink  and  airbrush 
rcnderina:  has  thorouah  knowledae  of 
production.  Seeks  position  as  staff  artist 
of  publication  in  N.Y.C.  area.  Box  1926, 
Editor  &  Publisher. 

ARTIST-CARTOONS;  editorial,  theatri¬ 
cal,  aeneral  interest.  Spot  drawinas, 
maps,  charts,  letterina.  Chart  Area  9. 
Box  2,  Editor  &  Publisher. 

GOOD  CARTOONIST,  desian  dearee 
and  7  vears  a  pro.  wants  on  a  aood 
paper.  Samples  from  Rt.  #1,  Box  293, 
Rwklick,  Florida. 

CArculation 

ASSISTANT  DIRBX3TOR.  presently  em¬ 
ployed  metro  newspapers,  desires  circu¬ 
lation  manaaer’s  position  with  proares- 
live  newspaper.  Proven  top  promotion 
’ccord.  Cost  and  personnel  stabilizer. 
Married.  Aae  46.  Record  excellent.  How¬ 
ever.  present  opportunity  limited.  Box 
IS76.  Editor  &  Publisher. 

experienced  NEWSPAPERMAN 
familiar  with  all  phases  of  circulation 
includina  ABC  and  Little  Merchant: 
also  farm  and  aeneral  advertisina  lay¬ 
out  and  copy.  Interested  in  permanent 
position  in  circulation,  advertisina  or 
rcneral  manaaement.  References.  Box 
1906,  Editor  &  Publisher. 

STREET  SALES 

Man  50  years  of  aae  has  been  in  street 
Mies  35  years  various  newspapers. 
Honest,  dependable,  best  of  reference, 
p’est  or  South  only.  More  information 
H  you  are  interest^.  Box  1902,  Editor 
«  Publisher. 

traveling  REPRESENTATIVE  or 
Distoibutorship.  Good  backaround  in 
carious  phases;  proven  record  of  ac¬ 
complishment.  Middle-aaed,  aood  char- 
Jder,  AAA  references.  Zones  2.  3  or  6. 
Eall:  304-327,8694,  or  write  Box  1921, 
Editor  &  Publisher. 


i  ADVERTISING  MANAGER 
j  RETAIL  or  NATIONAL  MANAGER 

Eiahteen  years’  diversified  ex|)erience  in 
advertisina  direction  and  promotion  ! 
manaaement.  Unusual  backaround  in  \ 
the  aamut  of  advertisina  administra-  i 
tion,  budaets,  controls,  cost  analysis. 
Broad  public  relations  experience  and  ^ 
leadership  activities  in  newspaper  and  j 
advertisina.  Available  for  newspapers  ' 
20-350M  circulation.  \ 

! 

Box  1913,  Editor  &  Publisher. 

Al)  DIRECTOR.  35.  25.(00  to  100.000 
circulation  a<lvertisina  expert.  Now 
earnina  610,000.  Box  9,  Editor  &  Pub¬ 
lisher. 


MANAGING  EDITOR  who  likes  to 
work  displeased  with  front  office  policy. 
Prize-winner,  dearee,  married,  family — 
beat  references.  Box  1829,  Editor  & 
Publisher. 

ALL-AROUND  NEWSPAPERMAN.  35. 
fifteen  years’  experience  as  reporter, 
editor,  foreian  correspondent  in  S.E. 
Asia,  Europe.  U.S.  and  U.N.  ;  seeks 
job  with  medium-sized  newspaper.  Ex¬ 
perience  includes  radio  and  tv.  Married, 

1  child.  Box  1878,  Exlitor  &  Publisher. 

DEDICA'TED  NEWSMAN  seeks  daily  or  I 
weekly  in  Western  Pa.,  Eastern  Ohio 
or  Northern  West  Va.,  in  which  to  put 
9  years  of  experience  to  work  in  per¬ 
manent  job.  Top-notch  feature  creator. 
Traveled.  Box  1861,  Editor  &  Publisher. 

EDITOR- WRITER,  bored  with  PR  job. 
wants  post  with  newspaper  in  areas 
7-8-6.  Sports  or  politics  preferred.  Box 
1866,  Editor  &  Publisher. 

COPY  EDITOR — Nine  years’  editorial — 
strona  on  wire  editina,  makeup.  Go 
anywhere — U.S.,  Canada,  overseas.  Box 
1907,  Editor  &  Publisher. 

EDITORIAL  WRITER  for  Zone  1  week¬ 
ly  or  small  daily.  Prolific.  All  subjects. 
Humor  a  specialty.  Bo.x  1901,  Editor  & 
Publisher. 

GIRL  J-GRAD  seeks  aeneral  assian- 
ment  work  on  medium-sized  daily.  No 
location  restrictions.  Good  writer.  Ex¬ 
cellent  references.  Jessie  Hardina,  920 
W,  Kalamazoo  St.,  Lansina,  Mich. 

REPORTER  100-M  daily  seeks  chanae. 
MA  History:  2  years’  teachina — 2  years’ 
Federal  service,  Washinaton.  Clips 
furnished.  Aae  27,  family.  Box  1850, 
Editor  &  Publisher. 

WIRE,  COPY  EDITOR’S  job  wanted 
on  small  daily  or  reportina,  editina  on 
weekly  in  Mid-South.  Four  years’  ex¬ 
perience  aeneral  news,  sports  wire,  fea¬ 
tures.  Know  heads,  layout,  camera.  Aae 
25,  married.  References.  Box  1909.  Edi¬ 
tor  &  Publisher. 

BIGAMIST  (married  to  xvife  and  pro¬ 
fession!  wants  third  tie  with  quality 
medium  or  larae  paper.  BA,  30,  5% 
years  reimrter-desk  on  weekly  and  small 
daily.  Now  city  e<litor.  Strona  layout, 
reixjrtina.  Box  16.  E/litor  &  Publisher. 

CITY  EDITOR  of  small  daily  seeks  po¬ 
sition  on  desk,  or  elsewhere  in  editorial 
department  of  weekly  or  daily.  Hard 
worker — aood  references.  Write  Box  34. 
E<litor  &  Publisher. 

CITY  EDITOR  on  medium-size<l  daily. 
Aae  34.  family  man  :  10  years’  newspa- 
Iier  experience.  Good  writer.  Interested 
in  straiaht  reportina  or  aovernment. 
Box  36,  Editor  &  Publisher. 


DYNAMIC  AMUSEMENTS  CRITIC 
seeks  chanae.  Twenty  years'  experience. 
Box  7  Editor  &  Publisher  | 

EXPERIENfRD  GIRL  REPORTER  I 
seeks  women’s  paae  job  area  9.  Has  | 
clips.  Can  come  for  interview.  Box  j 
1826,  Editor  &  Publisher. 

INDU.STRIAL  EDITOR,  aae  30.  wants  | 
to  step  up.  Goal:  e<litina  imblications  j 
for  employees,  customers,  or  influence 
aroups.  Now  workina  in  Area  5  indus¬ 
try.  but  will  relocate.  Widely  travele<l 
linauist.  fluent  in  Dutch,  fierman.  and 
Spanish.  Formerly  editor  of  aaricultural 
maaazine.  M.S.  in  aaricultural  journal-  I 
ism.  U.  of  Wis. ;  B.S.  in  aaricultural 
economics.  Ohio  State  U.  Box  18.  Edi-  i 
tor  &.  Publisher, 

MANAGING  EDITOR 
Zones  1  or  2,  Twelve  years’  responsible 
newspaper  experience.  Box  27,  Editor 
&  Publisher. 

REPORTER-FEATURE  WRITER: 

Newsman  with  UA  years’  experience  on 
news  w'ire  service  in  Chicaao  coverina 
city  hall,  police,  courts,  desires  position 
with  medium  or  larae  city  daily  any¬ 
where  in  U.S.  Also  nad  1-year  report¬ 
ina  experience  with  .30.000  weekly. 
Journalism  Dearee  1961.  Dhiiveraity  of 
Illinois.  Aae  25.  Box  26.  Editor  &  [ 
Publisher. 

REPORTER-liRA'nTRE  "WRITER.  Wo-  i 
man,  26.  two  years’  experience— B. A.  in  I 
Journalism,  CU  -ilesires  p-eperal  staff  I 
assianment  on  medium-size  daily  in  area  i 
9.  Resume,  clips.  Box  6,  E<litor  &  Pub¬ 
lisher. 

SPORTS  EDITOR,  experienced.  Goo<l 
habits — hiahlv  accented  columnist.  Box 
29,  Editor  &  Publisher. 

SPORTS  EDITOR-NEWSMAN,  thor- 
ouahly  exnerienceil.  Award-winnina  col¬ 
umnist.  Can  direct  staff  or  take  direc¬ 
tion:  can  use  camera.  Marrietl.  have 
family.  Neeil  quick  connection— will  ao 
anywhere.  Box  1499,  Editor  &  Pub¬ 
lisher, 

SUBURBAN  PRIZE  WINNER 

Editor  and  vice-president  of  15-newspa- 
per  chain  for  6  years  seeks  new  chal- 
lenae  in  suburbs  or  “downtown.”  Idea- 
man.  promotion  -  minded  newspaper 
builder.  Box  33.  Editor  &  Publisher. 

TOP-NOTCH  RIM:  GOOD  FEATURES  ; 
fair  reporter,  photoarapher.  Sinale,  36: 
sober — A.B.:  valedictorian:  15  years 
telearaph.  city,  sports.  Prefer  rim, 
sports.  Minimum :  $100.  East  of  Missis¬ 
sippi.  Vernon  O.  Ball.  1275  Colleae 
Ave.,  Barboursville,  West  Va. 

VERSA’HLE  REPOR’TER.  26.  well- 
versed  in  crime,  courts,  city  and  county 
I  aovernment.  BA  in  aovernment:  six 
vears  15-m  dailv;  two  vears  The  AP. 
Box  19.  Editor  &  Publisher. 


FREE  LANCE  WRITER — news  report¬ 
ina.  columnist,  staff,  publicity:  versa- 
I  tile:  former  editor :  seekina  writina 
and/or  allied  position.  San  FYancisco 
Bay  Area.  Male,  36.  Zone  9.  Box  1899, 
j  Editor  &  Publisher. 

j  YOlING.  .ALERT  international  corre¬ 
spondent  with  top  wire  seprice — news- 
;  pa!>er  and  maaazine  experience — avail- 
I  able  to  represent  publications  in  Paris: 

I  FVench,  Comm<m  Market,  major  Euixs* 
I>ean  events  coveraae.  Write  Box  13, 
Editor  &  Publisher. 

I  Machine  Operators 

I  LINOTYPE  OPERATOR-MACHINIST, 
9  years’  experience  on  weekly  as 
straiaht  matter  operator,  and  care  of 
I  3  machines.  Experience  in:  ad  makeup, 
operation  and  maintenance  of  Ludlow; 
some  makeup  and  lockup  of  paaes.  Aae 
35,  married;  member  of  I.T.U.  Box 
1884,  Elditor  &  Publisher. 


WEEKLY  EDITOR  OR  REPORTER 
for  zones  8  or  9 :  aood  writer,  photoa: 
special  ties  are  farm  and  features:  aive  I 
me  your  toiiehest  assianment  for  proof.  | 
Box  23.  Editor  &  Publisher.  j 

WORKING  NEWSM,4N  REEKS  THANGE  I 
•Any  editorial  or  maaazine  ! 

Box  1719,  Briitor  &  Publisher  ; 

Employment  Agencies 

♦♦EDITORS  &  REPORTERS^^ 

National  clearina  house  for  competent 
personnel  coast  to  coast  at  no  charae 
to  employer.  Phone.  Write  or  Wire 
HEADINE  PERSONNEL  (Aaency! 

56  W.  45th  St..  N.Y.C.  212  OX  7-6728 

EDITORIAL  ; 

We  specialize  in  Editorial  and  support-  : 
ina  staff  placements  throuahout  the 
U.S.  Aaency  is  discreetly  operatetl  for 
the  benefit  of  Employers  and  EImployees. 
PRESS 

Employment  Service  I 

1107  National  Press  Buildina 
1  Washinaton.  D.  C.  tel. :  638-3392  i 


<X)M  POSING  ROftM  FOREMAN  or  un¬ 
derstudy  to  |>roduction  manaaer.  Super¬ 
visory  experience  larae  and  small 
dailies.  Competent  all  composina  opera¬ 
tions.  University  arad.  Union.  Family 
!  man.  Zones  7,  8,  9.  Box  31,  Eklitor  & 

I  Publisher. 

1  SUPERINTENDENT  or  supervisor. 

Swiss.  32.  marrieii.  Experience  all 
I  phases  in  offset,  sheetfeil  and  Web 
I  process  color.  Hard  worker.  Box  3. 
Editor  &  Publi.sher. 

!  Public  Relations 

!  INFORMATION  AND  PR 
1  Experience  includes:  wire  service  staff 
foreian  correspondent,  airline  p.r.,  in¬ 
stitution  fund  raisina,  aovernment  lea- 
I  islative  liaison  and  information  officer. 

1  Seek  industry,  institution,  education  or 
trade  association  information/public  re¬ 
lations  position.  Excellent  health.  36; 
now  located  Washinaton,  D.C.  Box 
7083,  Arlinaton.  Virainia. 

CLASSIFIED 

Advertising  Rates 

LIm  RoIm  each  consecutive 

l■s•rHe■ 

SITUATIONS  WANTED  (Payable  with 
erdar)  4  tiaiH  •  80e  per  Ilea  aacb 
intartion;  3  tiiaaa  •  90c;  2  •  $1.00: 

1  tiait  $1.10  par  line.  If  keyed,  add  SOc 
for  box  lervice  and  count  as  1  addi¬ 
tional  line  in  your  copy.  3  lines  aiiniaiHai. 
Air-niail  service  on  blind  ads  $1.00  extra. 
Do  net  send  irreplaceable  cliapinfs,  etc. 
in  response  to  Help  Wanted  ads  untH 
direct  repuest  Is  made  for  theai.  EAP 
cannot  be  responsible  for  their  retam. 

I  AIL  OTHER  CLASSIFICATIONS: 

4  times  9  $1.25  per  line  each  insertion; 

3  times  «  $L35:  2  •  $1.45;  1  time 
$1.55  per  line.  If  keyed,  add  50c  for  box 
I  service  and  count  u  1  additional  line  in 
your  copy.  3  lines  minimum.  Air-uMil 
I  service  on  blind  ads  $1.00  extra. 

I  NEWSPAPERS  FOR  SALE 

I  (Payable  with  order) 

52-Time  Contract  Rate 
85c  per  line 

DISPLAY  CLASSIFIED:  The  use  ef 
rules,  boldface,  cuts,  or  ether  decorations 
chanpes  your  classiicd  ad  to  “classMod 
display.**  The  rate  far  ClanMed  Display 
is  $2.50  per  aiate  lino— $35  per  celemn 
inch  minimum  space. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Tnnedoy,  SfflO  P.bl. 
Count  Eva  averafo  words  to  the  Ihia.  He 
abbreviations.  B«  holders*  Identitiei  held 
in  strict  conEdencA  Replies  mailed  daily. 
Editor  S  Publisber  reserves  the  riaht  to 
!  edit  all  copy. 


Editor  &  Publisher 
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Shop  Talk 

By  Robert  LI.  Brown 

Do  you  I'emember  all  those 
years  that  the  press  was  lam¬ 
basted  by  all  critics  and  all 
Democrats  for  allegedly  slant¬ 
ing  the  news  in  favor  of  Repub¬ 
lican  candidates?  The  argument 
went :  A  majority  of  newspapers 
editorially  supported  Republican 
candidates  ergo  their  news  col¬ 
umns  do  too. 

The  complaint  was  so  per¬ 
sistent  that  it  brought  on  a 
wave  of  soul-searching  by  news¬ 
paper  editors  and  publishers 
who,  although  they  might  have 
been  Republican  sympathizers 
privately  and  editorially,  had  no 
intention  that  their  nc'ws  col¬ 
umns  should  reflect  it.  The  com¬ 
plaint  also  charged  that  where¬ 
as  a  majority  of  reporters,  and 
particularly  Washington  corre¬ 
spondents,  were  of  Democratic 
leanings  their  copy  was  altere<l 
and  slanted  the  other  way  by 
desk  men  at  home  under  orders 
from  “up.stairs.” 

The  soul-.searching  resulted  in 
numerous  “appraisals”  and 
“analyses”  of  the  fairness  of  the 
press’  news  columns.  The  results 
of  these  studies  proved  that  the 
charges  were  unfounded  and 
that  the  majority  of  the  U.  S. 
newspapers  treated  both  parties, 
particularly  Presidential  nomi¬ 
nees,  equitably  and  fairly.  Even 
the  yard-stick  measurement  of 
space  showed  this. 

We  had  hoped,  along  with 
most  newspaper  editors,  that 
that  was  that. 

*  *  * 

Now,  comes  a  .switch  on  the 
old  theme. 

Harold  S.  Taylor,  of  the  New 
York  Times  foreign  news  desk, 
writes  in  the  June  issue  of  Na- 
tional  Revieiv: 

“The  newspaper  publishers 
and  the  managing  editors  have 
just  flnished  meeting  in  New 

PRESS  C.4RDS 


at  Thirty 


York  and  .solemnly  resolv’ing 
that  the  principal  factor  muddy¬ 
ing  the  stream  of  news  from 
Washington  to  reader  is  the 
government’s  insistence  on  man¬ 
aging  the  news. 

“Broadening  Washington  news 
just  a  little  to  include  all  politi¬ 
cal  news,  a  dissent  is  hereby 
offered.  The  jirincipal  factor 
muddying  the  stream  of  news 
to  the  leader  is  an  amazing 
tendency,  at  all  levels  of  the 
new.spaper  busine.ss,  to  give  the 
Democrats  the  better  of  it.  .  .  . 

“It  used  to  lie  the  theory  that 
the  working  newspapermen  were 
all  Democrats,  and  the  double 
domes  on  the  editorial  page  and 
the  soulless  moneygrubbers  of 
the  countinghouse  were  all  Re¬ 
publicans.  .4s  the  bias  spreads 
from  the  daily  stories  onto  the 
e<litorial  pages  and  into  the 
policy  decisions  this  becomes 
harder  and  harder  to  accept.” 

So  now,  instt'ad  of  all  “soul¬ 
less  moneygrubbers  of  the  count¬ 
inghouse”  lieing  Republicans  we 
are  led  to  lielieve  they  are  Demo¬ 
crats  exerting  their  political  in¬ 
fluence  on  “the  editorial  pages 
and  the  policy  decisions.” 

That  repi-esents  a  pretty  fast 
switch  in  sjunpathies  from  four 
years  ago  when  the  Democrats 
were  making  hay  with  the  old 
worn-out  insinuations  about  a 
majority  of  the  newspapers  .sup¬ 
porting  Nixon. 

*  #  « 

Where  is  newspaper  editorial 
support  going  to  be  after  the 
Republican  and  Democratic  con¬ 
ventions  pick  their  slates? 

E&P  will  conduct  its  usual 
poll  of  all  daily  newspapers 
right  after  the  Democratic  con¬ 
vention  in  Atlantic  City  and  at¬ 
tempt  to  bring  it  up  to  date 
just  l)efore  the  November  elec¬ 
tion.  At  that  point  w’e  Avill  have 


a  good  picture  of  what  news- 
l)aper.s  are  editorially  support¬ 
ing  what  nominee  and  which 
ones  are  sitting  this  one  out. 

In  the  meantime,  beware  of 
the  ides  of  July  —  if  there  is 
such  a  thing. 

-4t  the  present  time  Senator 
Goldwater  is  keeping  mum  about 
treatment  of  his  candidacy  by 
some  newspapers,  particularly 
since  Governor  Scranton’s  decla¬ 
ration  for  the  job.  If  Goldwater 
gets  the  nomination  he  will  .stay 
mum  undoubtedly  hoping  for  the 
editorial  support  of  many  news¬ 
papers. 

If  he  is  defeated  for  the  nomi¬ 
nation,  we’ll  liet  there  will  be  a 
farew'ell  address  “a  la  Nixon.” 

• 

Printers’  Pari  Set 
On  Thomson  Paper 

OsiiAWA,  Ont. 

Printers  of  the  Osfiawa  Times 
have  accepted  a  30-month  con¬ 
tract  providing  a  34%-cent 
hourly  wage  increase. 

About  120  members  of  local 
909  of  the  International  Typo¬ 
graphical  Union  had  threatened 
a  strike.  The  paper  is  owmed  by 
Thomson  New.spapers  Limited. 

The  basic  minimum  wage  for 
the  printers  was  $2.67  an  hour. 

The  contract  includes  im- 
l)roved  welfare  l)enefits  and 
union  jurisdiction  over  four 
proofreaders  not  previous  cov¬ 
ered. 

• 

Hicks  and  Sutton 
On  Bowater  Board 

Charles  T.  Hicks,  president  of 
Bowater  Paper  Company  Inc., 
has  been  appointed  a  director 
of  Bowater  Paper  Corporation 
Limited,  it  is  announced  by  Sir 
Christopher  Chancellor,  chair¬ 
man. 

Also  appointed  to  the  board 
were  Robert  Knight,  comptroller 
of  the  corporation;  and  Victor 
J.  Sutton,  chairman  and  chief 
executive  officer  of  Bowaters 
Southern  Paper  Corp.  and  Bo¬ 
waters  Carolina  Corp. 


Computer  Clause 
Still  in  Negotiation 

'  >ronto 

Representatives  of  tl  three 
Toronto  daily  newspajj  s  and 
union  printers  have  cached 
agreement  on  two  issues  n  their 
current  dispute  over  terns  of  a 
contract.  Negotiations  >n  the 
third  issue,  relating  to  tli  use  of 
computers,  will  be  resumed  early 
in  July.  The  computer  iss  le  con¬ 
cerns  the  International  Typo¬ 
graphical  Union’s  claim  to  oper¬ 
ate  and  maintain  computers, 
which  can  al.so  do  work  for  other 
newspaper  departments.  The 
union  wants  control  while  the 
computers  are  doing  i)rinters’ 
work. 

The  international  had  agreed 
in  principle  to  an  ITU  member 
l)eing  attached  to  the  computer 
staff,  but  there  has  been  dis¬ 
agreement  on  how  this  is  to  be 
done  in  practice. 

The  two  .settled  points  are  de¬ 
finition  of  an  “unfair”  shop  and 
use  of  punched  tape  stock  mar¬ 
ket  quotations  when  Canadian 
Press  service  breaks  down. 

• 

West  Taeoma  Mill 
To  Be  Modernized 

Tacoma,  Wash. 

A  program  for  replacing  de¬ 
preciated  and  obsolete  machin¬ 
ery  and  equipment  at  the  Steila- 
coom  plant  of  West  Tacoma 
Newsprint  Co.  was  announced 
by  George  F.  Russell,  president, 
after  a  meeting  of  the  stock¬ 
holders  and  board  of  directors 
at  the  mill  June  22. 

“The  program  contemplates 
expenditures  of  about  $12,000,- 
000,”  Mr.  Russell  said,  “and 
plans  call  for  installation  in 
1966  of  a  modem  newsprint  and 
paper  machine.  Its  width  will 
approximate  four  rolls  of  news¬ 
print  paper.” 

West  Tacoma  Newsprint  Co. 
was  founded  in  1946  by  11  West 
Coast  newspapers.  More  than  40 
newspapers  now  own  the  prop¬ 
erty. 

By  Henry  ScarpelB 
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STAR’S  VISE  JAW  SAFETY 
PREVENTS  SQUIRTS  ON 
TAPE-OPERATED  MACHINES! 


An  adaptation  of  the  Star  Electro-pump  Stop  Safety  (standard  Star  Quadder  equipment 
for  years)  is  now  available  as  a  kit  for  non-quadder  Linotypes  and  Intertypes. 


A  time-saver  and  an  additional  safety 
device  for  all  types  of  composition,  the 
Star  Vise  Jaw  Safety  is  especially  useful 
for  tape  operation.  Squirts  caused  by 
perforating  errors,  incorrectly  posi¬ 
tioned  tape,  or  “loose-line  artists”  are 
eliminated  by  the  Star  Vise  Jaw  Safety. 

HERE’S  HOW  IT  WORKS :  As  a  line 
is  justified,  a  button  in  the  special  left 
hand  vise  jaw  is  depressed  by  the  out¬ 
ward  pressure  of  spaceband  drive.  This 
closes  a  Microswitch,  and  a  solenoid 
opens  the  pot  pump  safety.  When  a  line 
is  loose  by  .004"  to  .006",  it  will  not  de¬ 


press  the  button,  and  the  line  will  move 
to  transfer  position  without  casting. 

The  control  box,  attached  to  the  side 
of  the  keyboard,  has  dome  lights  to  show 
On-off  and  to  indicate  as  each  line  casts. 
A  snap  switch  can  be  used  to  kill  an  un¬ 
wanted  line  before  casting. 

When  ordering,  use  Star  Part  No. 
M-85  and  indicate :  ( 1 )  whether  for  Lino¬ 
type  or  Intertype;  (2)  if  Linotype, 
whether  top  or  side  mounting  left  hand 
vise  jaw;  and  (3)  whether  machine  has 
Mohr  Measure  Control. 

Order  the  Star  Vise  Jaw  Safety  today, 
and  eliminate  loose-line  squirts. 


Precision 


PRECISE'A'PARTSi  lowers  s: 

Automation  ^  SOUTH  HACKENSACK  N  ^ 
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